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It  will  show  you  all  of  the  Vandercook  Equipment  now 
in  production . . .  including  proof  presses,  test  presses,  a  block 
leveller,  plate,  type  and  slug  gauges.  All  are  illustrated 
and  accompanied  by  complete  descriptions  and  specifications 
as  well  as  prices  with  standard  and  optional  equipment. 


VANDERCOOK  A  SONS,  INC. 

Main  Office  and  Plant: 

900  N.  Kilpatrick  Avenue,  Chicago  51,  Illinois 


Your  finest  printing  achieves 
new  richness-and  keeps  it-with 


TRANSPARENT 

GLISTENING 


It  oj  f; 


Suggest  it  for 
out-of-plant  profits 

CATALOGS 

BROCHURES 

DISPLAYS 

LABELS 

PACKAGES 

WINDOW  CARTONS 

BROADSIDES 

REPRINT  PLAQUES 

MENUS 


TO  PROTECT  IT... 

Catalog  covers,  menus,  broadsides,  labels  and  doz¬ 
ens  of  other  applications  of  glistening  LAMCOTE 
have  new,  eye-arresting  prestige  . . .  extra  stand-up- 
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remains  transparent,  adds  depth  and  sparkle  to 
every  type  of  printing. 
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Not  a  spray, 
liquid  or  coating — but 
a  tough,  lustrous,  trans¬ 
parent  film  of  plastic 
applied  by  our  exclu¬ 
sive  process  to  the  sur¬ 
face  of  paper,  card¬ 
board,  fabric  or  other 
material 
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Because  it  is  convinced  that 
there  still  is  an  inadequate  sup* 
ply  of  manpower  in  the  graphic  arts 
industry,  the  Printing  Industry  of 
America  Education  Committee,  chair- 
manned  by  James  J.  Rudisill,  has 
come  up  with  a  very  constructive 
plan.  Although  the  plan  is  primarily 
for  the  purpose  of  strengthening  the 
programs  now  in  use  to  educate  and 
train  young  men  for  the  industry,  the 
plan,  if  put  into  effect,  will  undoubt¬ 
edly  ease  the  manpower  situation  and 
make  for  more  efficiency. 

Although  there  are  many  schools 
in  which  4)rinting  is  taught,  many 
teachers  who  teach  printing,  and  much 
in  the  way  of  training  materials  avail¬ 
able,  the  Education  Committee  points 
out  that  owners  and  executives  in 
printing  plants  are  woefully  ignorant 
as  to  where,  in  their  own  community, 
printing  is  taught,  and  if  they  know 
where,  as  to  what  is  being  taught. 

The  Committee’s  plan  calls  for  ac¬ 
tive  participation  by  graphic  arts  man¬ 
agement  in  graphic  arts  education.  It 
calls  for  ‘‘the  organization  of  printing 
company  management  in  such  a  way 
that  it  may  cooperate  with  educational 
authorities,  private  or  public,  so  that 
the  local  and  national  industry  can 


make  known  its  desires  and  thereby 
help  to  obtain  them.” 

The  PIA  Education  Committee,  as 
the  nucleus  of  a  national  organization, 
would  “attempt  to  set  a  pattern  for, 
and  to  stimulate  the  development  of, 
printer  committees  in  printing  centers 
throughout  the  United  States  to  work 
actively  with  local  school  authorities.” 
The  pattern  would  be  established  “on 
the  basis  of  the  successful  operations 
now  being  carried  on  in  some  print¬ 
ing  centers.”  To  implement  the  work 
would  probably  call  for  “a  rather 
completely  written  program  for  the 
guidance  of  local  committees,”  and 
possibly  the  services  of  a  field  adviser. 

Printing  management  should  be 
concerned  not  only  with  the  number 
of  men  trained  to  enter  the  industry, 
but  also  with  the  kind  of  training 
they  receive  and  with  their  fitness  for 
graphic  arts  jobs  after  the  students 
have  completed  their  study.  Printing 
management,  with  its  knowledge  of 
practical  needs,  is  in  an  excellent 
position  to  confer  with  educators  as 
to  what  should  be  taught  in  graphic 
arts  schools. 

Here  is  a  project,  that,  if  decided 
upon,  merits  the  cooperation  of  alert 
graphic  arts  management. 
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Be  sure  to  enter  your  out¬ 
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GAM  Letterhead  Design 
Contest.  See  pages  116, 
117  for  complete  informa- 
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Pittsburgh,  The  Chatneld  A 
Woods  Company 
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Paper  Company 
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WISCONSIN 

Milwaukee,  Oshkosh  Paper  Co. 
Milwaukee,  Wisconsin  Paper 
A  Products  Company 
Oshkosh,  Oshkosh  Paper  Co. 

CANADA 
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The 

Litter 

Desk 

by  Bill  Actor 
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Littered  desks  are  not  uncommon  in  most  print  shops,  but 
this  printer  was  forced  to  devise  a  simple,  effective  filing 
system  which  may  unclog  your  wheels  of  production  also. 


The  iioss  is  a  busy  man.  Not  at  his 
desk,  with  a  secretary  filtering  his 
calls  and  callers.  He’s  in  shirt-sleeves, 
working  at  one  of  his  many  tasks 
about  the  plant,  or  out  on  other  busi¬ 
ness.  This  boss  is  a  very  busy  man, 
indeed.  The  owner  of  a  small  printing 
business  has  many  and  varied  jobs  to 
perform,  and  he  cannot  spend  his  time 
at  a  desk  just  “running  his  business.” 
He  has  some  running  of  his  own  to  do 
in  order  to  keep  the  business  running. 

A  typical  small  plant  boss  is  typog¬ 
rapher  and  designer,  salesman  and  ad¬ 
vertising  manager,  estimator  and%ook- 
keeper,  buyer  and  borrower,  payer  and 
collector,  and,  for  good  measure,  often 
drayman  and  porter.  He  w  a  busy 
man.  You  can  tell  it  by  the  way 
papers  are  piled  up  all  over  his  desk, 
in  untidy,  unsorted  heaps,  and  he 
never  has  time  to  clean  them  up.  He’s 
just  too  busy  attending  to  his  many 
duties,  running  his  business,  and  try¬ 
ing  to  keep  his  wits  through  the  pres¬ 
sure  of  all  the  confusion  that  engulfs 
him. 

That  unclassified  pile  of  paper  on 
his  desk  is  a  whole  bushel  full  of 
trouble.  The  phone  rings,  the  post¬ 


man  calls,  the  litter  grows.  Buried  in 
that  pile  are  small  overlooked  bills  to 
be  paid,  missed  discount  dates,  orders 
promised  yesterday  and  not  even 
marked  for  the  linotyper,  memos  of 
customers  waiting  to  be  seen  and  sold, 
and  Aunt  Susie’s  letter,  still  unopened 
after  five  days. 

Papers  Are  Core  of  Business 

Exaggeration?  Not  on  your  life! 
This  is  the  plain,  blunt,  unvarnished 
situation  that  existed  in  my  own  office 
and  kept  getting  worse  to  the  point 
where  the  dead-weight  accumulation 
of  debris  on  my  desk  finally  slowed 
the  wheels  of  production  to  a  virtual 
halt.  I  was  literally  forced  to  a  reali¬ 
zation  of  the  absolute  necessity  of 
keeping  all  paper  work  current,  every  ¬ 
thing  classified  and  instantly  accessi¬ 
ble,  and  the  entire  business  organized 
in  a  logical  and  practical  manner. 

It  suddenly  dawned  upon  me  that 
all  those  littered,  out-of-control  papers 
were  the  very  core  of  the  operation  of 
my  business.  I  stopped  right  there, 
left  the  papers  where  they  were,  and 
sat  down  to  figure  things  out.  The  re- 
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HAMMERMILL  WILL  AGAIN 
AWARD  DUPLICATE  PRIZES 
FOR  EVERY  WINNING  ENTRY 
ON  HAMMERMILL  PAPER 


HAMMERMILL  LETTERHe^^ 
OfS/GN  packet  may  HELP  YOU 


1.  A  PORTFOLIO  of  well-designed  letterheads 
with  matching  envelopes  on  Cockeltone  Bond. 

2.  A  SAMPLE  BOOK  of  Cockletone  Bond  in  suit¬ 
able  weights  for  letterhead  needs.  Matching  en¬ 
velopes. 

3.  ''YOUR  NEXT  LETTERHEAD",  the  Hammer- 
mill  idea-book  containing  the  essentials  of  modem 
letterhead  design,  with  26  examples. 

4.  LETTERHEAD  LAYOUT  SHEETS.  Spaced  to 
enable  you  to  plan  and  visualize  your  design. 

5.  SAMPLE  BOOK  OF  HAMMERMILL  BOND, 
showing  this  famous  paper  in  white  and  14  pleas¬ 
ing  colors. 

EXTRA  $25.00  AWARD  TO  WIN- 
j  NERS  FROM  MEMBERS  OF  HAM- 
MERMILL  GUILD  OF  PRINTERS 

If  your  entry  in  the  GAM  letterhead  contest  is  on  paper 
with  the  word  "HammermiU"  in  its  watermark,  and  you 
win  a  prize,  Hammermill  will  award  you  a  duplicate  prize 
of  the  same  amount  of  money  plus  an  extra  award  of 
$25.00  if  you  are  a  member  of  the  Hammermill  Guild  of 
Printers.  If  you  are  not  now  a  member  of  the  Guild,  write 
for  information  about  joining. 


Here* 5  all  you  do 

Sahmit  yonr  tntry  to  Brajiliie  Aris  Monthly  ^ 
in  accordineo  with  QAM  contost  rulos. 

1.  To  win  tho  additional  Hanunorniill  priza,  I 

tho  winninc  ontry  most  ha  on  papor  with  the  ■ 
word  “HammorniiH”  in  its  watarmark.  I 

2.  Deoision  of  QAM  eontost  )ud{os  will  do*  I 

tormina  winners  of  additional  Hammormill  * 
awards.  | 

3.  Those  additional  awards  will  bo  made  as  ■ 

soon  as  praolioabla  after  tha  QAM  contost  I 
winners  are  annonneod.  ■ 

Qat  in  yonr  Hammormill  Entries  now!  k 


^  SEND  COUPON  TODAY  . 

Hammermill  Paper  Company,  1603  East  Lake 
Road,  Erie,  Pennsylvania. 

Please  send  me — FREE — the  Hammermill  Let¬ 
terhead  Design  Packet  to  help  in  preparing  my 
GAM  contest  entry. 

Name _ _ — — - - - 

Position— - — - - - 

(PlMse  attach  to,  or  write  oa.  your 

business  letterhead  QAM-Jun 


suit  was  a  comprehensive,  yet  flexible 
tiling  system  that  practically  operated 
itselt  through  every  active  phase  of  the 
printing  business,  each  paper  always 
accessinie  and  traveling  through  vari¬ 
ous  stages  of  processing  until  com¬ 
pleted  and  permanently  filed  away. 
This  required  a  complete  and  practical 
working  file:  identically  the  system 
of  larger  organizations  with  the  advan¬ 
tages  of  complete  staffs  and  depart¬ 
mentalization.  It  was  accomplished  by 
that  very  method — not  in  departments, 
but  in  letter-size  portable  files  cor¬ 
responding  to  each  necessary  de¬ 
partment.  Open  top  brown  paper 
portfolios  were  obtained.  Each  classi¬ 
fication  was  marked  on  the  portfolio 
with  a  Roman  Numeral,  and  each 
manila  folder  in  that  file  was  marked 
with  the  same  numeral,  plus  an  arable 
sub-number,  thus: 

FILE  I— SALES 

Folder  1 — Appointments  and  Phone 
Calls 

Folder  2 — Quotations  and  Layouts 
to  be  made 

Folder  3 — Orders  and  Quotations 
Pending 

Folder  4 — Price  Lists,  etc. 

FILE  II— PRODUCTION 
Folder  1 — New  Orders 
Folder  2 — At  Linotyper 
Folder  3 — Make-up 
Folder  4 — Out  on  Proof 
Folder  5 — Ready  for  Press 
Folder  6 — Buy-Out  Orders 
Folder  7 — Completed  Jobs  (to  be 
billed) 

Folder  8 — Invoiced  (to  be  filed) 

FILE  III— PURCHASING 
Folder  1 — Materials  Needed 
Folder  2 — Materials  on  Order 
Folder  3 — Materials  Received  (In¬ 
voices  to  be  checked  and  filed) 
Folder  4 — Price  Lists  of  Suppliers 

FILE  IV— ADMINISTRATIVE 
Folder  1 — Accounts  Receivable 
Folder  2 — Accounts  Payable 


Folder  3 — Paid  Bills — (to  be  filed) 

Folder  4 — Accountant’s  File 

FILE  V— CORRESPONDENCE 

Folder  1 — Unanswered  Correspond¬ 
ence 

Folder  2 — Correspondence  to  be 
filed 

Folder  3 — Postal  Information 

FILE  VI— TO  BE  FILED 

This  IMPORTANT  file  is  for  the 
purpose  of  clearing  all  other  files. 
The  folder  from  each  preceding 
file  is  placed  in  File  VI  and,  after 
filing  contents  permanently,  the 
folder  returns ,  to  its  original  file, 
according  to  the  Roman  Numeral 
it  bears. 

Classifications  pertaining  to  payroll, 
taxes  and  other  administrative  matters 
may  be  added,  if  desired,  and  other 
needed  folders  may  be  fitted  into  this 
system  as  their  need  develops.  Adver¬ 
tising,  Promotion,  Public  Relations, 
Employees,  etc.  are  suggested  addi¬ 
tional  classifications.  Reterence  files 
of  job  tickets,  customers’  invoices  and 
other  similar  material  are,  of  course, 
in  permanent  files  in  the  office,  and 
are  not  properly  part  of  this  system  of 
active  working  files. 

System  Saves  Time  and  Worry 

If  a  piece  of  paper  now  hits  my  desk 
and  doesn’t  fit  any  of  these  classifica¬ 
tions,  I  dispose  of  it  easily — in  File 
VII — the  wastebasket.  A  short  session 
daily  at  the  desk  now  keeps  practical¬ 
ly  anything  current — everything  con¬ 
trolled.  No  more  hunting  for  missing 
papers — no  more  worrying  about  over¬ 
looking  things.  Every  paper  is  exactly 
where  it  belongs — in  an  active  work¬ 
ing  file.  The  whole  system  is  so  com¬ 
plete  and  compact  that  after-hour  work 
formerly  done  at  the  office  is  now 
taken  home  intact  and  accomplished 
in  slippered  comfort.  Working  hours 
are  now  devoted  to  work,  not  worry. 
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The  original 

moisture-proof  packaged 
utility  bond 


Moia^  te^oiul 

A  product  of  The  Mead  Corporation,  Moistrite  Bond  is  only  one  of  a  family 
of  low-priced  Moistrite  papers  for  everyday  use.  Others  are  Moistrite  Mimeo 
Bond,  Moistrite  Ledger,  Moistrite  Opaque,  and  Moistrite  Duplicator. 


MEAD 


\papers 

THE  MEAD  CORPORATION  A“Pap«r  Makars  to  Amorica" 

The  Mead  Sales  Company,  230  Park  Avenue,  New  York  17 
Sales  Offices:  Mead,  Dill  &  Collins,  and  Wheelwright  Papers  •  Philadelphia  •  Boston  •  Chicago  • 


Dayton 
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world's  finest  fastest  folder 


Your  Gold-mine  for  '49 


RUSSELL  ERNEST  BAUM,  INC. 

615  CHESTNUT  STREET  PHILADELPHIA  6,  PA. 
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HEART  TO  HEART 


My  dear  Friends : 

•  The  Printing  Industries  of  Philadelphia,  Inc., 
Bulletin  No.  47  —  May  25th,  1949  says  that  "no 
general  wage  cuts  will  take  place,  and  industry,  in 
order  to  maintain  volume  on  a  declining  market,  will 
have  to  achieve  some  price  reductions  out  of  manage¬ 
ment-effected  savings  and  increased  productivity" . 

The  writer  always  had  the  greatest  respect  for 
the  considered  judgment  of  the  "Typothetae"  —  as 
he  always  thinks  of  them  by  that  name  although 
now  called  the  Printing  Industry. 


We  presume  that  you  also  may  believe  that-  their 
conclusions  are  the  soundest  ones  on  which  to 
base  policies. 

Realistically  facing  these  hard  facts  —  viz, 

(1)  Price  reductions  for  printing  will  have  to  be 
achieved,  (2)  As  no  general  wage  cuts  will  take  place, 
there  is  only  one  way  to  do  it,  and  that  is  savings 
and  increased  productivity. 

Really,  that  spells  the  many-purpose , 
many-PROFIT  BAUMFOLDER  —  true? 

We  did  not,  after  V-E  Day,  embrace  the 
opportunity  we  had  of  taking  a  big  profit  when  there 
was  such  a  demand  for  folders,  but  kept  our  prices' 
practically  pre-war  (some  models  slightly  less... 
some  models  slightly  more).  Other  printing 
machines  that  may  have  been  priced  close  to  double 
prewar  can  readily  absor.b  a  modest  cut  today,  but 
we  are  the  unfortunate  "unsung  hero"  who  has  already 
given  thousands  of  firms  the  benefit  of  rock-bottom 
prices.  These  half  prices  (do  average  half  the 
prices  usually  charged  for  fine  folders)  are  today's 
best  investments  —  therefore,  don't  delay  —  don't 
lose  your  daily  profit  but  order  now,  in  confidence. 


One  week  last  month,  fifty-five  firms  from 
the  Atlantic  to  the  Pacific  ordered  their  Miracle 
Money-Maker  BAUMFOLDER  —  the  indispensable  solver  of 
today’s  price  competition.  Everywhere  Printers 
and  Bookbinders  find  it  "indispensable."  It 
invariably  returns  its  cost  many  times  over... long' 
before  you  pay  for  it  (on  payment-out-of-earnings 
plan  where  you  make  but  a  small  initial  deposit)  if 
used  but  a  few  hours  a  week.  Honestly,  now,  under 
these  conditions,  doesn’t  it  cost  you  less  than 
nothing  to  own  it?  And  aren’t  you  losing  a  small 
fortune  by  trying  to  compete  without  it? 

Why  are  BAUMFOLDERS  THE  FASTEST  SELLING  FOLDERS 
IN  AMERICA?  Among  the  many  reasons  it  is  first  in 
sales  is  because  it  is  first  in  value  (priced  close 
to  pre-war  —  aboTut  half  the  usual  price  of  fine 
Folders)  and  first  in  accuracy  (perfection,  no  less) 
and  first  in  versatility  (no  stock  too  thin  nor  too 
heavy  and  it  folds,  pastes,  trims  and  folds  again  for 
mailing  in  one  operation.  It  will  perforate  both 
directions  at  the  same  time  and  deliver  sheets 
flat)  and  first  in  production  (the  fastest  Folders 
ever  built  —  feeds  and  folds  faster  than  paper  can 
stand  —  broken  through  the  ceiling  —  the  ultimate  ir 
production,  therefore,  the  ultimate  in  profit, 
making  folding  your  most-profitable  operation)  and 
first  in  sturdiness  (precision-built  of  finest 
materials  obtainable  —  the  heaviest  built,  the 
strongest  built  Folders  ever  designed  —  truly 
life-time  Folders)  and  first  in  quick-setting  and 
ease  of  operation  (timeless  —  almost  self-operating 
...thousands,  since  V-E  day,  have  been  uncrated  and 
set  up  by  users  who  had  no  previous  operating 
experience). 

Why  do  without  it  and  lose  —  why  not  wire  us  to 
ship  it  and  make  it  your  "Gold-Mine  for  Forty-Nine"? 

14  X  20  17y2  X  22)^  22  X  28  25  X  38  28  X  44 
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615  CHESTNUT  STREET  •  PHILADELPHIA,  PA. 


cuts  paper 
more  cleanly, 


more 


accurately  1 


HEAVY  DUTY  40 


tn,  Naw  Tark,  Phlladalphia, 

Clavalaad,  Oaylaa,  Atlanfa,  DaHa>.  St. 

laala,  Twbi  CMat.  Ctilcata,  lat  Aafalat.  San 

SranciMa,  Taranta,  Mantraal,  Vantaavar. 


Thn*  yan  of  on-iho-job  porformanc* 
havo  proved  5eybold‘s  exclusive  Z-Acfion. 
Z'Action  was  introduced  in  1946  on  the 
now-famous,  Seybo/</  ''Sixty'' paper  cutters. 


Whai  is  Z-Aaion? 


Z'Action  is  the  scientific  cutting  action 
that  makes  a  Seybold  cut  more  accurately 
and  cost  less  to  operate. 

First  of  all,  the  double-shearing  motion 
of  Z'Action  eases  the  knife  into  the  pile 
with  minimum  shock.  That’s  easier  on  the 
pile . . .  easier  on  the  machine. 

Z'Aaion  takes  the  knife  through  the  pile 
at  the  correct  angle ...  all  the  way.  That  re¬ 
duces  knife  wear . . .  reduces  machine  wear. 

Z'Action  operates  with  two,  sturdy  pull 
bars  to  draw  the  knife  through  the  tough¬ 
est  piles  without  chatter . . .  without  uncut 
sheets  at  the  bottom  of  the  pile. 

All  this  adds  up  to  accurate,  low -cost 
cutting.  Seybold  and  only  Seybold  gives 
you  Z'Action.  Why  not  contact  your 
nearest  Seybold  office  for  a  demonstration? 
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Color  builds  ‘‘Box-Office”  for  any  Business! 

j\i  o  BUSINESS  beats  show  business  in  business  forms  on  these  same  attention- 
its  use  of  color.  From  Broadway  to  getting  colors  speeds  form  identifica- 
Main  Street,  American  theatres  beckon  tion,  minimizes  error,  simplifies  ban- 
business  with  light  and  color.  dling  and  filing.  And  these  add  up  to 

You  may  not  measure  profits  in  terms  better  business  whether  you  call  it  “box 
of  “box  office*’,  but  if  it’s  profits  you’re  office”  or  simply  call  it  profit, 
after,  color  can  help.  If  you  haven’t  seen  Howard  Bond 

To  enliven  your  business  printing  use  lately,  speak  to  your  printer  or  paper 
colorful  Howard  Bond.  Using  Howard  distributor.  Samples  will  show  you  that 
colors  for  “routine”  printing  lifts  it  Howard  Bond,  whether  in  whitest 
out  of  the  “routine”  class — gives  it  in-  white,  or  color,  is  ideal  for  all  uses 
terest,  variety,  and  appeal.  Printing  where  good  bond  is  good  business. 

HOWARD  BOND 

**The  Nation* 8  Business  Paper** 


HOWARD  PAPER  MILLS,  INC.  •  HOWARD  PAPER  COMPANY  DIVISION, URBANA, OHIO 
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To  Sell 

the  Customer— 

Sell  Yourself 

by  Betty  Lee  Gough 

Here  are  practical  suggestions  to  make  yourself  more  likeable 
and  popular  with  your  customers,  prospects  and  community, 
since  it  is  usually  the  printer  who  is  liked  that  succeeds 

is  it  that  the  printing  shop  ways  and  your  whims.  This  sort  of  per- 

*  ’  that  has  the  most  to  offer  the  sonality  can  be  created  out  of  a  few 

customer  sometimes  makes  a  bare  tricks  that  are  easy  to  master, 
profit,  while  a  competitor  down  the  The  outstanding  feature  of  the  per- 
street  prospers  greatly?  Situations  sonality  you  want  to  create  must  be 
like  this  occur  frequently.  And  when  friendliness.  Humans  all  tend  to  like 

they  do,  it  is  a  dollars-to-dimes  bet  the  guy  who  likes  them,  and  makes 

that  the  printer  who  sells  the  custom-  his  liking  apparent.  So  the  first  thing 
ers  is  an  expert  in  selling  himself.  is  to  be  friendly.  Being  friendly  does 
It  is  not  enough  to  offer  the  best.  not  call  for  hearty  slap-on-the-back- 
Mr.  Customer,  unfortunately,  buys  at  tactics  with  everyone  you  meet.  Nor 
the  place  he  likes.  To  a  great  extent  does  genuine  friendliness  consist  only 
his  liking  for  a  particular  printing  of  a  grin  and  a  false  handshake  for  the 
shop  stems  from  his  liking  for  its  people  with  whom  you  come  in  contact, 
owner.  Friendliness  must  be  felt  from  the 

Selling  yourself  to  the  customer  is  heart.  You  must  truly  like  people.  If 
an  important  part  of  selling  your  you  have  never  made  it  your  business 
work.  Just  as  merchandise  salesmen  to  carry  a  heart  on  your  sleeve  for 
are  made  as  well  as  bom,  so  are  sales-  every  Tom,  Dick  and  Joe,  don’t  worry 
men  who  know  how  to  sell  themselves.  too  much.  If  you’re  the  guy  who  can 
It’s  not  hard  to  leam.  genuinely  like  only  the  qualities  he 

The  first  thing  to  do  is  to  create  admires,  you  already  have  the  person- 
a  personality.  This  sounds  compli-  ality  for  building  friendliness  between 
cated,  but  it  is  not.  The  aim  is  to  yourself  and  your  customers.  All  you 
build  a  reputation,  a  character,  a  per-  have  to  do  is  look  about  you — and 
sonality  that  customers  will  like — and  you’ll  find  things  to  like  abnut  the 
to  make  it  a  well-known  personality.  people  you  meet. 

It  is  not  necessary  to  make  over  your  Everyone,  even  the  worst  of  us,  has 
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**don’t  say  'Tympan'  . . . 

say  ’CROMWELL’!” 

For  30  years  this  unconditionally  guaranteed  tympan 
has  helped  printers  to  turn  out  first  quality  work 
speedily  and  economically.  Cromwell  Tympan  has 
a  hard,  uniform  surface,  high  tensile  strength 
A  and  rugged  resistance  to  oil,  moisture,  ink 
;  solvents,  heat,  cold  and  atmospheric 
lrMlSrfT^~  *T  changes.  Cromwell  Tympan 

liMnn nPWBPrtHlT-raa.  saves  time — saves  money. 


Make  the  Tympan  Test! 

Write  lodcy  for  a  free  working 
sample  of  Cromwell  Special 
Prepared  Tympan  —  the  un¬ 
conditionally  guaranteed 
Tympan.  Be  sure  to  specify 
exact  sheet  size  desired  and 
make  of  press. 


The  CROMWELL 
Paper  Company 

4801-4833  S.  Whipple  St.,  Chicago  12,  III. 


Frank  (Shorty)  Diblik,  Pressroom  Foreman  at  Brookes 
<  Sons,  of  Chicago,  has  developed  this  useful  trick: 

Place  strips  of  gummed  paper  on  the  tym¬ 
pan  on  both  sides  of  the  form  and  as  close 
to  the  form  as  possible.  Place  another 
strip  on  top  of  the  first,  but  step  it  back 
about  ^22  f^rom  the  form.  This  takes  up 
the  slack  on  both  sides  and  eliminates 
the  possibility  of  wrinkles  forming  in  the 

rf»ntpr  nf  fhf*  , 


HERE’S  A  TIMELY  TIP 

ON  HOW  TO  ELIMINATE  WRINKLES 
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some  likeable  quality.  No  person  is 
all  bad  or  all  obnoxious.  So  if  you 
look  for  the  likeable  things  about 
every  person  you  meet — and  such  good 
qualities  can  be  found — ^you  will  find 
yourself  slipping  naturally  into  a 
friendly  attitude. 

Of  course,  you  have  to  work  at  it, 
too,  in  addition  to  simply  finding 
things  to  like  about  your  customers. 
The  smart  printer  makes  it  his  busi¬ 
ness  to  know  every  customer,  by  name 
if  possible,  and  to  greet  him  person¬ 
ally  with  a  “Good  morning,  Mr. 
Jones,”  whenever  they  meet. 

A  friendly  attitude  toward  people 
is  the  first  requisite  for  selling  your¬ 
self.  There  are  other  things — mechan¬ 
ical  tricks  which  you  can  practice — 
that  help  to  create  a  friendly  per¬ 
sonality  whom  everyone  likes  and 
from  whom  a  great  number  buy.  . 

Another  sure-fire  way  to  sell  your¬ 
self  as  a  right  guy  (and  in  the  proc¬ 
ess,  sell  your  printing  shop)  is  to  be 
a  civic-minded  joiner  of  clubs  and 
leader  of  drives.  Being  civic  minded 
pays  off  in  a  number  of  ways.  First,  it 
gets  your  name  into  the  newspapers 
and  into  word-of-mouth  discussions. 
It  sells  you  as  a  man  who  cares  suffi¬ 
ciently  about  his  town  and  his  fellow 


citizens  to  put  his  time  and  money 
into  working  for  the  things  that  are 
needed. 

Next,  it  brings  you  into  contact 
with  civic  leaders.  These  men  often 
influence  the  buying  of  many  others, 
as  do  leaders  in  every  field.  The  print¬ 
ing  shop  in  which  Ed  Jones,  president 


of  the  Exchange  Club,  buys  is  very 
likely  to  be  patronized  by  lesser  civic 
lights  because  the  great  Mr.  Jones 
thinks  it  good. 

In  addition  to  civic  leaders,  the 
lesser  lights  with  whom  you  come  in 
contact  can  be  sold  on  you — and,  in 
the  process,  on  your  printing  shop — 
through  the  civic  work  you  do.  The 
members  of  civic  clubs  usually  total 
a  sizeable  body  of  potential  customers. 

“Sponsoring”  events  can  be  a  pow¬ 
erful  tool  for  selling  yourself  to  the 


IftlHTtHi, 


public.  Some  printers  have  gone  so 
far  as  to  sponsor  special  sporting 
events.  Others  have  sponsored  soft¬ 
ball,  basketball  and  other  semi-pro¬ 
fessional  teams.  Still  others  sponsor 
less  expensive  events,  such  as  club 
meetings  (providing  a  few  drinks  or 
a  spread  on  the  house),  dances  and 
get-togethers.  The  list  of  sponsorship 
possibilities  is  endless. 

Particularly  with  such  large-scale 
things  as  sports  events,  sponsorship 
pays  off  in  a  flood  of  publicity  that 
helps  tremendously  to  sell  yourself  to 
possible  customers. 

If  you  have  any  spare  space,  donate 
it  to  civic  drives.  This  will  earn  you 
the  applause  of  almost  every  citizen, 
and  help  to  make  him  think  that, 
“This  man  Ed  Jones  must  be  a  pretty 
right  guy.  He  gives  his  space  freely  to 
important  things  such  as  the  Com¬ 
munity  Chest.” 

Similarly,  donating  advertising  space 
to  these  drives  can  help  to  identify 
you  as  a  public-spirited  citizen  and  a 
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Writ9  todayl  Evry  Frmt0i^s 
Selling  Kit  should  havo 

FREE 

Money-Making  Mail 
Booklets 


Two  opportunities  for  you 
to  profit  from  these  same  4 


booklets  which  thousands 
^  of  business  men  are  r^d>^^ 

ing  (as  advertised  **by  Fox  River”  in 
magazines  like  Time,  Printers*  Ink,  Busi-^ 
ness  Week,  etc.).  h 

First,  here’s  valuable  help  in  sharpeoi^^ 
your  own  business  correspondence 
sound  tips  on  how  to  say  it  better,  mpfB 
briefly  .  .  .  how  to  put  sock  in  ymjfl 
first  sentence. 

Second,  these  booklets  fit  right  into  yon 
campaign  to  sell  better  printing 
kinds  —  not  only  matching  Irrmbnifc 
envelopes,  invoices  and  other  office  st^ 
tionery  but  better  booklets,  circulars,  etij^ 

Authored  by  Dr.  Robert  R.  Aurner, 
nationally  recognized  letter  authority 
and  for  18  years  professor  of  business 
administration  at  the  University  of 
Wisconsin.  Write  today  —  on  your 
letterhead  only,  please. 

Fox  River  Paper  Corporatiom- 
5252  Appleton  Street  •  Appleton,  Wisconsin; 


man  from  whom  it  is  a  pleasure  to 
buy. 

Helping  all  kinds  of  charity  drives 
is  one  more  means  for  selling  yourself 
to  the  customer.  The  time  you  donate 
to  serving  on  charitable  boards  and 
helping  along  charity  collection  drives 
pays  off  by  public  acceptance  of  you 
as  the  friendly  personality  with  whom 
we  all  like  to  deal. 

Do  plenty  of  favors.  Don’t  be  afraid 
to  go  out  of  your  way  to  help  the  cus¬ 
tomer.  They  always  come  back  to  visit 
the  businessman  who  demonstrates  his 
genuine  friendship. 

Here  is  a  trick  that  many  very  suc¬ 
cessful  salesmen  have  found  effective: 


Have  the  customer  do  you  a  favor.  Ask 
him  for  some  small  thing,  a  favor  that 
will  take  practically  no  effort.  You’ll 
find  this  a  good  friendship-builder. 

Another  way  to  sell  the  idea  of  a 
friendly  personality  is  to  personalize 
your  advertising.  Instead  of  advertis¬ 
ing  from  Jones*  Printing  Shop,  adver¬ 
tise  what  “Ed  Jones  offers.”  In  all  of 
your  advertising  efforts,  use  your  own 
name.  Write  chatty,  personal  copy 
that  the  reader  can  picture  as  coming 
from  a  good  friend. 

One  printer  used  this  idea  to  ad¬ 
vantage  by  running  a  weekly  column 
devoted  to  advice  on  how  to  do  simple 
jobs  about  the  house.  They  appeared 
weekly  in  the  daily  newspaper  of  his 
community.  Each  ad  was  signed  with 
a  facsimile  of  the  owner’s  signature. 
The  copy  style  was  somewhere  be¬ 
tween  a  column  and  that  of  a  friendly 
letter.  Each  ad  dealt  with  a  problem 


that  people  face  in  the  home,  and  told 
how'  to  best  do  the  job. 

The  result  was  not  only  a  high  read¬ 
ership  for  the  advertisements,  but  an 
excellent  reader-identification  'of  the 
printer’s  name.  He  soon  became  a 
well-known  character  in  his  commu¬ 
nity.  People  dropped  in  to  find  out 
how  to  fix  a  crack  in  the  wall,  or  how 
to  mend  broken  china.  “Sure,  answer¬ 
ing  these  questions  took  plenty  of  my 
time,”  he  relates,  “but  it  paid  off. 
People  came  back  to  buy.  They  came 
back  because  I  had  become  a  friend, 
a  guy  they  liked,  one  who  gave  his 
time  to  help  them.” 

There  are  many  ways  in  which  you 
can  personalize  your  advertising.  One 
Southwestern  company  did  it  by  run¬ 
ning  at  the  top  of  each  ad  “com¬ 
ments”  on  the  state  of  the  world,  the 
cost  of  living,  and  other  topics  in  the 
news.  These  miniature  editorials  were 
“signed”  by  the  owner  of  the  com¬ 
pany.  They  helped  to  build  a  distinct 
personality  for  him  (and,  in  the  proc¬ 
ess,  for  his  business). 

If  you  would  like  to  run  person¬ 
alized  advertisements  like  this,  how¬ 
ever,  you  must  be  careful.  There  are 
two  pitfalls.  One  is  panning  people, 
places,  things  and  ideas.  When  you 
pan,  you  may  be  risking  a  libel  law¬ 
suit. 

The  other  pitfall  is  the  possibility 
of  offending  potential  customers.  If 
you  discuss  topics  of  the  day,  a  strong 
stand  on  .one  side  or  the  other  is 
bound  to  earn  enemies  for  you  rather 
than  friends.  Sticking  to  the  middle, 
you  can  be  sure  no  one  will  take 
offense. 

Going  out  of  your  way  to  make 
friends  in  these  ways  can  pay  off  in 
heavy  measure.  For  nine  times  out  of 
ten,  it  is  the  printer  he  fikes  to  whom 
Mr.  Customer  goes.  Our  emotions  gov¬ 
ern  most  of  our  buying  actions.  And 
the  businessman  his  emotions  tell  him 
is  a  friend  is  the  one  to  whom  Mr. 
Customer  will  go  every  time. 
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bring  your 

layouts  to  life:  print  on 


INTERNATIONAL 


You  can  figure  on  this— everything  will  be  clear  when  you  use 


International  Ti>Opake  for  reports,  booklets,  catalogs  or  prospectuses 


by  letterpress  or  offset.  In  smooth  or  vellum  finish,  it's  strong  and 


quick'drying.  And  so  opaque  it  cuts  see-through  to  the  minimum 


International  Paper  Company,  220  East  42nd  Street,  New  York  17,  N,  Y, 


The  Graphic  Arts  Monthly — June^  1949 


Better  Letterhead  Design 
Leads  to  More  Sales 

by  Don  Anderson 

Advertising  Manager,  Fox  River  Paper  Corp. 


Letterheads  can  be  profitable,  since  they  are  an  item  needed  by 
every  business.  The  printer  who  improves  the  design  of 
letterheads  and  does  a  good  selling  job  can  increase  his  sales. 


May  I  make  the  suggestion  that 
you,  as  a  printer,  accumulate 
through  your  incoming  mail,  or  with 
the  help  of  friends,  letterheads  from 
25  or  50  or  100  firms  within  your 
working  territory.  Lay  these  letter¬ 
heads  before  you  and  begin  tabulat¬ 
ing  the  chances  for  creative  selling. 

If  you  will  study  each  letterhead 
with  the  aim  of  improving  it  in  de¬ 
sign  or  type  selection  or  printing  or 
paper  choice,  or  in  all  of  these  ways, 
you*ll  find  an  array  of  future  sales 
right  before  your  eyes. 

For  in  letterhead  improvement 
there  is  a  vast,  “unsold”  market  for 
the  printer  who  likes  to  sell  and  print 
creatively.  To  work  this  market  with 
an  expert’s  touch,  a  printer  must  be 
willing  to  become  a  specialist  and  this 
means  more  than  printing  technique. 
He  must  al&o  be  patient,  but  it  would 
be  my  feeling  that  anyone  who  is 
highly  impatient  wouldn’t  be  happy 
in  the  printing  business  anyway. 

Like  any  other  product,  letterhead 
printing  must  be  promoted  aggres¬ 
sively.  Letters  are  widely  traveled  and 
closely  studied  envoys  of  business  and 


Industry.  They  must  he  considered  in 
summing  up  any  company’s  advertis¬ 
ing  and  public  relations.  The  setting 
for  the  letter,  which  is  the  letterhead 
design  and  the  paper,  is  influential  in 
its  reception  at  the  point  of  opening, 
and  even  before  it  is  opened,  for  the 
advantage  of  attractively  printed  en¬ 
velopes  has  been  proved  by  re¬ 
searchers. 

A  selling  approach  that  carries  this 
sort  of  substance,  with  its  many  ex¬ 
tensions  and  with  its  adaptations  to 
singular  cases,  is  the  kind  that  must 
go  into  profitable  letterhead  printing. 

A  printer  who  is  interested  in  spe¬ 
cializing  on  letterheads,  or  in  lifting 
his  present  letterhead  volume,  can 
start  with  the  premise  that  every  firm 
uses  one.  This  in  itself  both  simplifies 
and  complicates  his  outlook.  Not  every 
firm  needs  labels,  or  4-color  folders 
on  enamel  stock,  or  all  the  promotion 
pieces  and  point-of-sale  displays  that 
suppliers  furnish  distributors.  But 
every  firm  writes  letters.  This  simpli¬ 
fies  a  printer’s  selling. 

As  to  the  complications,  here  are 
the  leading  objections  to  letterhead 
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WATCH 

PIONEER 


FIRST  AGAI 
WITH  A  NE 


Comiilf ft fy  Equipped  as  lllastn 


#  First  paper  driller  with  full  foot  pedal 
operatioh— assuring  high  output^at  any¬ 
where  near  the  price. 

#  Fool-proof  automatic  steel  gauge.  32- 
in.  table  with  black  plastic  surface  that 
wears  like  iron,  feels  like  wood. 

#  Rigid  all-steel  welded  cabinet  with  big 
drawer«.Oesirable  features,  accessories  of 
popular  Pioneer  bench  model. 


PIONEER 

COMPANION  UNITS 

Hond-Op«rat«d  B«ncli  INod«l 

PAPER  DRIILERS 
$150 

ROUTERS 

$30.50 

SAW-TRIMMERS 

$240 


PIONEER-TOLEDO  CORP. 

1913  JACKSON  ST.  TOLEDO,  OHIC 


WOITS  TODAY  POP  FULL  DETAILS 


prinling.  the  reasons  why  some  prinl- 
ers  either  regard  this  work  as  an  an¬ 
noyance  or  refuse  to  handle  any  of  it: 

1.  Too  many  people,  from  the  pres¬ 
ident  to  the  newest  stenographer, 
sound  their  horns  on  the  looks  of 
their  letterhead.  “You  have  to  please 
everybody  and  that  can’t  be  done.” 

This  the  printer  must  live  with.  At 
least  he  gets  to  know  everybody  in  the 
place  and  learns  how  to  sell  amid 
discord.  Next  time  to  please  the  “other 
group”  he  can  redesign  the  job.  This 
matter  of  changing  letterhead  design 
periodically  makes  plenty  of  adver¬ 
tising  sense,  and  it  also  makes  money 
for  said  printer. 

2.  Runs  are  too  small  ami  the  cus¬ 
tomer  won’t  pay  the  money  for  a  nice 
letterhead  with  a  second  color  on  good 
paper.  He  regards  a  letterhead  in  the 
same  category  as  pencils  and  erasers. 

How  to  Convince  the  Customer 

Here  is  w'here  real  selling  steps  in. 
Let’s  take  just  one  tack  with  a  busi¬ 
nessman  who  is  half-convinced  he 
should  brighten  up  his  letterhead  hut 
doesnt  think  it  is  “worth  it.” 

The  average  cost  of  dictated  busi¬ 
ness  letters  in  252  companies  operat¬ 
ing  in  the  United  States  has  been 
found  to  be  72  cents.  This  includes 
(1)  dictator’s  time;  (2)  stenog¬ 
rapher’s  time;  (3)  non-productive 
time;  (4)  fixed  charges;  (5)  mailing 
costs;  (6)  filing  costs;  and  (7)  MA¬ 
TERIALS.  The  last  word  is  capital¬ 
ized  because  it  includes  carbon  paper, 
typewriter  ribbon,  pencils,  erasers, 
and,  most  importantly,  letterheads  and 
envelopes.  You  see,  here  we  have  the 
'  letterhead  down  among  the  pencils 
and  erasers. 

What  may  surprise  you  in  this  let¬ 
ter  cost  table  is  that'  the  cash  layout 
for  MATERIALS,  $0,008  per  letter, 
is  the  lowest  of  all  seven  classifica¬ 
tions.  The  dictator’s  time  and  the  ste¬ 
nographer’s  time,  each  running  around 


$0.25,  make  up  the  highest  items. 

Here,  then,  is  a  logical  and  truthful 
sales  approach.  Let’s  assume  you  are 
proposing  that  a  firm  redesign  its  let¬ 
terhead.  In  suggesting  new  layout,  an¬ 
other  color,  better  paper,  you  arrive 
at  an  estimate.  In  presenting  this  esti¬ 
mate,  give  them  not  only  the  over-all 
but  also  the  per  letter  figure. 

Let’s  use  this  letter  table  cost  and 
suppose  that  this  new  job  brings  the 
MATERIALS  cost  per  letter  up  to  as 
high  as  $0.15.  This  small  per-unit  in¬ 
crease,  however,  shows  up  in  the  total 
billing  as  a  noticeably  higher  figure 
and  may  bring  a  protest  from  the 
customer. 

Here  is  your  opening  to  explain 
that  this  MATERIALS  cost  per  letter 
is  still  small  contrasted  with  other 
costs.  It  is  especially  reasonable  in 
light  of  the  influence  that  the  physical 
appearance  of  a  letter  has  on  its 
reader.  Since  this  firm  does  a  lot  of 
business  by  mail  fl  don’t  mean  direct- 
mail  selling,  but  the  every-day  busi¬ 
ness  matters  settled  in  letters),  it  is 
profitable  for  them  to  present  their 
letters  in  an  attractive  manner.  Only 
good  printing  design  and  paper  can 
do  this. 

Give  Helpful  Advice 

You  can  say:  “Look,  Bill,  there  are 
letters  going  out  of  your  ofi&ce  every 
day  involving  discussions  that  mean 
from  one-hundred  to  one-thousand 
dollars  worth  of  business  to  you.  Isn’t 
it  important  to  you  that  these  letters 
look  well,  and  don’t  you  believe  that 
this  small  per-letter  upcost  to  make 
them  look  better  than  they  look  now 
is  a  sound,  profitable  investment?” 

By  talking  of  the  ways  the  customer 
can  promote  his  products  or  services, 
you  become  more  than  just  the  man 
who  does  his  printing.  By  imaginative 
and  useful  selling,  you  can  become  his 
adviser  on  promotion  matters.  The 
first  place  to  start  is  on  his  letterhead. 
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Running  at  only  4500  IPH.  with  a  14”  by  20"  sheet,  the  Vertical  is  printing 
5250  feet  of  paper  every  hour.  That  is  almost  a  mile  of  printing  .  .  .  every 
printed  mile  will  please  your  customers  when  produced  on  the  Miehle  Vertical. 

Yes,  the  Vertical  gives  mileage  production-wise.  It  also  gives  mileage  service-  i' 

wise  .  .  .  like  a  good  automobile. 

Printers  everywhere  with  twenty-five  years'  experience  in  operating  the  \ 

Vertical  will  testify  to  its  ability  to  turn  out  toi5  quality  work  day  after  day, 
year  after  year  with  a  minimum  of  repairs. 

Fast,  easy  to  operate,  dependable  ...  for  more  than  a  quarter  century 
Verticals  have  made  money  for  printers  all  over  the  world  .  .  .  the  improved 
Model  V-50  is  even  better  than  its  predecessors. 

ASK  THE  MIEHLE  MAN  TO  SHOW  YOU  THE  VERTICAL  WAY  TO  PROFITS 

lEHLE  PRINTING  PRESS  AND  MANUFACTURING  C( 

WORLD’S  LARGEST  MANUFACTURER  OF  SHEET-FED  PRESSES 

CHICAGO  8,  ILLINOIS 


THESE  IPI  BRANCH  OFFICES  CARRY  EVERYDAY  INKS  IN  STOCK 


CALIFORNIA 

Los  Angeles  1,707  E.  62  St. 

San  Francisco  3,  915  Howard  St. 

COLORADO 

Denver  2,  1824  Curtis  St. 

GEORGIA 

Atlanta  3,  215  Central  Ave. 

ILLINOIS 

Chicago  5,  161  W.  Harrison  St. 

INDIANA 

Indianapolis,  110  E.  9  St. 

LOUISIANA 

New  Orleans  13, 

711-13  St.  Charles  St. 

MARYLAND 

Baltimore  2,  720  E.  Pratt  St. 
MASSACHUSETTS 
Cambridge  39,  175  Albany  St. 


MICHIGAN 

Battle  Creek  101,  P.O.  Box  199 
Detroit  26,  222  W.  Lamed  St. 
Kalamazoo  3, 

«  315  E.  Michigan  Ave. 

MINNESOTA 

Minneapolis  15,  729  S.  4  St. 

MISSOURI 

Kansas  City  6,  707  Central  St. 
St.  Louis  3,  1909  Locust  St. 
NEW  YORK 
Buffalo  5,  559  Ellicott  St. 
Delmar,  P.O.  Box  264 
New  York  19,  636  11th  Ave. 
Rochester  4,  14  Franklin  St. 
Syracuse  2,  200  S.  Geddes  St. 
OHIO 

Cincinnati  2,  417  E.  7  St. 
Cleveland  14, 

113  St.  Clair  Ave.,  N.E. 
Wadsworth,  141  East  St. 


OREGON 

Portland  9,  535  N.W.  11  Av#. 

PENNSYLVANIA 

Philadelphia  23, 

Germantown  Ave.  & 

New  Market  St. 

TENNESSEE 

Memphis  1,  167  S.  2  St. 
Nashville  3,  417  Commerce  $t. 

TEXAS 

Dallas  1,  2618  Main  St. 

VIRGINIA 

Richmond  3,  1 1  N.  Governor  St. 

WASHINGTON 

Seattle  4,  212  Maritime  Bldg. 

WISCONSIN 

Milwaukee  2, 

431  N.  Milwaukee  St. 


EXPORT  OFFICE 

350  Fifth  Avenue,  New  York  1 


COMMERCIAL  COLOR  PRINTING  •  BLACK  AND  WHITE  HALFTONE 
TWO-COLOR  PRINTING  •  BOND  AND  POSTER  WORK 
PROCESS  COLOR  PRINTING 


Because  they  want  to  reduce  inventory, 
simplify  color  matching,  and  he  prepared 
to  offer  a  comprehensive  black  and  white 
and  color  printing  service,  many  print¬ 
ers  now  stock  the  complete  line  of 
IPI  Everyday  packaged  printing  inks. 

25  colors,  including  process  col¬ 
ors,  1 1  blacks,  each  ideal  for  a  certain 
purpose,  3  whites,  6  bond  and  cover 
inks,  and  4  poster  inks— with  such  a 
line  you  can  cut  down  on  special 
matches,  match  colors  quickly  in  your 
own  shop,  and  offer  a  complete  com¬ 
mercial  printing  service  to  your  cus¬ 
tomers. 

These  inks  were  developed  to  give 
trouble-free  performance  on  Miehle 
Verticals  and  Horizontals,  Kellys, 
Miller  Simplexes,  Kluges,  cylinder 
presses,and  similar-type  presses. Uni¬ 
formity  of  color  and  body  is  assured; 
each  ink  is  made  from  first-quality, 
tested  raw  materials  ...  is  ground, 
aged,  and  then  re  ground. 

More  than  3,000,000  pounds  of 
Everyday  inks  have  beensold.lt  takes 


a  large  number  of  reorders  from  sat¬ 
isfied  customers  to  build  sales  like 
that! 

Everyday  inks  are  packed  in  hand¬ 
some,  easy-to-open  1  lb.  and  5  lb. 
cans.  They  are  sold  through  31  IPI 
Branch  Offices  and  45  leading  paper 
merchants  (see  list  on  opposite  page). 
Place  a  trial  order— today. 


New  Prices  on  Small  Quantities 
of  Assorted  Everyday  Colors 

Now,  5  small  cans  or  2  large  cans  of 
Everyday  inks  in  assorted  colors  can  be 
bought  at  prices  which  previously  ap’- 
plied  only  to  single  color  lots.  Order 
today  —  and  save  as  much  as  8  pet 
cent.  Also,  write  on  your  letterhead 
for  a  copy  of  the  new  Everyday  Ink 
Specimen  Book. 

Address  inquiries 
IPI,  Division 
Interchemical 
Corporation,' 

350 

Fifth  Ave.,N.Y.l. 


IPI  and  Kvery^Uiy  ate  registered  trade-marks  of  Interchemical  Corpontion 


Are  You  Using  Your 


Advertising  Space? 

by  David  Markstein 

There  are  many  places  where  the  printer  can  put 
his  advertising  messages  with  little  added  expense. 


WOULD  you  like  to  increase  the 
volume  of  advertising  your  com¬ 
pany  does — without  spending  an  ex¬ 
tra  cent  to  do  it?  Would  you  like  to 
make  more  selling  contacts  with  cus¬ 
tomers  and  prospects — at  no  addi¬ 
tional  cost?  Would  you  like  to  put 
your  selling  message  over  to  more 
people — and  not  strain  yourself  in  any 
way  doing  it? 

You  can.  The  secret?  Use  the 
“wasted”  advertising  space  that  is 
presently  going  unused.  Take  a  small 
part  of  your  letterheads  to  tell  the 
story  of  your  services.  Use  your  bill¬ 
heads  and  invoice  forms  to  sell  addi¬ 
tional  work  to  the  customers  to  whom 
you  send  your  statements.  Use  the 
sides  of  your  trucks,  cars  and  other 
rolling  equipment  to  blazon  out  your 
sales  messages. 

.This  space  is  free  in  that  it  costs 
you  nothing  more  than  you  are  al¬ 
ready  paying  for  not  using  it.  That 
the  use  of  advertising  messages  in 
these  ways  can  be  vastly  effective  as 


a  selling  medium  was  demonstrated 
recently  by  the  experience  of  a  South¬ 
ern  printer. 

This  printer  for  a  great  number  of 
years  had  used  a  letterhead  that — 
while  it  was  well-designed  and  very 
handsome — stuck  primly  to  the  plain 
necessities  of  a  letterhead.  It  indi¬ 
cated  his  company  name,  the  street 
address,  the  city  and  zone  number, 
the  telephone  number,  and  the  own¬ 
er’s  name.  That  was  all.  It  was  a  good 
letterhead,  but  it  did  not  do  all  of  the 
job  it  could  have  done  had  it  been 
designed  with  an  eye  to  securing  extra 
advertising  impact  from  the  stationery. 

Then  the  printer  ran  out  of  letter¬ 
heads.  He  called  on  an  ad  man  to 
plan  new  stationery,  and  the  ad  man 
made  a  suggestion:  “Why  not  try  to 
work  in  a  selling  plug  for  your  work 
on  the  new  letterhead?”  The  printer 
assented,  and  they  sat  down  to  figure 
*out  possible  sales  angles. 

His  new  letterheads  now  tell  much 
more  than  merely  the  company  name. 
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America  (does  business  on 
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NEKOOSA-EDWARDS 
PAPER  COMPANY 


address,  city,  phone  number,  and  own¬ 
er’s  moniker.  A  selling  message  to 
plug  the  printer’s  work  has  been  in¬ 
corporated,  along  with  mentions  of  the 
various  kinds  of  work  that  are  his 
specialty. 

Soon  after  the  new  letterhead  de¬ 
sign  was  put  into  use,  a  startling  thing 
occurred.  Telephone  calls  and  a  few 
letters  began  to  arrive  requesting  fur¬ 
ther  details  on  the  printing  work  men¬ 
tioned  on  the  letterhead.  To  be  sure, 
these  were  not  by  any  means  a  flood 
of  calls,  but  what  amazed  the  printer 
was  that  he  had  never  before  received 
any  inquiries  off  his  letterhead  alone. 

Counting  up  the  results  from  this 
advertising  campaign  that  had  cost 
him  a  grand  total  of  nothing,  he  dis¬ 
covered  that  in  six  weeks’  time  after 
the  new  designs  had  been  used,  some 
seven  inquiries  had  come  in.  Of  these, 
his  salesmen  turned  two  into  small 
sales.  The  opportunity  to  make  those 
sales  to  interested  parties  resulted 
from  “free”  utilization  of  an  advertis¬ 


ing  medium  that  had  been  neglected 
all  the  years  since  his  firm  first  opened 
its  doors. 

Often,  your  letterheads  carry  rou¬ 
tine  correspondence  to  parties,  per¬ 
sons  and  firms  who  are  not  immediate 
prospects  for  your  work.  At  some  time 
in  the  future,  however,  they  may  be¬ 
come  potential  customers.  Often,  they 
do.  So  the  more  times  you  can  drive 


home  your  advertising,  the  more  sol¬ 
idly  you  have  entrenched  yourself  in 
your  correspondent’s  mind  as  the  firm 
from  which  to  buy. 

You  cannot  do  this  by  using  ordi¬ 
nary  stationery  that  lists  merely  your 
name,  your  address  and  your  city — 
no  matter  how  handsome  or  well- 
planned  that  stationery  may  be.  You 
can  do  the  job  only  by  shouting  your 
story  in  hard-hitting,  frank  selling 
words. 

Examples  of  “routine”  correspond¬ 
ence  that  deserves  selling  treatment 
by  use  of  a  selling  letterhead  are  the 
letters  you  write  to  the  electric  light 
company,  to  the  firms  that  sell  you 
your  office  needs  (some  day,  they  may 
need  your  work),  to  the  telephone 
company,  and  to  others  who  may  be 
prospects  tomorrow  or  next  year,  and 
who  should  consequently  be  sold  now. 
It  costs  you  nothing  to  do  this  sell¬ 
ing  job. 

Not  every  advertising  message  used 
on  letterheads,  invoice  forms,  truck 
sides  and  other  usually  wasted  space 
will  produce  immediate  inquiries,  of 
course.  But  if  these  advertisements 
do  no  more  than  drive  another  re¬ 
minding  nail  into  the  platform  of 
customer  acceptance  that  all  of  your 
advertising  and  sales  promotion  ef¬ 
forts  aim  at  building^  then  you  have 
made  money — without  trouble  or  cost. 

When  you  bid  on  a  printing  job, 
do  you  furnish  the  customer  with  a 
regular  estimate  form?  If  you  do  not 
include  in  that  form  some  selling 
message  to  tell  him  why  you  should 
get  the  job,  you  are  missing  an  im¬ 
portant  advertising  trick. 

When  the  customer  takes  bids  on 
his  work,  he  is  the  best  kind  of  pros¬ 
pect.  He  is  definitely  going  to  buy. 
But  he  is  not  necessarily  going  to  buy 
from  you.  When  he  makes  his  deci¬ 
sion  as  to  what  company  he  will 
finally  call  in,  that  decision  will  prob¬ 
ably  he  made  after  he  has  carefully 
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MODERN  FACTORIES  SERVING  PRINTERS  IN  01  STATES 


WE  ARE  NOW  MAKING 

COMPOSITION  ROLLERS 

FOR 


SUMMER 


SHIP  YOUR  OLD  ROi^sl^ 

TO  FACTORY  MOST  CONVENIENT  TO  YOU 


OVtR  ONE  HUNDRED  YEARS  OF  ROllER  MAKING 


considered  two  factors.  The  two  are 
the  prices  that  have  been  bid,  and  the 
quality  of  work  he  can  expect  from 
each  of  the  printers  whose  estimates 
he  is  studying. 

The  first  factor,  price,  he  finds  out 
from  your  estimate.  The  second  he 
determines  largely  by  past  impres¬ 
sions,  from  the  salesmanship  of  your 
representatives,  and  from  what  he  has 
seen  of  the  work  you  have  done  for 
others.  But  where  the  price  factor  is 
a  definite  thing,  the  quality  factor  is 
not.  When  he  reads  your  estimate 
form,  lie  is  undecided — and  is  open 
to  on-the-spot  selling.  This  selling  you 
can  do  right  on  the  printed  form  by 
inserting  an  advertising  line  to  put 
across  the  story  of  why  you,  rather 
than  one  of  your  competitors,  should- 
get  the  job. 

That  b  one  out  of  the  dozens  and 
scores  of  ways  in  which  you  can  use 
advertising  space  that  costs  you  noth¬ 
ing  more  than  you  are  already  paying. 
The  importance  of  selling  the  pros¬ 
pect  at  a  time  when  he  b  ready  to 
give  his  order  makes  estimate  form 
advertbing  a  vastly  profitable  method 
of  inexpensively  plugging  your  work. 

Your  invoices  are  sent  to  persons 
whom  yon  have  already  sold.  Why, 
then,  should  the  invoice  forms  bear  a 
selling  message? 

Every  alert  businessman  recognbes 
the  need  to  keep  his  customers  satis¬ 
fied.  What  is  more,  most  businessmen 
realize  the  vital  necessity  for  selling 
themselves  over  and  over  again  in  or¬ 
der  to  build  good-will  for  their  com¬ 
panies.  It  is  in  doing  these  two  tre¬ 
mendously  important  sales  promotion 
jobs  that  selling  messages  belong  on 
the  invoice  and  bill  forms  that  reach 
your  customers  at  the  end  of  the 
month. 

As  a  matter  of  fact,  every  piece  of 
printed,  mimeographed  or  duplicated 
paper  that  you  send  outside  your  com¬ 
pany,  even  if  it  is  no  more  than  a 


routine  check  list,  should  bear  an  ad¬ 
vertising  message.  The  message  costs 
you  nothing;  it  can  bring  in  added 
sales  that  help  to  swell  your  yearly 
volume  and  make  a  prettier  picture  on 
your  profit  and  loss  statement. 

Do  you  operate  a  truck?  Several 
trucks?  A  jeep,  or  an  automobile  that 
you  use  for  business,  or  any  other 
kind  of  vehicle?  Here  is  another 
“free”  advertising  mediupi.  This  is  a 


medium  that  literally  gets  about,  and 
can  carry  your  message  to  all  comers 
of  your  city  or  your  sales  territory. 

The  ways  in  which  advertbing  mes¬ 
sages  can  be  put  onto  your  rolling 
stock  are  endless.  Some  printers  con¬ 
tent  themselves  with  mentions  of  their 
company  names.  It  is  tme  that  this 
helps  by  serving  as  a  reminder  of  the 
firm  name.  But  just  as  letterheads  can 
l>e  made  more  effective  selling  instm- 
ments  by  including  on  them  complete 
sales  messages,  so  your  trucks  or  other 
vehicles  can  do  more  effective  work 
as  unpaid  salesmen  if  you  equip  them 
with  a  full  kit  of  persuading  tools. 

These  persuading  tools  can  be  any¬ 
thing  from  illustrations  to  word  mes¬ 
sages  telling  about  the  kind  of  work 
you  do.  All  kinds  of  selling  tricks 
have  been  used  to  make  the  free  space 
on  company  trucks  do  a  sales  promo¬ 
tion  job. 

Department  stores  are  intelligent 
users  of  truck  space  for  advertising. 

Continued  on  page  126 
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FOR  BETTER  OFFSET  PRINTING 


From  Dayton  Rubber’s  experience  in  pioneering  im¬ 
provements  for  better  printing  comes  the  new  Dayco 
Lithographic  Blanket.  It  prints  dots  as  clean  and  sharp 
as  the  dots  on  your  plate.  You  get  firmer  high  lights, 
cleaner  shadows,  better  impressions. 

This  new  Dayco  Blanket  has  just  the  right  resilience 
— resists  embossing  and  debossing,  glazing  and  tacki¬ 
ness.  It  has  uniform  thickness.  Its  stretch  is  controlled 
to  less  than  2%.  Made  to  last  longer,  this  Dayco  Blanket 
withstands  chemicals  in  inks,  and  is  not  affected  by 
wash-up  solutions.  Dayco  has  the  blanket  for  your 
particular  needs.  Order  yours  today.  Write:  The  Dayton 
Rubber  Co.,  Dayton  1,  Ohio. 


Pioneers  of  Improvements  for  Better  Printing  with  litho¬ 
graphic,  letterpress  &  newsjsoper  Rollers;  Color 
Separators;  Fountain  Dividers  and  Lithographic  Blankets 
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Fable  for 
Printers 


by  Paul  Fisher , 


The  story  of  the  invention  of  italic  type  told  in  modern  language 


LDUS  MANUTIUS,  gentleman 
printer  of  Venice  when  the  fif¬ 
teenth  century  was  getting  old,  having 
conceived  the  idea  of  pocket  books, 
searched  to  see  how  small  books  might 
be  made  cheaply. 

“Bologna,  old  Andreas,  my  friend,” 
he  said,  “make  me  a  tiny,  close  type 
that  will  set  two  to  one  on  the  printed 
page.  I  am  wanting  to  save  space.” 

So  Andreas  went  home  and  got 
drunk,  the  result  being  that  the  alpha¬ 
bet  he  drew  was  on  a  slant,  danger¬ 
ously  close  to  a  forty-five  degree  angle. 
“Well,  ish  small,”  he  muttered,  and  he 
hit  the  pallet. 

Aldus  was  delighted  the  next  morn¬ 
ing.  “What  a  fit  these  letters  have,” 
he  crowed.  “With  these  I’ll  be  able  to 
print  one  page  where  before  I  printed 
two.  I  will  be  able  to  reduce  the  size 
of  my  books.  But,  Andy,”  consterna¬ 
tion  clouding  the  master  printer’s  face, 
“goldarn,  Andy,  where  are  the  capi¬ 
tals?” 

“I  forgot  ’em,”  Bologna  muttered.  “I 
was  sick  last  night.” 

Aldus  was  philosophical.  “Well,  it’s 
too  late  now.  I’ll  just  have  to  use  some 
of  the  old  roman  caps  we’ve  got  kick¬ 
ing  around  the  back  shop.  Might  be  a 
good  idea  at  that.  Might  keep  this  new 


letter  of  yours  from  slanting  off  the 
page.” 

“Anything  in  it  for  me?”  Bologna 
asked. 

“Devil!”  roared  Aldus,  “devil,  where 
the  devil  are  you?  Ah,  there  you  are,” 
passing  the  drawings  of  the  new  alpha¬ 
bet  to  the  apprentice,  “Have  these  cast 
up  in  types.” 

“What  are  they?”  the  lad  asked. 

Bologna  spat,  “What  the  devil  do 
you  care!” 

“Well,  don’t  stand  there,  boy,”  Aldus 
roared.  “Hop  to  it.  You’re  no  two- 
thirder  yet,  by  just  about  three-thirds.” 
The  devil  took  off. 

“I  figure  those  drawings  ought  to  be 
worth  a  little  lire,”  Bologna  insisted. 

Aldus  smacked  his  tabard.  “T  got  an 
idea,  Andy,  and. what  an  idea!  We’ll 
call  the  new  type  design  after  you. 
We’ll  call  it  ‘ ‘Baloney.’  Pay  enough,  I 
say.  You’ll  be  immortal.” 

“I’m  hungry.” 

Aldus  snapped  a  composing  stick  in 
disgust.  “Lire,  lire,  it’s  all  people  talk 
about  any  more.  So  be  it.  I’ll  give  you 
fifteen  lire,  Bologna,  and  a  lifetime 
subscription  to  my  Book  of  the  Pocket 
Club  for  your  alphabet.” 

“I’ll  take  it,”  Bologna  said.  “I  ought 
Continued  on  page  126 
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Prominent  Users  of  Strathmore  Letterhead  Papers:  No.  83  of  a  Series 


San  Franciscans 
original  Palace  Hotel, 
built  in  1875, 
installed  electric  clocks 
and  air  conditioning 
in  an  era  when  such 
refinements  were 
practically  unknown. 
The  modem  Palace  is 
equally  insistent  upon 
quality  in  all  things. 


SAN  FRANCISCO  IS 


Stressing 

Prestige 


Firms  with  a  sterling  tradition  to  uphold  express  their  integrity  with 
Strathmore  Letterhead  Papers.  For  years,  month  after  month,  our  adver¬ 
tising  has  shown  your  clients  “famous  name”  users  of  Strathmore,  such 
as  San  Francisco’s  legendary  Palace  Hotel.  When  you  recommend  Strath¬ 
more,  your  clients  know  your  judgment  is  good.  Strathmore’s  reputation 
for  quality,  backed  by  its  consistent  advertising,  helps  you  sell  letterheads 
that  increase  your  customers’  prestige  .  .  .  which  means  repeat  business, 
more  })rofits  for  you. 


y 


Strathmore  Letterhead  Papers :  Strathmore  Parchment,  Strathmore  Script,  Thistlemark  ; 
Bond,  Alexandra  Brilliant,  Bay  Path  Bond,  Strathmore  Bond,  Strathmore  Writing.  ^ 


STRITHMORE 


MAKERS 
OF  FINE 
PAPERS 


Strathmore-  l*aT>«>r  (ioinpany.  >X  est  Springfield,  Massachusetts 


iJ 


Postal  Rate  Increase 

•k  I  have  just  finished  reading  your  Edi¬ 
torial  and  article  on  proposed  increase  of 
postal  rates  in  April  GAM,  with  much  con¬ 
cern. 

I  am  no  mental  wizard  and  may  be 
wrong,  but  I  think  you  overlooked  an  ex¬ 
ceedingly  potent  FX>int  in  your  brief  2igainst 
the  increase.  Here  it  is: 

The  government  raises  postal  rates  which 
will  undoubtedly  restrict  business.  The  in¬ 
crease  may  bring  in  additional  revenue 
despite  the  loss  of  business  induced.  But — 
won't  the  cost  of  any  increase  be  promptly 
deducted  from  business  income  taxes??? 
If  so,  the  Government  doesn't  benefit  a 
penny,  but  none-the-less  does  considerable 
damage  to  the  country's  economy. 

W.  P.  Marmon 
Commercial  Press 
1 1 2  Adams  St. 

Hoboken,  N.  i. 


How  Many  Impressions? 

•k  The  same  old  question  is  up  again,  at 
least  with  us.  How  many  impressions  can 
we  reasonably  exp>ect  from  forms  com¬ 
posed  of  illustrations  with  descriptive  mat¬ 
ter  set  in  Linotype?  Of  course,  that  means 
careful  makeready,  good  rollers  properly 
set,  and  so  on.  But  having  these  essentials, 
how  many  impressions  can  one  reasonably 
expect?  Should  we  get  50,000,  or  1 00,000, 
or  more?  We  wish  you  would  make  in¬ 
quiry  among  some  of  the  better  printers 
and  give  us  some  idea  of  what  we  should 
reasonably  expect. 

We  have  certain  forms,  illustrated  cata-: 
logs,  which  we  keep  standing.  We  are 
called  on  to  print  10,000  copies,  20,000, 
40,000.  When  the  forms  start  to  wear  who 
should  pay  to  recast  and  repair  them?  If 
we  start  in  on  a  second  run  and  the  forms 
are  all  right  and  after  running  part  of  the 
new  issue  the  forms  begin  to  show  wear 
and  we  have  to  stop  and  recast  paragraphs 
here  and  there,  who  is  to  pay  the  cost 
of  this,  when  nothing  but  the  best  is  good 
enough? 

There  must  be  some  cumulative  expe¬ 
rience  similar  to  ours,  and  any  help  will  be 
appreciated.  Thank  you  in  advance. 

Samuel  Oppenheimer 
The  Ohio  Press  Printing  Co. 
411-417  New  Street 
Cincinnati  2,  Ohio 

Compliments  Letterheed  Contest 

★  Please  accept  my  samples  as  an  entry  in 
your  "Letterhead  Contest." 

My  congratulations  to  you  for  sponsoring 
a  contest  of  this  kind  to  bring  the  many 
people  of  this  profession  to  achieve  a  bet¬ 
ter,  more  attractive,  and  higher  quality  of 
printing. 

Thank  you  for  the  opportunity  of  sub¬ 
mitting  my  samples,  and  my  regards  to 
the  winners. 

Ira  G.  Mucklow 

5264  Ditman  St. 

Philadelphia  24,  Pa. 

Best  Magazine 

•k  It  is  our  honest  opinion  that  Graphic  Arts 
is  the  best  magazine  in  the  printing  field 
and  we  should  greatly  appreciate  receiving 
it  regularly. 

Staver  Brothers 

1 645  S.  Weadock  Ave. 

Saginaw,  Mich. 


GAM  Keeps  Them  Informed 

★  In  this,  and  in  many  other  ways,  we  in 
Australia  feel  sure  that  the  G.A.M.  is  do¬ 
ing  an  excellent  job  of  prorhulgating  news 
of  vital  importance  to  the  printing  indus¬ 
try.  It  never  fails  to  keep  us  in  touch  with 
the  latest  developments  in  America  and 
we  are  deriving  great  profit  and  enjoyment 
from  the  helpful  information  that  you  pub¬ 
lish. 

K.  H.  Wade 

The  Advertiser  Printing  Office 

Adelaide,  So.  Australia 


Filled  With  Information 

★  Your  very  interesting  and  Informative 
copy  of  The  Graphic  Arts  Monthly  arrived 
and  has  been  thoroughly  perused  from 
cover  to  cover.  Filled  with  information  of 
every  description  for  the  trade,  your  maga¬ 
zine  covers  a  field  that  must  find  a  ready 
response  from  all  readers. 

The  News-Advertiser 

Wetaskiwin,  Alberta,  Canada 


Worth  More  Than  An^  Other 
■At  Graphic  Arts  Monthly  is  worth  more 

to  us  than  any  combination  of  other 
trade  journals.  We  like  the  new  square 
back  idea  with  the  diagonal  stripe. 

The  Snider  Press 
2405  N.  Main  St. 
Rockford,  III. 
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BIG  SAVINGS...order  from  stock 

SAVE  COSTS—  Order  "in  stock"  sizes  and  coated  designs  from 
Frye  for  important  extra  savings.  Stock  items  will  cut  to  fit  all 
popular  form' sizes.  Frye’s  lower  production  costs  on  huge  runs 
are  passed  along  to  you. 

SAVE  TIME—  Frye  Is  again  offering  twenty*four  hour  shipping 
service  on  stock  orders.  This  faster  delivery  time  moves  forms 
printing  jobs  through  your  shop  faster,  helps  you  meet  rush 
delivery  dates. 

In  Stock  for  Immediate  Delivery 
WRITE  FOR  OUR  '  «  ONE-TIME  «  HECTOGRAPH 
PRICES  •  PENCIL  (pigment  &  non-tack) 

and  SAMPLES  TODAY  •  CARBONIZED  PRINT  PAPERS 
_ _  y  (news,  book  &  safety-check) 


MANUFACTURING  CO. 

DES  MOINES  4.  IOWA 


CARBON  PAPER 


Please  send  specimens  for  review  and  criticism  direct 
to  Orville  E.  Reed,  First  National  Bank  Bldg.,  Howell, 
Michigan.  When  writing  printers  for  specimens  re¬ 
viewed,  please  send  sufficient  postage. 


★  This  month  begins  the  sixth’ year  that  the  writer  has  prepared  these  monthly 
reviews  of  printer  advertising. .  Having •  passed  a  milestone  ,Uhe  fifth),  1  took 
the  occasion  to  go  back  over  the  files  of  this  colunrn  covering  that  period,  just 
to  chart  progress,  if  any,  and  to  get  a  lead  for  this  month’s  column. 

I  was  struck  with  one  thing — the  same  printers  who  were  doing  a  regular 
monthly  job  of  advertising  their  services  back  in  1944,  are  still  at  it.  Some 
new  ones  have  come  up  who,  also,  keep  a  regular  monthly  contact  with  their 
customers  and  prospects.  I  just  wish  that  all  of  the  printers  who  view  their 
own  advertising  as  a  matter  of  “Let’s  get  out  a  blotter”  now  and  then,  coyld 
look  over  my  files  and  see  the  prosperous,  progressive  printers  who  do  not 
view  their  advertising  as  a  hit-or-miss  proposition,  but  know  that  it  is  the  life¬ 
blood  of  their  business. 

There’s  Bebout  &  Downs,  at  Cleveland,  Pheasant  Press  in  Greenlawn,  L.  I., 
F.  R.  Griffin  &  Co.,  Fort  Smith,  Ark.,  Jackson  Printing  in  Kansas  City,  to  name 
but  a  few  of  the  many  who  were  represented  in  this  column  in  1944  and  are 
still  making  regular  mailings  to  their  customers  and  prospects. 

Looking  back  over  the  past  five  years,  I  feel  that  if  I  have  convinced  even 
one  printer  that  it  pays  to  keep  a  continuous  contact  with  prospects  and  cus¬ 
tomers,  and  to  take  particular  care  in  the  typography  and  printing  of  their 
own  advertising  so  that  it  represents  them  properly,  my  five  years  of  “trying” 
will  not  have  been  in  vain. 

But,  let’s  get  on  to  the  printer  advertising  at  hand. 

EARL  BEEMAN,  PRINTING,  1332  printing  handled  and  carries  the  tag  line, 

Morrell,  Dallas  16,  Tex.,  offers  for  sale  a  “If  you  have  a  business  you  need  good 

“150  year  calendar”  on  a  private,  round  printing.”  Interesting,  but  the  typography 

cornered  mailing  card.  The  typography  and  is  rather  monotonous, 

printing  leaves  something  to  be  desired. 

*KIRSTEIN  &  SONS,  2211  Edgcwater 
*THE  LITTLE  PRINTING  SHOP,  222  Dr.,  Orlando,  Fla.,  is  producing  a  superior 

St.  Marks  Ave.,  Brooklyn  17,  N.  Y.,  sends  series  of  blotters  which  have  about  “every- 

out  a  blotter  introducing  its  shop  to  pros-  thing,”  including  good  typography,  interest- 

pects.  The  blotter  shows  an  illustration  of  ing  illustrations,  and  good-will  building 

a  circus  barker  with  the  heading,  “Ladies  copy.  Each  blotter  contains  an  interesting 

and  gentlemen,”  and  then  the  copy  goes  on  saying,'  such  as  “The  more  arguments  you 

to  say,  “Introducing  .  .  .  The  Little  Print-  win.  the  less  friends  you’ll  have,”  and  the 

ing  Shop,”  etc.  The  copy  tells  the  type  of  straight  advertising  on  these  blotters  is  con- 
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fined  to  the  name,  address  and  telephone 
number  of  the  company,  and  the  one  word 
“Printers.”  A  very  effective  campaign. 

*HENNEY  PRINTING  SERVICE,  Van 
Wert.  Ohio,  has  a  small  enclosure  which  is 
very  interesting.  It  is  in  the  form  of  a 
6-inch  ruler,  printed  on  green  stock,  and 
carries  the  heading,  “It’s  a  good  rule  to 
shop  for  printing  at  Henney  Printing  Serv¬ 
ice.”  An  interesting  stunt  for  enclosing 
with  invoices,  packages,  etc. 

PATRICIAN  PRESS,  112  E.  23rd  St., 
New  York  10,  N.  Y.,  solicits  orders  for 
printed  postcards,  quoting  prices  in  several 
quantities,  and  using  a  double  postcard  to 
sell  the  deal.  The  copy  is  sprightly  and 
dwells  not  so  much  upon  the  quality  of  the 
printing  as  upon  what  postcards  can  do. 
“They  hustle  in  old  regulars  and  they  hus¬ 
tle  in  new  business — ^new  customers — ^new 
sales;  they  create  action — open  live  leads.” 
Shows  considerable  ingenuity,  but  the  qual¬ 
ity  of  the  printing  could  be  improved. 

*RLM  PRINTING  CO.,  Minot,  N.  D., 
is  using  a  unique  slip  which  it  encloses  with 
each  package  of  printing  delivered.  The 
copy  reads  “This  stock  is  running  low ! 
Replenish  your  supply  by  just  asking  us  to 

duplicate  Order  No . ”  Stock 

running  low  notices  are  rather  common,  but 
putting  the  order  number  on  the  slip  is  an 
interesting  angle. 

‘GAFNEY  PRESS,  INC.,  328-332  E. 
Water  St.,  Syracuse,  N.  Y.  “One-Stop 
Service  .  .  .”  is  the  heading  on  the  blotter 
sent  out  by  this  printer,  and  the  copy  sells 
the  idea  that  “for  all  your  advertising  and 
printing  needs,  including  artwork,  copy- 
writing,  composition  and  ad  placement” 
Gafney  offers  one-stop  service.  The  blotter 
is  well  printed  and  the  typography  is  inter¬ 
esting. 

•EBONY  PRINTING  CO..  122  E.  25th 
St.,  New  York  10,  N.  Y.,  is  sending  out 
a  series  of  blotters  containing  nothing  but 
a  saying  and  its  name,  address  and  tele¬ 
phone  number.  The  most  recent  one  con¬ 
tains  this  legend,  “Great  Minds  Discuss 
Ideas,  Average  Minds  Discuss  Events, 
Small  Minds  Discuss  People.”  We  bet  a 
lot  of  these  blotters  end  up  under  glass  top 


desks  and  hanging  on  walls.  Why  not 
punch  these  blotters,  suggesting  that  they 
be  hung  up?  It  might  add  to  the  life  of  the 
mailing. 

BILL  ACTOR,  6455  Sunset  Blvd.,  Holly¬ 
wood,  Calif.,  has  moved  his  plant.  He 
sends  out  a  very  well  done  folder  announc¬ 
ing  the  removal,  the  front  page  of  which 
contains  only  a  cartoon  of  a  Shakesperian 
actor  gesticulating.  The  inside  of  the 
folder  gives  information  on  the  new  address, 
telephone  number,  etc.,,  and  is  exceptionally 
well-printed. 

•THE  REPORTER  -PRESS,  Canaan, 
N.  H.,  mails  a  blotter  using  a  cartoon  and 
two-months  calendars.  The  layout  is  rather 
scattered  and  a  little  more  care  should  have 
been  taken  with  the  typography  and  press- 
work.  The  blotter  is  an  odd  size  which 
might  give  it  added  interest  in  the  mail. 

•DENISON  PRESS,  Cornish,  Me.,  uses 
a  timely  thought  on  the  blotter  it  is  send¬ 
ing  out,  which  carries  the  headline,  “Pyra¬ 
mid  Club?  No.”  The  copy  goes  on  “But 
make  money  by  having  your  printing  needs 
filled  by  Denison  Press.”  The  blotter  also 
contains  the  month’s  calendar  and  a  6-inch 
rule  at  the  top.  A  good  idea  but  tries  to 
do  too  much.  ' 

MEREDITH  PRINTING  COMPANY, 
13820  Eaglesmere  Ave.,  Cleveland  10, 
Ohio,  sends  out  an  854x11  green  sheet 
printed  in  green,  carrying  the  heading,  “Put 
the  postman  on  your  sales  force.”  There 
is  an  illustration  of  a  postman,  and  the  copy 
sets  forth  the  idea  that  mail  advertising 
pays.  The  illustration  of  the  postman  is 
rather  amateurish,  but  the  general  effect  of 
the  piece  is  good. 

LORAIN  BUSINESS  SERVICE,  P.O. 
Box  207,  Lorain,  Ohio,  uses  a  stunt  to 
solicit  the  printing  of  business  cards. 
Gotten  up  in  the  form  of  the  usual  politi¬ 
cal  card,  it  contains  this  copy,  “For  print¬ 
ing — vote  for  J.  Mikus,  Phone  63121.”  On 
the  reverse  is  a  very  interesting  cartoon.  A 
good  idea. 

LEONARD  CHARLES  &  ASSOCI¬ 
ATES,  INC.,  627  S.  Sen  Pedro  St.,  Los 
Angeles  14,  Calif.,  is  using  a  printed  slip 
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LEADING  CHOICE  OF  AMERICA’S 
BUSINESS  LEADERS  .  .  . 


For  sales  literature,  packaging,  labeling  or  displays  — 
Champion  Kromekote  is  the  finest  cast  coated  stock  you  can 
use.  Its  glistening  surface  gives  flawless  reproduction,  is 
superbly  receptive  to  ink,  is  adaptable  to  hundreds  of 
uses.  Yes,  Kromekote’s  the  choice  of  American  business. 
The  Champion  Paper  and  Fibre  Company,  Hamilton,  Ohio. 


Mills  at  Hamilton,  Ohio;  Canton,  North  Carolina,  and  Houston, 
Texas.  District  Sales  Offices:  New  York,  Chicago,  Philadelphia, 
Detroit,  St. Louis,  Cincinnati,  Atlanta,  Dallas  and  San  Francisco 


*Kromekof9  is  tiw  regitfr^d  trademark  for  Champion’s  east  eoatod  paper. 


WHATEVER  YOUR  PAPER  PllOBLEM 
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eaclosed  in  packages,  invoices,  etc.,  setting 
forth  the  idea  that  any  letter  you  mail  is 
entitled  to  full  weight,  and  you  can  enclose 
a  folder,  return  card,  questionnaire  or  leaf¬ 
let  in  each  letter  without  additional  cost. 
The  copy  continues  by  telling  the  prospect 
that  to  be  effective,  each  piece  of  printed 
matter  must  be  attractive,  and  well- 
designed.  This  slip  is  nicely  printed  and 
interesting. 

THE  MARIEMONT  PRINTER,  5366 
Carthage  Ave.,  Cincinnati  12,  Ohio,  uses 
blotters  to  sell  customers  the  idea  of  using 
blotters  in  their  own  business.  This  printer 
has  built  up  a  file  of  stock  cuts  which  he 
offers  to  his  customers  free  of  charge. 

THREE-LINE  COMMENTS:  *LA 
ROSE  PRESS,  11540  Mack  Ave.,  Detroit 
14,  Mich.,  makes  very  effective  use  of  stock 
cuts  and  brief  copy  on  its  blotters. 

ACE  PRINTING  COMPANY,  INC., 
3114  E.  Third  St.,  Dayton  3,  Ohio — Good 
typography,  presswork  and  humorous  cuts 
get  attention  for  this  printer's  blotters. 

*THE  MORISON  PRESS,  Arlington  74, 
Mass. — Unusual  typography  and  the  effec¬ 
tive  use  of  white  space  make  this  printer’s 
blotter  outstanding. 

WILLIAM  L.  HERMES  COMPANY, 
200  N.  Cedar  St.,  Lansing,  Mich. — The 
inks  used  on  your  easel  calendar  are  rather 
weak.  Could  be  strengthened. 

♦HERBERT  W.  SIMPSON  INC.,  109 
Sycamore  St..  Evansville  8,  Ind. — This 
printer  u.ses  unusiial  artwork  and  effective 
typography  to  do  outstanding  printing. 

♦WEIGEL  &  BARBER,  INC.,  343  Stony- 
creek  St.,  Johnstown,  Pa. — ^The  best 
“series”  of  blotters  arriving  at  this  desk. 

LONG  BEACH  PRINTERY,  1615  W. 
17th  St.,  Long  Beach,  Calif. — Your  re¬ 
moval  notice  is  humorous,  informative,  im¬ 
pressive,  and  does  a  fine  job. 

BOLANDER  BROTHERS,  112  W.  Fort 
Ave.,  Baltimore  30,  Md. — Your  matching 
letterhead,  invoice,  business  card,  etc.  are 
excellent  typographically. 


Letters  to  Mr.  Reed 

•k  Enclosed  are  some  cards  that  I  have  been 
using  to  good  and  startling  and  amusing 
effect  in  business  promotion  to  all  types  of 
printing  besides  a  great  volume  of  political 
cards.  ' 

We  make  the  political  set  up  with  a 
matched  card  folder  and  circular  which  has 
been  very  successful,  at  least  our  cards 
have  been' used  to  elect  80%  of  the  can¬ 
didates  who  have  used  them. 

Of  course,  an  elected  official  remembers 
the  personal  advice  and  contact  of  his 
printer  and  friendliness  that  we  try  to 
create  and  we  receive  nice  and  welcome 
orders  from  them. 

Lorain  Business  Service 
P.O.  Box  207, 

Loraine,  Ohio 

★  Enclosed  is  another  of  our  blotters  ivhich 
is  given  direct  to  a  prospect  to  enable  him 
to  compare  our  work  with  others. 

Concerning  the  Calendar  Blotter  we  sent 
you  and  which  you  reviewed  in  The  Graphic 
Arts  Monthly  (p.  30,  March,  1949).  Along 
with  this  blotter  mailed  to  prospects,  there 
were  also  samples  of  our  work  enclosed — 
church  samples  to  churches,  real  estate 
samples  and  realtors,  etc.,  plus  the  “Ad 
Letter"  for  a  gag.  "The  label  was  tipped 
onto  the  blotter  going  to  prospects  whose 
telephone  exchange  was  changing  from 
South  to  Plaza. 

Our  mistake  was  in  not  sending  you  a 
full  letter  of  our  various  samples. 

The  stationery  enclosed  was  designed 
by  us. 

Bolander  Brothers 
112  W.  Fort  Ave., 
Baltimore  30,  Md. 

•k  I  have  had  quite  a  lot  of  requests  for  a 
sample  of  the  enclosed  blotter,  thanks  to 
your  advertising  me.  But  the  writer  who  is 
the  compositor,  pressman,  originator  and 
executioner  of  the  job  wants  to  “set  you 
right." 

This  is  not  a  “die-cut"  job  as  you  stated 
— the  “die-cutting,"  as  you  state,  was  done 
on  a  lever  hand  power  paper  cutter.  The 
border  was  cut  out  of  a  piece  of  linoleum 
with  a  paring  knife  and  mounted  on  a 
piece  of  wood  with  old  fashioned  glue. 

Am  66  years  old,  have  been  at  the  game 
for  51  years  and  can  produce  more  print¬ 
ing  ideas  out  of  my  small  shop  than  a  lot 
of  the  “big  guys." 

Zimmer  Printing  Company 
213-15  Second  St. 

^  Monongahela,  Pa. 


♦Indicates  that  the  sample  discussed  appears 
in  the  illustrations  on  page  43  of  this  issue. 
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Simonds  .  .  .  you  stay  in  the 
(  ,  liighland$  of  (MTiMten/ cutting  efficiency."  No  face 

drag  or  feather>edge  in  cutting.  No  peaks  and  valleys  in  output 
Every  cut  with  a  Sinsonds  Paper  Knife  is  clean  and  sharp 
and  you  get  far  more  cuu  between  grindings. 

Simonds  special  S-)01  Steel  has  unmatched  toughness  and  edge- 
bolding  qualities.  And  Simonds  special  manufacturing  methods 
guarantee  correct  hardness  and  temper,  uniform  taper,  and  just 
the  right  job  of  concave-grinding  for  proper  face  clearance. 

Let  Simonds  keep  your  knife  costs  right  "on  the  line".  Order 
S-301  Paper  Knives  today. 

tMMCM  tRICCt;  1)50  Colambia  Road,  Boston  27,  Mass4  127  S.  Green  Screef.QuCMO  7,  HI 
416  V.  S^eei,  Los  Aogclet  14.  Calif.;  226  First  Street,  San  Francisco  5.  C^if.:511  S.  V 

First  Avc.«  Portland  4.  Ore.;  51  W.  Trent  Ave.,  Spokane  t.  Washington.  ConnoMO  Porter?.’ 59 
Su  Rnflu  St,  Montreal  50.  Qm.  t 
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HKTIOTTK  SAWS  fAKt  COK  AND  lUM  SAWS 


1924..1949 

TWENTY- FIVE 
STIMUUTING  YEARS 

OF  SERVICE  TO  THE 
PRINTING  TRADE! 

Since  its  modest  start  in  1924,  this 
business  has 

.  .  .  brought  about  healthy  competition, 
which  inevitably  means  better  products 
from  competing  sources  of  supply 

.  .  .  developed  new  and  improved  ports 
and  accessories,  plus  ready  availability, 
more  dependable  service  and  sometimes 
lower  costs  to  buyers 

.  .  .  made  that  service  available  ot  con¬ 
venient  locations  over  the  U.  S. 

.  .  .  developed  the  STAR  AUTOMATIC 
QUADDER  with  which  existing  Linotypes 
and  Intertypes  may  be  modernized  to 
deliver  the  time  and  money  saving  ad¬ 
vantages  that  come  with  automatic  spac¬ 
ing. 

If  you  oren’t  acquainted  with, ST  AM  Parts, 
STAR  Accessories  and  STAR  Service,  write 
our  main  office  or  nearest  branch  or  agency. 

MfCfSiOM 

_ 11  AW  ^  tRASm _ _ 


LINOTYPE  e/i  lFS  COMPANY 

incoi^osated 

fectoff  end  Mom  O^ite  • 

SOUTH  HACKENSACK,  N  J 

IroncK  OCc.  11J7  »»0*OWAT  KANSAS  CITY  t  MO 
CHICAGO  •  MINNIAAOIIS  •  DINVfl  •  NIW  YOKK  •  tOSTON 
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answered  by 
E.  B.  HARDING 
South  Dakota  State  College 
Printing  Laboratories 

Slugs  Stick 

QfTe  have  been  having  trouble 
•  with  stuck  slugs  on  our  Model  8 
Linotype  and  have  done  everything 
we  can  think  of  to  remedy  it. 

We  have  the  clutch  pulling  very 
heavy.  That  is  what  makes  the  slugs 
break  off.  But  if  we  didn't,  most  of 
the  lines  would  stick.  We  have  the 
temperature  in  the  pot  set  at  555  high, 
which  probably  is  too  high,  but  the 
reason  for  this  is  that  the  metal  freezes 
around  the  top  of  the  pot  and  around 
the  plunger. 

Would  you  analyze  these  slugs  and 
give  us  your  theory  on  this  trouble. 

T.  M.,  Watertoum,  S.  Dak. 

I  have  your  letter  and  the  18- 
•  pica  8-point  slugs  that  stuck  in 
the  right-hand  end  of  the  mold.  I  am 
sorry  that  I  cannot  find  something 
real  intricate  and  technical  to  make 
you  think  I  am  better  than  the  ordi¬ 
nary  machinist,  but  since  I  cannot  1 
shall  call  your  attention  to  a  few 
things  you  may  have  overlooked. 

It  appears  from  the  scratches  on 
the  smooth  sides  of  the  slugs  that  the 
left-hand  knife  is  set  up  too  close,  but 
I  do  not  think  this  is  true.  Remove 
the  mold  and  -clean  it  thoroughly. 
While  you  are  at  it,  clean  the  grooves 
in  the  cap,  too.  Scrape  all  metal  from 
liners.  Use  a  reglet  and  mold  polish 
on  the  sides  of  the  knives,  and  try  it 
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Why  melt  metal  twice  to  use  it 
once?  Install  MONOMELT  single¬ 
melting  feeders  and  save  $12  per 
month  per  typesetting  machine. 
Available  for  linecasting  machines, 
Monotypes,  Ludlows  and  Elrods. 
WRITE  TODAY  for  more  infor¬ 
mation. 


mONOmELT  CO. 
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Streamline 
Feeders 

CNminate  Your 
Metal  Pot  Troubles 

We  believe 
StreamliiM  is  the 
most  efficient 
and  practical 
metal  feeder 
available  for 
type-casting  ma¬ 
chines.  Will  not 
overfeed  and 
eliminates  bel¬ 
low  slugs. 

It  dees  away 
with  slipping  and 
pot  -  flooding,  at 
the  same  time 
feeding  at  a 
faster  rat«  of 
speed.  There  ore 
models  made 
for  the  Lino¬ 
type,  Intertype 
'Monotype,  Lud¬ 
low  and  Elrod 
machines.  Make 
your  inquiries  di¬ 
rect  or  through 
dealers.  Write 
today  for  further 
information.  Im- 
mediote  Deliv¬ 
ery. 

STREAMLINE  METAL 
FEEDER  COMPANY 

Division  of 

H.  Wibling  Tool  A  HUnufacturlng  Company 

MAIN  OFFICE 

98  Taylor  Street,  Danbury,  Conn.— alto 
106  Walker  Street,  New  York,  N.  Y. 
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again.  Since  the  overhang  is  not  en¬ 
tirely  trimmed  off  the  smooth  side  of 
the  slugs  at  the  top,  I  am  inclined  to 
think  that  the  mold  cell  and  knives 
are  leaded.  This  puts  a  drag  on  the 
slugs  as  they  are  ejected  and  causes 
them  to  break  in  two. 

If  the  liner  keys  allow  the  liners 
to  tip  out  a  little  when  the  slug  is 
ejected,  use  new  liners. 

I  see  a  shiny  streak  on  the  left-hand 
end  of  the  slugs  that  indicates  a  liner 
that  has  tipped  in  the  mold.  Don’t 
admit  to  me  that  you  have  been  using 
liners  that  you  have  cut  down  to  cast 
a  longer  slug. 

Be  sure  the  knives  are  sharp. 

I  doubt  if  you  can  set  the  knives 
any  wider,  but  that  often  helps. 

Try  setting  the  left-hand  knife  far¬ 
ther  from  the  slug,  though  I  do  not 
think  your  trouble  is  here. 

Have  the  metal  analyzed. 

Be  sure  that  the  ejector  controller 
does  not  let^any  blade  sections  lag. 

Be  sure  the  holes  in  the  sides  of  the 
well  are  not  shut  off  by  a  worn  pump 
lever  cam  roller  and  cam. 

Open  the  knives  wide  and  clean  the 
floor  of  the  knife  block.  Look  for 
something  that  could  obstruct  the  de¬ 
livery  of  slugs. 

Try  casting  with  the  kriifewiper  re¬ 
moved.  The  slugs  could  contact  the 
knifewiper  flag,  though  there  isn’t 
much  to  indicate  this. 

Lines  Fail  to  Justify 

QWhat  causes  lines  to  fail  to 
m  justify  properly? 

E.  B.  0.,  W oonsockety  S.  D. 
You  said  that  lines  fail  to  justify 
•  readily.  Let  us  consider  the  simpler 
things  first.  1.  Try  sliding  a  mat  in 
the  elevator  jaws  in  both  roman  and 
raised  positions.  There  may  be  a  bind. 
The  elevator  jaws  may  be  too  close 
together,  the  back  jaw  may  be  sprung, 
the  duplex  rail  may  be  damaged,  or 

’  ‘  .  •  * 
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Doyle  Sheet  Dryer  on  a 
Kluge  Automatic 


Doyle  Sheet  Dryer  on  a  Cottrell  Rotary 


"P^aHu^acCureTd  <tC^o  ^  ^<xcuut*t  S^ceC  (^iatKCi^ 


Doyle  Sheet  Dryers  work  at  full  efficiency  wheTt*4ftQng  down, 
up,  to  the  right  or  to  the  left-  Thus  they  can  be  mounteo^ismy 
desired  location,  wherever  they  will  provide  most  conven¬ 
iently  the  high  temperature  radiant  heat -that  speeds  up  ink¬ 
setting,  cuts  down  offsetting  and  aids  in  the  control  of  static. 

Whether  you  operate  cylinder,  platen,  rotary,  offset,  gravure, 
newspaper/dr  specialty  presses,  also  ruling  or  coating  machines 
or  folders,  Doyle  Sheet  Dryers  will  help  you  solve  your  prob¬ 
lems.  Write  for  complete  information. 


♦ 
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“TH^ne  ERROR  ■  FREE 

pen-  *i^<Mn 

EYESTRAIN 

pen  ^CUf 


*i. 


EZC  reduces  eyestrain, 
making  it  easy  to  read 
mats  from  normal  oper¬ 
ating  position,  by  coat¬ 
ing  mat  edge  black,  the 
reference  character  white. 

Cost  is  based  on  a  flat, 
per  inch  rate,  whether 
sorts,  or  an  entire  library, 
whether  mots  are  new  or 
old.  (Old  mats  g  et  a 
thorough  cleaning). 

Have  new  mats  sent  from 
factory  to  us  for  process¬ 
ing  or  ship  old  mats  di¬ 
rect.  Write  for  literature. 

OVERNIGHT  SERVICE 


1235  RACE  STREET 
PHILADELPHIA  7.  PA. 


the  elevator  head  or  the  mold  could  be 
just  plain  dirty. 

2.  Look  for  a  screw  protruding  from 
the  mold  or  elevator  front  jaw  that 
could  interfere  with  the  rise  of  a  space- 
band. 

3.  if  it  is  only  an  occasional  line 
that  fails  to  justify,  look  for  a  mat 
with  its  lower  front  lug  spread  in  a 
way  that  will  cause  it  to  bind  on  its 
front  lugs  between  the  adjusting  bar 
in  the  elevator  front  jaw  and  the 
duplex  rail. 

4.  Put  a  perfect  mat  in  the  elevator 
jaws,  turn  the  machine  by  hand  until 
the  disk  advances.  Stop  before  the 
elevator  rises  to  make  alignment.  Try 
sliding  the  mat  from  side  to  side  in  30 
pica  measure.  If  it  binds,  the  disk  is 
coming  too  far  forward  on  the  first 
forward  thrust,  or  the  first  elevator  has 
not  seated  low  enough  to  permit  the 
matrix  toes  to  enter  the  groove  in  the 
mold  without  friction.  Test  the  forward 
thrust  of  the  mold  disk  and  the  down 
stroke  of  the  first  elevator. 

5.  The  elevator  head  may  nut  rest 
level  with  the  grooves  in  the  mold.  Test 
by  putting  a  perfect  mat  at  either  end 
of  30  picas.  Run  the  machine  until  the 
disk  advances  and  wedge  a  screwdriver 
between  the  cam  and  roller  to  raise  the 
elevator.  Roth  mats  should  now  contact 
the  rib  in  the  mold  equally.  Adjust  by 
the  elevator  gibs  and  have  equal  space 
between  the  elevator  gibs  and  both 
transfer  channels — about  room  for  a 
sheet  of  tympan  paper. 

6.  If  the  mat  binds  only  on  one  end, 
there  may  be  more  space  between  mold 
and  mat  on  one  end  than  on  the  other. 
Suppose  you  discover  that  there  is  no 
space  between  mold  and  mat  on  the  left- 
hand  end,  when  the  disk  is  on  its  first 
forward  thrust  and  the  roller  on  the  end 
of  the  mold  cam  lever  is  on  the  shoe  in 
the  groove  in  the  gear  cam. 

Remove  the  left-hand  vise  locking 
stud — the  one  that  the  vise  locking 
screw  engages  when  the  vise  is  closed — 
and  put  a  thin  washer  behind  the  stud 
Continued  on  page  124 
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KELLOGG 


KEYBOARD 


Newspapers,  book  publishers,  job  print*  found  on  the  standard  composing  machine 

ers  all  say  the  Kello^  Type-O-Writer  keyboard.  With  Type-O- Writer,  operator 

Keyboard  is  truly  a  “First  Aide”  in  their  has  full  use  of  both  hands  across  the  en- 

plants.  Just  as  they  buy  extra  -machine  tire  face  of  keyboard.  “Left-hand  load” 

parts  for  protection  against  shut-downs  is  eliminated.  Type-O-Writer  can  be  in- 

caused  by  mechanical  failure,  they  buy  stalled  on  line  casting  machines  in  a  few 

Type-O-Writer  Keyboards,  as  protection  minutes  with  just  a  screwdriver  .  .  .  can 

against  operator  fatigue  or  illness  and  be  moved  from  machine  to  machine  in 

costly  errors.  only  60  seconds. 

Kellogg  T3rpe-0-Writer  makes  line  cast  Streamline  your  own  composing  room 
composition  practically  identical  with  for  increased  volume  today.  Write  for 

typewriting  and  just  as  easy.  Only  44  complete  information  about  Typa-O- 

keys  do  the  work  of  the  ninety  Writer. 

A  few  Good  DMrlbuforthlpt  Still  Available 


USERS  SAY:  “A  new  operator  set  IV2 
galleys  of  8  point  solid  type  per  hour 
after  4  weeks  training.”  “Type-O- 
Writer  is  a  practical  way  to  get  more 
production  from  line  casting  machines.” 


It’s  Portabis 

Weighs  only 
25Vs  pounds. 
Easily  moved. 


FOREIGN  KEYBOARDS  TOO! 

Type-O-Writer  Keyboards  are  available  in  for¬ 
eign  languages  as  follows: 

Spanuh  Model  10  Swedish  ....Modri  8 

German  ....Model  9  Polish  . Model  7 


Heuumx 


mKr  6650  So.  Cicero  AveRee,  Chicago  38.  Illiiieis 

The  Graphic  Arts  Monthly — /wne,  1949 


o 


3  3;  5. 

•  ^ 


3*  ^  0.  5  S.  "S 

^  C  O-’ 

'S.  »  *0  A  3  2. 

• 

• 

1* 

r* 

s  »  0  n 

.  .r*  ^  it  1 

‘•■i  n  *  '  r: 

0 

•* 

cn 

»Q  9 

t  ^  ^  m 

1% 

0 

•-4 

1  2-  3 

«  3:  s-  t 

• 

•tJ 

\'<n  0  0 

A 

O* 

3 

r-* 

»-3 

1  9 

n 

”  Send  Now  for  FREE  Plates 

I  Remlnffton  Rand  Inc. 


u- 


Composin^ 

Questions 


smswered  by 
WILLIAM  E.  BECK 


White  Space  Above  Numbers 

Q  Enclosed  is  a  sample  of  a  ticket 
m  which  I  have  just  finished  print¬ 
ing.  /  am  not  satisfied  with  the  gen¬ 
eral  appearance  of  many  of  the  jobs 
of  this  nature.  Our  particular  prob¬ 
lem  on  a  job  of  this  kind  is:  How  can 
I  eliminate  the  “white  space”  above 
the  numbers  which  is  taken  up  by  the 
machine  itself? 

R.  P.  R.,  Livingston,  N.  J. 
A  Tills  ticket  is  for  a  musicale 
given  by  a  club.  The  ticket  is  not 
too  liad;  however,  the  complaint  is 
based  on  the  crowded  condition  on 
the  right  side,  and  big  gaps  of  white 
space  above  the  number  on  the  left- 
hand  side  which  is  taken  up  by  the 
machine  itself. 

If  you  check  with  most  printers, 
you  will  find  they  generally  print  the 
number  on  a  separate  run,  thus  elim¬ 
inating  this  problem.  However,  I  do 
not  think  running  the  numbering 
machine  alone  will  eliminate  your 
trouble  completely.  I  feel  the  ticket 
is  crowded  all  the  way  through,  and, 
it  so  happens,  you  have  a  big  gap  of 
white  space  above  the  number  which 
magnifies  this  condition.  I  would  sug¬ 
gest  the  following  changes  to  improve 
this  job.  The  layout  is  not  bad,  so  I 
would  keep  the  same  layout  and  make 
the  following  changes:  The  line  “8:15 
and  10:30  P.  M.”  belongs  up  on  the 
same  line  with  the  day  and  date.  Us¬ 
ing  the  same  type,  it  will  fit  across  in 
one  line.  At  the  bottom  you  can  pick 
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^  HAND-PROCESS  POWDERS  &  INKS  < 

^  |SI  The  Embo„o,r,pb: 

All  electric.  Label  is  known  every-  i 

■HUM  X  /  plenty  of  |Cl^^^i|J  where  for  quality,  uni-  ■ 

heating  and  ; .  formity  and  price.  Can  | 

cooling.  Finest  hand  L.  be  used  with  any  equip- | 

machine  builti  ment.  Write  for  de- 

^pBISB  $375.00  F.O.B.,  N.Y.C.  scriptive  Price  List. 

TIRMS  AVAILABLE  ON  ALL  EQUIPMENT  •  WRITE  TODAY  FOR  COMPLETE  UTERATURE  j 


HAND-PROCESS 

1^^  All  electric. 

I  X  plenty  of 

^  heating  and 

l^r  cooling.  Finest  hand 

I  machine  builti 

I  $375.00  F.O.B.,  N.Y.C. 


EMBOSSOGRAPH  PROCESS  CO..  INC. 


251  WILLIAM  ST..  N.Y.  7,  WO.  2-2379 


NNnaeR^ 


iip  another  line  by  putting  “Adults 
62c — Tax  13c”  together.  This  way  we 
have  picked  up  two  lines  and  have 
eliminated  a  couple  lines  that  cause 
a  “display  problem”  to  you.  Now  dis¬ 
tribute  the  18  to  24  points  of  white 
space  we  have  picked  up,  and  I  think 
you  will  have  a  more  pleasing  job. 

Small  Caps  for  A.M.  or  P.M. 

QTo  settle  a  difference  of  opinion 
m  in  our  composing  room^  we  would 
like  a  ruling  on  the  use  of  the  ab¬ 
breviation  for  A.M.  and  p.m.  We  en¬ 
close  two  tickets — one  using  caps  for, 
this  information,  the  other  using  lower 
case.  Which  is  correct? 

L.F.  C.— Sherrill,  N.  Y. 

A  The  authorities  On  this  question 
•  set  the  following  rules  for  style. 
The  first  choice  is  to  set  the  a.m.  and 
P.M.  in  small  caps.  The  second  choice 
is  lower  case  or  caps  if  there  are  no 
small  caps  in  the  font  being  used.  In 
either  case  there  should  be  no  space 
between  the  period  and  the  M. 

The  authorities  I  quote  are  Joseph 
Lasky’s  book  “Proofreading  and  Copy- 
Preparation,”  also  the  Manual  of 
Style,  published  by  the  University 
of  Chicago.  Both  of  these  books  are 
excellent  to  have  around  any  print 
shop  to  settle  questions  such  as  the  one 
encountered.  The  Lasky  book  is  a 
650  page  volume,  and  sells  at  $7.50.  The 
price  of  the  Manual  of  Style  is  $3.50. 
Either  book  may  be  obtained  through 
GAM. 


Headcjuarters  for 

CENTAUR 

and  many  other  desirable  fine  type 
faces.  Send  for  the  Centaur  Broadside, 
designed  for  us  by  Mr.  Bruce  Rogers.  All 
at  the  famous  type  foundry  of . . . . 

MACKENZIE  &  HARRIS,  Inc. 

659  lOLSOM  ST.,  SAN  FRANCISCO 


Do  You  Need 
CABINETS  or  GALLEYS? 

We  carry  a  complete  stock  of  all 
sizes  for  immediate  delivery. 
SPECIAL  SIZES  MADE  TO 
ORDER. 

Writ*  for  circular  and  pHtns. 

LITHO  METAL  MFG.  CO. 
944  W.  North  Ave.,  Chicago  22 


STOP  THAT  THIEF! 

Surveys  prove  that  string.tied  forms  waste  5%  of  com¬ 
posing  room  payrolls.  Save  $1)0 
per  year  per  man  with  .  .  . 


^  IIFFT  FORM  TIE 

Used  throughout  the  world.  TRY  AT  OUR 
EXPENSE.  Send  $34  "1 -man-order"  (100  ties 
$30;  speed  rack  $4.)  Try  them  30  days.  If 
not  satisfied,  return  and  bill  will  be  cancelled. 
Postpaid  in  U.  S.  ^  Terr. 

Jiffy  Tie  Mfg.  Co-  Miami,  Florida 


FITS  ANY 
SIZE  FORM 
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155  E.  OHIO  ST 
CHICAGO  11 


9  A  telephone  number... to  pint 

I  I 

you  in  touc|  with  the  '"‘mystic 

typographic  something''  thjat 

\  \  i 

electr^ifies\  a  layout!  \  i 


4.* ' 


SAVE 


Stereotyping 

Questions 


Platform  on  Metal  Furnace 

QW e  are  installing  a  new  hood  on 
•  the  metal  furnace,  and  the  stereo¬ 
typers  request  installation  of  an  extend¬ 
ing  steel  platform  at  the  gates  where 
the  dead  plates  are  charged  into  the 
pot,  also  for  the  tail  pieces.  In  twenty- 
eight  years  of  operation  we  have  gotten 
along  nicely  without  such  arrangement, 
and  if  the  platform  has  no  practical 


Reclaim  Butt  Rolls  On  A 


I  Camachine  Splicer -Winder 


the  request.  Your  views  will  be  appre¬ 


ciated. 


Some  plants  reclaim 
as  much  as  two  tons  of 
costly  newsprint  per  day 

Butt  rolls  up  to  18"  diameter  con 
be  rewound  into  perfect  rolls. 
The  splicer-winder  also  rewinds 
rolls  damaged  in  shipment.  This 
low-cost  machine,  operated  by 
one  unskilled  attendant  will  pay 
■  dividends  year  after  year.  Write 
for  literature 


CAMERON  MACHINE  COMPANY 
61  Poplar  Street,  Brooklyn  2,  N.Y. 


/Of  mr.rBF^Mffr/rtu  mouerm 

. . .  the  world  over 


C.  H.  E.,  New  York  City,  N.  Y. 
The  extending  steel  platform  sug- 
•  gested  by  your  stereotypers  has 
very  definite  advantages;  and,  used 
properly  with  hinged  gates  or  doors  in 
the  hood,  will  prove  a  means  of  pre¬ 
venting  unnecessary  metal  losses,  as 
well  as  be  an  important  safety  pro¬ 
vision.  Observe  the  operation  of  charg¬ 
ing  tail  pieces  and  dead  plates  into  the 
metal  pot  without  the  platform.  You 
will  notice  that  the  plates  are  lifted 
face  up  and  must  be  turned  face  down 
to  slide  over  the  rim  of  the  pot  with  a 
certain  amount  of  caution  due  to  splash¬ 
ing.  Similarly,  the  tail  pieces  are 
charged  into  the  pot  without  the  apron 
or  steel  platform.  In  addition  to  the 
risk,  it  may  be  observed  that  the  total 
weight  of  the  metal  is  lifted  into  the 
pot  above  the  elbows. 

However,  with  the  extending  steel 
apron  or  platform,  the  operation  for 
charging  the  dead  plates  and  tails  into 
the  metal  pot  is  different.  The  dead 
plates  face  up  in  the  stack  are  swung 
face  up  on  the  platform  without  turning 
them  and  with  the  principal  weight 
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HAMMOND 

EASYKA5TER 


The  New  EasyKoster  Scorcher  uses 
the  heat  escaping  from  the  melting 
pot  and  is  within  very  handy  reacti 
of  the  operator.  It  is  thus  a  fuel  saver 
and  time  saver.  Large  capacity  — 
15"  X  27"  —  handles  6  column  mats 
with  tailpieces. 


INC 


EXCLUSIVE 


FEATURES 


A  PLUS  FEATURE 


either  side. 

i- 


HANDY  SHELF  —  Provided  for  holding 
bars  not  in  use.  Can  be  mounted  on 


FUNCTIONAL  FRAME -Rigid, 
modern  and  attractive  one- 
piece  welded  steel  unit.  Open 
at  the  bottom  and  all  four  sides  for 
easy  cleaning  and  easy  recovery  of 
dropped  mats  and  bars.  The  Ham¬ 
mond  EasyKaster  with  its  13  exclusive 
features  is  the  easiest  and  finest  oper¬ 
ating  caster  ever  made. 


Kn  Tour  Faith  on  • 
Stripfonnders’ 

You  can  depend  on  the 
quality  of  Stripfounders' 
rules,  etc.  (We  stake~  our 

reputation  on  them!)  Made  _ 

*0  of  linotype  metal  and  hand 
“  finished.  Free  from  "type 
£  measles"  (air  holes,  nicks, 

£  or  other  blemishes). 

«o 

^  Prompt  Delivery  On 
I  Rules,  Leads,  Slugs 

Quick  attention  to  all  orders, 
small  or  large.  Phone  (ATIantic 
5-3424),  requisition  or  write  today! 

_  Send  far  free  wall  char: 

2^^=*  of  faces  in  stock  .  . 
and  Imv  prices. 

A  Good  Rule  to  Follow:  Use 

STRIPFOUNDERS 

4BB0  8.  Federal  8t.,  Chicago,  llllnolt 


FRANKLIN 

BINDERY 

Esfob/ished  1923 

Complete  Service  for 
Printers  &  Publishers 

EDITION- 
CATALOG— 
PUBLICATION 
PAMPHLET  BINDING 

Hand  or  Machine  Mode 
Book  Covers 
.  Stamping  A  Embossing 
Flex-O-Coll  A  Plastic 
Mechanical  Binding 

FRanklin  2-9893 

732  W.  Van  Buren  St 
CHICAGO  7,  lUINOIS 


from  the  shoulders  and  not  the  elbows. 
The  plate  or  plates  placed  on  the  plat¬ 
form  are  merely  pushed  past  the 
hinged  gate  into  the  pot,  without 
hazard. 

Screen  Halftone  Illustrations 

When  rotary  presses  are  in- 

•  stalled  in  our  plant,  and  toe 
print  from  curved  stereotype  plates, 
what  line  screen  halftones  are  recom¬ 
mended  for  the  best  results? 

W.  J.  B.,  New  Albany,  Ind. 
Many  newspaper  publications  are 

•  still  using  55-line  screen  engrav¬ 
ings,  due  to  the  condition  and  blankets 
of  the  press.  However,  65-line  screen 
illustrations  predominate.  It  is  sug¬ 
gested  that  you  start  with  this  screen, 
if  you  intend  to  use  semi-hard  press 
blankets.  The  coarser  the  screen  the 
more  depth  in  the  middle  tones  and 
shadows  which  reproduce  the  detail  of 
the  illustrations;  and  the  softer  the 
press  blankets,  the  more  depth  is  re¬ 
quired  to  print  the  detail  tones.  Where 
75-line  or  higher  screen  illustrations 
are  being  used,  hard  press  packing  ex¬ 
ists,  in  addition  to  good  press  condi¬ 
tions. 

Tubular  Boring 
Machine  Failure 

A  rib,  about  wide  is  pro- 

•  duced  inside  our  tube  plates 
when  boring  them.  We  have  used 
the  same  equipment  for  many  years 
and  yet  this  trouble  only  recently  pre¬ 
sented  itself  and  we  do  not  appear 
able  to  correct  it. 

F.  R.,  Chicago,  III. 
One  of  the  two  boring  machine 

•  knives  is  not  set  properly.  With 
both  cutting  knives  set  at  the  same 
distance  from  the  cylinder,  the  rib 
will  disappear. 

9  9  9 

If  you  have  a  stereotyping  question  or 
problem,  send  it  in  for  expert  advice. 
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IftjilibRIHSgM 

lAOOti  H3A  3/4 

book  STItCHiR 


One  of  Acme’s  Complete 
Line  of  Book  Stitchers 


For  fast,  efficient  book  stitching  up  to 
you  can’t  beat  this  Acme-Morrison  Book 
Stitcher.  Simple  in  design,  ruggedly  built. 
Over  40  years  of  blue-ribbon  performance. 

Instantly  adjustable  for  work  thickness; 
equipped  for  both  flat  and  saddle  stitch¬ 
ing.  Versatile  enough  for  the  smallest 
operation  and  dependable  enough  for 
large-scale  produaion. 


Capacity . . . -  . . . 2  sheets  to  %* 

Wire  Sizes  . No.  30  to  No.  20  Round  and  Inter¬ 

mediate  sizes  of  flat  bookbinders’  wire 


Min.  Wire  Draw . 

Max.  Wire  Draw . . . 

Standard  width  of  stitch . . 

Stitches  per  minute . 

Height  (stitch  to  floor)  . 

Throat  Depth  (flat  work) 
Throat  Depth  (saddle  work) 

Table  Size . . . . . 

Saddle  Size . . . 

Gap  under  Head _ 

Floor  Space . . . 

Net  Weight . 

Crated  Weight 


29/32" 
2  11/32" 
716" 

. . 185 

. 33" 

. i2y," 

. ..15" 

9x21" 

6x26" 

ly," 

18x2r 

300  lbs. 
410  lbs. 


Acme-Morrison,  Model  N3A  3/4 
(formerly  Morrison,  Model  3J) 
Saddle  and  flat  stitching 


Other  Acme  Book  Stftchers  from  ^4"  maxi 
mum  to  2'/}"  maximum  eapatlty,  plug  com 
pfete  servUe  and  parts. 


STITCHING  WIRi  DIVISION 

ACME  STEEL  COMPANY 

2824  Archer  Ave.,  Chicago  8,  Illinois 


Linolized 

spacebands 

A  PRODUCT  OF  LINOTYPE  RESEARCH 


0  Linolized  slides  on  spacebands  are 
the  greatest  development  yet  intro¬ 
duced  lor  cutting  matrix  damage  and 
maintenance  time.  Matrix  side  walls  do 
not  become  crushed  through  metal  ad¬ 
hesion  to  spacebands.  Processed  space- 
bands  have  been  run  for  almost  a  year 
without  showing  any  signs  of  metal  ac¬ 
cumulations. 


Four  of  a  set  of  spacebands  after  only 
8  hours'  operation.  All  bands  con¬ 
tained  metal  deposits  on  the  slides. 


Linolized  bands  after  240  hours’  operation. 
Graphiting  for  lubricotion  only  care  given. 
Slight  discoloration  from  heating  — no  effect 
on  Linolizing. 


Cut  maintenance 
time  and 
matrix  damage 


IINOLIZED 

^pacebands 


build  up  or  become  fused  to  mold  surfaces. 
Even  after  months  of  continuous  opera¬ 
tion,  Linolized  molds  do  not  require  special 
cleaning  or  polishing.  Wiping  with  a  soft 
cloth  is  the  only  care  normally  required. 

Linotype  Universal  Adjustable  and  Ad¬ 
vertising  Figure  molds  in  good  condition 
(not  recessed)  will  be  Linolized  for  $20;  re¬ 
cessed  and  display  Linotype  molds,  $25 
exclusive  of  repair  work.  Send  molds  with 
order  to  Receiving  Department,  23  Hall 
Street,  Brooklyn  5,  New  York. 

ORDER  NOW. . .  All  owners  of  Linotypes  can 
now  cut  maintenance  time.  Install  new 
Linolized  spacebands  and  molds  at  an 
amazingly  low  cost.  Linolizing  free  on  all 
new  molds.  Order  from  address  below  or 
write  your  nearest  Linotype  representative. 

MERGENTHALER  LINOTYPE  COMPANY 
29  Ryerson  Street,  Brooklyn  5,  New  York 

Offices  and  representatives:  Boston,  Chicago,  Los 
Angeles,  New  Orleans,  New  York,  Son  Francisco; 
Canadian  Linotype,  Limited,  Toronto. 


Linolizing  is  a  special  process  for  coating 
metals  with  a  hard,  dense  alloy.  The  hard 
alloy  is  deposited  on  the  base  metal,  pro¬ 
ducing  a  surface  hardness  20%  greater  than 
that  of  high-speed  steel.  Type  metal  will 
not  adhere  to  the  Linolized  surface. 

prevent  damage  to  matrices  . . .  Linolized 
spacebands  prevent  crushed  matrix  side 
walls  caused  by  particles  of  metal  adher¬ 
ing  to  the  casting  surfaces  of  spacebands. 

CUT  MAINTENANCE  T/ME. .. Reductions  in 
maintenance  time  up  to  50%  have  been  re¬ 
ported.  It  is  no  longer  necessary  to  clean 
type  metal  from  spacebands  every  shift. 
Occasional  graphiting  for  lubrication  is  the 
only  maintenance  normally  required. 

NEW  LINOLIZED  BANDS  OR  SLIDES  AVAILABLE 

...New  spacebands  with  Linolized  slides 
are  $1.65  complete;  slides  alone,  $1.00.  Re¬ 
conditioning  of  your  Linotype  wedges  with 
new  Linolized  slides,  $1.20.  Send  space- 
bands  to  Receiving  Department,  23  Hall 
Street,  Brooklyn  5,  New  York. 

LINOLIZED  MOLDS  ALSO  AVAILABLE ..  .Lino¬ 
lized  molds  slash  maintenance  time,  elimi¬ 
nate  most  frecjuent  cause  of  hard  ejection, 
and  cut  matrix  damage.  Metal  does  not 

♦TRADE  MARK  —  SURFACE  TREATED 


Set  in  Linotype  Krbar,  Caledonia  and  Spartan 


LEADERSHIP  THROUGH  RESEARCH 


Send  for  FREE  brochure 


MERGENTHALER  LINOTYPE 
COMPANY,  DEPT.  GA-58 
29  Ryerson  Street, 

Brooklyn  5,  New  York 


Gentlemen:  ^ 

Please  rush  my'copy  of  the  new  12-page  brochure  which 
contains  complete  information  on  Linolizing  process. 

Name . 


Company, 


The  new  Linolized  space- 
bond  package.  For  easy 
identification,  Linolized 
spacebands  are  marked 
with 


Position 


Address. 


Zone . State. 


When  you  want  the  right  size,  weight,  color  and  grade  of  all 
rag  or  rag  content  bond,  ledger,  machine  accounting  or  index 
Bristol  paper  fot  any  purpose  .  .  .  call  your  distributor  of 
WESTON  PAPERS. 


BYRON  VtESTON  COMPANY  •  DALTON  •  MASSACHUSETTS 

^^AKERS  OF  PAPER  FOR  BUSINESS  RECORDS 
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OFFSET 


S  E  C  T  I  O  N 


^e^tnioductiM' 


by  William  J.  Stevens  and  John  A.  McKinven 


This  article  is  chapter  four  in  the  book  **How  to 
Prepare  Art  and  Copy  for  Offset  Lithography** 
and  is  reproduced  by  permission  of  the  publisher. 


IT  takes  artistry  with  a  camera  to 
illustrate  a  fact,  create  an  impres¬ 
sion  or  tell  a  story  photographically. 
But  however  skilled,  the  genius  for 
staging  and  taking  good  pictures  will 
suffer  if  it  is  not  assisted  by  crafts¬ 
manship.  It  requires  craftsmanship  to 
make  allowances  for  the  changes  that 
inevitably  take  place  in  each  step 
from  the  original  film,  to  a  photo¬ 
graphic  print,  to  the  lithographer’s 
negative — and  finally  to  dots  of  ink  on 
a  sheet  of  paper.  The  ideal  photo¬ 
graphs  for  reproduction  are  those 
planned  from  the  beginning  with  one 
eye  on  the  final  reproduced  form. 

In  the  normal  rush  of  producing 
material  for  publication,  there  is  often 
little  opportunity  to  think  about  the 
reproduction  qualities  of  a  photo¬ 
graph  until  prints  are  seen.  If  it  is 
possible,  at  the  time  a  photograph  is 
taken,  by  all  means  plan  for  good  re¬ 


production  before  the  shutter  is 
opened.  A  little  extra  spent  for  good 
photography  can  save  a  great  deal  of 
costly  and  unsatisfactory  retouching. 

What  to  Ask  For 

The  photographer  has  a  number  of 
matters  to  control  in  the  making  of  a 
negative:  arrangement,  lighting, 
choice  of  film,  exposure,  filters  and 
developing.  Such  things  are  beyond 
the  scope  of  this  book.  The  best  in¬ 
surance  against  photographic  head¬ 
aches  is  the  service  of  a  man  who  knows 
his  business.  Ask  him  to  use  his  skill 
to  produce  a  negative  which  is  very 
sharp,  and  brightly  lighted  to  produce 
detail. 

Softness,  fuzziness,  very  dark  shad¬ 
ows,  and  eccentric  lighting  may  be 
desired  in  special  cases.  But  for  nor¬ 
mal,  commercial  purposes,  the  nega- 


The  Graphic  Arts  Monthly — June,  1949  .  65 

I 


live  which  is  sharply  in  focus,  clear 
and  distinct  is  best  for  lithography. 
These  things  the  photographer  can 
supply  if  he  knows  they  are  required. 

.  .  .  And  Why 

The  halftone  process  rarely  im¬ 
proves  the  quality  of  any  original 
photograph.  The  white  dots  of  the 
screen  in  the  dark  shadows  of  a  pic¬ 
ture  tend  to  make  the  shadows  lighter; 
fine  dark  dots  in  the  light  areas  dull 
the  whiteness  of  highlights.  Thus  the 
range  from  dark  to  light  in  the  orig¬ 
inal  photograph  is  compressed  and 
the  printed  picture  appears  grayer. 
At  the  same  time,  a  certain  amount 
of  detail  is  lost. 

The  term  for  this  range  of  tonal 
values  is  contrast.  A  picture  with  a 
great  range  between  its  deepest  black 
and  brightest  white  has  high  contrast. 
Pictures  in  which  the  darkest  and 
lightest  tones  are  not  greatly  sepa¬ 
rated  have  low  contrast. 

Some  popular  misunderstanding 
about  photography  for  offset  lithog¬ 
raphy  has  centered  around  the  term, 
“contrast.”  Contrary  to  a  common 
belief,  a  so-called  “contrasty”  photo¬ 
graph  is  not  necessarily  a  good  one 
for  lithography.  Obviously,  a  photo¬ 
graph  may  have  high  contrast  and  yet 
have  little  detail. 

Rather,  a  photograph  with  well- 
distributed  spots  of  strong  accents 
that  define  detail  is  the  more  desir¬ 
able.  Over-all  contrast  can  be  in¬ 
creased  in  succeeding  steps  of  the 
lithographic  process  but  nothing  can 
he  done  to  provide  detail  which  was 
never  caught  by  the  camera. 

The  difference  can  perhaps  be  bet¬ 
ter  understood  by  comparing  three 
broad  categories  of  photographic 
lighting.  There  is,  first,  the  case  of 
flat,  front  lighting  such  as  is  common 
in  flash  bulb  photography.  This  may 
produce  high  contrast  but  it  also  gives 


large  masses  of  tone  values  that  are 
either  very  dark  or  very  light.  Details 
are  lost.  Notice  some  newspaper  por¬ 
traits  in  which  the  face  becomes  a 
white  oval  with  no  modeling. 

Side  lighting  from  a  single  source 
may  be  better  because  it  perks  up  the 
•  illusion  of  depth,  but  here,  too,  the 
tones  are  usually  in  larger  masses. 
Shadow  edges  merge  with  back¬ 
grounds  and  are  lost;  the  light  side 
is  often  too  light  to  show  any  detail. 
Look  at  many  outdoor  snapshots  in, 
say,  a  company  house  organ. 

The  alternative  to  these  is  a  picture 
with  the  lighting  balanced  to  show  a 
full  range  of  tonal  values  that  give 
attention  to  all  the  desired  details. 
It  is  contrasty,  true,  but  it  also  has 
the  interesting  pictorial  clarity  which 
is  most  often  desired  in  lithographed 
pieces. 

If  the  subject  of  the  photograph  is 
to  be  outlined  or  must  be  otherwise 
retouched,  the  photographer  can  pro¬ 
vide  for  a  Arm  distinction  between 
subject  and  background.  This  elimi¬ 
nates  guesswork  on  the  part  of  the  re¬ 
toucher.  Large  sheets  of  cardboard 
are  useful  as  background  for  dark 
machinery  and  the  like  to  keep  edges 
from  being  lost  in  the  shadows.  Light 
objects,  of  course,  require  dark  back¬ 
grounds. 

Specifying  Photo  Prints 

Even  though  it  is  not  always  pos¬ 
sible  to  direct  the  taking  of  the  pic¬ 
ture,  the  photographic  negative  is  very 
often  available  to  the  person  responsi¬ 
ble  for  preparing  lithographic  copy. 
A  little  care  in  making  a  good  print 
will  go  a  long  way  toward  getting  bet¬ 
ter  reproductions  at  no  extra  cost. 

The  many  manufacturers  of  photo¬ 
graphic  films  produce  dozens  of  dif¬ 
ferent  grades  of  photographic  papers 
that  vary  by  contrast,  color,  texture 
and  weight.  With  these,  any  negative 
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SITY  ARC  LAMPS 


TO  EFFECT  IMPORTANT  SAVINGS  AND  PRODUCE  HIGHER 
QUALITY  WORK  THROUGH  EXTREME  STEADINESS  OF  LIGHT 
VOLUME  AND  CONSTANT  COLOR  TEMPERATURE. 

Especially  designed  for  all  photonnechanical  reproduction  processes,  the 
Grafarc  provides  uniform  illumination  on  any  work  from  8*'  x  10*'  up  to 
billboard  size.  Adapters  to  fit  most  cameras  and  composing  machines. 


IMMEDIATE  DELIVERY 


USE  COUPON  FOR 
CONVENIENCE  IN  OBTAINING  DETAILS 


THE  STRONG  ELECTRIC  CORPORATION 

7  CHy  Park  Avmmi*  3.  OMa 

PtoaM  .miA  Am  IMwalw*  aad  |vk«  •«  Km  Straag  Orafarc  Higk  lataaiHy 
Arc  laatg. 


can  be  made  to  produce  a  wide  va¬ 
riety  of  prints.  Generally,  the  photog¬ 
rapher  will  select  the  grade  of  paper 
which  suits  the  contrast  of  the  nega¬ 
tive  and  produces  a  print  of  normal 
contrast.  Unless  told  otherwise,  the 
photographer  is  likely  to  be  inter¬ 
ested  in  a  print  that  looks  good.  For 
the  best  reproduction,  however,  a 
print  must  have  qualities  that  photo¬ 
graph  well.  Remember  that  the  print 
is  going  to  be  rephotographed  in  the 
reproduction  process. 

Glossy,  white  prints  which  get  all 
the  detail  out  of  the  negative  are 
generally  considered  to  be  the  best 
for  lithography.  It  should  be  pointed 
out,  however,  that  there  are  glossy 
photo  papers  that  are  off-white — 
ivory,  cream,  india  and  other  papers 
used  for  exhibition  prints.  These 
should  be  avoided  because  they  tend 
to  dull  the  highlights  in  the  litho¬ 
graphic  camera.  The  film  used  by 
lithographers  for  halftones  is  partially 
color  blind;  that  is,  light  reflected 
frmn  the  warm  background  affects  the 
film  less  than  light  from  pure  white 
stock. 

Similarly,  various  photographic  pa¬ 
pers  produce  images  that  differ  some¬ 
what  in  color.  Those  that  produce  a 
neutral  or  brown-black  image  will 
provide  better  shadow  detail  for  the 
lithographic  camera. 

The  character  of  photographic  pa¬ 
per  surfaces  also  influences  the  bril¬ 
liance  and  detail  of  a  print.  The  more 
textured  and  the  duller  the  surface, 
the  less  detail  and  brilliance  will  be 
obtained  from  the  negative.  Some 
smooth  semi-matte  prints  are  accept¬ 
able,  but  in  general,  toned  prints  such 
as  sepia,  matte  surface  prints  and 
hand-colored  prints  make  poor  copy 
for  any  reproduction  process. 

Usually,  8"xl0"  photo  prints  are 
the  most  convenient  to  handle  and 
give  ample  opportunity  for  retouch¬ 


ing.  Photographs  with  an  exceptional 
amount  of  fine  detail  to  retouch  must, 
of  course,  for  best  results  be  larger. 

In  any  case,  plan  to  have  the  lithog¬ 
rapher  reduce  your  photograph  rather 
than  enlarge.  This  helps  to  reduce 
any  imperfections  in  retouching.  Nat¬ 
urally,  too  great  a  reduction  is  unde¬ 
sirable  because  detail  becomes  lost. 
The  rough  rule  of  thumb :  Make  prints 
approximately  one-half  again  as  large 
as  they  will  appear  when  reproduced. 

Prints  may  be  made  the  size  of  the 
intended  reproduction.  This  is  desir¬ 
able  in  some  cases  because  it  affords 
a  more  accurate  view  of  the  detail 
which  will  actually  be  retained  when 
the  picture  is  lithographed.  If  prints 
are  of  uniform  quality,  it  also  permits 
the  lithographer  to  group  a  number 
of  photographs  for  a  single  **shot” 
and  thereby  save  the  cost  of  making 
individual  halftones. 

Photographen*  Tricks 

A  photographic  print  cannot  be 
much  better  than  the  negative  from 
which  it  is  made,  but  the  skilled  pho¬ 
tographer  can  get  a  great  deal  more 
out  of  a  negative  than  the  unskilled. 
There  are  certain  procedures  during 
the  developing  of  th^  film  which  will 
intensify  or  reduce  the  tonal  values 
of  an  inferior  negative.  Occasionally 
some  areas  of  a  negative  may  not  be 
dense  enough  and  cause  areas  of  the 
print  to  be  too  dark.  Or,  other  por¬ 
tions  may  require  additional  exposure. 
To  vary  the  strength  in  different  por¬ 
tions  of  the  print,  the  photographer 
uses  his  hand  or  a  paddle  to  shade 
these  areas  during  the  printing.  This 
is  called  **dodging.** 

When  there  are  fine  lines  or  high¬ 
light  detail  which  do  not  print  distinct¬ 
ly,  the  photographer  may  strengthen 
them  by  turning  and  tilting  the  print¬ 
ing  frame  during  the  printing  opera¬ 
tion.  This  allows  the  light  to  undercut 
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We  are  YOUR  Plonogropfi-Offset  depart- 
meat.  You  get  the  order;  we  produce  if  for 
you  at  a  cost  allowing  you  a  LARGE  mark¬ 
up  and  a  clean  profit. 


Eliminate  shop  production  worry  and  expense.  Concentrate  on 
sales  efforts— os  have  many  other  printers  who  hove  contacted 
us.  A  large  percentage  of  the  jobs  produced  in  your  shop  con  be 
done  better,  faster,  and  at  LESS  EXPENSE  by  the  planogroph- 
ofhet  method.  Any  piece — 100  to  1,000,000— one  color  letter¬ 
head  to  multi-colored  catalogs. 


We  do  offset  and  planograph  printing  ONLY  .  .  .  We  DO  NO 
letterpress  work.  Our  modern  equipment  insures  quality  work: 
Typesetting,  ort,  cameras,  plate  making,  one  ond  two  color 
presses  in  sizes  to  36x48,  and  complete  bindery  facilities  are 
at  your  disposal. 


We  handle  complete  from  art  work,  typesetting,  etc.,  to  bindery 
—or  camera,  plate,  and  presswork  only.  We  protect  your  ac¬ 
counts — Every  printer  on  our  books  will  testify  to  the  foir  treot- 
ment  we  extend  them.  We  furnish  flat  scale  from  which  to  quote 
on  combination  form  planograph  runs;  we  make  special  quota¬ 
tions  on  complicated  jobs  from  your  specifications.  < 


The  Greenlee  Co.  is  proud  of  its  reputation  for  quality  work 
and  honest  dealing  with  the  printing  trade.  You  are  invited  to 
submit  specifications  for  estimates  on  offset  ond  plonograph 
work  and  can  be  assured  the  transaction  will  be  confidential. 
Send  for  our  Planograph  Price  List  and  Confidential  Discount. 


Literature  telling  the  complete  story  of  how  you  can  meet  offset 
competition  and  boost  your  own  sales  ond  profits  sent  on  request. 


OFFSET  LITHOGRAPHERS  TO  THE  TRADE 


tlie  image  on  the  negative  and  pro¬ 
duce  a  heavier,  darker  appearing  fin¬ 
ished  photographic  print. 

Photographers  in  general  are  fa¬ 
miliar  with  these  tricks  of  their  trade 
and  know  a  great  many  more.  An  ex¬ 
planation  of  the  use  and  purpose  of 
the  photograph  will  go  a  long  way 
toward  obtaining  a  print  which  has 
the  contrast,  detail  and  brilliance 
that  you  require.  If  you  think  the 
print  should  be  better,  ask  your  pho¬ 
tographer  if  he  can  improve  it  for  re¬ 
production. 

Remember,  too,  that  improper  photo¬ 
graphic  handling  can  produce  imper¬ 
fect  prints  from  good  negatives. 
Spots,  cracks  in  the  emulsion,  blurred 
images,  flatness,  stains  and  discolora¬ 
tions  may  be  the  fault  of  the  print. 
If  this  is  suspected  to  be  the  case, 
check  the  negative  rather  than  run 
the  risk  of  an  unnecessarily  poor  re¬ 
production. 

Certainly  it  is  much  less  costly  to 
have  the  photographer  take  extra 
pains  to  get  all  the  detail  out  of  the 
negative  than  to  have  an  artist  retouch 
detail  on  a  poor  print. 

☆  ☆  ☆ 

Electric  Control  Buttons 
for  Offset  Presses 

How  many  times,  while  watching 
the  plate  you  were  gumming  or  the 
blanket  you  were  washing,  have  you 
reached  for  the  inch  or  jog  button 
and  hit  the  run  button  by  mistake? 
What  a  thrill! 

This  problem  became  very  serious 
to  us  during  the  war  when  most  of  our 
press  assistants  were  drafted  into  serv¬ 
ice  and  we  were  left  with  a  very  lim¬ 
ited  choice  of  boys  or  women  to  use 
on  the  presses  to  keep  them  running. 

Several  times  the  following  oc¬ 
curred:  As  the  pressman  was  putting 
the  packing  under  the  blanket  he 
would  ask  the  assistant  to  inch  or  jog 


the  press,  and  the  boy  would  hit  the 
run  button  by  mistake.  You  can  imag¬ 
ine  how  high  the  pressman*s  blood 
pressure  soared! 

After  a  lot  of  thought  we  hit  on  the 
idea  of  putting  a  metal  strap  over 
half  of  the  run  button  so  no  one  could 
get  his  thumb  in  or  on  'it.  Nearly 
always  this  digit  is  used  on  the  but¬ 
ton.  The  strap  did  the  trick  and  made 
it  impossible  for  anyone  to  hit  the  run 
button  without  feeling  the  strap. 

I  remember  when  Elddie,  a  press¬ 
man,  came  back  on  the  job  after  be¬ 
ing  in  service.  The  first  day  he  came 
over  to  me  and  said,  “You  will  have 
to  take  those  straps  off  the  run  but¬ 
tons.  I  can’t  get  my  thumb  on  them.” 
I  referred  him  to  John,  another  press¬ 
man,  who  had  been  with  us  during 
the  war.  After  John  told  him  of  a  few 
close  calls  he  had  had  with  “green 
help,”  Eddie  was  sold. 

Now  all  new  presses  coming  into 
our  pressroom  have  the  run  buttons 
strapped  before  the  power  is  turned 
on,  and  our  pressmen  no  longer  suffer 
from  high  blood  pressure. 

— Walter  0.  StrassburgeTt 
Offset  Press  Department  Foreman, 
Western  Printing  &  Lithographing 
Company,  Poughkeepsie,  New  York, 
in  News  Letter  of  National  Safety 
Council. 

Isn^t  it  the  Truth? 


When  a  Plumber  makes  a  mistake,  he 
charges  twice  for  it. 

When  a  lawyer  makes  a  mistake,  he 
has  a  chance  to  try  the  case  again. 

When  a  Doctor  makes  a  mistake,  he 
buries  it. 

When  a  Judge  makes  a  mistake,  it  be¬ 
comes  the  law  of  the  land. 

When  a  Preacher  makes  a  mistake, 
nobody  knows  the  difference. 

BUT  when  a  printer  makes  an  error 
.  .  .  Good  Night! 

— Friendly  Cheer  Magazine 
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Risii$  Paper  Matches 
G.A.M.’$  letteihead  Desip  Contest  Money 

Dollar  for  Dollar 

The  Graphic  Arts  Monthly  contest  for  best  designed  let¬ 
terheads  is  a  notable  step  in  inspiring  finer  business  sta¬ 
tionery. 

The  Rising  Paper  Company  fully  endorses  this  Contest 
—endorses  it  so  fully,  in  fact,  that  it  will  match  prize 
money  dollar  for  dollar,  in  G.  A.  M.’s  Contest. 

It,  therefore,  takes  pleasure  in  announcing  the  follow¬ 
ing  prizes  in  each  of  the  Leuerpress,  Offset  and  Engraved 
stationery  classifications: 


B  Your  design  must,  of 
g  course,  appear  on  papers 
M  bearing  the  Rising 
g  Watermark  of  quality  to 
■  qualify  for  these  dupli- 
I  cate  prizes.  Decisions  of 
m  G.  A.  M.’s  judges  are 
g  final. 


Get  busy  creating  your  letterhead,  today.  See  what  a 
winning  combination  a  well-designed  letterhead  on  a 
well-made  paper  makes.  Send  in  as  many  designs  as  you 
wish.  Contest  ends  July  31,  1949. 


$100 

75  SPeccfui 
so  SifUui 

25 

25 


Ask  your  printer  ...  he  KNOWS  paper! 


PRINTING  AND  TECHNICAL 


I 
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M  .M 

.«0  .M 

M  I  M 

r.OM.  CMCMO 


b  reproduction  CO. 

19  SOUTH  MUlS  STRUT.  CHICAGO  6  ■  TRaNHlIN  OT42 

I  A  I  A  I  aI  A  I  aI  A  I  A  I 


FRIESE 

Litho  plote  ond  graining  service 

LINE  AND  HALFTONE  NEGATIVES 
Albumin  A  Deup  Etch  Plates  in  All  Sizes 
Craftsmanship 
High  Quality  Material 
Personalized  Service 
Spued  and  Price 

120  W.  Polk  Street.  Chicaso  5.  III. 
NArrisoa  7-2813  WALTER  E.  FRIESE 


LPC  A  HOE  WEB 
OFFSET  JOBBER 
OWNERS  i  I 

Numbering  and  Strlke-On 
Attachment  for  Two-Color  Work 
Preven  Perfermance 
AVAILAILff  NOWI 

WRin:  MARS  MFG.  CO 

HANGAR  NO.  6,  LUNKEN  AIRPORT 
CINCINNATI  36,  OHIO 


answered  by 
HENRY  A.  BEECHEM 

Measuring  Humidity 

QCan  you  tell  me  how  the  wet-and- 
m  dry  bulb  thermometer  works  in 
measuring  humidity?  How  does  the 
hair  hygrometer  work?  Which  is  con¬ 
sidered  the  more  accurate? 

E.  G.  //.,  Erie^  Pa. 
A  The  wet-and-dry  bulb  thermom- 
eter  consists  of  two  thermometers 
placed  side  by  side,  and  the  bulb  of 
one  of  the  thermometers  is  kept  moist 
by  a  wick  which  is  immersed  in  a 
reservoir  of  water.  The  drier  the  air,  the 
greater  is  the  evaporation  of  the  water 
trom  the  moist  wick.  As  it  is  well 
known  that  evaporation  of  moisture 
causes  a  cooling  effect,  the  thermometer 
having  the  moistened  wick  attached  to 
it  will  be  slightly  cooled  and  will 
register  a  slightly  lower  temperature. 
The  temperature  of  each  of  the  ther¬ 
mometers,  and  the  differential  of  their 
temperatures  is  observed,  and  the 
humidity  can  then  be  read  from  a  table 
especially  prepared  for  this  purpose. 

The  hair  hygrometer  consists  of  a 
number  of  strands  of  hair  attached  to, 
and  wound  upon  a  shaft.  The  other 
end  of  the  hair  is  secured  to  a  station¬ 
ary  member  of  the  hygrometer.  The 
action  of  this  type  of  instrument  de¬ 
pends  on  the  absorption  of  moisture 
by  the  hair.  When  the  hair  dries  it  be¬ 
comes  shorter,  and  when  it  becomes 
moist  it  is  caused  to  be  stretched.  When 
the  hair  expands  and  contracts  with  the 
change  of  atmospheric  moisture,  the 
shaft  is  caused  to  turn.  A  pointer  at¬ 
tached  to  the  shaft  indicates  the  rela- 
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OFFSET  AND  LETTERPRESS 

in  one  machine 


•  The  Davidson  Dual  will  reproduce 
from  offset  plates  (paper  or  metal), 
type,  electros  or  rubber  plates. 

•  Type  forms  can  be  transferred  direct 
to  offset  plates. 

•  Changeover  from  offset  to  letter- 
press  requires  only  10  minutes. 

•  Handles  any  stock  from  manifold 
to  cardboard  and  envelopes. 

•  Standard  speed,  5,000  sheets  per 
hour. 

•  Automatic  suction  pile  feeder  with 
double-sheet  eliminator. 


•  Continuous  chain  grippers  control 
sheet  during  its  entire  travel. 

•  Extremely  accurate  all  steel  feed- 
roll  mechanism. 

•  Accurate  register,  positive  stripping. 

•  A  natural  for  imprinting  work. 

•  Excellent  color  and  halftone  work. 

•  Ruggedly  built  —  weight  726  lbs. 

•  Also  available  for  offset  only  and 
for  letterpress  only. 

Get  the  details  today.  See  your  local 
Davidson  Sales  and  Service  Agency  or 
write  us  direct. 


DAVIDSON  MANUFACTURING  CORPORATION 

1032-60  W.  Adams  St.,  Chicago  7,  Illinois 


live  humidity  directly,  and  without 
reference  to  any  tables.  Each  of  these 
hygrometers  is  sufficiently  accurate  for 
use  in  an  offset  shop. 

The  more  accurate,  but  greatly  less 
ractical  method  of  measuring  the 
umidity  is  by  cooling  a  given  amount 
of  air  and  determining  the  temperature 
at  which  the  moisture  in  this  air  con¬ 
denses  as  seen  by  the  clouding  of  a 
highly  polished  surface  of  the  instru¬ 
ment.  This  type  of  hygrometer  is  im¬ 
practical  since  the  time  consumed  in 
taking  the  humidity  is  too  great,  and 
the  accuracy  obtained  is  not  required 
for  lithographic  purposes. 

Egg  Whiter  for  Solution 

Qls  fresh  liquid  egg  white  suit- 
m  able  for  use  in  making  albumin 
plates;  or  is  it  necessary  for  some 
reawn  to  use  the  dried  albumin? 
Since  we  occasionally  run  out  of  the 
dried  albumin  /  am  wondering  if  a 
small  batch  of  sensitive  surface  coat¬ 


ing  could  not  be  quickly  made  by 
taking  fresh  eggs^  separating  the 
whites  and  making  the  coating. 

T.  M.  R.,  Pittsburgh^  Pa. 

Fresh  liquid  egg  whites  are  quite 
•  suitable  for  use  in  making  an 
albumin  coating  solution.  Since  fresh 
egg  whites  are  made  up  of  several 
layers  of  albumin,  and  since  these 
layers  are  of  different  viscosity  and 
solid  content,  it  is  quite  essential  that 
these  various  layers  be  thoroughly  in¬ 
corporated  before  use.  This  can  be 
accomplished  by  a  vigorous  beating 
either  with  a  regular  hand  or  a  power 
mixer.  The  mixing  must  continue  until 
all  of  the  albumin  appears  watery. 
Often  it  is  necessary  to  continue  the 
mixing  until  the  whole  batch  appears 
to  have  gone  to  foam.  A  short  period 
of  standing  will  allow  the  foam  to  dis¬ 
appear  and  will  result  in  a  homog¬ 
enous  albumin  solution.  A  good  albu¬ 
min  coating  solution  can  be  made  by 
the  use  of  fresh  eggs,  providing  that 


Even  those  extra-hard-to- 
please  people  alias 
"comma  pickers**  agree 
that  the  high  quality  of 
Johnson  Inks  is  a  sure 
help  in  producing  fine 
printing  at  lowest  cost. 


CHICAGO 


GOOD  INKS  SINCE  1804 
lOfh  and  Lombard  Streets,  Philadelphia,  Pa. 


■OSTON 
ST.  LOUIS 
CLEVELAND 


DRltOIT 
SALTIMORE 
KANSAS  CITY 


DITTSIUROH 

ATLANTA 

DALLAS 


74 


The  Graphic  Arts  Monthly — June,  1949 


Know  your  envelopes  .  .  . 


CiaAfi  CMehfiu 


When  you  want  extra  safety  and  additional  protection  for  your 
large  or  bulky  materials  to  be  mailed,  then  you  should  use  a 
Clasp  Envelope.  These  envelopes  are  built  of  rugged,  heavy 
stock,  equipped  with  a  burrless  metal  clasp,  and  come  in  a  wide 
variety  of  sizes.  They  are  used  in  many  cases  to  carry  heavy 
magazines,  machine  parts,  steel  wool,  shavings,  instruction  man¬ 
uals,  photographs,  cloth  or  fabric  samples,  and  similar  large 
items  that  require  complete  protection  but  do  not  call  for  the 
expense  of  a  box  container.  The  clasp  feature  permits  you  to 
insert  and  extract  the  contents  several  times.  The  clasp  also 
allows  you  to  send  material  through  the  mail  at  third  class  rates 
yet  guarantees  you  of  a  protective  seal. 

Western  stocks  22  sizes  ranging  from  2%''x4^''  to  12''xl5V^'' 


WEST  PIKRCK  ST.  MILWAUKCK  4.  WISCONSIN 
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no  yolk  portion  is  allowed  to  be  in¬ 
corporated  during  the  separation  of 
the  whites.  Since  the  yolk  contains  a 
great  deal  of  fat,  even  a  small  amount 
of  yolk  mixed  with  the  white  would 
he  dangerous. 

Emulsifying  Old  Ink 

Before  regraining  our  plates  we 

•  wash  them  with  turpentine  to  re¬ 
move  the  old  ink.  After  this  treatment 
the  plates  are  washed  in  an  alkaline 
detergent  bath  containing  trisodium 
phosphate.  Would  you  suggest  the 
addition  of  an  ink  emulsifier  to  this 
detergent  bath?  We  feel  that  this 
would  be  a  decided  improvement  since 
any  ink  that  might  be  left  on  the 
plates  after  the  turpentine  wash  would 
be  emulsified  and  this  would  prevent 
it  from  contaminating  the  surface  of 
the  grained  metal.  Can  you  suggest  a 
good  emulsifying  agent  that  could  be 
used  for  this  purpose? 

F.  M.  P.,  Louisville^  Ky. 
It  seems  like  a  splendid  idea  to 

•  add  an  emulsifying  agent  to  the 
detergent  bath,  and,  furthermore,  it 
would  do  no  harm  to  add  such  an 
agent  to  the  solution  for  moistening 
the  graining  abrasive.  When  old  ink 
is  left  on  the  plate  after  the  initial 
scrubbing  it  is  safer  that  it  be  emulsi¬ 
fied  since  that  prevents  it  from  adher¬ 
ing  to  the  plate.  There  are  a  number 
of  chemical  emulsifying  agents  on  the 


market,  hut  the  most  effective  for  this 
purpose  are  the  anionic  surface  active 
agents  of  the  alkyl  aryl  sulfonate  type. 
There  are  two  agents  of  this  type  that 
ere  produced  on  a  large  scale  and  are 
therefore  the  least  expensive.  These 
are  Nacconol,  and  Santomerse. 

Desensitizing  Etch 

Can  you  give  me  a  formula  for 

•  a  white  desensitizing  etch? 

E.  P.  ¥.,  Racine^  Wis. 

A  desensitizing  etch,  which  is 

•  quite  popular,  is  as  follows: 
Sodium  phosphate,  dibasic.  2  ounces 

Sodium  nitrate  _ ^ _ 2  ounces 

Phosphoric  acid,  85'% _ %  ounce 

Water  _ 16  ounces 

Gum  solution,  14°  Baume~..48  ounces 

Washing  Deep-etch  Plates 

Q  Why  is  it  necessary  to  use  abso- 
•  lute  alcohol  in  washing  deep- 
etch  plates?  Would  regular  95%  alco¬ 
hol  do  the  fob?  The  95%  alcohol  is 
so  much  cheaper  than  the  water-free 
product  that  this  would  be  a  point  in 
its  favor. 

L.  McD.y  Rochester,  N.  Y. 
Although  the  95%  alcohol  is 
•  considerably  cheaper  in  price  it 
cannot  be  used  in  deep-etch  work 
because  the  five  per  cent  water  in  it 
would  permit  the  penetration  through 
the  stencil  and  this  would  injure  the 
plate. 


ZINC  PLATES 

Every  Plate  Unconditionally  Guaranteed 


Quantity 

MULTILtTH 

No.40,S0,1227,12M 

MULTILITH 

No.  1300-206 

MULTILITH 

M*.  2044-2U 

DAVIDSON 

100 

.28 

.60 

.75 

.31 

500 

.27 

.55 

.70 

.30 

1,000 

.25 

.50 

.65 

.28 

AH  PricM  F.O.B.  Shipping  Point— Subi«ct  to  Chong# 


N.  E.  WOLF  &  COMPANY 
633  Plymouth  Ct.  •  Chicago  5,  III. 
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PHILLIPS  A  JACOBS  PRESENT  THE 


TYPE  NEGATIVE  DRYER 

Here's  a  brand  new  type  of  film  dryer  that 
will  answer  a  long-felt  need  in  the  Grcmhic 
Arts  and  in  Photographic  Studios  throughout 
the  country. 

This  infra-red  type  dryer  is  easy  to  use,  and 
will  dry  gr<^hic  t^^  films  in  a  matter  of  a 
few  (3-5)  minutes.  Films  or  papers  are  dried 
uniformly  and  rapidly  without  danger  of 
overheating.  Sets  of  matched  color  negatives 
can  be  dried  simultaneously  and  uniformly, 
so  that  size  will  be  practically  identiou 
throughout  the  entire  set. 

•  SAVES  TIME  • SAVES  SPACE 

•  GIVES  UNIFORMITY  IN  DRYING 

Additional  Information  TJirewgli 

PHILLIPS  A  JACOBS 

^  622  Race  St.  •  Philadelphia  6/  Pa. 

OR  TOUR  GRAPHIC  ARTS  SUPPLIER 


^  POWER-FIX 

/  CHEMCO’S  NEW  FAST  FIXING  BATH 

ifor 

PLATES  —  FILM  —  PAPER 

^  FAST  ACTION— saves  time  in  the  developing 
“T  - .  cycle. 

CONTROLLABLE— Hardener  furnished  os  sepa- 
rate  solution— add  only  enough  for  proper 
hardening  of  •  material  being  processed. 
ECONOMICAL— Gallon— Pint  Combination 
^SPsts  only  $3.40.  .  .  .  Makes  from  four  to  eight 
tj»^^a^P^allons  of  fixing  bath. 

Order  a  ga/Zon  from  poor  aoarost  CZieinco  offiro  today 
F'  ...  Yoa  will  Hovor  want  to  oso  aay  othor  fixiag  bath. 


CHEMCO  PHOTOPRODUCTS  COMPANY,  INC. 

Factory  and  General  Offices  —  Glen  Cove,  New  York 
BRANCHES  NEW  YORK-CHICAGO-DETROIT-NEW  ORLEANS-BOSTON  ATIANTA-  DALLAS 
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What  Makes  a 
Good  Desensitizer? 

A  Brief  Explanation  of  the 
Mysterious  **Carboxyl  Group** 

from  the  Lithographic  Technical 
Foundation 

*  Since  clean  zinc  and  aluminum  are  wet 
by  either  grease  or  water,  the  non-image 
areas  of  a  lithographic  plate  must  be 
treated  so  that  they  become  water  recep¬ 
tive.  This  treatment  is  called  “etching” 
or  "desensitization”  and  the  active  mate¬ 
rial  in  the  etch  (gum  arabic  or  cellulose 
gum,  for  example)  is  called  a  “desensi¬ 
tizing  agent.”  A  good  desensitizing  agent 
should  fulfill  the  following  requirements: 

1.  It  must  dissolve  easily  in  water. 

2.  It  must  be  hydrophilic  (water  lov¬ 
ing). 

.1.  It  must  be  capable  of  forming  a 
thin  film  that  will  not  dissolve  in 
water  and  sticks  tight  to  the  non¬ 
image  areas  of  the  plate. 

4.  Its  hydrophilic  character  must  not 
change  with  age,  on  contact  with  air 
or  with  hydrophobic  (“water  hat¬ 
ing”)  materials  such  as  lacquer,  ink, 
or  asphaltum. 

5.  Neither  its  solution,  nor  a  dry  film 
of  it  should  promote  oxidation  or 
corrosion  of  the  metal  surface  to 
which  it  is  applied. 

6.  It  should  contain  no  harmful  im¬ 
purities  and  be  uniform  in  prop¬ 
erties  and  action. 

7.  Its  water  solution  should  be  rea¬ 
sonably  stable,  both  chemically  and 
physically. 

These  requirements,  especially  the  com¬ 
bination  of  Nos.  1,  2,  and  3,  eliminate 
all  but  a  few  known  materials.  LTF’s  re¬ 
search  on  desensitization  covered  many 
materials  such  as  gum  tagacanth,  starch, 
methyl  cellulose,  hydroxyethyl  cellulose, 
polyvinyl  alcohol  that  are  hydrophilic  but 
do  not  form  a  film  which  sticks  tightly 
to  a  metal  plate. 

Why  It  Adheres 

Just  why  a  good  desensitizing  agent 
adheres  to  a  metal  plate  nobody  knows 
for  certain,  but  it  is  believed  that  the 


molecules  of  the  desensitizing  agent  be¬ 
come  adsorbed  to  the  surface  of  the  metal. 
Adsorption  differs  from  chemical  reaction. 
In  adsorption,  there  is  no  change  in  the 
atoms  of  the  metal  or  in  the  molecules 
of  the  desensitizing  agent.  The  atoms  of 
the  zinc  plate  and  the  molecules  of  the 
desensitizing  agent  just  stick  tightly  to 
each  other  but  do  not  react  chemically. 

Adsorption  requires  that  certain  groups 
of  atoms  be  present  in  the  molecules  of 
the  desensitizing  agent  and,  so  far  as  it  is 
known  now,  the  tightest  bond  is  obtained 
when  the  molecule  contains  carboxyl 
groups.  The  chemical  symbol  for  a  car¬ 
boxyl  group  is  — COOH,  that  is,  one 
atom  of  carbon,  two  atoms  of  oxygen 
and  one  atom  of  hydrogen.  These  four 
atoms  cling  together  and  enter  into  chem¬ 
ical  reactions  as  a  “group”  or  as  one  unit. 

Some  of  the  Agents 

Polacrylic  acid,  mesquite  gum,  gum 
arabic,  sodium  starch  glycolate  and  cellu¬ 
lose  gum  are  hydrophilic  substances  which 
show  more  or  less  value  as  desensitizing 
agents.  When  acidified,  they  contain  car¬ 
boxyl  groups  which,  it  is  presumed,  pro¬ 
vide  the  adsorption  bond.  However,  it  is 
quite  possible  that  other  desensitizing 
agents  may  be  found  later  in  which 
groups  other  than  the  carboxyl  group  are 
responsible  for  the  adsorption  bond.  At 
the  present  time  though,  the  carboxyl 
group  seems  to  provide  the  tightest  bond. 

Materials  like  gum  arabic  and  cellulose 
gum  consist  largely  of  salts  of  organic 
acids  which  have  a  high  molecular  weight. 
As  water  solutions  of  these  materials  are 
acidified  with  phosphoric  acid,  more  and 
more  of  the  salt  molecules  are  changed  to 
“free  acid”  which  contains  carboxyl 
groups.  The  material  at  the  same  time 
becomes  a  better  and  better  desensitizing 
agent.  At  a  certain  pH  (about  3.0  for 
cellulose  gum)  most  of  the  salt  molecules 
have  been  converted  to  the  free  acid  form 
and  the  desensitizing  agent  is  at  its  best. 
If  more  phosphoric  acid  is  added,  there 
are  no  more  salt  present  for  the  additional 
acid  to  react  with  so  it  reacts  with  the 
plate  metal,  particularly  zinc.  When  this 
occurs,  the  desensitizing  agent  in  the  solu¬ 
tion  does  not  hold  as  tightly  to  the  metal 
surface.  In  extreme  cases,  platemakers 
say  the  etch  has  become  a  counter-etch. 
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THE  STOCK  IT’S  PRINTED  ONI 

Cast  coated  stocks  make  peculiar  demands 
on  the  ink  required  for  their  printing.  In 
order  to  retain  the  original  gloes  of  the 
stock,  special  varnishes,  driers,  and  even 
colors  must  be  used.  The  printed  result  will 
please  both  you  and  your  customer  when 
^  '  V  you  use  Gaetjens'  Cascote  Inks.  These  inks 

are  made  specifically  for  use  on  the  new 
high  sheen  stocks  being  offered  today. 

^  ~  Their  gloss  rivals  that  of  the  original  surface 

sheet,  dries  to  a  glossy  sheen  with 
a  surface  that  is  os  nearly  non-scratch  os 
^  possible. 

I  Be  sure  it's  CASCOTE 

I  Ink  for  your  next  job 

I  on  cost  coated  stock 

RECOMMENDED  FOR 

KROMEKOTE — T.M.  Reg.  Champion  Paper  &  Fiber  Co. 
CELLUGLOSS — T.M.  Reg.  St.  Regis  Paper  Co. 


GAETJENS,  BERGER  &WIRTH,  INC. 

LETTERPRESS,  LITHOGRAPHIC  AND  DIE-STAMPING  INKS 
Gair  Bldg.,  35  York  Street,  BROOKLYN  1,  N  Y.  215  So.  Aberdeen  Street,  CHICAGO  7,  ILLINOIS 


Growing  apace  in  the  Industry  is  a  new  demand 
on  the  Composing  Room. 

PROOFS  FOR  REPRODUCTION 

This  additional  demand,  plus  a  back-log  of  regular  work, 
is  apt  to  delay  scheduled  production. 

Here  is  where  we  help 

Our  service  on  reproduction  proofs  will  supply  you  with 
new  type,  set  as  specified,  plus  clear,  clean  proofs  for 
your  customers.  And  in  addition  you  have  no  metal  to 
buy  or  type  to  store. 

BALTIMORE  TYPE 

IS- 1 7  S.  FREDERICK  STREET  .  SAITIMORE  2,  MARYLAND 
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Thus,  a  certain  amount  of  acid  in  an  etch 
is  beneficial  but  too  much  is  bad. 

The  presence  of  carboxyl  g^roups  has 
proved  valuable  in  applications  other  than 
desensitizing  etches.  Resins  and  lacquers 
are  said  to  adhere  better  to  metal  surfaces 
when  they  contain  a  small  concentration 
of  carboxyl  groups.  The  carboxyl  group 
and  other  groups  are  also  responsible  for 
the  adhesion  of  ink  to  a  lithographic  plate. 
It  is  well  known  that  the  “greasiness” 
or  adherence  of  ink  can  be  increased 
greatly  by  the  addition  of  oleic  acid,  a 
material  which  contains  carboxyl  groups. 

Thus,  the  lithographer,  whether  he 
knows  it  or  not,  is  greatly  dependent  on 
the  use  of  materials  which  contain  car¬ 
boxyl  groups,  both  for  the  proper  desen¬ 
sitization  of  the  non-image  areas  of  his 
plate  and  for  the  proper  transfer  of  ink 
from  the  fountain  to  the  plate. 

☆  ☆  ☆ 

The  Gho«t  Appears 

*  There  is  one  problem  in  the  lithographic 
industry  that  has  stumped  the  experts. 
What  causes  a  ghost  to  appear  in  a  solid 
area  that  is  printed  on  the  reverse  side  of 
the  paper? 

From  time  to  time,  many  of  us  have 
observed  the  various  ways  in  which  an 
image  on  the  back  of  a  sheet  can  affect 
the  print  on  the  opposite  side.  In  some 
cases  when  ink  chalks,  it  has  been  found 
that  the  chalking  does  not  take  place  in 
the  area  where  an  image  is  printed  on 
the  first  side.  In  other  words,  when  rub¬ 
bing  the  chalked  ink  from  a  sheet,  it  will 
be  perfectly  dry  where  backed  up  by  ink. 

There  are  other  instances  where  the  ink 
dried  satisfactorily  but  the  image  from 
the  reverse  side  caused  a  ghost  neverthe¬ 
less.  In  appearance,  the  ghost  resembles 
a  solid  color  which  is  printed  partly  over 
type  matter  or  an  illustrated  portion  of 
the  sheet.  Naturally,  the  ink  has  a  differ¬ 
ent  sheen  or  lustre  in  the  overprinted  area 
than  it  has  where  the  print  is  on  blank 
paper. 

One  explanation  for  this  mysterious 
“offset”  condition  is  that  the  sheets  have 
absorbed  some  of  the  vehicle,  varnish  or 
oil,  which  when  dry,  act  as  an  underlay 
for  succeeding  colors.  The  same  effect 
could  be  produced  by  underprinting  with 
a  mixture  of  litho  varnish  and  drier. 

It  is  quite  possible  that  this  condition 
would  be  more  pronounced  when  the  pa¬ 


per  is  more  absorbent  and  the  ink  has 
been  reduced  to  a  consistency  that  is  too 
thin.  When  such  is  the  case,  the  vehicle 
penetrates  the  sheets  in  the  stacks  from 
both  sides,  intensifying  the  underprint 
stain. 

— from  February,  1949,  F&L  Letter  by 

Fuchs  &  Lang  Division,  Sun  Chemical 

Corf. 

☆  ☆  ☆ 

New  Water  Control  Unit 

★  A  job-rated,  water-control  unit  for  the 
graphic  arts,  announced  by  Filtrine  Man¬ 
ufacturing  Company,  is  claimed  to  be  ef¬ 
fective  in  reducing  negative  opaquing  and 
plate  retouching  by  more  than  50  per  cent 
and  in  eliminating  an  equally  large  pro¬ 
portion  of  remakes  resulting  from  defects 
in  the  hard-to-retouch  halftone  areas  and 
process  plates. 

Tested  and  proved  in  leading  estab¬ 
lishments,  the  device  is  said  to  bear  out 
the  contention  that  many  defects  attrib¬ 
uted  to  various  causes,  including  atmos¬ 
phere  dust,  are  directly  due  to  suspended 
particles  in  water — as  set  forth  in  the  re¬ 
search  laboratory  report  to  which  the  new 
Filtrine  unit  owes  its  inception. 

The  new  unit  is  said  to  be  designed  to 
eliminate  all  of  these  foreign  particles 
from  water  without  restricting  volume  at 
normal  low  pressure.  It  consists  of  a 
bronze  shell  with  a  finely  perforated  core 
equipped  with  a  patented  Filtrine  sheet. 
All  suspended  rust  and  sediment  is 
trapped  by  the  process  of  molecular  at¬ 
traction  within  -  the  unit,  which  permits 
only  laboratory -conditioned  water  to  pass 
through.  A  removable  head  gives  easy  ac¬ 
cess  to  the  interior  for  periodic  clean-out 
which  is  said  to  be  accomplished  in  one- 
and-a-half  minutes  without  need  of  tools. 

The  new  Filtrine  unit  is  available  in 
various  sizes  and  capacities  suitable  for 
installation  in  darkroom,  washing  sink, 
whirler,  and  all  points  where  water  is 
employed  in  the  graphic  arts.  Units  can 
be  installed  in  rated  relation  lo  special 
applications  or  in  multiple  for  shop-wide 
water  control. 

Additional  information  can  be  obtained 
by  writing  to  this  firm  in  care  of  GAM. 

☆  ☆  ☆ 

Have  you  entered  your  lithographed  letter¬ 
head  in  the  New  GAM  letterhead  Design 
Contest?  The  time  is  running  short. 
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Fine,  Fast,  Low-eost  Production 

in  less  than  twenty  square  feet 


For  specific  features,  see  following  pages 


■  THE  ATF  Little  Giant  is  produced  by  the  creators  of  the  inter¬ 
nationally  famous  Kellys,  first  fully  automatic  cylinder  presses. 
It  was  designed  to  provide  an  easy-running,  speedy  and  simple  to 
operate  printing  press  for  practically  any  job  that  can  be  printed 
on  a  12''xl8''  sheet.  That  includes  the  majority  of  the  small  job 
work  in  an  average  plant.  ATF  Little  Giants  turn  out  cylinder 
press  quality  at  less  than  automatic  platen  press  cost.  They  handle 
any  kind  of  paper  stock  from  onion  skin  to  4-ply  board,  without 
changing  the  self-adjusting  cylinder  gripper  tension. 

In  fact,  most  of  the  operating  adjustments  can  be  made  while  the  press  is  run¬ 
ning.  Operating  controls  are  on  the  outside  of  the  press  frame. 

Reciprocating  and  rotating  parts  are  covered  with  guards.  Form  changes  or  cor¬ 
rections  can  be  made  on  the  bed  of  the  press.  Every  consideration  possible  has 
been  given  to  the  pressman's  safety  and  convenience,  and  to  ease  of  operation. 


THE  ATF  LITTLE  GIAN 


Mttiui  modern  features  save  labor,  time  and  mone^ 


Easy  Mahereadif 

Cylinder  is  readily  accessib' 
reducing  makeready  time 
the  minimum.  Special  cyli 
der  blanket  is  furnished 
standard  equipment,  elimi 
nating  most  of  the  makerea 
on  ordinary  work. 


Hairline  Begister 

Cylinder  and  driving  gear  a 
in  constant  mesh.  It  preve 
back  lash  and  results  in  accu* 
rate  register.  Side  guide  can  be 
shifted  to  the  left  or  to  tL_ 
right  instantly.  The  guides  on 
either  side  can  be  used. 


Speedy  Lock-up 

Entire  form  is  exposed  on  be 
for  locking  or  unlocking  and 
corrections.  Ideal  for  jobs  re¬ 
quiring  many  press  changes 
12"  Lock'Up  Bar  keeps  fomiL 
square  and  speeds  locking  up 
the  chase  on  the  bed. 


is  a  modern  press 


Perfect  Ink  PistributiH 

Press  has  two  2^'  form  rollef 
and  two  2"  distributor  roller 
(all  interchangeable), beside 
steel  vibrator  and  riders,  an< 
rubber  ductor.  Ink  fonntaii 
is  controlled  by  eighteen  eat 
ily  reached  adjusting  screwt 


Lubrication 

Positive  lubrication  on  maij 
bearings  by  Alemite  gun.Prei 
tracks,  pump  and  blower  ar 
lubricated  automatically  b 
the  famous  Bijur  system. 


Extension  Jogger  Deticet 

23"  capacity.  Delivery  tabl 
lowers  automatically  at  ad  jus 
able  speed,  and  jogs  sheets  a 
they  fall  on  delivery  pile,  i 
large  cylinder  press  featurJ 


j 

i 


y 


THE  ATE  LITTLE  GIANT 


is  equipped  with 

Ouiek-sei  Feeder 

Handles  any  stock  from  tissue  to  4-ply  card,  to  12"xl8''. 

Finger-tip  adjustment  sets  pile  height;  side  guide  is  adjustable; 
front  guides  are  set  permanently.  17^^"  feeder  capacity. 

Envelope  Feeder  Attachment 

For  use  with  small  envelopes  and  post  cards,  prevents  pile  from 
buckling  or  stock  swinging  sideways  when  leaving  the  suckers. 
Handles  a  whole  box  of  envelopes  (regular  or  window  style,  end 
or  side  flap)  at  a  single  loading. 

Ea$p  Speed  Shift 

V-belt  drive.  Changes  can  be  made  from  one  speed  to  another  in  a 
matter  of  only  a  few  seconds. 

Aatomaiie  Double  Boll 

Forms  of  solids  or  heavy  halftones  can  be  double-rolled  by  push¬ 
ing  in  a  plunger  while  press  is  running. 

Beater  and  Non-offset  Gun  (optional  equipment) 

The  printed  sheet  travels  from  impression  to  jogger,  under 
proper  degree  of  heat  for  best  ink  setting  and  drying. 


For  jurther  informa- 
lion  and  price,  get 
in  touch  with  your 
nearest  ATF  Branch 
Office.ThereareATF 
Branches  and  Sales 
Offices  located  in  all 
principal  cities. 


SPECIFICATIONS 


ShMt  size 
Printing  area 
Type-bed  size 
Stock  handling 
Speed  range 
Motor 
Net  weight 
Shipping  weight 
Floor  (pace 


3y4*'x5yj''tol2''Klf'' 

i5V^«-*i8y,“ 

Onionskin  to  4-ply  card  (.011) 
2500,  3500,  40(X)  impressions  per  hour 
1  yi  horsepower 
2120  pounds 
2535  pounds 
2'10''jtr' 


Lmerican  Type  Founders  200  Elmora  Afeniie,  EUzabeth  B,N.  J. 


nuekes  Im  Priueipal  Cities 


Manufacturers  of:  Kelly  Presses,  Little  Giant  Presses, 
Chief  Offset  Presses,  Web  Offset  Presses,  Gravure  Presses, 
Foundry  Type  and  Process  Cameras. 

Distributors  of:  Vandercook  Proof  Presses,  Composing 


Photomechanical 

Questions 


EZ-PLATE 

CLEANING  MACHINE 

FOR  ENGRAVERS  AND  ELEaROTYPERS 


answered  by 

J.  S.  MERTLE.  r.R.P.S..  F.P.S.A. 

Diaphragm  Control 

QP.  C.y  HavanOy  asks  whether  any 
•  of  the  diaphragm  controls  now 
on  the  market  will  indicate  the  precise 
exposure  time  to  be  given  in  halftone 
photography  at  different  camera  ex¬ 
tensions? 

A  Such  a  thing  is  virtually  impos- 
/i.  sible.  Although  diaphragm  con¬ 
trols  indicate  the  size  of  the  lens  aper¬ 
tures  to  be  employed  with  screens  of 
different  ruling  and  for  different  cam¬ 
era  extensions,  the  exact  time  of  ex¬ 
posure  must  be  established  by  actual 
trial.  The  reason  for  this  is  that  half¬ 
tone  exposures  are  governed  by  a 
number  of  variable  factors— character 
of  the  original,  power  (actinicity)  of 
the  camera  lamps,  type  and  sensitivity 
of  the  negative  material  in  use,  and 
the  nature  or  character  of  the  desired 
halftone  negative. 

Halftone  Flashlamp 

QJ.  S.,  New  York,  is  interested  in 
•  the  history  off  the  incandescent 
lamp  used  for  giving  the  flash  exposure 
in  halftone  photography^  and  who  in¬ 
vented  the  principle  of  such  devices. 

A  One  of  the  first  to  suggest  giving 
•  the  flash  exposure  by  projecting 
a  beam  of  light  through  the  lens  aper¬ 
ture  was  the  Chicagoan,  George  A.  Le 
Beau,  who,  about  1913,  designed  an 
apparatus  for  the  purpose.  This  was 
attached  to  the  front  of  a  process 
camera,  and  current  for  the  smsdl  elec- 
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ELIMINATES 

CYANIDE 

LYE 

BENZOL 

ALCOHOL 

Solution  is 

Non-toxic 

Non-caustic 

Fireproof 

Safe 


REMOVES 

6REASE.  SCUM 
COLD  ENAMEL 
6LUE  ENAMEL 
ETCNIN6  POWDER 
PLASTIC  BACKING 
STAGING  INK 


Write  now  for  further  information 
on  Cold  Process  '  Cleaning  Ma¬ 
chines  Stripping  Tables,  Powder 
Boxes,  Stainless  Steel  Sinks,  Whirl- 
ers  and  Electric  Etching  Machines. 

GENERAL  PLATE  MAKERS 
EQUIPMENT  CO. 

121  SO.  ClINTON  $T.  CHICAGO  7,  III. 
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trie  bulb  used  for  flashing  was  sup¬ 
plied  by  a  dry  battery.  The  inventor 
claimed  that  an  exposure  of  5  to  15 
seconds  (on  wet  collodion  plates)  was 
sufficient  to  produce  firm  dots  in  the 
deep  shadows  of  halftone  negatives 
{Photo-Engravers  Bulletin,  April,  1914, 

p.26). 

Streaky  Halftone  Negatives 

QH.  a.,  Springfield,  cannot  find 
•  the  cause  of  certain  peciilmr 
streaks  in  his  halftone  negatives,  the 
streaks  usually  more  or  less  of  the 
same  shape  and  occurring  in  the  same 
area  of  makeover  negatives. 

A  If  the  streaks  only  occur  at  some 
•  definite  camera  extension  (scale 
of  reproduction),  the  bellows  of  the 
camera  might  be  suspicioned:  a  small 
hole  in  the  bellows  could  act  as  a  pin¬ 
hole  lens  and  project  a  beam  of  ex¬ 
traneous  light  on  the  screen  during 
the  halftone  exposure.  Should  the  bel¬ 
lows  be  in  good  condition  and  the 
screen  apparently  well  cleaned,  the 
screen  itself  might  be  closely  ex¬ 
amined.  Perhaps  a  streaky  discolora¬ 
tion  has  developed  in  the  cement  be¬ 
tween  the  two  glass  plates  comprising 
the  screen,  or  there  might  be  local 
surface  oxidation  of  the  gla^.  This 
sometimes  occurs  with  halftone  screens 
used  in  wet  coUodion  photography, 
particularly  if  spots  or  streaks  of  sflver 
nitrate  solution  have  dried  on  the 
screen,  in  which  case  .the  nitrate  solu¬ 
tion  may  actually  etch  the  surface  of 
the  glass. 

Photoengraving 

QR.  F.,  London,  inquires  why  the 
•  hyphen  has  been  deleted  from 
this  word  by  American  journals  and 
the  term  written  as  a  single  word? 

A  The  main  reason  is  the  Ameri- 
#!■  can  trend  toward  unification  of 
technical  phrases,  thereby  borrowing 
a  principle  long  in  vogue  in  German 
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OUR  NEWca  TALOG 

.  IS  OUT!  WRITE 
^  FOR  IT  TODAY  I 


LITHO  PLATE  WHIRLEP 


Builders  of  Plafe-Making  Equipment  for 
the  lithographer  and  Photo  Engraver 
for  15  years. 

203S-49  W.  Chorleston  St.,  Chicogo  47,  III. 


ELECTROS,  NICKELS 

in  Tenaplote,  Tenallte  and  all 
up-to-date  methods. 
ON-THE-HOUR  SERVICE 
SaHstaetory  sorvke  sine*  1913 

F.  J.  RINGLER  &  CO. 

732  S.  Federal  St.,  Chicago  5,  III. 


Multiple  Negatives 
and  Positives  for 

PRINTERS  &  LITHOGRAPHERS 

Black  &  White  or  Color 

26  yrs,  of  offset  plate 
making  A  graining 

CHiaGO  LITHO  PUTE  GRAINING  CO. 

214-216  N.  Clinton  St.,  Chicago^,  III. 


tough  jobs  profitable 


The  simplest  four-color  process  separations  are  tough  to  make.  To  be 
properly  balanced,  they  require  a  craftsman’s  judgment  and  experience. 
From  camera  gallery  to  metal  print,  dependable  and  uniform  photographic 
materials  provide  the  vital  backup  for  the  craftsman’s  know-how. 

Eight  different  plate  types  in  the  complete  line  of  Kodak  Graphic 
Arts  materials  give  your  craftsmen  a  wide  choice  of  trade-tested  emulsions 
— each  designed  for  a  specific  range  of  photomechanical  jobs. 

Your  Kodak  Graphic  Arts  dealer  has  a  complete  stock  of  Kodak 
plates  for  the  Graphic  Arts  on  his  shelves.  Call  him  today.  He  will  be  glad 
to  be  of  immediate  service. 


K 


H 


k 


o 
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help  make  the 


Kodak  plata*  bock  up  tho 
crcrftomon’t  know-how. 


Graphic  Arts  Division 


Reehosfor  4,  N.  Y. 

“KODAK"  IS  A  TRADE-MARK 


Moro  dotoilod  information  on 
Kodak  plolot  for  yow  ffoo 
for  tho  osking.  Rll  owl  a  post 
cord  today,  with  your  namo 
and  oddroM,  and  mail  H  to 
Doportmonl  •,  Eastman  Kodak 
Company,  Rochostor  4,  N.  Y. 


%/^  Sfalnj 

— .  AND  GREASE  SMUDGE 


HAND  SOAP 

ELIMINATE  1000  NEEDLESS  STEPS 

Don’t  scrub  to  remove  ink,  or  chemical 
stains  from  your  bands.  SAHARA  WA¬ 
TERLESS  HAND  SOAP  wiU  do  the  job 
duickly  apd  easily  without  water.  Removes 
grease  and  grime  too.  Use  SAHARA  at 
office  and  home.  Helps  prevent  chap¬ 
ping.  SAHARA  for  a  bang  up  clean¬ 
ing  job.  it’s  quick,  easy  and  safe.  No 
harsh  abrasives  to  roughen  skin.  Quan¬ 
tity  discount  in  shop 
size  containers  thru 
your  suppliers. 

Send  $1.00  for  i>onnd 
jar  or  tube.  Postpaid. 
Money  refunded  if 
not  satisfied. 


•Trade  Mark 


SAHARA  WATERLESS  SOAP  CO 
Grand  Roptds  7.  Michigan 


BEST  CASH  MARKET 
for  Old  Blocked  and 
Unblocked  CUTS 

Ws  furnish  containers  free  for  easy 
handiing  and  accumuiation 

Woodlawn  Metal  Co.,  Inc. 

424  West  iSth  8t.,  New  York  ii.  N.  Y. 
WAUins  9-5780 — Ext.  4 
San  Francisco  •  New  York  •  Chicago 


technical  literature.  The  old  law  of 
grammar  required  that  compound 
words  ending  with  and  beginning 
with  vowels  should  be  hyphenated, 
but  this  law  was  discarded  years  ago 
(1929)  by  Dr.  Frank  H.  Vizetelly  in 
the  Funk  &  Wagnalls  Dictionary. 
This  eminent  lexicographer  dropped 
the  hyphen  from  nearly  all  words  be¬ 
ginning  with  the  prefix  photo,  a  gram¬ 
matical  principle  since  incorporated 
in  the  second  edition  (1944)  of  Web¬ 
ster’s  New  International  Dictionary. 
'Dropping  of  the  hyphen  in  this  popu¬ 
lar  American  dictionary  induced  the 
American  Photoengravers  Association 
to  officially  promulgate  (March  12, 
1948)  that  henceforth  the  hyphen  be 
deleted  from  photoengraving  and  the 
term  written  as  one  word. 

Continuous  Tone 

QJ.  K.,  Gloucester,  inquires  the 
.  meaning  of  this  term  when  ap¬ 
plied  to  photographic  images. 

A  It  means  that  the  detail  and 
/\m  tones  of  a  picture  are  repre¬ 
sented  by  a  continuous  deposit  of  ex¬ 
posed  and  developed  silver — not  the 
dot  formation  of  a  halftone  negative. 
The  film  negatives  exposed  in  a  kodak 
or  hand  camera  are  continuous  tone 
in  nature,  as  are  the  prints  or  photo¬ 
graphs  made  therefroin. 

☆  ☆  ☆ 

Say  You  Saw  It  in  GAM 


A  PICNIC  FOR  YOU 
suggesting  new  Ideas  to  your  Clients 
STOCK  CUTS  and  STOCK  PHOTOS 

The  Printer  with  ideas  serves  the  Client  best. 
Request  Cutalog  66  from  Cobb  Shinn  today.  This 
sixty-four  page,  size  9x12,  plastic  bound  booklet, 
contains  ideas  in  Stock  Cuts  and  Stock  Photos  that 
are  easy  to  use  and  economical.  Ideas  at  your 
fingertips  is  a  picnic  for  you. 

CUTALOG  66  Is  FREE.  Write  Now, 


COBB  SHINN 


721  UNION  STREET 
INDIANAPOLIS  25,  IND. 


m, 


The  Graphic  Arts  Monthly — June,  1949 


1  Regular,  Constant 
Speed  Motor. 

2  Belt  Drive  to  Ball 
Bearing  Spindle. 

3  Accurate  Type-High 
Planing. 

4  Straight-Line 
Routing  Device 

5  More  Capacity- 
Can  Work  Large 
Plates  on  Diagonal. 

6  A  Complete  Floor 
Router  Planer  —  No 
Extras  To  Buy. 


2  routers! 

MODEL  RP-12  RouterPlaner  (IllustratecI 
MODEL  R-4  Radial  Router  j 


I  DISCOVERED 
EXTRA  PROFIT 
EACH  MONTH 
WHEN  I  ill 
DISCOVERED 
TRANSKRIT  ^ 


Silk  Screen 
Questions 


answered  by 
J.  1.  BIEGELEISEN 


24-8heet  Posters 

QWe  have  had  some  silk  screen 
•  experience  printing  visual  aid 
charts  while  we  served  the  United 
States  in  the  army.  The  silk  screen 
process  appeals  to  us  but  we  would 
like  to  develop  a  specialty.  One  of  us 
is  a  former  lithographer  who  has  had 
practical  experience  in  lithographic 
24-sheet  outdoor  bulletin  work.  What 
are  the  chances  for  setting  up  a  busi¬ 
ness  to  do  silk-screening  of  24-sheet 
posters?  We  plan  to  open  up  a  shop 
in  New  York  City  as  soon  as  we  can 
get  some  capital  together. 

R.  L.,  New  York,  N.  Y. 

A  You  are  not  the  first  one  to  have 
#!•  thought  of  the  idea.  As  far  back 
as  1916,  the  Selectasone  Process  Com¬ 
pany  of  San  Francisco  silk-screened  24 
sheets  for  Foster  and  Kleiser  Litho 
Company.  There  is  a  market  for  such 
work  today  but  that  market  is  already 
fairly  well  supplied  by  existing  shops 
out  west.  To  be  blunt  but  truthful 
about  it,  your  chances  for  success  in 
New  York  are  not  so  good.  There  are 
a  number  of  shops,  well  experienced 
and  long  established,  in  New  York 
which  have  tried  to  put  24-sheets  proc- 


RANSKRIT 

TIE  PERFECT  ■ 

C0PYIN6  PROCESS  I 


Only  Transkrit  givas  all  thasa  advan- 
tagas:  alimlnatas  ona-tima  carbon  . . . 
makas  up  to  17  claar-cut  coplas  . . . 
adaptabla  to  any  stock  .  .  .  applied  in 
any  shape  .  .  .  non-smaaring,  smudge- 

eroof  ...  for  longhand,  typing  or  any 
usinass  machine.  No  wonder  customers 
insist  on  Transkrit  once  they've  triad  it. 
Result:  extra  profit  for  you.  . 


Th*  mod- 
•rn  copying 
^  method  that  saves 
time,  effort  and  money. 


Write  for  Samples  and  Information. 


TRANSKRIT  CORP. 

633  S.  Plymouth  Ct, 

704  Broadway 

Chicago  5,  111. 

New  York  3,  N  Y 

Harrison  7-0247 

k 

Gramercy  7  6700 

ess  work  on  a  production  basis.  They 
have  failed.  They  put  it  on  a  produc¬ 
tion  basis  but  not  on  a  profitable 
basis.  The  reason  for  the  failure  is 
that  the  New  York  labor  market  is 
too  costly.  That  would  be  the  prob¬ 
able  reason  for  your  own  failure. 
What  is  more,  the  large  working  space 
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3o£(nA... 

TNIY  CnrAINLY  SNAP  UP  ON  HAMMIKMIU  OPPStfl” 


Whatever  the  job,  |oa  get  Aarp, 
clean  reproduction  with  Hanunermill 
Offset  every  time. 

Whether  it*8  a  broadside, 
booklet  or  catalog,  you  can 
rely  on  Hammermill  Offset 
to  give  the  job  the  sparkle 
and  character  that  mean  re¬ 
peat  orders. 

On  any  of  the  seven  special 
finishes,  halftones  take  on 
unusual  depth.  And  best  of 
all  you  can  print  on  this  pa¬ 
per,  economically,  without 
fear  of  show-through. 

Send  the  coupon  for  the 
new  book  of 

HAMMERMILL  OFFSET 


.  /  Hammermill  Paper  Com- 
pany,  1603  East  Lake 
Road,  Erie,  Pa. 

Please  send  me — PREE^ — the  new 
sample  book  of  HAMMERMILL 
OFFSET. 

N  ame . .  Position . . ... 

(Please  attach  to,  or  write  on,  your 
business  letterhead.)  GAM-jUN 


CELLULOSE  ACETATE 

ALL  THICKNESSES 
.00  r'  TO  .250" 

CLEAR  TRANSPARENT— OPAQUE 
TRANSLUCENT— MATTE— COLORS 
SHEETS  20"  X  50'^  25"  x  40", 
40"  X  50"  or  Cut  to  Any  Size 
or  ShajDe  Needed. 

ROLLS  20"  -  40"  by  Any  Length. 
MATTE  or  Frosted  Finish  Acetate 
Is  Highly  Suitable  for  Trac¬ 
ings,  Color  Separations,  Back¬ 
grounds,  Etc. 

VINYLITE 

In  Thicknesses  .010"  to  .080" 
Clear  and  Colors 

Because  of  Its  Superb  Dimensional 
Stability  Vinylite  Is  Recommended 
for  Transfers,  Stripping,  Etc. 

TRANSILWBAP  CO. 

2814-18  Fullerton  Avo.  Zono  47 
Chicago,  III.— Dickons  2-2616 


If  it  concerns 
KELLY  PRESSES 
Call  Kelly  Press  Service 

•  Service  OB  the  Dot— Serrtce  OR  Ac  Spst 
JOSEPH  T.  DEYEY 

Former  Senior  Erector, 

American  Tjrpe  Founders 
Phone  WAbath  2-3646 
705  8.  Dearborn  St.  Chicago  5 


required  for  this  massive  type  of  work 
makes  it  impractical  to  operate  in 
New  York.  The  rent  is  too  high. 

However,  your  chances  for  success 
are  not  as  gloomy  in  a  locality  outside 
the  metropolitan  area.  You’ll  have  to 
compete  not  only  in  quality  but  in 
price  with  the  cheap  location  shops 
now  operating  and  in  the  exclusive 
business  of  turning  out  outdoor  bulle¬ 
tin  work.  But  at  least  you’ll  have  a 
fair  chance. 

Screen  and  Stencil 

This  may  seem  to  be  an  elemen- 
•  tary  question,  but  we  would  like 
you  to  answer  it  for  us.  In  our  shop 
we  have  been  discussing  the  difference 
between  a  screen  and  a  stencil.  Can 
you  define  the  difference  for  us  so 
that  we  may  end  a  friendly  dispute 
which  has  been  occupying  our  lunch 
hours  for  weeks. 

L.  E.  D.,  Baltimore,  Md. 
The  screen,  as  it  is  known  in 
■  the  silk  screen  process,  is  the 
unit  consisting  of  silk  stretched  on 
the  frame.  By  the  stencil,  one  gen¬ 
erally  refers  to  the  image  (be  it  hand- 
cut,  painted  or  photographic)  which 
has  been  fixed  to  the  screen.  In  other 
words,  the  stencil  is  the  complete  unit 
ready  for  printing,  whereas  the  screen 
is  the  open  silk  stretched  on  the  frame. 

If  you  have  a  silk  screen  question  or 
problem,  send  it  in  for  expert  advice. 


FOR  SMOOTH  CLEAN  CUTS  USE 


PRECISION  PAPER  KNIVES 

SIMONDS  WORDEN  WHITE  CO.,  DAYTON,  OHIO 


88 


The  Graphic  Arts  Monthly — June,  1949 


One  control  knob  sets  the  machine  for  diameter  of  bint 
element  being  used.  Pull  lever;  rings  open.  Place  work 
rings  and  release  lever;  rings  close-work  done.  Sturdy] 
lightweight— PORTABLE!  Operates  with  the  precision  of 
watch,  but  so  simple  that  anyone  can  learn  to  do  profa 
sional  job  in  a  very  few  minutes. 


GBCc<i  PLASTIC  BINDING  EQUIPMENT 
DESIGNED  FOR  YOUR  OWN  REQUIREMENTS 


heavy  standard  production  installation 

GBC  production  line  equipment  offers  the  large 
operator  a  unique  competitive  advantage,  and  has 
features  unknown  to  old,  obsolete  methods.  With 
GBC  plastic  binding  equipment  you  offer  an  "extra" 
service  and  get  EXTRA  business,  resulting  in  extra 
profits.  See  descriptions  below. 

Improved  GBC  Power  Punching  Machines 


Designed  for  extra  fast,  heavy  duty  punching  on  produc¬ 
tion  ri/ns.  Con  be  quickly  adapted  to  all  types  of  punching. 
No  tools  necessary  to  make  changes  in  die  setups.  Hollow- 
ground  rectangular  dies  produce  sharp,  clean  holes  with 
slightly  rounded  corners  for  greater  strength.  Dies  can  be 
changed  in  45  seconds  by  unskilled  help.  Each  die  section 
provided  with  adjustable  back  gauge,  simple,  positive. 
The  GBC  Punching  Machine  is  built  to  last  a  lifetime. 

New  type  GBC  Binding  Machine 


Will  bind  over  300  average  books  per  hour  in  simple, 
semi-automatic  operation.  Handles  all  diameters  of  binding 
elements  with  quick  adjustment  of  thumb  screw.  Adjust¬ 
able  feeder  tray  stocks  generous  amount  of  bindings. 
Pressure  on  foot  treadle  opens  all  rings  simultaneously. 

I  Released  treadle  permits  all  rings  to  snap  shut  in  one 
motion.  Operation  is  simple,  quick,  easy. 


light  table  model  equipment 

Indispensable  for  relatively  short  runs,  samples,  and 
presentations.  This  table  model  GBC  plastic  binding 
equipment  was  designed  sp>ecifically  for  smaller 
runs  or  a  low-cost  start  in  the  plastic  binding  busi¬ 
ness.  It  permits  you  to  do  a  colorful,  profitable  job  ol 
plastic  binding  on  such  items  as  catalogs,  sales 
manuals,  presentations,  proposals  and  similar  work 
where  setup  time  is  completely  eliminated.  Amos 
ingly  low  cost.  See  descriptions  below. 


Table  Model 
Punching 
Machine 


Any  desired  punch  setup  is  cpiickly  made.  Ingenious  se 
pins  control  punching  pattern  and  eliminate  necessity  oi 
removing  punching  dies.  The  single  turn  of  an  indexini 
knob  adjusts  the  back  gauge  and  determines  punchi 
depth.  Loose  leaf  punching  dies  available  at  small  od 
tionol  cost.  Ideal  for  special  runs.  Sturdy,  lightweighL 


GBC 

Table  Model 
Binding 
Machine 


for  folders  explaining  in  de 
tail  the  machines,  bindings,  and  operatiom 
functions  of  the  GBC  method  of  high-profit  pi 
binding.  Ask  for  Bulletins  121,  122  and  123. 

U.  S.  A  POACIGN  PATENTS  HAVE  BEEN  APPLIED  POM  ON 
GBC  BINO^S  AND  ON  GBC  BINDING  EQUIPMENT 


fVilMiV  C 


WORLD’S  LARGEST  PRODUCERS  OF  MECHANICAL  BINDING 


IJigsdw  Puzzle 


NO — it's  a  typical  small  form  lock¬ 
up,  chucked  full  of  spongy  wood 
furniture,  possible  work-ups  and 
plenty  of  hazards. 

Compare  the  lock-up’s  below,  (both  iden¬ 
tical  forms)  The  lower,  LANCE’S  MODERN 
ADJUSTABLE  SAFETY  CHASE  LOCK-UP, 
will  print  and  register  easier  and  better 
and  due  to  the  safe-secure  lock-up,  maxi¬ 
mum  press  speeds  will  be  attained. 


Prcsswork 

Onestions 


Printing  Pastel  Colors 

QWe  have  had  considerable  trou- 
m  ble  with  pastel  salmons  and  yel¬ 
lows  ^*dying”’  on  the  press.  A  swatch 
of  the  ink  tapped  out  on  paper  is 
clean  and  brilliant  but  when  inked 
on  the  press  it  loses  this  brilliance 
immediately.  In  each  case  we^ve  tried 
new  rollers  and  several  wash-ups,  all 
to  no  avail. 

A.  it.  H.,  Newark,  N.  J. 
A  In  answer  to  your  letter,  ink  on 
swatch  is  about  double  the 
amount  that  can  be  run  on  a  press. 
Therefore,  you  show  none  of  the  paper 
through  color. 

If  you  are  using  a  zinc  plate  some 
pastel  colors  will  print  dirty.  Impres¬ 
sion  should  be  as  light  as  possible  so 
as  not  to  squash  film  of  ink. 


Adjustable  Safety  Chase  lock-up  using  only 
eight  pieces  of  wood  furniture  as  against 
forty-one  with  standard  chase. 

Do  net  Delay— Write  for  Illustrated 
folder  and  price  list— No  obligation 


Running  Two-size  Forms 

QHctve  enjoyed  receiving  your 
■  Graphic  Arts  Monthly  for  many 
years,  and  have  read  it  over  very 
carefully  from  time  to  time,  and  espe¬ 
cially  some  of  the  questions  that  are 
asked  in  the  various  departments. 

We  have  one  that  has  come  up  in 
which  we  are  running  a  rather  large 
sheet  on  a  Miehle  one-color  press  in 
which  we  have  two  size  forms.  Here¬ 
tofore,  we  have  always  run  the  heavy 
solid  form  on  the  lead  gripper  edge 
of  the  press,  and  put  the  lighter  cov¬ 
erage  plates  on  the  back  end  of  the 
press.  There  is  quite  a  discussion  as 
to  whether  or  not  it  would  be  best  to 
run  the  light  forms  on  the  lead  edge 
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clean, 

desig 


dry  offset  prevention 
jied  tp.|4Jfyour  press 


••IDS” 

dry  spray  unit 

built  into 

New  Morris  LTC  (128) 


DRY  SPRAY  UNIT 


Harris  or  Webendorfer,  Miehle,  Kelly  or  Williard,  from  20"'  to  70" 
there's  an  IDS  installation  engineered  for  each  particular  type  of 
delivery  and  proved  dependable  and  economical  in  pressroom  use 

Proved  dependability  and  saving?  You  bet!  Ask  any  "IDS”  press 
man”  .  .  .  he'll  tell  you  how  IDS  prevents  delays  caused  by 
clogged  lines.  How  it  never  needs  cleaning,  repairs  or  oiling 
He’ll  show  you  how  sheets  stack  high,  dry,  clean  and  smooth  on 
high-speed  chain  delivery.  How  their  extra  slip  and  extra  smooth 
ness  make  jogging  and  cutting  easy.  He'll  tell  you,  too,  how  IDS 
cuts  breaking,  winding  and  other  profit-wasting  practices  . 


will  not  affect  plate  or  blanket . 
on  every  press. 


_  guaram- 


exactly  why  IDS  is  his  choice 

t^Mounted  right  into  your  pross 
Incomplete  in  itself  . . . 
miow  pressure  (10  lbs.) 


INTERNATIONAL  DRY  SPRAY  CORP. 

144  W.  19th  St.,  N*w  York  11,  N.Y. 

Send  Brochure  with  LATEST  TECHNICAL  INFOl 
,TION  on  how  to  stop  offset. 


If 


I 


f  ADDRESS 


or  the  heavy  jorms^  in  order  to  get  the 
best  ink  coverage. 

R.  T.  V.,  JFest  Duluth,  Minn. 

A  In  answer  to  your  letter,  if  you 
carry  two  rider  rollers  on  top  of 
form  rollers  and  steel  pyramid,  inking 
will  be  much  more  even.  If  the  heavy 
solid  form  is  run  away  from  lead  edge 
and  light  form  at  grippers,  you  will 
possibly  run  into  wrinkles  on  heavy 
part  of  form.  Most  forms  are  run 
heavy  part  to  grippers. 

Printing  on  Bond  Stock 

Q  There  is  a  problem  that  /  have 
m  been  trying  to  solve  for  some 
time.  Possibly  this  question  has  been 
raised  and  answered  in  the  columns 
of  GAM  in  the  past  but  I  have  never 
seen  an  item  in  any  periodical  that 
solves  my  trouble.  This  is  getting  a 
neat,  solid,  evenly  inked  impression 
on  all  types  of  bond  stock. 

Have  enclosed  three  proofs  of  a 
bond  job  run  recently  in  the  shop  on 
a  Chandler  &  Price  Gordon  style  press 
equipped  with  composition  rollers,  ex¬ 
pansion  roller  trucks  and  open  feed. 
The  stocks  are  three  different  bond 
surfaces  that  have  designation  on 
right-hand  top  margin  of  work.  After 
examination  by  you  it  will  seem  that 
there  is  a  shadow  effect  on  some  let¬ 
ters,  uneven  inking,  and  uneven  im¬ 
pression. 

H.  L.  M.,  Meshoppen,  Pa. 
Continued  on  page  124 


Supplies  are  now  available. 
Use  Cantine’s  American 
Overlay  Board  to'  get  pre¬ 
cision  make-readies  in  less 
time,  at  lower  cost.  Sold 
direct  only.  For  free  book¬ 
let,  write 

THE  MARTIN  UNTINE  COMPANY 
SAUGERTIES,  N.  Y. 


AMERICAN 
OVERLAY  BOARD 


Ouickly  removes 
hard  caked  ink  from 
^  presses,  type  and  cuts . . . 

Nothing  like  ifi 
Order  from  your  dealer 
r  CHALMERS  CHEMICAL  CO. 
123  Chestnut  St.,  Newark  5,  N.  J. 


FAMOUS  VINYL  RESIN  COLD  COMPOUND 


Ready-mixed  FLEXBOND  dries  in  20  minutes — i 
Wrinkling.  One  coat — permanent — flexible, 
Brushes  smoothly,  cuts  cleanly.  Pads  carbon 
paper.  No  stirring.  Clean  brushes  In  water.  A 
Red  and  natural.  Guaranteed.  The  Special 
Chemicals  Company,  Cleveland  14,  Ohio. 
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Amuuuu:i^  ^  SENSATIONAL  NEW 


AUTOMATIC  SHEET  COUNTER 

AND  MARKER 


A  compact  portable  vnit  synchro¬ 
nized  with  your  press.  Automati¬ 
cally  tallies  and  tabs  by  mechanical 
means  in  either  100’s  or  500’s*,  by 
inserting  a  marker  tab  directly  into 
sheet  delivery  pile.  Absolutely  accu¬ 
rate.  Indispensable  wherever  sheet 
count  is  important  —  processing, cut¬ 
ting,  padding,  folding,  binding,  etc. 

Operates  equally  well  on  any  size 
press  —  both  iitho  and  letterpress  — 
^  and  on  any  size  sheet. 

Ik  Easily  installed  —  meets  all 
electrical  specifications ‘any- 
where  in  the  world. 


COMPLETE 


*can  also  be  supplied  to 
mark  any  number  desired. 
Price  on  application. 


MIILIR-IAUFFER  RTG.  EQUIP.  CORP. 

280  lufoyttlt  St.,  New  York  12,  N.  Y. 

We  are  interested  in  the 
Tally-Tab.  Contact  us  and  ar¬ 
range  for  demonstration. 


Name 


Address. 


Redington  coun 
ters  are  standard 
equipme.nt  on 
Kluge, Miller, 
Kelly,  Banthin, 
Miehle.  Chandler 
&  Price  and  many 
other  well  known 
printing  presses. 
Redingtons  are 
100  %  accurate  .  .  . 
last  for  years.  Truly 
“Watchdogs  of  Pro¬ 
duction.” 

Knob  reset  Model  DR 
(Illustrated),  non-re¬ 
set  Model  D,  Model 
AR  for  other  presses. 
F.  B.  Redington  Co. 

110  S.  Sangamon  8t. 

Chicago  7,  III. 


PASS  BOOK  COVERS 


tred  by 

MAN  UCHTER 

'urn 

the  end  wheel  to 
nachine  is  on  the 
at  when  we  depress 
start  printing  from 
closest  to  the  NO. 
ling  every  time  the 
o  the  figure  8.  Can 
to  stop  this? 
ic.  C.,  Danville,  III. 
ffo  things  that  will 
irning  of  the  sixth 
;ssion  is  made  and 
pressed.  Dis-assem* 
id  pull  out  the  sixth 
probably  find  burrs 
e  wheel  which  rub 
:he  actuating  pawl 
is  in  action  on  the 
NO.  plunger.  File 
L,  and  the  trouble 
The  other  cause 
1  the "  comb  spring 
led  outward,  result- 
t  of  the  sixth  wheel 
sion  of  the  NO. 
>u  mention  that  the 
Dnly  when  the  figure 
the  unit  wheel,  then 
explanation  would 
red  marking  on  the 
acts  up  at  the  same 
entical  figure  of  the 


Justrite  Pass  Book  Covers  pro¬ 
vide  a  variety  of  attractive  and 
serviceable  protectors  for  Pass 
Books, Time  Payment  Books,  etc. 


Made  of  sturdy  fibre  stock,  they 
are  available  in  standard  sizes 
or  made  up  to  special  sizes. 

Write  today  for  samples  and 
complete  pricing  information. 


omp 


an 


U 


REDINGTON 


ElM¥iIL©PE$ 

.  .  .  X  t  Qalldexi 


Dow...the  new 


BRACKEn 


;ii 


VASTLY  BETTER 
2.HEAD  MODEL 


STRirreiti 


Don’t  Judge  this  NEW  Stripper  by  any  stripping!  ni 
machine  you’ve  ever  known  before.  The  DE  LUXti  ji 
DOUBLE  HEAD  STRIPPER  is  entirely  NEW  andijj 
DIFFERENT  in  its  scope  ...  in  its  amazing  all*'!|! 
around  ability  ...  in  its  unequalled  speed  and  8imv|| 
plicity  . . .  and  in  its  amazing  adaptability  for  tumin^i|, 
out  the  highest  production  at  surprisingly  low  costiJ^ 
There  simply  has  never  been  anything  like  It.  Ii;|-: 
stands  supremely  alone  ...  an  outstanding  achieve- 1|| 
ment  of  35  years  in  building  strippers  .  .  .  immeas-tlpL 
urably  greater  in  every  respect  to  the  stripping  ma  llii 
chines  of  yesterday.  By  all  means,  check  Into  it  lipi 
you’re  seeking  a  bigger  day-to-day  production  an<j|i'i 
wider  profit  margins.  Write  today  for  all  detallilfiy^ 


STRIPPING  MACHINE  CO 
Topeka,  Kaasi 


i'H 


.  DON’T  UT  THIS  HAPPEN  TO  YOU 


Almost  all  type  washes  contain  deadly 
COAL  TARS.  Inhaling  Benzol  FHimes  re¬ 
sults  in  chronic  poisoning,  anemia.  60  parts 
in  1,000^00  will  poison  you  I  Write  us  for 
FREE  tJ.  S.  booklet  "Benzol  Poisoning.’’ 

WHY  GAMBLE  WITH  DEATHT 


USE  ANCHOR  TYPE  WASH 

exclusive  formula  made  without  toxic 
benzol,  toluol,  acids,  lye,  etc.  Anchor  Tyw 
Wash  whisks  away  ha^  dried  ink  IN¬ 
STANTLY  from  halftones,  cuts,  type, 
roUm.  etc. 

DEALERS'  Order  today 

.INQUIRIES  from  your  dealer, 
INVITED  or  direct  from 


V  ANCHOR  CHEMICAL  CO.,  Inc. 

soiuTioNS  fO»  poiNrfos  ppostfMS' 

829  BERGEN  ST.,  BROOKLYN  16,  N.  Y.,  MAin  2-9084 


problem,  but  haven’t  found  anything 
regarding  the  reason  why  the  hundreds 
wheel  will  fail  to  turn.  Can  you  ad¬ 
vise  us  what  to  do?  Your  column  has 
been  of  immense  help  to  us,  for  which 
we  wish  to  thank  you. 

G.  A.  W,,  Houston,  Tex. 

A  I  want  to  thank  you  much  for 
•  your  interest.  Oftentimes,  lack 
of  sufficient  depression  of  the  NO. 
plunger  will  prevent  the  pawl  from 
engaging  the  ratchet  of  the  hundreds 
wheel,  and  when  this  happens,  the 
pawl  will  pass  up  the  3rd  wheel  and 
the  other  ^  two  wheels  will  go  to 
ciphers.  There  are  other  reasons — 
such  as  a  dead  actuating  pawl,  which 
does  not  have  any  ^snap-back**  and 
will  not  fall  into  the  3rd  slot  of  the 
wheel;  or  the  actuating  pawl  may  be 
out  of  alignment  with  the  wheel 
ratchets.  However,  try  more  impres¬ 
sion  on  the  plunger — it  usually  does 
the  trick  providing  the  machine  is 
otherwise  mechanically  O.K. 


MAKE  YOUR  OWN  RUB- 
BER  PRINTING  PLATES 


( Economize  on  Duplicates  ) 


Exclusive 

Power 

Saving 

Insulation 

Chambers 


Platens  11x13  in. 


Extreme 

Precision 

Tremendous 

Power 

Maintained 

Pressure 

Power 

Economy 
Connects 
to  no  V. 
Thermostat¬ 
ically  Con¬ 
trolled 

it 


"THE  EVA-PRESS 

Write  for  Literature 

AMERICAN  EVATYPE  CORPORATION 

Deerfield,  Illinois 


A  Better  Method 
of  Numbering 

Q  Enclosed  please  find  sheet  of  a 
•  numbering  job.  You  will  notice 
the  job  numbers  in  two  places,  and  it 
is  6  on.  We  have  used  forward  ma¬ 
chines.  There  are  approximately  900,- 
000  tickets  to  be  numbered  1  up. 
What  is  the  best  way  to  handle  this 
economically  and  expediently?  Last 
year  we  had  quite  a  bit  of  trouble  as 
we  had  set  the  machines  150,000  apart. 
The  job  must  be  made  into  books, 
after  numbering. 

R.  P.,  Cincinnati,  Ohio 
A  Since  all  you  are  running  is  six 
/\m  tickets  to  the  sheet,  I  believe  the. 
easiest  and  least  troublesome  way  to 
handle  this  would  be  to  use  backward 
numbering  machines,  and  set  your 
numbers  in  sets  of  10,000,  and  set 
numbers  10,000  apart.  After  complet¬ 
ing  each  10,000  impressions,  the  num- 
Continued  on  page  128 
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Masterpiece 

sents  Something  NEW 

he  1 949  De  Luxe 

lAilIED  C 


.  «  A\bu«« 

l,u»«  "  Cl 

eft  90  to  ^ 

ea0es'9"*‘'*« 


75  FAST-SELLING  DESIGNS 

Many  beautiful,  new  types  of  cards,  a  num¬ 
ber  of  which  are  reproduced  on  Krome-Cote 
stock  with  very  striking  effects.  Again, 
Masterpiece  offers  you  the  finest  in  design 
and  sentiment.  There  are  43  numbers  for 
personal  and  family  use,  PLUS  32  business 
numbers  In  excellent  taste  to  fill  the  needs 
of  all  commercial  users. 

Supplementary  book  of  "POPULAR 
PRICED"  personalized  assortments  sent 
with  De  Luxe  Albiun. 

WRITE  FOR  YOUR  SAMPLE  BOOKS  TODAY 


Masterpiece  Studios 
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AVAILABLE  NOW! 

THOMSON  CUHERS  &  CREASERS 

REBUILT,  MODERNIZED,  ALL 
GEARING  HELICAL  STEEL 
BETTER  THAN  WHEN  NEW 
DRIVES  AS  DESIRED 

CRANK  ACTION  ..20x30 
CRANK  ACTION  ..  28x41 
ECCENTRIC  ACTION .  26  x  38 
ASK  FOR  DETAILS  AND  GUARANTEE 

J.  6US  IIEBENOW 

30  YEARS  DEVELOPING  DIE-CUT  METHODS 
AND  THE  MACHINERY  TO  PACE  PROGRESS 

1624  S.  CLINTON  $T.,  CHICAGO  16,  ILL. 

HAVi  YOU  SEEN  ONE  OP  OUR 
CONVERTED  MIEHLES?  THERE 
IS  ONE  IN  YOUR  VICINITY 
.  .  .  YOU  CAN  SEE  IT 


PLASTIPLATE  can't  Scum! 

See  Page  Q]  for  FREE  Plate's. 


SUPERIOR  QUALITY 

lUDt,  tlUSi,  RULES,  uS  FURHITURE 
Elrai  Cast.  Maria  froai  hich  (raria  liaatypa 
■atal  at  tkasa  aaaay  savlac  priaat. 

RULES— ALL  FACES 

2  to  St  PT.  PKRFKOT  IN  I  D 

EVERY  DETAIL _ laD* 

LEADS— FURNITURE 

2  AND  3  PT.  (I  TO  3  OAgm  I  D 

PlOA)  6  PT.  SLUGS . APtC  kD* 

Ohack  with  ordar.  Prices  subject  to  change 
without  notice.  Immediate  delivery. 
Send  for  FREE  RULE  CHART 

SUPERIOR  RULE 

1528  S.  KILDARE  AVE,  CHICAGO,  ILL. 


I  Folding  Box 
j  Questions 

(i—— - 

emswered  by 
ROGER  C.  DICKEY 

Good  Box  Design 

K.  M.,  Dallas,  Texas,  has  for- 
m  warded  to  this  department  a 
folding  box  for  criticism.  The  box  is 
used  to  package  a  new  food  product 
to  be  sold  in  retail  self-service  stores. 
The  manufacturer  was  busy  until  the 
store  shelves  were  filled.  Then  sales 
dropped  off  alarmingly.  They  want  to 
know  the  reason. 

The  reason  goes  way  down  the 
•  line  to  the  consumer  in  the  re* 
tail  store.  She  holds  the  package  in 
one  hand,  the  competitor’s  package 
in  the  other  hand.  This  is  the  decisive 
moment.  Which  package  will  she 
choose?  It  is  apparent  that  she  is  not 
choosing  the  package  from  Texas. 

Mrs.  Consumer  is  looking  for  the 
best  value  for  her  money.  She  is  a 
much  better  buyer  than  a  man.  She 
weighs  many  factors.  Should  your 
product  be  higher-priced,  the  package 
must  convince  the  prospect  that  it  is 
the  most  economical  in  the  long  run. 
If  it  is  a  lower-priced  product,  the 
design  must  assure  the  prospect  that 
your  product  is  of  equal  quality. 

Actually  the  design  of  a  folding  box 
is  a  matter  for  the  purchaser  of  the 
folding  box  rather  than  the  boxmaker. 
However,  manufacturers  very  fre¬ 
quently  dump  the  entire  problem  into 
the  lap  of  the  boxmaker.  Thus,  the 
boxmaker  must  be  in  a  position  to 
offer  designs  that  sell  as  well  as  the 
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NYGREN-DAHLY 


COMPANY 


1422-32  ALTCELD  ST.  CHICAGO  14.  ILL 


3-IN-l  COMBINATION 
FEEDER  •  PERFORATOR  -  JOGGE 


There’s  an  incomparable  N*D  PER ; 
FORATOR  to  suit  every  purse  j 
Whether  your  plant  is  large  or  small  I 
you  can  depend  on  an  N-D  PERFOR 
ATOR  for  the  most  profitable  ant 
best  in  all-around  speed,  accuracy  am 
consistent  performance.  For  example 
a  Chicago  plant  using  the  N-D  3-in- 
COMBINATION  FEEDER-PER 
FORATOR-JOGGER,  “is  prodadn] 
7,500  sheets  17x22  per  hour  and  sav 
ing  yi  in  operating  time.' 
And  other  sizes  can  be  ban 
died  at  proportionate  speed 
depending  on  length  of  sheel 
And  remember:  these  ar 
more  than  merely  perforator! 
^  They  Crimp;  they  Slot;  the; 

Score;  they  do  Snap-out  ani 
Cut-out  Slot  Hole  work.  The; 
are  positive  on  strike-in  work 
Their  speed  depends  only  upon  th< 
length  of  sheet  and  skill  of  op 
erator.  They  iron  out  burr  8< 
perforating  can  be  done  befor 
printing.  So  .  .  .  from  the  larg< 


Reduce  Spoilage  ! 

Secure  better  register 

with  TORNADO* 

Portable  Electric  Blower 

IT 

Removes  dust,  dirt, 

lint  and  fuzz  from 

interiors  of  presses, 

motors  and  all 

running  equipment 

with  a  powerful 

blast  of  clean  dry  air.  Keeps  foreign 

substances  from  distorting  moving 

parts.  Safe,  sure,  simple. 

Write  today  for  details  of  our 

FREE  TRIAL  OFFER 

BREUER  ELECTRIC  MEG.  CO. 

5082  Ravenswood  Ave.  Chicago  40 
•Trade  Mark  Reg.  U.S.  Pat.  Off. 


251S  S.  Daman  Ava.,  Chicago  8,111 

LEADERS  IN 
THEIR  LINE 


box  itself.  Many  boxmakers  have 
availed  themselves  of  capable  box  de¬ 
signers  and  have,  therefore,  admitted 
that  good  box  design  goes  hand  in 
hand  with  good  boxes. 

Good  box  design  is  tremendously 
important.  Although  it  may  not  be 
realized,  design  creates  an  impression 
on  the  subconscious  mind.  Almost 
everyone  who  enters  a  self-service 
store  buys  something  that  was  not  on 
his  shopping  list.  People  buy  those 
extras  on  “impulse”  or  “sight  and 
touch.”  More  and  more  the  burden  is 
on  the  package  to  attract  the  eye  and 
make  that  extra  sale  which  means  so 
much  on  the  profit  margin.  The  pack¬ 
age  must  stand  on  its  own  feet  as  a 
salesman  and  deliver  the  goods.  The 
boxmaker  must  see  to  it  that  the 
boxes  he  makes  sell  the  product. 

To  our  friend  in  Texas  we  can  sug¬ 
gest  these  pointers.  Is  there  a  valid 
reason  for  everything  on  the  box? 
What  motivates  the  art?  Is  the  mo¬ 
tivation  sound?  The  typography,  the 
copy,  the  color;  are  they  tested,  sound 
selling  simplicity? 

Remember  Mr.  Boxmaker,  it  is  not 
what  you  want,  it  is  not  what  your 
customer  wants,  it*s  what  that  little 
lady  that  holds  the  purse  strings 
wants. 

☆  ☆  ☆ 

If  you  have  a  folding  box  question  or 
problenit  send  it  in  for  expert  advice. 


Distributed  by 

JAMES  i.  PECK  (Registered) 


WHY  SMASH  YOUR  PUTES? 


Use  the  MoHitbCC 

Patent  applied  for 

For  Perfect  Insurance  Against  Costly  Delays 

The  automatic  trip  that  stops  the  press  when 
a  sheet  fails  to  leave  the  second  cylinder,  thus 
preventing  the  form  from  becoming  battered. 
Now  being  made  for  Miehle  two-color  presses. 
Write  for  particulars. 

Western  Agent 
J.  GUS  LIEBENOW 


47  High  Street,  West  Orange,  N*  J.  1624  So.  Ciinton  Street,  Chicago  16,  III. 
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The  NEW  14x22 
THOMSON  PRESS 

for  DIE-CUTTING  AND  EMBOSSING 


Here  is  a  small  but  heavy  duty  press  developed  to 
meet  the  special  needs  of  the  average  print  shop. 
Not  a  discarded  or  revamped  printing  press,  but 
a  REAL  job  press  vrith  the  necessary  impressional 
•^strength  to  do  the  occasional  job  of  Die-Cutting  or 
Embossing.  It  has  Double  Flywheels,  Double 
Driving  Gears  and  a  Solid  One-Piece  Platen.  May 
be  equipped  with  a  Thomson  Electric  Die-Heater 
for  Hot  Embossing  and  may  also  be  fitted  with 
a  Single  or  Three-Draw  ROLL  LEAF  ATTACHMENT 
for  the  hot  stamping  of  Gold,  Silver  and  other 
leaf  in  colors  on  Letterheads,  Catalog  Covers, 
Candy  Box  Tops,  Greeting  Cards  and  similar  items. 

This  newly  developed  press  is  essential  in  any 
progressive  printing  plant  interested  in 
specialized  work. 
Descriptive  Literature  and  full  information  will 
be  gladly  sent  on  request.  Ask  for  our 
representative  to  call. 


THOMSON  ELECTRIC  DIE  HEATER 


Wid*  awoke  printers  moke  frequent  EXTRA  PROFITS  by  “dressing  up" 
printing  with  Hot  Embossing  or  Die-Cutting  with  the  THOMSON  Electric 
Die  Heater.  Comes  in  2  standard  sizes:  8'x  II'  and  10'x  IS*  to  fit 
lOxIS,  12x18^  and  14x22  platen  printing  presses.  Full  bed  size 
lApprox.  16'x24')  for  the  14x22  press,  heats  the  entire  area  of  bed 
for  large  size  sheets.  This  Heater  uses  It'  engraved  dies,  works  on  AC 
or  DC  current.  Strong  and  Durable,  simple  to  use,  lasts  a  life-time  with 
proper  core. 

Tell  us  tbe  size  and  make  of  your  press  and  we'H  be  glad  to  quote  you 
promptly.  Delivery  of  any  size  con  usually  be  made  in  three  or  four  weeks. 


CHICAGO  OfFICE 

its  WIST  AtTNIHeTOH  ST..  CHICAOO.  III. 


NEW  TOSK  OFFICE 

Zl  lAST  ZSTM  STIIIT.  HIW  TOIK.  N.  V. 
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BOSBACK— 

Rotary  Round  Hole  and  Slot  Hole 
Perforators,  Hi-Pro  Paper  Drills, 
Gong  Stitchers  and  Vertical  Per¬ 
forators  and  Piinching  Machines. 

F.  P.  Rosback  Company 

Benton  Harbor,  Michigan 
Largest  Perforator  Factory  in  the  World 

Have  You  Seen  the  Rosback 
••Twenty -Two*'? 

Costs  less  to  use  than  a  footpower 
perforator;  you  get  better  work  at 
even  less  cost  than  with  perforating 
rule. 

Takes  a  22"  sheet. 

Does  regular  slot 
perforating 
A  strike 
work; 
also  use¬ 
ful  for  slitting, 
scoring,  creasing, 
snap-out.  Ask  for 
details  A  price 


Upright  Truck 

Designed  and  built 

by 

C.F.Anderson&Co. 

3229  Calumet  Ave. 
Chicago  16,  III. 

strong  steel  construction 


The  MILLSAP  LIST  PRESS 

Prints  your  mailing  list  from  type  or 
lino  slugs  on  continuous  roll  of  paper 
ready  for  use  in  mailer 
— m any  im¬ 
provements — 
send  for  infor¬ 
mation. 

CHAUHCEY  WIMG'S  SOMS.  GREEMFIELD.  HASS. 
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Bindery 

Questions 


answered  by 
ANDREW  I.  FARR 


Bookbinding  Trim 
Allowances 

Qtr hat  allowance  seems  to  be 
•  standard  practice  for  trimming 
books? 

E.  D.  McL.t  Pittsburgh 
A  Most  printers  and  binders  en- 
#1*  deavor  to  establish  as  standard 
plant  practice  on  ail  work,  uniform  al- 
lowancee  for  head  trim.  Many  plants 
with  strict  control  over  folding  quality 
operate  with  Vs.”  as  a  standard  for 
head,  front  and  foot  trim  where  full 
bleed  allowances  are  not  necessary. 

Where  bleed  pages  average  less  than 
25  per  cent  in  a  book,  the  imposition 
can  be  studied  in  advance  of  press- 
work,  and  the  folding  can  usually  be 
modified  so  that  bleeds  will  not  occur 
on  the  gripper  or  oppose  each  other 
across  pairs  of  heads,  fronts  or  at  the 
foot  of  pages.  If  so,  normal  trim  only 
need  be  provided. 

Other  plants  consider  as  the 
minimum  allowance  for  work  without 
bleeds.  Where  the  edges  are  to  be 
gilded  should  be  provided  in  all 
cases. 

In  letterpress  printing  where  full 
bleed  allowance  must  be  provided 
trim  will  be  found  a  good  minimum 
for  bleed,  plate  bevel  and  hook  room 
on  all  three  sides  of  the  page.  If 
bleeds  lay  on  the  press  gripper 
extra  should  be  provided  at  the  grip¬ 
per  edge  only. 

After  adopting  as  standard  or 

•h"  for  non-bleed  work  and  for 
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Bound  to  please  with 


Swift’s  Flexible  Glue  has  the 
privilege  of  holding  together  the 
10,000,000  words  on  50,000  sub¬ 
jects  spread  over  10,000  pages  that 
comprise  the  American  Peoples  En¬ 
cyclopedia. 

More  and  more  bookbinders  and 
publishers  now  take  advantage  of 
the  complete  Swift’s  adhesive  line. 

There  is  a  Swift’s  Glue  for  almost 
every  bindery  operation.  Fifteen 
Swift  plants  in  the  U.S.  and  Canada 
will  supply  them,  promptly.  For  li¬ 
quid  and  flexible  animal  glues,  starch,  by  tbt 

dextrine,  resin  and  rubber  base  ad-  bound  by  J.  P.  Cuneo 

hesives,  write  the  nearest  Swift  ,, « 

.  T,,  dutnbuted  tn  the  U .S. 

Adhesive  Plant:  by  Sears,  Roebuck  and  Co. 


20  sturdy  votOines  of 
The  American  Peoples  Encyclopedia 
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Omaha,  Neb. 

S.  San  Francisco,  Calif. 
S.  St.  Paul,  Minn. 


Atlantii,  6a. 

Chicago,  ill. 

Cleveland,  Ohio 
E.  Cambridge,  Mass. 
Harrison,  N  J. 

Kansas  City,  Kan. 

Los  Angeles,  Calif. 
National  Stock  Yords,  III. 
N.  Portlond,  Ore. 


Swift  &  Company 


Swift  Canadian  Co.,  Ltd.t 
Toronto,  Ontario 
Winnipeg,  Manitoba 
Montreal,  Quebec 
215  Maguire  St. 


Adhesive  Products  Department 

CHICAGO  9,  I  LllNOIS 
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full  bleed,  always  maintain  that  stand* 
ard  as  a  uniform  head  trim  and  let 
surplus  waste  stock  lay  at  the  foot 
trim. 

The  adoption  of  standard  head  trim 
procedure  in  your  plant  is  a  good  way 
to  eliminate  misunderstandings  and 
errors  in  book  trimming. 

Cancel— Canceled— Canceling 

★  The  application  of  these  terms  in 
binding  are  often  confusing  to  many. 
Below  is  an  explanation  of  their  gen¬ 
erally  accepted  meaning  among 
binders. 

Cancel.  Two,  four  or  more  pages 
(printed  or  blank)  in  folded  signa¬ 
tures  that  are  not  to  be  bound  but 
are  to  be  removed  from  the  signature. 

Cancel.  The  name  of  a  corrected 
reprint  to  replace  a  canceled  section 
or  leaf  in  a  signature  or  book. 

Canceled  Signature.  (1)  Any  signa¬ 
ture  that  has  had  a  leaf  or  section 
removed  and  is  ready  to  bind  as  is. 
(2)  Any  signature  that  has  been  cor¬ 
rected  by  the  replacement  of  a  prop¬ 
erly  printed  leaf  or  section. 

Canceling.  The  operation  of  remov¬ 
ing  from  folded,  stitched,  sewed,  par¬ 
tially  completed  o^  bound  signatures, 
two,  four  or  more  pages.  It  also  refers 
to  the  inserting  of  corrected  leaves  or 
sections  to  replace  cancels  removed. 

Cancel  and  Save.  To  remove  a 
printed  section  from  one  signature  to 
Continued  on  page  128 


BETTER  MADE  for 
BETTER  PRESSWORK 


AMERICAN  ROLLER  COMPANY 

1 342  N.HALSTED  ST.,  CHICAGO  22,IIL 
225  N.  Haw  Jamy,  IndlanapolH  4,  Ind. 


103,000,000  Publications  are  Mailed  Monthly  by 

r  CHESHIRE  MAILING  MACHINES 

Tested  and  accepted  by  leading  publications 
and  publication  printers.  Automatically  cut 
attach  your  addressed  labels  to  news- 
papers,  magazines,  pamphlets  and  direct  mail. 

'jHlHlEil  •  reduce  mailing  costs  •  SPEED  UP  PRODUCTION 

CHESHIRE  MAILING  MACHINES,  INC. 

1415  W.  AItgeld  St.,  Chicago  14,  III. 


write  for 

descriptive  folder 
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the  best  idea 
anybody  ever  had 
for  SHARPER- 
BRIGHTER  stampings 


W|  I  I  I  I  For  a  genuine  gold  stamping  that’s 
^  I  I  I  |;  tack-sharp,  and  gem-hright — Use 

i  ^  ^  Electro!!  is  pure  (24K)  gold  in  a  new 

form  .  .  .  electronically  deposited  on  a 
tissue-thin  film  in  roll  form  ...  so  low 
in  cost  that  you  can  have  the  dignity  and  beauty  of  genuine  gold  at  a 
cost  little  more  than  inferior  imitations. 

Then,  too,  when  you  use  Electroll  there’s  no  waste.  Available  in  100^ 
and  200'  rolls,  widths  from  to  a  full  36",  Electroll  is  dimensioned 
to  suit  exactly  the  requirements  of  any  job. 

Find  out  more  about  Electroll.  Write  for  the  Stamping  Catalog  Bulletin. 
Hastings  &  Co.,  Inc.,  Hastings  Building,  2314  Market  St.,  Philadel¬ 
phia  3,  Pa.  Branches:  47  W.  16th  St.,  New  York  (11)  and  1332  W. 
Grand  Ave.,  Chicago  (22).  West  Coast  Distributors:  Harry  W.  Brintnall 
Co.,  Los  Angeles,  San  Francisco  and  Seattle. 


HASTINGS  &  COMPANY 

Established  1820 
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FOR  THE  BUYER 
WHO  MUST  FOLLOW 
HIS  ENGRAVING  BUDGET 


The  sensational 

FUBNALOY 

FUBNITURE 


available  NOW  at 
much  less  than  the 
cost  of  metal  furni¬ 
ture. 

At  Your  Dealers  or 

WISSING'S  PRODUCTS  INC 

Commercial  Tr.  Bldg.,  Phila.  2,  Pa. 


TRAOK-O-PILM  elfmlnatM  one  or  more  op¬ 
erations  in  color  separations,  reretM  neaatiTCB, 
tnnsferB,  tiltinc,  backnoonds.  etc.  Also  Baves 
time  and  trouble  in  light  diffusing,  highli^t- 
ing,  toning,  enlarging,  printing  wet  negatireB. 
etc.  Ton  simply  draw,  trace  or  print  designs 
directly  onto  the  TRA0E*O>FILM.  Step  up 
production  and  raise  the  standard  (tf  quality 
with  this  revolutionary  product. 

Send  for  free  catalog  and  samples 

THE  LUSTRO  COMPANY 

2455  Archer  Ave.  Chicago  16,  Illinois 


by  Albert  H.  Highton 


J.  A.  C,  Rutland,  Vt.:  “What  dis¬ 
tinction  would  you  make  in  the  words 
in  and  into?** 

Generally,  in  denotes  position  with- 
out  action ;  as,  he  is  in  the  house ;  into 
expresses  motion  from  one  place  to  an¬ 
other;  as,  he  went  into  the  house. 


H.  Z.,  Hammond,  Ind.:  “Are  the  ex¬ 
pressions  back  of  and  in  back  of  incor- 
rect?” 

The  first  phrase  is  admissible;  the 
other  is  considered  a  vulgarism. 


C.  S.,  Bronx,  N.  Y.:  “Is  the  expres¬ 
sion  ‘He  is  through*  (meaning,  he  is 
quitting  or  has  quit)  a  correct  one?” 

The  expression  is  colloquial  and  is 
not  acceptable  to  strict  diction-lovers. 

A.  T.  M.,  Denver,  Colo.:  “What  is 
the  meaning  of  a  ‘wait,’  as  noted  in 
older  English  books?” 

This  word,  derived  from  Middle 
English  waite,  a  “watchman,”  has  run 
a  gamut  of  meanings:  among  them,  a 
serenader;  a  Christmas  caroler;  a 
trap  or  ambush;  an  interval  between 
acts  (of  a  play). 


N.  D.,  Fort  Wayne,  Ind.:  “Is  there 
such  a  word  in  English  as  ‘cruche’?” 

Yes;  but  it  is  now  obsolete.  Mean¬ 
ings:  a  crutch;  a  forehead  curl;  also, 
a  crouch. 


In  the  pronunciation  of  ibidem  given  in 
a  recent  column  a  typographical  slip 
appeared.  The  correct  pronunciation  is 
i’be-dem  (i  as  in  machine,  and 
stressed). 
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Send  this  coupon  to  your  Hammennill  Agwi 

or  mail  it  to  Hammermill  Paper  Ck>mpany 
1603  East  I^ake  Road,  Erie.  Pennsylrania 
Please  send  me — FREE — a  sample  bool 
showing  HammermiH’s  MANAOEMEIT 
BOND. 

Name . 

Position . 

( Please  attach  to,  or  write  on.  your  businaa^ 


^Ou  BET!  !T’S  ON  ^ANAGE/VlfNT  BONO' 


^.r  OV3T  GREAT/ 
IS  COlAi^*® 


Printing  Napkins 

★  Folded  napkins,  when  printed  on 
the  corner,  are  usually  more  easily 
printed  by  placing  the  form  in  a  diag¬ 
onal  position  instead  of  the  napkin 
!  in  a  diagonal  position  on  the  make- 
ready.  If  no  three  cornered  metal  fur¬ 
niture  is  readily  available,  a  substitute 
made  from  wood  cut  three-cornered 
in  a  mitre-box  will  do. 

Floyd  C.  Mansfield 
1006  56th  St. 

Kenosha,  Wis. 

Feeding  Lightweight  Sheets 

'k  When  hand  feeding  the  smaller 
sized  sheets  of  lightweight  which  lie 
flat  to  the  drawsheet  and  are  difficult 
to  pick  up,  you  can  remedy  the  con¬ 
dition  very  effectively. 

Glue  a  narrow  strip  of  cardboard 
about  six  points  in  thickness  to  the 
tympan  sheet  of  the  press  directly 
under  and  about  two  picas  from  the 
top  edge  of  the  impression  sheets  to 
be  fed.  The  cardboard  strip  will 


raise  the  edge  of  the  sheet  so  the 
operator  can  easily  grasp  it  for  rapid 
feeding.  We  use  this  method  on  all 
such  jobs  except  when  very  narrow 
margins  do  not  permit  of  it  for  ob¬ 
vious  reasons. 

Printing  Dept. 

Shady  Fur  Farming  Co., 
Springfield,  Minn. 

A  Time-Saver 

★  If  you  do  considerable  business- 
form  printing,  it  is  a  great  saving  in 
time  to  cut  plenty  of  the  following 
standard  sizes  in  advance  and  wrap 
2M  to  a  package:  5V2X8V2, 

8^, 4x11  and  6x9. 

Take  the  most  frequently  used  col¬ 
ors  in  16-lb.  such-  as  white,  canary, 
pink.  Also  cut  these  sizes  in  20-lb. 
white  bond.  It  will  surprise  you  how 
many  times  these  standard  sizes  are 
used,  and  it  saves  a  lot  of  time  count¬ 
ing  out  a  few  sheets  for  these  stand¬ 
ard-size  jobs. 

All  the  pressman  has  to  do  is  go  to 
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FOR  YOU 


THIS  SOLID  UNI-BAR  TURNS  YOUR 
MULTIGRAPH  INTO  A  PRINTING  PRESS! 

Now  you  con  print  and  imprint  Manuals,  House  Organs, 
Menus,  Brochures,  Invoices,  Envelopes,  Office  Forms,  State¬ 
ments,  Booklets,  Price  Lists  and  all  kinds  of  Dealer  Helps  — 
without  spending  a  red  cent  for  additional  equipment.  Your 
Multigraph  becomes  a  gold  mine! _ 


•  Full  T‘  line  cast  to  perfect  height  &  Alignment  •  Clean 
new  type  for  each  job  •  Typewriter  faces  to  print  thru 
ribbon  or  ink  •  Reol  printer's  type  up  to  24  Pt  *  Cuts 
costs  up  to  26%  •  Cuts  time  up  to  76% _ 


Now  you  can  save  time  and  -  money.  ...  increase  your 
printing  profits  with  UNI-BAR,  the  7"  multigraph  type  bar, 
you  slide  into  place  with  a  flick  of  your  finger.  Fresh,  clean 
^  type  can  be  cast  for  you  in  48  hours,  eliminating  slow, 
costly  hand  setting.  More  profitable  operating  time  allows 
you  to  do  more  business  with  your  present  staff.  Try  UNI- 
BAR  and  watch  your  volume  of  business  increase  and  your 
profits  increase. 

108  TYPE  FACES  ON  HAND— 6  tO  24  POINT 
Underwood  With  Underscore  I  Vogue  Medium  With  Bold 
Remington  With  Underscore  I  Futura  Medium  With  Bold 
Memphis  Medium  With  Bold  I  All  Accented  Foreign  Types 

WRITE  •  WIRE  •  PHONE 

for  our  brochure  and  type  face  catalog  •  Phone  LO  4-2173 


138  N.  12TH  ST.  -  PHILA.  7,  PA. 
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Dry  Spray  Users 

ATTENTION 

An  Introductory  Offer  of  Wilcite, 
a  proven  quality  dry  spray  material. 

WILCITE  slashes  costs  up  to  50%  over 
other  spray  materials. 

WILCITE  assures  satin-smooth  finish 
on  gloss  or  flat  inks. 

WILCITE  affords  excellent  offset  pro¬ 
tection. 

WILCITE  flows  freely  and  will  not  plug 
tubes  or  nozzles. 

WILCITE  eliminates  bearing  wear  due 
to  air-borne  abrasive  spray  compounds. 
WILCITE  contains  no  harmful  chemi¬ 
cals. 

A  2V'2-pound  supply  of  WILCITE  will  be 
sent  to  you  postage  prepaid  upon  re¬ 
ceipt  of  $1.00  with  your  name  and  ad¬ 
dress.  If  not  completely  satisfied,  re¬ 
turn  the  unused  portion  and  your  $1 .00 
will  be  refunded.  A  bulk  quantity  price 
list  will  be  enclosed  in  your  order. 

PRINT  PRODUCTS  COMPANY 

LOCKPORT,  ILLINOIS 


Yrite  /Kr  Samples 
and  name  <f  your 
nearest  Ti*Pi 
and  rubber  Engraver.. 


1000  eeoAPWAY 


KANSAS  CITYS.Ma 


the  stockroom  and '  take  the  color  he 
wants  and  go  ahead  with  the  run 
while  watching  the  counter.  Put  back 
any  stock  left  in  press.  It  is  much 
more  economical  to  cut  all  of  these 
sizes  at  one  time  without  counting. 

Cyrus  Vande  Luyster 
144  Dartmouth  Rd. 
Holland^  Mich. 

To  Identify  Cuts 

★  Printing  plants  that  keep  engrav¬ 
ings  of  local  people  on  file  will  find 
an  easy  way  to  mark  the  cuts  by  tak¬ 
ing  the  line  with  the  individual’s 
name  on  it,  turn  the  face  of  the  type 
so  that  it  meets  the  wood  mounting 
and  tap  the  back  of  the  slug  with  a 
quoin  key,  leaving  the  cut  plainly 
marked.  This  marking  should  be 
placed  on  the  side  of  the  mounting, 
and  should,  of  course,  be  done  after 
the  press  run  has  been  completed. 

William  W.  Fance, 
Moorefieldy  W.  Va. 

Use  Left  Hand 

★  When  changing  liners  on  Linotypes, 
it  is  much  more  convenient  to  turn 
the  screwdriver  with  the  left  hand  in¬ 
stead  of  cross  over  both  hands.  This 
of  course,  will  take  a  little  practice 
for  right-handed  operators,  but  they 
can  become  accustomed  to  it. 

P.  M., 

C  &  J  Typesetters, 

Chicago 


MAKE  A  PROFIT  ON 
“CHICKENFEED”  JOBS 


WITH  Bufue/i  Qiddae^  $39.50 

“The  Multiple  Guide  Bar  for  Kluge  Automatic  Platen  Presses* 


WRITE  FOR  CIRCULAR  OR  ORDER  FROM  C.  P.  KUEVER.  1219  EYE  8T..  N.  W..  WASH.  B.  D.  C. 
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PRINTING  AIDS 

by  f.  7i/a<^Ke'i  (^o. 


TWO 


<i 

FEEDING  ^ 
ARM 

ADJUSTER  \ 


PREFORMED 

PLASTIC 

HOSE 


—WAGNER  \ 
PRE-FORMED ' 
PLASTIC  HOSE 


Patent 

Pending 


The  Wagner  FEEDING  ARM  ADJUSTER 
assures  complete  control  of  the  feeding 
arm.  It  permits  instantaneous  adiust* 
ment  to  accommodate  any  thickness  of 
sheet,  from  tissue  to  mat  board.  Can  be 
put  on  in  less  than  a  minute  by  any 
pressman.  It's  accurate;  eliminates  guess¬ 
work;  reduces  make-ready  time.  Send 
for  your  Wagner  FEEDING  ARM  AD¬ 
JUSTER.  It's  ecnomically  aa 

priced  at .  >15.00 


The  Graphic  Arts  Monthly — June^  1949 


I 


CUTTING 


Cuts  for  Cabinet  Makers 

OO^  L.  F.  G.  wants  to  know  where 
he  can  obtain  stock  cuts  for 
cabinet  makers  showing  open  stair¬ 
ways,  cupboards,  etc. 

Hotel  Key  Tags 

O  O  E.  C.  inquires  as  to  what  firm, 
^0«J.  possibly  a  hotel  specialty 
house,  can  supply  him  with  hotel  key 
tags. 

Bank  Slip  Electros 

OO^  C.  R.  C.  would  like  to  know 
what  firm  can  supply  him 
with  a  stock  electro  of  the  very  small 
type'  that  appears  on  bank  deposit 
slips.  This  is  the  standard  copy  which 
most  banks  use  on  their  slips. 

Cuts  of  Furniture 

★  The  National  Research  Bureau, 
Inc.,  NRG  Bldg.,  Third  &  Columbia, 
Burlington,  Iowa,  writes  that  they  have 
on  hand  some  of  the  cuts  of  furniture 
items  mentioned  in  Information  Please 
No.  264  (page  94,  March,  1949). 

Mailing  List 

★  The  Westgate  Press,  Shelby  Ply¬ 
mouth  Rd.,  Shelby,  0.,  writes  that  they 
have  available  the  mailing  list  men¬ 
tioned  in  Information  Please  No.  266 
(page  94,  March,  1949). 

Mortician^s  House  Organ 

★  In  answer  to  Information  Please  No. 
267  (page  %,  March,  1949),  the  fol¬ 
lowing  have  written  that  they  can  sup¬ 
ply  a  mortician's  house  organ:  Ken 
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Angle-cut  display  B 

board  trimmed  on 
Jacques  Shear. 

Accurate  handcutting  of  specials  and 
short  runs  in  paper,  cardboard,  cor¬ 
rugated,  cloth,  leather  and  plastic, 
can  be  done  economically  and  effi¬ 
ciently  on  the  rugged  40  to  60  inch 
Jacques  Shears.  Write  for  Folder  #27. 


HOBBS 

MANUFACTURING  CO 
Worcester  5i  Mass. 


Ill  2  B 

£  o 
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^id  efou  euefi  4eU 

CELIUIOID  TAB 
INDEX  JOB? 

It  is  painless  and  profitable  when 
«  you  are  an  INDEX  SALES  customer 

•  WE  furnish  you  a  simple  accurate  lay¬ 
out 

YOU  print  and  cut. 

•  WE  celluloid,  tab-cut,  drill,  etc. 

YOU  collect  a  nice  profit. 

The  combination  of  our  large  production 
capacity  and  your  printing  facilities 
makes  a  nice  profit  for  both.  The  speed 
of  delivery,  quality  and  appearance  of 
the  tabs  will  make  your  customer  glad  he 
•  gave  you  the  order. 

Our  new  Sales  Kit  “How  to  Sell  Cellu¬ 
loid  Tab  Indexes”  takes  the  mystery  out 
of  the  job.  Send  for  your  copy. 

INDEX  SALES  CORP. 

544  S.  Wells  St.  •  Chicago  7,  111. 
Phone  HA-7-1407 


10-W 

BELTS 

FOB  THE 

MIEHLE  VERTICAL 
$10.40 

POSTPAID  AND  GUARANTEED 

Jack  Beall  Vertical  Service 

641  S.  Dearborn  Street 
Chicago  5#  IlL 


a  _  CASPER 

I  t  grippers 


Do  awar  with  itriiiai,  rebbcr 
banda  and  other  makeahifta.  Be* 
duoe  n?^laae— Incnaae  produc¬ 
tion.  Used  by  leadinc  prlntera 
for  over  25  yean.  Each  eat  oon- 
taina  aima,  4  lenotha  of  lin^n 
and  cliot. 

10x15  C,AP,$  9J50 
15x18  C.  A  P,  $10j00 
Writ*  for  litormtmrm 

CASPER  GRIPPER  CO. 

2119  L  9fh  St.«  Clevaland,  O. 


Mosiman  Publications,  Inc.,  541  S. 
Central  Ct.,  Indianapolis,  Ind.,  The 
Henry  F.  Henrichs  Publications,  Litch¬ 
field,  Ill. 

Unifold  Mailing  Machines 

★  Mr.  F.  Cleary,  Duffy  &  Fabry,  Inc:, 
informs  us  that  the  Unifold  Mailing 
Machine  mentioned  in  Information 
Please  No.  280  (page  106,  May,  1949), 
is  made  for  Unifold  Writing  Machines, 
Inc.,  by  Jackson  &  Church,  Saginaw, 
Mich.,  and  that  this  firm  knows  where 
this  machine  can  be  obtained. 

Scale  Tickets 

★  The  following  firms  have  written 
that  they  can  supply  the  scale  tickets 
mentioned  in  Information  Please  No. 
281  (page  108,  May,  1949) :  Capital 
Printing  Company,  Edina,  Mo.,  Lowry 
Premier  Corp.,  P.  0.  Box  1188,  Birm¬ 
ingham  3,  Ala.,  The  ^  Midland  Press, 
132  S.  Santa  Fe,  Lamed,  Kans.,  Stand¬ 
ard  Printing  Co.,  1008  N.  16th  St., 
Omaha,  Nebr. 

Cloth  Signs 

The  following  firms  have  written  that 
they  can  supply  the  cloth  “No  Fishing 
&  Hunting”  signs  mentioned  in  In¬ 
formation  Please  No.  283  (page  108, 
May,  1949) :  Packard  Manufacturing 
Co.,  Inc.,  P.  0.  Box  581,  Green  Bay, 
Wise.,  Pontiac  Press,  P.  O.  Box  88, 
Pontiac,  R.  L,  Siverd,  Cochranton, 
Route  6,  Pa. 


watch  for  it— it’s  coming  your  way! 

BEE  on  the  look-out  for  your  FREE  copy  of  “EASY  CURES  FOR  YOUR  AILING 
GOLF."  Written  by  Herb  Groffis,  nationally  known  golf  authority,  exclusively 
for  THE  BEE  BINDERY,  Inc. 

Your  copy  of  this  booklet,  which  contains  many  helpful  hints  that  will  im¬ 
prove  your  game,  should  be  in  the  mail  to  you  now.  If  you  have  not  re¬ 
ceived  your  copy,  write  or  phone 

THE  BEE  BINDERY,  Ine.,  MOnroe  6-6210 

36  SOUTH  THROOP  STREET  •  CHICAGO  7,  lUINOIS 
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QUICKER  SERVICE  FOR  YOUR  CUSTOMERS  ON 

Ifciiifaif  Stathnettf 

•  FOUR  WfLL-fCNOWN  DISTRIBUTORS 


m  WASHINGTON,  OREGON,  CALI - 
FORNIA,  NEVADA,  UTAH, 
WYOMING,  MONTANA,  IDAHO 

BANCO  CORPORATION,  LTD. 

836  Montgomery  St., 

San  Francisco‘26,  Calif. 

Ill  ARIZONA,  NEW  MEXICO, 
TEXAS,  OKLAHOMA,  KANSAS, 
MISSOURI,  ARKANSAS,  LOUISI¬ 
ANA,  MISSISSIPPI 

THE  SUCCESS  CORPORATION 

203  W.  Magnolia  St. 

P.  O.  Box  1 3 

Fort  Worth,  Texas 

m  COLORADO,  NEBRASKA,  IOWA, 
MINNESOTA,  NORTH  DAKOTA, 
SOUTH  DAKOTA 

ACME  ADVERTISING  CO. 

1301  Dodge  St. 

Omaha  2,  Nebraska 

||l|  WISCONSIN  AND  ILLINOIS 

THE  RYLANDER  CO. 

19  South  Wells  St. 

Chicago  6,  III. 


Orders  for  Arthur  Thompson 
Holiday  Stationery  are  now  be¬ 
ing  filled  directly  by  regional 
distributors.  With  the*  addition 
of  the  Acme  Advertising  Com¬ 
pany  in  Omaha  and  The  Rylan- 
der  Company  in  Chicago,  printers 
in  26  states  are  serviced  from 
nearby  cities. 

Distributors  will  carry  full  stocks 
of  all  items  in  our  regular  Holiday 
Stationery  line.  Thus— delivery 
time  will  be  short — expensive 
long-distance  shipping  charges 
cut  to  a  minimum. 


Printers  in  the  states  listed  at 
the  right  should  send  their  orders 
direct  to  the  distributor  servicing 
their  state.  All  other  orders  will 
be  filled  from  Baltimore  as  in  the 
past. 


Other  distributors 
to  be  announced  at 
a  later  date. 


109  MARKET  PLACE  •  Color  Lithographers  •  BALTIMORE  2,  MD. 
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PRIZE  AWARDS 

GAM  Letterhead  Design  Contest 
will  pay  the  aforementioned  cash 
awards  to  winning  entrants. 
Awards  will  be  made  payable  to 
name  of  entrant  only ;  attendant 
publicity  will  be  accorded  win* 
ning  entrant,  his  firm,  and  letter* 
head  designer. 

JUDGES 

GAM  Letterhead  Design  Contest 
Judging  Panel  includes:  Howard 
(Pat)  G.  Knowlton,  President, 
Knowlton-Washburn  Company; 
Maximilian  Leonhart,  Partner, 
Frank  W.  Black  &  Company; 
William  A.  O’Brien,  Partner, 
Fine  Arts  Engraving  Company; 
Harry  J.  Owens,  Advertising 
Manager,  R.  R.  Donnelley  A  Sons 
Company;  O.  B.  Powell,  Presi* 
dent,  A~1  Composition  Company. 

Entry  of  any  letterhead  design  in 
contest  is  construed  as  permission 
of  entrant  to  GAM  to  use,  repro* 
duce  and  publish  said  design  for 
any  of  the  purposes  of  this  con* 
test .  and  for  the  purpose  of  pub¬ 
lishing  said  design  as  an  out¬ 
standing  example  of  letterhead 
design  after  the  contest. 


Decision  of  judges  shall  be  SnaL 


o 


HOW  TO  ENTER  ^ 

THREE  (3)  copies  of  each  competing  letter¬ 
head  are  to  be  mailed  flat  (unfolded)  to 
“LETTERHEAD  CONTEST”  GRAPHIC  ARTS 
MONTHLY.  608  S.  Dearborn  St.,  Chicago  5, 
Illinois.  IMPORTANT!  —  The  following  infor¬ 
mation  is  to  be  typed  or  clearly  printed  on  only 
OliE  of  the  three  copies: 


ENTRANT’S  NAME. 


FIRM  NAME. 


CITY . ZONE . STATE . 

DESIGNER  OR  TYPOGRAPHER . 

(If  Known) 

PRINTING  PROCESS  USED  IN  PRODUCTION  OF  LETTER- 


NUMBER  OF  ENTRIES 

Any  number  of  entries  may  be  submitted  by  any 
individual  or  firm.  Each  sjuch  entry  shall  be 
submitted  separately  and  in  accordance  with  con¬ 
test  rules  and  procedures. 


0 


0 


0^^ 


Vt-'^  ,tSSt^ 


ttlC. 


Vt^ 


&> 


f 
2 

3 

4 

5 


ST  PRIZE 


ND  PRIZE 


RD  PRIZE 


TH  PRIZE 


TH  PRIZE 


inn^o 

I  ^^\^EACH  CLASS 

TCOO 

/  ^EACH  C 
‘  EACH  ( 

WOO 

EACH  CLASS 

25°° 


EACH  Class 


EACH  CLASS 


EACH  CLASS 


*  to  the  above  prizes,  the 
best  3  winning  letterheads 
regardless  of  process,  will 
receive  additional  awards  of 


$100«»  ^502?  a„a  525»» 


respectively 


RULES  AMD  PROCEDURES 


No  entrant  will  be  permitted  more  than  one  prize  in  each  classification.  In  case  of  ties, 
duplicate  prizes  will  be  awarded. 


WHO  MAY  ENTER 

GAM’S  1949  Letterhead  Contest  is  open  to 
ail  graphic  arts  firms,  their  executives  or 
employees. 

Condition  of  eligibility  shall  be  that  en¬ 
trant's  firm  shall  have  contributed  one  or 
more  operations  toward  the  design  or  pro¬ 
duction  of  the  letterhead  entry. 

Employees  of  GAM  or  its  advertising  agency, 
and  members  of  their  respective  families  are 
not  eligible  to  compete. 

DURATION  OF  CONTEST 

Contest  starts  with  the  publication  of  these 
rules  in  the  April  issue  and  closes  at  mid¬ 
night  August  1st.  1949. 


LETTERHEAD  SPECIFICATIONS 

Letterheads  must  be  in  finished  form  and 
produced  by  the  letterpress,  offset-litho¬ 
graphic,  engraved,  or  other  recognized 
printing  process.  Paper  may  be  any  weight, 
finish  or  color,  but  of  full  letterhead  size — 

8^  X  11, 

LETTERHEAD'S  CONTENT 

Letterheads  submitted  must  have  been 
designed  for  commercial,  liot  personal  use, 
though  letterheads  of  fraternal  or  private 
organizations  or  private  establishments  are 
permitted. 

TIME  OF  CREATION 

Letterheads  submitted  must  have  been  created 
subsequent  to  January  1st.  1948  and  need 
not  be  specially  designed  for  this  contest. 


YOUR  ENTRY  MAY  WIN -SEND  IT  IN  EARLYl 


lETTERHEADS, 


GRAPHIC  ARTS  MONTHLY 

608  SO.  DEARBORN  ST.,  CHICAGO  5,  ILLINOIS 


by  Larsion  D.  Farrar 


★  THINGS  in  Washington  were  never  in  a  greater  snafu,  from  the  standpoint 
of  President  Truman.  This  is  particularly  true  with  regard  to  labor  legislation, 
for  whatever  bill  passes  both  houses  of  Congress  is  bound  to  be  far  short  of 
what  the  President  had  promised  organized  labor  since  the  November  elections. 

Printing  shop  management  may  as  well  reconcile  itself  now  to  one  point, 
however,  whatever  else  a  new  labor  law  may  contain:  the  closed  shop  is  out. 
This  was  the  central  fact  that  emerged  from  the  legislative  entanglement  in 
which  the  House  of  Representatives  was  snarled  in  early  May.  And  it  became 
crystal-clear  before  May  ended  that  even  Senator  Robert  A.  Taft  (R.-O.) 
wanted  a  new  labor  law  without  a  closed-shop  prohibition  in  it. 

Otherwise,  it  was  more  or  less  apparent  that  the  new  labor  law,  if  one  were 
to  be  passed,  would  be  a  lot  like  the  original  Taft-Hartley  law  in  other  respects. 


The  various  “compromise”  bills  being 
closer  to  the  original  Taft-Hartley  law 
Act. 

Congress  isn’t  paying  nearly  as  much 
attention  to  labqr  as  it  was  believed  would 
be  the  case  shortly  after  the  late  national 
election.  A  lot  of  “fair  dealers,’’  who 
came  to  Congress  jubilantly  hanging  onto 
Truman’s  coattails,  are  wondering  if  they 
hadn’t  better  trim  their  pro-labor  sails 
preparatory  to  the  election  in  ’50;  Repre¬ 
sentatives  never  are  far  from  an  election, 
and  the  re-awakening  that  has  character¬ 
ized  the  business  community  since  the 
dream  of  last  fall  was  shattered  has  re¬ 
sulted  in  real  grass-roots  pressure  on  Con¬ 
gress. 

Truman  could  have  had  Taft-Hartley 
repeal  easily  early  in  January.  He  could 
have  gotten  almost  any  bill  he  wanted  in 
the  labor  bill  even  in  February.  But  the 
longer  Congress  has  been  in  se.ssion,  the 
greater  the  counter-force  exerted  from  the 
country  against  drastically  changing  the 
Taft-Hartley  law.  A  change  in  name  will 
be  about  the  only  result  now,  except  for 
elimination  of  the  closed-shop  prohibition. 

Good  Supply  of  Paper  and  Labor 

ECONOMISTS  here  say  positively  now 
that  printing  management  need  no  longer 


sponsored  by  administration  forces  are 
by  far  than  they  are  to  the  old  Wagner 

worry  very  much  about  these  factors: 

1 —  Paper  supply.  There  is  a  full  supply 
of  paper  in  the  warehouses,  in  transit  and 
in  inventory  throughout  the  nation.  Fac¬ 
tories  which  have  been  producing  to  ca¬ 
pacity  now  are  cutting  back  on  certain 
lines. 

2 —  Labor  supply.  It  is  now  apparent 
that  the  military  will  not  take  an  appreci¬ 
able  amount  of  men  out  of  the  labor  mar¬ 
ket  this  year.  Also,  new  additions  to  the 
labor  force  will  make  it  easier  to  get  new, 
intelli'^ent  help.  Some  750,000  college 
graduates  will  be  job-seeking,  plus  millions 
who  have  completed  high  school,  or  part 
of  their  college  work,  and  have  decided  to 
launch  careers.  Unemployment  totals  will 
continue  to  grow  gradually,  due  to  this  in¬ 
creased  labor  supply,  helping  to  serve  as  a 
subtle  incentive  to  employed  workers  to  do 
more  each  day. 

3 —  Machinery  and  equipment  supply. 
Prices  of  used  equipment  have  gone  down 
appreciably  in  recent  months,  and  are  ex¬ 
pected  to  drop  regularly,  although  not  pre¬ 
cipitately.  New  equipment  of  almost  every 
conceivable  kind  is  in  full  supply,  and 
prices  are  showing  some  tendency  to 
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NEW  IMPROVED 

MODEL  D  AND  MODEL  E 


SECURE  INVESTMENT 


In  hundreds  of  plants,  these 
modern  EXTENSION  DELIVERIES 
are  increasing  profits. 

Write  NOW  to  Dept.  G 
lor  new  illustrated  folder. 
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weaken,  due  to  competition.  If  steel  con¬ 
tinues  to  face  a  dwindling:  market,  you 
can  expect  some  price  relief  in  machinery 
and  equipment. 

Problems  for  Management 

ON  the  other  hand,  printing  manage¬ 
ment  faces  other  troubles  that  should  keep 
every  good  man  on  his  toes  in  the  coming 
months: 

1 —  Demand  definitely  is  down  in  every 
field.  This  makes  selling  the  No.  one  man¬ 
agement  problem  again.  To  keep  up  the 
gross  volume  of  business  in  the  coming 
months  will  not  be  easy,  but  the  best  man¬ 
agers  will  do  it. 

2 —  Costs,  as  reflected  in  such  factors  as 
increased  local  and  state  taxes,  higher 
utility  bills,  etc.,  will  continue  to  inch  up. 
More  and  more  printing  shops  are  inaugu¬ 
rating  time  and  motion  studies  to  obtain 
the  maximum  use  of  men  and  machinery, 
and  virtually  every  big  printer  is  looking 
for  more  and  better  machinery. 

3 —  Labor  costs  are  higher,  relatively,  in 
the  printing  industry  than  in  most  other 
industries,  and  are  tending  higher,  due  to 
the  lack  of  new  recruits.  Labor-manage¬ 
ment  relations  will  become  more  and  more 
important  every  year.  The  problems  im¬ 
plicit  in  the  field  of  employers  and  em¬ 
ployees  are  becoming  accentuated,  bring¬ 
ing  new  demands  on  management. 

Census  Report  on  Printing 

PRINTING  became  a  four  billion  dol¬ 
lar  industry  in  the  years  between  1939  and 
1947,  according  to  preliminary  reports  of 
the  1947  Census  of  Manufactures,  released 
by  the  U.  S.  Bureau  of  the  Census. 

Commercial  printing  increased  its  “take” 
from  $607,800,000  to  $1,521,700,000,  with 
the  total  number  of  production  workers 
climbing  from  about  100,00  to  411,700. 

Lithographing  increased  in  volume  from 
$156,400,000  in  1939  to  $487,600,000  in 
1947,  or  an  increase  of  212  per  cent. 

Virtually  every  line  of  printing  increased 
more  than  100  per  cent  in  the  eight-year 
period  for  which  figures  were  obtained, 
but  the  lithographic,  greeting  card  and 
typesetting  industries  increased  commensu- 
rately  much  greater  than  did  the  photo¬ 
engraving,  bookbinding,  book  printing  and 
electro  and  stereotyping  industries. 

The  figures  released  by  the  Census  Bu¬ 


reau  showed  graphically  the  trend  toward 
concentration  of  the  printing  industry  in 
particular  states  and  cities. 

Of  770  photoengraving  establishments 
doing  a  volume  of  $133,500,000,  five  states 
did  three-fourths  of  the  total,  volume  of 
business  in  the  United  States.  They  were 
New  York,  with  almost  one-third  of  the 
national  business;  Illinois,  with  a  gross  of 
$21,200,000;  Pennsylvania,  with  a  gross 
of  $11,400,000;  California,  with  a  gross  of 
$9,500,000,  and  Ohio,  with  a  gross  of  $7,- 
900.000. 

New  York  had  almost  one-fourth  of  the 
237  electrotyping  and  stereotyping  estab¬ 
lishments  in  the  entire  nation,  doing  more 
than  a  fourth  of  the  industry’s  $59,000,- 
000  total  business  in  ’47. 

The  598  magazine  publishing  establish¬ 
ments  in  New  York  state  did  almost  half 
of  the  dollar  volume  done  by  magazine 
printers  throughout  the  nation,  while  its  52 
book  printing  houses  accounted  for  be¬ 
tween  a  third  and  a  half  of  the  total 
printing  of  books  in  the  entire  nation. 

It  seems  evident  from  these  figures  that 
the  trend  in  the  printing  industry  is  to¬ 
ward  more  and  more  concentration  of  the 
industry  in  a  few  cities  and  states,  and,  in 
fact,  in  fewer  and  fewer  companies.  De¬ 
spite  all  the  talk  from  government  sources 
about  preventing  monopoly,  actually  the 
concentration  has  come  about  through  la¬ 
bor  and  tax  problems  intricately  tied  up 
with  developments  in  government  itself. 

Television  Is  No  Threat 

TELEVISION  is  no  threat  to  the  book 
business  in  particular  or  to  the  printing 
industry  in  general,  Robert.  B.  Campbell, 
of  Los  Angeles,  Calif.,  president  of  the 
American  Book-sellers  Association,  told  re¬ 
porters  during  his  association's  convention 
here  in  May. 

As  a  matter  of  fact,  Mr.  Campbell 
pointed  out,  a  recent  survey  showed  that 
television  keeps  people  at  home.  While 
they  are  waiting  for  their  favorite  pro¬ 
grams,  they  are  likely  to  read  a  news¬ 
paper,  magazine,  pamphlet,  or  even  a  book 
— all  printed  material!— to  peruse. 

“When  the  movies  first  came  in,  they 
said  it  would  eliminate  the  book  and  print¬ 
ing  business,”  Mr.  Campbell  said.  “Then 
when  they  got  the  radio,  some  said  it 
would  not  only  eliminate  books,  but  teach- 
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IF  YOU  CAK  P  R I  N  T.  .  .  YOU  CAN  D I  E  C  U  T 
WITH  THE  SAME  PRESS 


The  BAR-PLATE  stainless  steel  jackets  go  on  your  cylinder 
like  a  tympan  (top  sheet) ,  and  just  as  quickly. 

•  •  Diecut  at  the  same  speed  as  printing  •  • 

MORE  PROFITS  .  .  .  FASTER  PRODUCTION  .  .  . 
WHEN  YOU  USE  YOUR  LETTER  PRESS  FOR 
PRINTING  AND  DIECUTTING  AND  BACK  TO 
PRINTING  AGAIN. 

Order  from  your  supplier  or  direct 


THE  FOLLOWING  JACKETS  ARE  CARRIED  IN  STOCK: 

Miehle  Vertical  V36  ....(§)  $39.00,  V45  .  .  .  .  @  $39.00, 
V50  .  .  .  .  @  $42.00 — Miehle  Horizontal  .  .  .  .  @  $60.00 

Kelly  B . @  $50.00^Kelly  C . @  $55.00 

Kelly  No.  1  ....  @  $65.00 — Kelly  No..  2  ....  @  $75.00 
Miller  High  Speed  .  .  .  @  $45.00 — Miller  Simplex  ...(§)  $60.00 
Miller  Major  .  ^  .  @  $125.00 
CANADIAN  DISTRIBUTOR: 

TORONTO  TYPE  FOUNDRY  COMPANY,  LTD. 

120  WELLINGTON  STREET,  WEST,  TORONTO,  CANADA 


THE  BAR-PLATE  MANUFACTURING  CO 


400  George  Street 
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New  Haven,  Conn, 


ers.  If  neither  of  them  could  do  it  sepa¬ 
rately,  I  don’t  think  a  combination  of  them 
will.  There’s  no  reason  why  television  and 
the  book  business  can’t  get  along  to¬ 
gether.” 

Machine  to  Count  Money 

THE  printing  industry  soon  may  obtain 
a  windfall  from  U.  S.  Bureau  of  Stand¬ 
ards  research  on  a  machine  to  count  dirty, 
worn-out  paper  money. 

Dr.  Edward  U.  Condon,  director  of  the 
Bureau,  said  that  his  agency  is  busy  at 
work  on  such  a  machine  for  the  Treasury 
Department.  If  developed  soon,  it  will  do 
the  work  each  day  that  some  250  to  300 
Government  girls  now  do.  If  and  when 
perfected,  the  device^  will  feed  the  bills 
into  itself  and  will  count  them  electroni¬ 
cally.  It  also  will  check  imperfect  cur¬ 
rency. 

It  is  felt  that  Dr.  Condon  would  not 
have  mentioned  the  possible  development 
unless  he  were  pretty  certain  it  soon  would 
be  forthcoming.  If  it  is  unveiled  soon,  no 
doubt  printers  will  be  able  to  apply  it  to 
their  counting,  feeding,  and  other  paper 
operations  as  quickly  as  does  the  Treasury 
with  its  worn-out  currency  problems. 

Study  of  Magnesium  Plates 

THE  first  comprehensive  study  of  the 
use  of  magnesium  alloy  in  the  manufac¬ 
ture  of  printing  plates  has  been  published 
here  by  the  Printing  Industry  of  America. 

The  report,  entitled,  “Magnesium 
Plates,”  is  one  of  a  series  of  studies  being 
carried  on  by  PI  A  and  the  Government 
Printing  Office.  It  may  be  purchased  (at 
$10  a  copy)  from  the  PIA,  719  Fifteenth 
St.,  N.W.,  Washington  5,  D.  C. 

The  report  includes  an  evaluation  of 
magnesium  alloy  plates,  a  description  of 
experiments  in  their  application,  instruc¬ 
tions  for  processing,  instructions  for  their 
use  in  presses,  and  a  series  of  case  studies. 

Business  Briefs 

Representative  Tom  Steed  (D. — Okla.), 
former  printer’s  devil  and  more  recently 
a  newspaper  publisher  in  Shawnee,  Okla., 
isn’t  expected  to  get  very  far  with  his  bill 
to  have  Uncle  Sam  lend  small  publishers 
and  printers  the  money  to  set  up  co-opera¬ 
tive  newsprint  mills  to  “make  their  own 


paper  and  newsprint.”  ...  A  netv  list 
compiled  by  the  American  Newspaper  Pub¬ 
lishers  Association  names  330  schools,  col¬ 
leges  and  institutions  which  give  full  or 
pgrtial  instruction  in  the  printing  trades, 
most  of  them  being  high  school  or  voca¬ 
tional  school  courses.  .  .  .  Stanley  Ross, 
president  and  director  of  the  Latin-American 
Press  Ssmdicate,  New  York,  has  resigned 
to  establish  his  own  company  to  sell  print¬ 
ing  machinery  and  to  establish  printing 
plants  in  Latin  America  and  the  Far  East. 

☆  ☆  ☆ 

A  Place  for  Everything 

★  In  most  printing  offices  there  is  a  de¬ 
plorable  habit  of  using  the  quad  boxes  of 
various  cases  as  a  catch-all  for  pins,  clips, 
leads  damaged  and  other  type.  There  is  no 
reason  why  this  part  of  the  case  should  not 
be  just  as  clean  and  free  from  such  an  as¬ 
sortment  as  any  other  box  in  the  case,  in¬ 
stead  of.  turning  it  into  a  miniature  hell-box, 
as  it  so  often  is. 

There  is  no  better  evidence  of  a  slovenly, 
indifferent  workman  than  the  possessor  of 
a  pied  quad-box;  yet  there  are  many  such 
employees  who  would  feel  insulted  if  their 
lack  of  attention  to  this  matter  were  men¬ 
tioned. 

The  throwing  of  broken  letters  and  wrong- 
fonts  into  the  quad  box  is  a  practice  to  be 
deprecated  because  what  appears  to  be 
everybody’s  business  is  nobody’s,  and  as 
a  consequence,  the  practice  spreads. 

It  is  just  as  easy,  and  a  great  deal  more 
profitable  to  put  a  stray  letter  at  once  in  its 
proper  case  than  to  throw  it  where  it  has 
no  business — into  the  quad,  hyphen  or  colon 
box.  There  is  an  old  saying — “if  you  want 
to  keep  the  floor  clean,  when  you  drop  one 
letter,  pick  up  two.”  So  it  is  the  first  wrong 
move  that  .does  the  mischief.  It  is  like  the 
bellwether  of  a  flock— others  follow  its  lead. 
Keep  out  the  first  wrong-font  letter  or  space, 
and  the  second  will  never  get  in.  Perhaps 
the  best  plan  is  to  keep  the  space  and  quad 
boxes  of  the  case  empty,  and  justify  from 
the  space-case.  It  also  is  a  good  plan  for 
the  compositor  to  have  a  hell-box  close  to 
his  frame,  and  have  the  same  emptied  into  a 
larger  one  each  morning.  By  adopting  this 
method,  all  excuses  for  dirty  quad-boxes 
and  their  accumulation  of  pi  will  be  effec¬ 
tively  removed. 

— John  J.  Fisher  ” 
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Announcing...  A  NEW  EASTERN  ROLLER  PLANT  | 


THE  MORELAHD  CORPORATION 

WILLOW  6ROVE,  PENNSYLVANIA 

Manufacturers  of 

PRINTERS’  ROLLERS 

for 

NEWSPAPERS,  LETTERPRESS,  OFFSET,  ROTOGRAVURE 

Modi  of  Synthotic  or  Notoral  Robbors  or  Yolcanizod  Oil 

^’T^HIS  Plant  is  located  just  outside  the  city  of  Philadelphia.  It  is  the 
largest,  most  modern,  up-to-date,  best  arranged  and  equipped  factory 
in  the  United  States  for  the  manufacture  of  the  above  types  of  rollers. 

It  is  owned  and  operated  by,  and  its  products  sold  through,  the  follow¬ 
ing  well-known  roller  makers: 

NARRI6AN  ROLLER  COMPANY,  INC.  600FREY  ROLLER  COMPANY  SAMI  BINGHAITS  SON  MFG.  I 

311  Gulford  Avmhn  211  N.  C«mc  StiMt  ISS  SkHiMR  StiMt 

•aMmora  2,  HaytaRd  PMaiMpMa  7.  Paana.  CMcaia  S,  RMt 

FRANK  A.  REPPENHAGEN,  INC.  NATIONAL  ROLLER  COMPANY 

339  Oak  Straat  307  Ptari  Straat 

laffaia.  Naw  Yari:  Nan  Yaik  7.  Naw  Yaik 


Linecasting  Questions 

Continued  from  page  52 
to  equalize  the  space  at  both  ends.  The 
manufacturers  furnish  these  washers, 
starting  at  about  .002  inch. 

If  the  adjusting  bar  in  the  first  ele¬ 
vator  front  jaw  is  worn,  the  mat  may 
be  free  on  the  right-hand  end  and  tight 
on  the  left  if  the  down  stroke  of  the 
first  elevator  is  not  quite  deep  enough. 

7.  If,  on  the  other  hand,  there  is 
too  much  space  on  the  left  end,  it  is 
quite  possible  that  you  will  find  a 
washer  that  can  be  removed.  If  neces¬ 
sary,  remove  the  other  stud.  You  will 
need  a  ratchet  wrench  for  that  one. 

Unequal  space  between  mold  and 
mats  from  end  to  end  also  is  the  solution 
to  a  type  high  problem  when  30  pica 
slugs  are  persistently  higher  on  one  end 
than  on  the  other.  In  case  of  uneven 
height  at  the  ends  of  a  30  pica  slug, 
consider  also  the  mold  disk  guide,  the 
tie-rod  that  passes  through  the  right- 
hand  cam  shaft  bracket,  and  warped 
molds  and  disk. 

☆  ☆  ☆ 

Presswork  Questions 

Continued  from  page  92 

A  In  answer  to  your  letter,  if  the 
type  is  examined  you  will  find 
some  is  not  as  high  as  the  majority. 
The  low  type,  therefore,  will  not  ink 
properly  or  the  impression  will  not  be 
there.  Also,  old  worn  type  does  not 
print  clean. 

The  ink  should  be  bond  ink.  Clue 
rollers  are  best  for  tack;  and  the  pack¬ 
ing  should  be  fairly  hard. 

The  Paragraph  Symbol 

'A' The  paragraph  symbol  is  an  abbre¬ 
viation  of  the  Greek  word  “para,” 
meaning  alongside  of^  plus  graph, 
meaning  writing.  In  the  early  Greek 
manuscripts  the  letters  were  written 
very  close  to  each  other  and  there  were 
no  spaces  between  words.  The  first 


verse  of  the  Gospel  of  St.  John  would 
be  something  like  this  in  Greek  char¬ 
acters  : 

Inthebeginningwasthewordandthewo 

rdwaswithGodandthewordwasGod. 

It  was  sometimes  desirable  to  mark 
a  break  in  the  thought.  In  the  margin 
the  Greek  letter  pi  (tt)  would  be  writ¬ 
ten.  As  this  came  to  be  made  rapidly 
and  carelessly  it  either  degenerated  or 
elevated  into  something  like  the  symbol 
now  used,  for  a  paragraph  mark,  C. 

— David  T.  Armstrong 

Acknowledgment 

★  The  front  cover  design  on  this  issue 
of  GAM  expresses  an  atmosphere  of 
mechanical  binding  in  colorful  plastic 
and  metal  .  .  .  now  growing  in  popu¬ 
larity.  Design  is  by  Carleton  Kelley, 
Art  Director  of  Homer  J.  Buckley  & 
Associates,  Inc.,  advertising  agency  to 
General  Binding  Corporation,  of  Chi¬ 
cago,  .which  firm  manufactures  these 
bindings  and  the  equipment  used  for 
their  application.  In  designing  this 
cover,  Mr.  Kelley  has  shown  the  vari¬ 
ous  types  of  mechanical  bindings  avail¬ 
able  today  and  the  numerous  cover 
styles  that  are  possible  with  them. 


'That's  ushat  toe  get  for  not  showing  him 
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It  is  quite  likely  that  your  package 
will  travel  a  very  rough  handling,  roa3^:  V// 
from  the  time  it  is  printe^ 
milady’s  market 

that  careful  atUht&it  he  ^v^fo  tn^ 
funflamept^ltfitures ^^i^jwrtapnn 
succui^j^f  pYodup^ti^rr^f  f rlqted  p4^i^g 
depig^^it^,  cofbr 

^e  use,af^rj^t  ink  an^i^ita^  coI<m>/' 
can^^p  yw  package  m/^  ^  ///// ^ 
attra|«^e'^'^r’^/^l4|^ 
•^nd  up  under  m  wi^nd^^a^'// 

■'loT  modern  di^hmon^methpif)^'/^ 
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GENtUft^/lRINTING  INK  COMPANY 


DIVISIOI^  OF  SUN  CHEMICAL  CORPORATION 
10TH  STREET  A  44th  AVENUE,  LONG  ISLAND  CITY  1,  N.  Y 

Offices  in  Principal  Cities 

CEO.  H.  MORRIll  CO.  •  SIGMUND  UllMAN  COMRANV  •  FUCHS  4  UNO  MANUFACTURING  COMRANV  •  EACIE  FRINTINC  INK  COMPANY 
AMERICAN  PRINTING  INK  COMPANY  •  E.  J  KEUY  COMPANY  •  GENERAl  PRINTING  INK  CORPORATION  OF  CANADA  IIMITD 


The  Graphic  Arts  Monthly— /we,  1949 


Free  Advertising  Space 

Continued  from  page  36 

Electric  light  and  power  companies 
usually  do  a  good  job  of  making  their 
rolling  stock  sell.  Dairies  are  old- 
time,  experienced  users  of  truck  ad¬ 
vertisements.  . 

By  studying  the  trucks  you  see  on 
the  streets  right  at  home,  you  can  hit 
upon  dozens  of  effective  ideas  for 
making  your  own  vehicles  carry  your 
name  and  story  into  all  parts  of  your 
territory.  You  are  buying  the  gasoline 
anyway;  you  may  as  well  get  a  part 
of  the  expenditure  back  by  getting  in 
your  selling  licks  wherever  the  de¬ 
liveries  go. 

What  can  you  sell  in  these  free  ad¬ 
vertising  spaces?  All  kinds  of  ideas 
have  been  used  by  printers  on  their 
printed  matter  and  their  vehicles. 

You  might  tell  about  the  quality  of 
your  work.  Invent  a  snappy  slogan 
that  embodies  a  sharp,  telling  sales 
message  and  emblazon  it  on  every 
piece  of  paper  or  piece  of  machinery 
that  your  customers  and  prospects 
see. 

Or  you  might  prefer  to  tell  about 
the  kinds  of  work  you  are  equipped 
to  do.  This  sort  of  selling  has  proved 
very  effective  in  the  past  for  printers 
all  over  the  country. 

As  a  third  idea,  you  might  want  to 
sell  the  company  institutionally.  In 
other  words,  sell  the  company  rather 
than  an  abstract  idea  such  as  quality, 
or  a  particular  kind  of  work  that  you 
do.'  Here,  too,  free  —  and  usually 
wasted — space  on  your  letterheads, 
invoice  forms,  other  printed  matter, 
and  your  vehicles  can  be  a  very  effec¬ 


tive  way  of  getting  your  story  across 
without  spending  an  additional  red 
cent  to  do  it. 

Although  they  cost  you  nothing, 
these  free  advertising  media  offer  you 
a  chance  to  expand  your  coverage 
without  extending  your  cost. 

Something  for  nothing  is  worth  tak¬ 
ing.  And  this  something  is  no  Brook¬ 
lyn  Bridge  come-on.'  It’s  a  real  selling 
tool.  Don’t  pass  it  up. 

☆  ☆  ☆ 

Fable  for  Printers 

Continued  from  page  38 

to  read  more  anyway.  I  ought  to  get 
away  from  the  bottle,  for  I  fear  I  shall 
never  live  to  get  my  guild  card  if  I  do 
not.” 

Aldus  combed  his  beard  slyly  with  a 
quoin  key.  “You  realize,  Andy,  old 
amicus,”  he  said,  “that  you  give  up  all 
rights  in  the  new  design.” 

“I’ll  swear  it  on  a  stack  of  42-line 
Bibles.” 

“So  be  it,”  Aldus  purred,  “so  be  it.” 
He  fished  inside  his  gay-colored  hose. 
“Here’s  the  fifteen  lire,  Bologna,  and 
leave  your  address.  I’ll  send  you  your 
Book  of  the  Pocket  Club  book  monthly.” 

“Thanks,  Aldus.  This  ought  to  buy 
me  the  hair  of  a  dog.”  Bologna  started 
to  bow  out, 

“Wait  a  minute.  You  understand, 
now,  I’m  going  to  call  this  new  alphabet 
the  *aldine’  in  honor  of  me  who  thought 
of  it?” 

“May  it  be’  a  great  honor  to  you, 
Aldus.”  Bologna  tried  to  bow  again, 
but  he  gave  it  up.  His  head  was  so 
dizzy. 

The  years  passed,  until  one  morning 
Aldus  Manutius  awoke  feeling  like  a 


GST  HAMMOND  EQUIPMENT  /IT 


PRINTERS 
SUPPLY  CO. 


72  BIIKMAN  STREET  NEW  YORK  7  N  Y 


AUTHORIZED 
HAMMOND 
DISTRIBUTOR  IN 
NEW  YORK  AREA^ 
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MODEL 

M-9 


.  .  .  is  "THE  SAW  WITH  THE  BAU^ 
BEARING  GAUGE."  Also,  it  has  ail  o| 
the  famous  Glider  TrimOsaw  feature  I 
other  than  the  ball  bearing  table! 
Comparison  shows  that  it  is  the  bes  ! 
of  all  other  makes.  For  the  mediunl 
size  plant,  the  Best  Buy  is  the  Mercup| 
TrimOsaw.  | 

Write  for  complete  information  —  n«| 
obligation. 


STRIP  MATERIAL  CABINET 
for  TRIMOsAWS 

saves  steps  and  time  by  providing  1800  lbs.  of  rule 
and  material  at  your  TrimOsaw.  it  stands  in  dead 
space  under  the  micrometer  gauge  overhang. 


box  of  pied  type.  The  doctor  came  and 
let  blood  from  the  aging  printer.  “You 
assay  eighteen  per  cent  antimony,”  the 
doctor  commiserated.  “I  think  you  are 
not  long  for  this  world.” 

“So  be  it,”  Aldus  moaned.  “I  am  im¬ 
mortal.  I  leave  to  posterity  the  ‘aldine’ 
type  face  that  will  keep  my  name  ever 
green.”  So  saying,  clutching  his  last 
month’s  issue  of  pocket  books,  Aldus 
passed  to  Gutenberg’s  bosom. 

But  Aldus,  buried  with  pocket  books 
surrounding  his  corpse,  and  so  antici¬ 
pating  Bennett  Cerf  by  four  centuries 
and  more,  Aldus  was  wrong.  For  pos¬ 
terity  did  not  call  the  type  face  “aldine.” 
No,  posterity  called  it  “italic.”  It  lives 
today. 

Andreas  Bologna  lingered  on  for 
years,  boasting  to  his  amici  in  pot¬ 
houses  how  he  fooled  Aldus  Manutius. 
He  traded  pocket  books  by  the  score 
for  draps  of  the  house’s  specialty. 

“It  will  never  work,  that  drunken 
letter,”  Andreas  predicted  just  the  day 
before  he  fell  into  a  hogshead  of  ripe 
mead,  so  pickling  himself  as  to  negate 
the  services  of  any  embalmer. 

And  Andreas  was  wrong,  too.  The 
italic  grows  in  popularity.  It  lives  every 
time  an  author  wants  people  to  know 
he’s  done  a  fine  piece  of  writing— or 
when  he*s  not  sure  he  understands,  or 
that  anyone  else  will  understand,  what 
he  has  written.  The  italic  lives  again 
every  time  an  author  brackets  para¬ 
graphs  and  writes  in  the  margin, 
“Ital.” 

☆  ☆  ☆  . 

Bindery  Questions 

Continued  from  page  104 

be  inserted  or  combined  with  another 
signature  or  book.  This  usually  occurs 
where  two  or  more  books  consist  of 
odd  four,  eight  or  sixteen  page  sec¬ 
tions  and  it  is  an  economy  to  print 
and  fold  them  in  one  sheet.  They  are 
then  separated  in  folded  form  and  in¬ 
serted  or  gathered  in  their  proper 
place  in  the  several  books. 


Blanks  to  Cancel.  Where  it  is  nec¬ 
essary  to  print  and  fold  a  form  con¬ 
sisting  of  less  than  a  regular  number 
of  pages  such  as  twelve  or  twenty- 
eight  pages  it  is  often  more  econom¬ 
ical  to  print  and  fold  it  as  a  regular 
sixteen  or  thirty-two  page  form.  The 
odd  blank  four  pages  is  then  can¬ 
celed  and  destroyed  from  the  folded 
signature.  The  blank  pages  are  usually 
imposed  as  the  center  four  of  the 
signature  for  ease  in  canceling.  In 
saddle  wired  work  the  canceling  is 
often  performed  after  the  booklet  is 
stitched  and  trimmed  with  the  cancel 
signature  placed  in  the  center  of  the 
booklet. 

☆  ☆  ☆ 

« 

Numbering  Questions 

Continued  from  page  96 

bers  would  not  only  come  consecu¬ 
tively,  but  the  job  would  be  ready  for 
the  bindery  to  start  assembling.  In 
this  way  the  numbers  can  be  easily 
checked,  and  the  job  can  be  completed 
in  an  efficient  and  orderly  manner. 
You  understand,  of  course,  that  there 
will  be  15  changes  on  your  machines, 
as  each  completed  change  would  give 
you  60,000  finished  tickets,  or  a  grand 
total  of  900,000. 


*'Dimtea$t’a  been  trying  to  fix  the  numhmr^ 
ing  machine  again  t** 
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ONLY 


HAS  A 

POWER  MITERER 
FOR 

EVERY  JOBl 


From  the  smallest  job  shop  up  to  the 
largest  plant,  only  Rouse  makes  a  Power 
Miterer  for  every  type  of  use. 

The  full  range  of  Rouse  Power  Miterers 
consist  of: 

I-II  The  Economy  Hand  Clamp  Models 
with  ranges  of  from  hairline  to  24  point, 
and  from  hairline  to  36  point. 

III-IV  The  Automatic  Clamp  Models 
with  ranges  of  from  hairline  to  24  point, 
and  from  hairline  to  36  point. 

Any  Rouse  Power  Miterer  may  be  bought 
as  a  bench  model  or  with  any  other 
equipment  you  desire. 

A  Rouse  Miterer  does  the  work  of  hours 
in  minutes— and  perfectly! 

Just  tear  out  this  ad  and  mail  with  your 
letterhead  and  name  for  illustrated  folder 
on  this  and  other  Rouse  time-saving  equip¬ 
ment  for  printers. 


MITERING  MACHINIS 
COMPOSING  STICKS 
SLUG  CLIPPERS 
BAND  SAWS 
LEADanURUll 
CUTTERS 
TYPE  GAUGES 
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PIA  Research  and  Engineering 
Group  Holds  First  Session 

•k  The  expanded  Research  and  Engineer¬ 
ing  Committee  of  Printing  Industry  of 
America,  including  representatives  of 
fields  related  to  printing,  which  was  set 
up  by  the  board  of  directors  of  PIA  at 
its  recent  meeting  in  Asheville,  N.  C., 
held  its  first  session  at  Saginaw,  Mich., 
June  23  and  24.  Frank  Pfeiffer  of  Rey¬ 
nolds  &  Reynolds,  Dayton,  Ohio,  was 
chairman. 

As  was  expected,  the  first  project  of 
the  committee,  that  was  considered  at  the 
Saginaw  meeting,  was  the  publication 
of  a  preliminary  report  on  graphic  arts 
research  projects  now  being  undertaken 
by  various  groups.  This  is  expected  to 
enable  the  committee  to  evaluate  present 
work  and  also  determine  where  emphasis 
should  be  placed. 

The  new  committee  set-up  is  a  result 
of  studies  carried  on  by  the  Research  Co¬ 
ordinating  Sub-Committee  of  which  Joseph 
Chanko  of  the  Conde  Nast  Press,  Green¬ 
wich,  Conn.,  is  chairman.  During  1948 
this  sub-committee  held  a  series  of  con¬ 
ferences  with  printers,  printing  trade 
groups,  and  supply  industries  to  explore 
the  opportunities  for  coordination  of  in¬ 
formation  among  all  those  engaged  in 
graphic  arts  research.  The  investigation 
indicated  that  extensive  research  is  under¬ 
way  but  is  not  being  adequately  coordi¬ 
nated  for  the  benefit  of  the  industry. 

In  December,  1948,  a  meeting  of  rep¬ 
resentatives  of  companies  and  associations 
engaged  in  graphic  arts  research  was  held 
at  the  Battelle  Memorial  Institute  in  con¬ 
nection  with  a  demonstration  of  xerogra¬ 
phy.  At  this  meeting,  general  agreement 
was  achieved  on  the  need  for  coordination 
of  research  by  the  establishment  of  a  Re¬ 


search  Council.  The  group  also  discussed 
the  establishment  of  a  technical  society 
for  the  graphic  arts.  Committees  to  in¬ 
vestigate  and  make  recommendations  on 
these  two  matters  were  appointed  by  Mr. 
Pfeiffey. 

When  these  committees  met  in  Wash¬ 
ington  in  March,  the  sub-committee  on 
the  Research  Council  recommended  that 
PIA  Research  Committee,  which  at  that 
time  included  fifteen  groups  covering  such 
fields  as  bindery,  composition,  presswork, 
electrotyping,  stereotyping,  engraving,  ink 
paper  and  materials  handling,  be  expanded 
and  renamed  the  “Research  and  Engi¬ 
neering  Committee.”  The  purposes  of  the 
new  committee  were  to  be; 

to  identify  and  analyze  research  and 
engineering  problems  which  need  to 
be  solved, 

to  correlate  the  abilities  and  resources 
of  the  representatives  on  the  com¬ 
mittee  and  others,  toward  the  solu¬ 
tion  of  these  problems, 

to  encourage  research  among  interested 
groups, 

to  undertake  studies  and  publish  reports 
on  materials,  methods,  and  operations 
and, 

to  serve  as  a  general  coordinating  com¬ 
mittee  on  research  engineering  prob¬ 
lems. 

The  committee  will  not  engage  in  labo¬ 
ratory  research,  but  will  bring  together 
all  those  who  may  be  interested  in  spe¬ 
cific  research  projects  and  help  to  expe¬ 
dite  such  projects. 

In  connection  with  the  meeting  in 
Saginaw,  the  committee  visited  the  Dow 
Chemical  Company  which  has  been  en¬ 
gaged  in  research  on  magnesium  plates. 


New  Counter  and  Tab  Inserter 

★  Miller  Lauffer  Printing  Equipment  Corp. 
280  Lafayette  St.,  New  York  12,  N.  Y., 
announces  the  Tally-Tab — a  machine  de¬ 
signed  to  tally  and  tab  printed  sheets  auto¬ 
matically. 

The  Tally-Tab  is  said  to  be  a  brand  new 
idea  in  time-saving  graphic  arts  equipment. 
It  is  an  automatic  printed  sheet  counter  and 
marker.  This  machine  stands  on  a  pedestal 
at  the  delivery  end  of  the  press.  It  is  port¬ 
able,  it  weighs  only  25  pounds,  and  can  be 
moved  from  press  to  press  as  needed. 

It  is  'synchronized  with  the  press  by 
means  of  a  special  timer.  It  automatically 
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Mounted  on  the  press,  operated  by  the  press,  the  Sullivan  Dry-Spray 
Gun  delivers  exactly-metered  amounts  of  “Powdered  Air”  to  protect 
wet  sheet  surfaces  .  .  .  stops  offset  immediately,  right  at  the  source. 

Clean  .  .  .  convenient  .  .  .  economical.  No  flying  spray.  No  clogged 
nozzles.  No  caking  of  rollers  or  fill-up  in  forms.  No  “sandpaper  feel” 
on  sheet.  No  maintenance  problem  as  no  separate  motor,  air  line  or 
compressor  required. 

Costs  little  to  buy,  very  little  to  use.  Model  Bl,  illustrated,  for 
presses  up  to  42  x  56.  Model  B  for  Miehle  Verticals  and  other  presses 
up  to  25  X  38.  Model  E  for  all  smaller  presses  except  open  job  presses. 
Ask  our  nearest  branch  for  quotation  or  write  direct  to  our  Printing 
Machinery  Division,  Omaha  1,  Nebraska. 


*  For  complete  service  in  Printing  Machinery,  Equipment  and  Supplies 


Printing  Machinery  Division 

WESTERN  NEWSPAPER  UNION 

AND  ASSOCIATED  COMPANIES 


CROWE  The  Perfected  Instant-Drying 
HASTI-DRI  INK  •  Black  &  Colors 

Crowe  Printing  Inks 

724  N.  THIRD  ST.  SUPERIOR  ROLLER  CO. 


CUTS  > 
DOWN 
PRESS 
TIME  y 


PHILADELPHIA  23,  PA 


counts  units  of  50,  100  or  500  sheets  and 
inserts  a  marker  tab  directly  into  the  pile. 
These  markers  are  stiff  bristol  and  extend 
from  the  pile  about  Ifi". 

Mr.  Hobson  Miller,  president  of  the  com¬ 
pany,  states:  “The  Tally-Tab  fills  a  long- 
felt  need  for  an  accurate  automatic  counter 
and  marker  on  all  printed  work  requiring 
sheet  count — such  as  padding,  processing, 
cutting,  folding,  binding,  etc.  It  operates 
equally  well  on  the  largest  press  made — litho 
or  letterpress — as  well  as  on  the  smallest 
Multipress  or  job  press.  Nor  does  the  sheet 
size,  kind  of  stock,  or  speed  of  press  make 
the  slightest  difference  in  the  automatic  op¬ 
eration  of  the  Tally-Tab.” 

The  Tally -Tab  is  the  brain-child  of  J.  R. 
Lauffer,  vice-president  of  the  firm,  and  a 
prolific  inventor  with  many  inventions  and 
developments  in  the  printing  and  envelope 
fields  to  his  credit  Mr.  Lauffer  is  currently 
engaged  in  the  development  of  several  new 
machines  which  will  be  announced  in  the 
future. 


Our  Battery  of 
AUTOMATIC 

STRINGING  MACHINES 

Is  at  Your  Service 

Send  Us  YOUR  SAMPLES  OR 
SPECIFICATIONS  FOR  QUOTATION 
Your  Inquiry  Will  Oet  an  Early  Reply 


Announces  Deep-etch  Chemicals 

★  Phillips  &  Jacobs,  622  Race  St.,  Phila¬ 
delphia  6,  Pa.,  announces  its  complete  line 
of  deep-etch  chemicals. 

It  is  stated  that  this  includes  all  of  the 
prepared  chemicals  necessary  for  the  pro¬ 
duction  of  deep-etch  plates  on  zinc  or 
aluminum.  In  announcing  these  chemicals, 
the  firm  states  that  its  aim  has  been  to 
produce  chemicals  which  will  be  positive  in 
action  and,  therefore,  lessen  plate  spoilage. 
The  Deep  Etch  Developer  is  cited  as  an 
example  and  it  is  stated  that  it  is  very 
quick  acting  and  will,  to  some  extent,  re¬ 
duce  the  number  of  plates  which  do  not 
print  satisfactorily  because  of  insufficient 
development. 

The  firm  also  announces  that  the  Process 
Supply  Company,  119  E.  York  St.,  Balti¬ 
more  30,  Md.,  will  be  its  selling  agent 
in  Maryland  and  District  of  Columbia. 


Cuts  Cost 

On  Gathering  —  Jogging 
AVAILABLE  NOW 


Write  for  Prices  and  Information. 

UNIVERSAL  JOGGER  CO. 

322  S.  Fourth  St.,  Minneapolis  1 5,  Minn. 
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VIRKOTYPF  Model  A,  Fully  Automat’c 
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m  VIRKOTYPE  Model  H,  Hand  Process  Uni* 


COMPOUNDS  AND  NIKS 

VIRKOTYPE  Compounds  and  Inks 
are  chemically  engineered  to  do 
"stand-out’!  work<  for  you.  Tell  us 
about  your  present  raised  printing 
equipment  and  ask  for  free  test  sam- 
pfes  today. 

*Excluslre  trademark  registered 
U.  S.  Patent  Office. 

VIRKOTYPE  CORPORATION  I 
Main  Office  and  Plant:  I 

1 1 1  Rock  Ava.,  Plainfield,  N.  J.  • 
Midwest  Sales  and  Service:  ^ 

1637  Goold  St.,  Racine,  Wis. 


You  can  easily  turn  out  distinctive 
printing  that  sparkles  and  sells  .  .  . 
VIRKOTYPED  business  and  social 
stationery,  booklets,  menus,  labels, 
advertising  specialties.  Improve  youf 
printing  .  .  .  put  your  shop  out  in 
front.  VIRKOTYPE  is  the  new  way 
to  reach  for  new  customers,  for  new 
jpbs  from  old  customers.  Attach 
VIRKOTYPE  to  your  high  speed 
press  and  get  set  for  volume  business. 

CLIP  AND  MAIL  THIS  COUPON  TODAY! 

VIrkotype  Corp.,  Ill  Rock  Ave.,  Plainfield,  N.J. 

[  6A-C  Send  infomation  and  prices: 

F  □  Model  H.  Hand  Process  Unit 

□  Fully  automatic  models 

Firm  Name _ — 

Address _ _ _ _ _ 

City,  State _ - _ - _ _ 

Signature _ _ _ _ _ _ _ ....... 
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X  28  and  is  precision  straight-line  ground 
to  a  mirror  finish.  Top  is  extra  thick  and 
heavily  ribbed  to  maintain  accuracy.  Heavy 
duty  frame  is  of  2"  diameter,  seamless  steel 
tubing  with  double  braces  to  insure  rigidity 
and  long  life.  Heavy  duty  4"  x  tread 

casters  are  of  the  double  ball  bearing  swivel 
type  with  Vulc-on  composition  tires. 


New  Hydraulic  Make-up  Turtle 

★  The  Nolan  Corporation,  Rome,  N.  Y., 
announces  a  new  Hydraulic  elevating  make- 


up  turtle.  The  new  turtle  features  a  hy¬ 
draulic  mechanism  for  raising  and  lowering 
the  top. 

A  foot  pedal  provides  smooth  fluid  elevat¬ 
ing  action,  with  a  maximum  vertical  travel 
of  5".  Releasing  the  valve  lowers  the  table 
top.  Lining  up  the  working  surface  is  said 
to  be  quick  and  easy  and  is  made  doubly 
simple  by  use  of  positive  limit  stops  with 
a  special  high-low  device.  This  automatical¬ 
ly  provides  a  54  "  differential  for  transferring 
forms.  Surface  of  the  table  measures  2454" 


New  Method  to  Make  Mats 
Easily  Readable 

★  EZC  Matrix  Company,  1231  Race  St., 
Philadelphia,  announces  that  it  has  de 
veloped  an  improved  method  of  blackening 
matrix  brass  to  a  dull  finish,  and  refinisb- 
ing  the  reference  characters  in  white. 

The  operation  is  not  injurious  to  the 
casting  face,  and  performs  the  added  serv 
ice  of  cleaning  the  matrix  as  well. 

The  advantages  of  the  process,  according 
to  the  announcement  include  speeding  up 
line  work  by  reducing  error  by  as  much  as 
40%  and  elimination  of  eyestrain  and 
fatigue  to  the  operator.  Bank  work  and 
revision  of  proofs  are  also  reduced  to  a 
minimum. 

The  EZC  Company  states  that  it  will 
handle  any  size  plant,  large  or  small,  and 
accomplishes  the  work  equally  well  for 
either  sorts  or  a  complete  library  of  mats. 
No  contract  is  necessary,  as  all  jobs  are 
accepted  on  a  per  inch  rate. 

Artwork  Storage  Cabinet 

★  Foster  Manufacturing  Corporation,  123- 
127  North  13th  St.,  Philadelphia  7,  Pa.,  an¬ 
nounces  the  addition  of  a  new  Dustproof 
Artwork  Storage  Cabinet  to  its  line. 

Compact  in  every  respect,  the  Artwork 


mCft’SP££D  JOB  BLACK  INK*...Z-I079 


. .  the  Black  Ink  that’s  making  history! 


•  SSK'51!-'t{li')?Aifil?0FT“B0DY(Z.ii75)  •  ECONOMICAll . . .  Only  75c  per  lb. 
SETS  IMMEDIATELY  ON  PAPER  \n  5  |b.  lots  delivered  in  one  pound  cons. 


•  SETS  IMMEDIATELY  ON  PAPER 


»"•  order:  $1.00.  Send  check  with 

•  DOES  NOT  SKIN  IN  CAN 

*Net  Mpdtobl*  for  ovor  25%  rag  ceotairt  popor.  OrOBf  tOClOy. 


TRI AMGLE  Ink  and  ( '(dor(]o..lnc.  iogi 


.a-l  1  jtli  MriM  I.  \t  «  ^  (irk  I  T.  N  ^ 


over  25  years  service  to  fine  Lithographers  ond  Printers 
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On*  of  a  eomplmt9 
lln»  of  Craftsman 
Lino-up  and  Register 
Tob/es. 


^  Now  You  Get  Even 

GREATER  VERSATILITY 
With  This  Craftsman  Table 


The  Craftsman  Photo- Lith  Layout  Table  .  .  .  the  one  complete  table  for 
essential  operations  in  precise  plate  making  .  .  .  now  brings  you  new  versa¬ 
tility  through  the  addition  of  many  important  new  features.  You  can  work  with 
“jewelers*  accuracy’*  with  the  new  friction-set  removable  dials  .  .  .  interchange¬ 
able  dials  of  various  calibrations  as  fine  as  72nds  .  .  .  and  the  new  non-deflecting 
magnifying  glass  over  the  match  plate. 

Use  Craftsman  for  layout,  registering,  negative  and  plate  ruling,  stripping,  etc. 
Five  standard  sizes  up  to  62"x84". 


CRAFTSMAN  LINE-UP  TABLE  CORP.,  WALTHAM.  MASS. 


George  H.  Chornock,  Jr.,  Gen.  Mgr, 


CHICAGO 
Paul  M.  Nahmens 
719  S.  Dearborn  Street 


CRAFTSMAN  LINE-UP  TABLE  CORP. 

51  River  St.,  Waltham  54,  Macs. 

Without  obligation,  please  send  me  your  Catalog 
of  Craftsman  Line-up  and  Register  Tables. 

Name _ _ _ _ _ 


Compeny 


j  Address 


Cetelef  today 
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women,  novice  and  professional,  to  produce 
screen  processed  signs,  displays,  toys,  nov¬ 
elties,  decorative  decalcomanias,  textile 
prints  and  hundreds  of  other  items  through 
the  Kitway  Method,  without  any  previous 
experience  or  training. 

This  Kit  contains  35  information  packed 
lessons — over  300  pages  covering  every 
phase  of  silk  screen  process.  The  lessons 
cover  such  fields  as  textile  printing,  signs, 
monogramming,  and  photographic  stencils 
in  easy  step-by-step  instruction. 

Added  to  these  lessons  are  14  colorful 
work  projects,  designed  to  put  what  is 
learned  to  actual  practice.  The  student  will 
actually  produce  greeting  cards,  artwork, 
textile  prints,  decalcomanias,  toy  designs  as 
part  of  his  or  her  actual  training.  Also  fur¬ 
nished  are  over  40  screen  process  materials, 
including  such  items  as  stencil  silk, 
squeegee,  oil  and  lacquer  paints,  stencil 


unit  is  made  of  prime  steel,  for  years  of 
satisfactory  service.  Standing  38 high, 
2054"  wide  and  28"  long,  it  provides  over 
14,500  cubic  inches  of  storage. 

The  free  riding  drawers  operate  on  ex¬ 
tended  runners.  Each  drawer  is  18"  wide, 
25"  long  and  3"  deep.  Each  drawer  has 
two  aluminum  handles,  for  ease  in-  operat¬ 


ing  and  a  nickel-plated  index  card  holder 
for  ready  identification  of  the  drawer’s  con- . 
tents. 

The  finish  is  crackle  grey.  It  may  ,be 
stacked  two  high  in  order  to  save  space  in 
smaller  offices. 

Full  particulars  and  a  descriptive  folder 
may  be  obtained  from  the  company. 

New  Silk  Screen  Kit 

★  California  School  of  Screen  Process  an¬ 
nounces  a  new,  concise,  complete  kit  which 
has  been  designed  to  teach  the  art  of  silk 
screen  process  printing  in  its  entirety.  Now 
it  is  said  to  be  possible  for  both  men  and 


papers,  etc.,  to  enable  the  student  to  com¬ 
plete  the  14  work  projects  with  ease. 

Upon  completion,  it  is  stated  that  the 
student  will  be  equipped  to  practice  the 
fascinating  art  of  silk  screen  process  print¬ 
ing  for  profit,  for  an  interesting  new  hobby 
or  for  both. 

Additional  information  can  be  obtained 
by  writing  to  this  firm  in  care  of  G.A.M. 


G€T  CHALLENGE  EQUIPMENT  AT 

ED  PRINTERS 
I llTifiCTV  SUPPLY  CO. 

72  BEEKMAN  STREET  NEW  YORK  7  N  Y 


AUTHORIZED 
CHAUENGE 
DISTRIBUTOR  IN 
NEW  YORK  AREA 
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with  20"  ink  distributor;  K  with  ink  plat«  only.  All 
are  equipped  with  feed  board,  delivery  board,  and  zinc 


Either  way,  it's  mighty  important.  A  good  impression 
makes  a  good  proof  that  makes  a  good  impression  on 
a  customer. 

That’s  why  it’s  good  business  to  own'  a  Challenge 
Series  K  Proof  Press.  The  reciprocating  bed  rides  oit 
anti-friction  rollers  and  that  means  accurate,  unyield¬ 
ing  impressions  .  .  .  plus  easy  operation.  Cylinder  grip¬ 
pers  and  micrometer  side  guide  insure  accuracy.  A 
foot  trip  prevents  offset  on  the  cylinder  packing  dur¬ 
ing  the  return  stroke.  And  the  sliding  feed  board 
gives  full  access  to  the  cylinder  packing. 

Challenge  Series  K  Proof  Presses  are  made  in  two 
sizes  to  handle  anything  from  a  galley  proof  up  to 
l4K”x23^"  or  I9^"x23)4"*  Four  Styles:  KP  with 
automatic  oower  inker:  KA  with  automatic  inker  KE 


CHALLENGE 

PROOF 

PRESSES 

Series  K 


galley  plate.  Write  for  full  details. 


RES.  U.  S.  PAT.  OFF. 


THE  CHALLENGE  MACHINERY  COMPANY 

Main  Office  and  Factories:  Grand  Haven,  Michigan 
"Over  50  Years  in  Service  of  the  Graphic  Arts" 

DEALERS  IN  ALL  PRINCIPAL  CITIES. 
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Halftone  Screen  Counter 

★  A  new  instrument  called  the  Micro-L*ine 
Counter  that  is  said  to  determine  instantly 
and  accurately  the  number  of  halftone  dots 
per  inch,  has  been  announced  by  Micro- 
Lite  Company,  Inc. 

The  counter  consists  of  multiple  layers 
of  transparent  plastic,  surrounded  by  a 


satin-hnish  brass  or  gold-plated  metal 
frame.  The  instrument  is  654”  long  and 
the  width  tapers  from  2  54”  to  IH"-  On 
the  field  a  series  of  precise,  converging  lines 
are  engraved — along  the  sides  are  the  cali¬ 
brations  showing  the  number  o^  lines  per 
inch  and  lines  per  centimeter. 

When  the  counter  is  placed  on  the  half¬ 
tone,  the  inscribed  lines  on  the  device  pro- 
dvffce  a  lens-sharpened,  intense  moire  pat¬ 
tern  against  the  dots  of  the  underlying 
halftone.  Where  the  moire  lines  converge, 
the  exact  count  of  the  halftone  is  read 
on  the  scale.  This  eliminates  the  need 
for  a  magnifying  glass  and  the  tedious 
old  method  of  counting  dots  one  at  a  time 
— more  important,  errors  are  impossible. 

The  counter  is  calibrated  from  40  to  150 
lines  per  inch.  By  merely  multiplying  or 


dividing  by  2,  readings  may  be  obtained 
up  to  300,  and  as  low  at  20. 

The  new  Micro-Line  Counter  is  said  to 
be  unbreakable,  cannot  get  out  of  adjust* 
ment,  and  has  all  inscribed  lines  and  scales 
protected  by  layer  construction.  A  fine* 
grain  black  leather  carrying  case  is  sup¬ 
plied  with  the  instrument.  It  can  be  car¬ 
ried  conveniently  in  the  pocket  since  it 
occupies  less  space  than  an  eye-glass  case. 

Additional  information  can  be  obtained 
by  writing  to  this  firm  in  care  of  GAM. 

New  Work-up  Eliminator 

★  Announcement  is  made  that  No-Wurk- 
Up,  a  product  of  Rusticide  Products  Com¬ 
pany,  will  eliminate  the  age-old  bug-a-boo 
of  work-ups  and  save  expensive  press  time 
and  re-runs. 

Xo-Wurk-Up  is  a  gripping  agent,  which 
when  applied  to  type  forms,  securely 
grips  quads,  monotype,  and  spacers  that 
commonly  work-up. 

X’o-Wurk-Up,  it  is  stated,  will  not  dam¬ 
age  foundry  type,  metal  furniture  and 
other  material  required  for  re-use. 

Additional  information  can  be  obtained 
by  writing  to  this  firm  in  care  of  GAM. 

Pyrometer  Measures  Surface 
Heat  of  Formers  and  Scorchers 

★  A  compact,  portable  instrument  is  now 
available  for  measuring  surface  tempera¬ 
tures  of  formers,  scorchers,  casting  boxes. 
Linotype  machine  mouthpieces,  etc.  It  is 
the  Alnor  Pyrocon,  manufactured  by  Illinois 
Testing  Laboratories,  Inc. 

The  announcement  states  that  surface 
heat  of  formers  and  scorchers  can  be  quick¬ 
ly  and  accurately  determined  with  the 


"Built  for  Heavy  Duty  in  Folding  Books" 


NEW! 


McADAMS  POWER  PAPER  F0LDIN6  MACHINE 

The  Norwood  36"  Single  Fold  Model 

A  modem  fast  folding  machine  for  folding  composi¬ 
tion  copy  and  steno  books,  also  diaries,  memo  books 
etc. 

Folds  one  sheet  up  to  48  sheets  at  one  time,  single 
fold  up  to  36"  width.  Operates  remote  variable 
control,  Fast.  Write  for  Bulletin  G-500. 


.JOHN  McADAMS  &  SONS,  Inc. 

.  22  KNIGHT  STREET  •  NORWALK  CONN  U.S  A 
ESTABLISHED  1842 
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V. 


HAMILTON 

IMPOSING  TABLES 

are  printing 

pnomm 

I  equipment 


Back  in  the  days  when  time  and 
costs  didn’t  figure  so  importantly, 
most  any  kind  of  imposing  table 
was  often  considered  adequate  for 
almost  any  plant. 

Today  Hamilton  Job  and  News¬ 
paper  Imposing  Tables  are  selected 
for  their  aid  to  printing  production 
.  .  .  frequently  are  designed,  by 
users  themselves,  to  fit  exactly  into 
the  production  methods  they  find 
most  profitable  in  their  own 
plants.  To  design  your  own,  you  make  your  own  selection  of  standard 
tops,  holding  frames  and  material  storage  units.  Combinations  possible 
are  practically  without  limit.  And  there’s  no  extra  cost! 

With  Hamilton  Imposing  Tables  you’re  set  for  years  of  profitable  pro¬ 
duction  for  Hamilton  quality  appears  in  every  detail  from  the  precision- 
ground  tops  to  the  modern,  attractive,  metallic-gray  finish  that  outlasts 
finishes  of  all  other  types. 

Have  you  considered  imposing  tables  from  the  printing  production 
viewpoint?  Your  Hamilton  Dealer  can  give  you  full  information.  Or 
write  direct  to  us. 

Hamilton  Manufacturing  Company  /  i 

TWO  RIVERS,  WISCONSIN  t  * 


Your  Name. 


Company. 


Street  Address. 


Send  us  full  information  about  Hamilton  Imposing 
Tables  designed  to  our  own  specifications. 

Send  us  free  copy  of  your  Composing  Room  Layout 
Booklet. 


ii 

il 


•  : 

il 


H 

I 

.1 

!5" 


Pyrocon,  thereby  eliminating  mat  distor¬ 
tions  caused  by  improper  temperatures. 
Covers  and  bases  of  all  formers  and  scorch¬ 
ers  can  be  uniformly  set — important  for  best 
results.  Burned-out  electric  units  or  ele¬ 
ments  of  spot-heating  scorchers  are  said  to 
be  quickly  discovered  with  this  handy  de¬ 
vice. 

The  Alnor  Pyrocon  is  also  said  to  be  in¬ 
valuable  in  stereotype  departments  for  test¬ 
ing  temperatures  of  casting  boxes  and 
spouts  of  autoplates  and  automatics.  And 
the  temperature  of  metal  in  all  types  of 
automatically  controlled  pots  can  be  close¬ 
ly  checked.  The  Pyrocon  indicates  when 
controls  need  resetting. 

Mouthpieces  on  Linotype  machines  can 
also  be  measured  for  proper  temperatures. 
The  use  of  the  Pyrocon  in  the  composing 
room  can  eliminate  operators’  estimates — 
accurate  testing  of  temperature  means  bet¬ 
ter  cast  slugs.  A  variety  of  interchangeable 
thermocouples  is  available  for  many  applica¬ 
tions. 

Additional  information  can  be  obtained 
by  writing  to  this  firm  in  care  of  G.A.M. 

Device  to  Apply  Color  Chips 

★  New  Jersey  Machine  Corp.,  announces 
that  it  has  created  an  attachment  for  its 
Pony  Labelrite  machine  which  will  apply 
color  chips  to  sample  paint  cards. 

It  is  stated  that  the  first  unit  of  this 
kind  has  been  shipped  to  the  Sherwin 
Williams  Paint  Company,  where  it  is  be¬ 
ing  used  to  apply  color  chips  simultane¬ 
ously  to  sample  paint  cards.  It  is  antici¬ 
pated  that  the  daily  8-hour  production  will 
be  10,000  to  12,000  sample  cards. 

The  announcement  further  states  that 
this  attachment  will  make  it  possible  for 
the  Pony  Labelrite  to  make  counter  dis¬ 
play  cards  for  razor  blades,  lipstick  colors, 
*  etc.,  and  other  point-of-purchase  selling 
aids. 

Additional  information  can  be  obtained 
by  writing  to  this  firm  in  care  of  G.A.M. 


New  Shoe  Pads  Relieve  Strain 

if  Arnold  Distributors  announces  new 
feather-light  shoe  pads  which  are  said  to 
bring  soothing  relief  from  the  strain  of 
standing  at  work.  They  are  also  said  to 


offer  new  comfort  and  relaxation  from  the 
discomforts  of  corns,  callouses,  fallen  arch¬ 
es,  as  well  as  reduce  fatigue,  nervous  ir¬ 
ritability,  lack  of  energy.  The  announcement 
further  states  that  they  absorb  surface 
shocks,  support  tired  feet  and  relieve  pain¬ 
ful  pressures. 

They  feature  specially  molded  long- 
lasting  sponge  rubber  soles  and  heels  with 
heat-resistant  felt  linings.  Clamping  on  the 
outside  of  shoes  quickly  and  easily,  they  are 
removed  in  a  jiffy.  No  rubber  ever  touches 
soles  of  shoes. 

Additional  information  can  be  obtained 
by  writing  to  this  firm  in  care  of  G.A.M. 

New  Color  Guide  for  Boxboard 

★  A  new  and  different  color  guide  has  just 
been  introduced  by  I  PI.  It  is  the  Color 
Guide  for  Boxboard,  prepared  especially  for 
package  printers,  designers  and  production 
men. 

The  new  guide  shows  40  colors  (var¬ 
nished  and  unvarnished)  on  both  clay- 
coated  and  patent-coated  board.  In  handy, 
pocket  size,  it  packs  a  wealth  of  packaging 
information  in  a  few  cubic  inches.  In  addi- 


SOLD  THROUGH  RELIABLE  DEALERS 


W.  J.  HOLTMEIER,  INC. . 

71  West  23rd  Street,  New  York  10,  N.  Y. 

AUTHORIZED  EASTERN  MORRISON  DISTRIBUTOR 
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125  W.  MELVINA  STREET  •  MILWAUKEE  12,  WIS 


Day  by  day  C&G  Saw  Trimmers  set  new  high-efii* 
ciency  standards  with  faster  work,  greater  accuracy 
and  improved  safety  —  all  at  lower  maintenance  cost. 
Your  experience  with  other  saw  trimmers  may  medce 
this  hard  to  believe,  but  there's  plenty  of  proof  in 
yoiu:  copy  of  the  new  C&G  3A-45  folder.  It's  free . . . 
and  waiting  to  go  out  the  moment  your  request 
comes  in.  No  obligation. 
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tion  to  the  80  color  specimens,  there  are 
four  pag:es  of  valuable  information  and  sug* 
gestions  for  package  printers.  Included  is 


According  to  I  PI,  the  ink-film  thickness 
of  each  color  closely  approximates  the  com¬ 
mercial  average  obtained  in  package  print¬ 
ing  plants.  Thus  the  designer  and  produc¬ 
tion  man  may  better  visualize  final  appear¬ 
ance  of  their  color  choice.  Also,  both  the 
clay-coated  board  and  the  patent-coated 
board,  are  standard,  commercial  boxboards 
used  by  package  printers. 

In  the  new  Color  Guide  for  Boxboard, 
IPI  points  out  that  every  ink  for  color 
printing  on  packages  must  be  individually 
formulated.  It  must  suit  the  kind  of  print¬ 
ing,  the  paper,  ^ard  or  other  material  and 
meet  specifications  of  the  particular  pack¬ 
age.  Adjustments  in  color  to  meet  individ¬ 
ual  tastes  can  be  made  when  the  ink  is 
engineered. 

IPI  oilers  the  new  Color  Guide  for  Box- 
board  free  to  package  printers  and  other 
ink  users.  Requests  may  be  made  direct 
to  International  Printing  Ink,  Division  of 
Interchemical  Corporation,  350  Fifth  Ave., 
New  York  1,  N.  Y.,  or  to  the  nearest  local 
IPI  branch  office. 


a  check  list  for  packaging  ink  and  an  ex¬ 
planation  of  color  measurement  and  control. 

As  in  all  IPI  Color  Guides,  the  new 
Color  Guide  for  Boxboard  gives  the  hue, 
value  and  chroma  of  each  color  specimen. 
These  are  in  accordance  with  A.S.A.  Spe¬ 
cification  and  Description  of  Color,  Z-44. 

IPI  states  that  colors  in  this  guide  were 
selected  as  those  best  suited  for  general 
package  printing.  Choice  of  the  40  colors 
was  made  with  the  help  of  experts — men 
with  years  of  practical  experience  in  apply¬ 
ing  printing  inks  and  color  printing  to  pack¬ 
ages. 


New  Printing  Purchasing  Method 

★  The  Cullom  &  Ghertner  Company,  con¬ 
tract  printers  and  lithographers  of  Nash¬ 
ville,  Tenn.,  and  Atlanta,  Ga.,  announce 
the  introduction  of  the  “C  &  G  Plan,”  a 
new  method  of  purchasing  printing.  It  is 
claimed  for  the  “C  &  G  Plan”  that  it  will 
enable  large  users  of  commercial  and  indus¬ 
trial  printing  to  contract  for  their  annual 
requirements  at  substantial  savings. 

The  Printwell  Company,  Inc.,  24  W. 
20th  St,  New  York  City,  has  been  desig¬ 
nated  as  exclusive  sales  agents  for  Cullom  & 
Ghertner  in  the  East.  Their  Eastern  Divi- 


✓T 

IT'S  AM 


^VeoiJ 

GRAPHIC  NON-MELT  ROLURS 

For  serviceable,  low-cost  operation 
of  job  and  small  high-speed  presses. 
Trouble  free  operation  during  hot 
and  humid  weather. 


IDEAL  ROLLER  &  MANUFACTURING  COMPANY  Long  Ulond  City 


1,  N.Y. 
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WRITE  FOR  COMPLETE  INFORMATION 

SOUTHWORTH  MACHINE  CO. 

"50  Years  Service  to  The  Graphic  Arts" 

30  WARREN  AVENUE  Tel.  4-1424  PORTLAND.  MAINE 


GRAPHIC  ARTS 
DIVISION 

Southworth  also  manufactures  -  Portland  Punches,  Power  Corner  Cutters,  Paper  Joggers, 
Simplex  Paper  Conditioners,  Holdfast  Hangers,  Automatic  Skid  Lifts,  Humidifiers,  etc. 


''BEST  INVESTMENT 
WE  EVER  MADE" 


MPA-NV 


•0  warren  ' 

^rtiend  2* 

Oentle®®®** 


Weetero 


advl.8®^_^ 
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lASSCO 

•  PRODUCTS^  I 

Full  production  equipment 

for  handling  big  or  small 

jobs  — 

•  '  curotely. 

•  Service  and  Qualify 

for  15  years 


"JPINNIT^ 

PAPER 

DRILLS 


*105 


Drilling,  slitting  and  slotting  —  big 
equipment  senrlce  at  reasonable  cost. 
Lassco  “Spinnits”  are  built  to  last. 


Model 

20 


LASSCO 

CORNER 

ROUNDER 


20 


Incl.  one 
cutting 
blade 


also 

available 

Cerier  Rounder 
Model  ''50" 

H«svy*duty 
cabinet  model 


Self-sharpening,  sheer 
action  cutting  units, 
readily  interchange¬ 
able. 

available  In  four  Mixes 


LASSCO  PRODUCTS,  INC. 

485  Hague  St.,  Rochester  6,  N.Y. 


sion  sales  manager  in  charge  of  sales  and 
promotion  is  Louis  M.  Snyder.  Mr.  Snyder 
is  the  creator  of  many  printing  ideas  and 
business  forms.  In  the  past  25  years,  he 
has  developed  more  than  22  patents  dealing 
with  interleaved  carbon  forms  and  time- 
saving  devices. 

1949  Paper  Year  Book 

★  Publication  of  the  1949  edition  of  The 
Paper  Year  Book  has  recently  been  an¬ 
nounced!  The  seventh  annual  edition  of  the 
encyclopedia  of  paper  has  been  completely 
revised  and  brought  up  to  date,  and  accord¬ 
ing  to  the  publishers,  includes  for  the  first 
time  a  complete  division  of  more  than  100 
pages  devoted  exclusively  to  printing  and 
fine  papers. 

This  volume  of  592  pages  presents  com¬ 
plete  and  detailed  information  on  well  over 
1,000  different  papers  and  paper  products, 
as  well  as  related  items,  illustrated  with 
more  than  700  photographs  and  100  charts 
and  tables.  Among  the  nine  major  divi¬ 
sions  of  the  book  are  sections  on  coarse 
paper  and  paper  product  data,  fine  paper 
and  printing  paper  data,  charts  and  tables 
on  printing  and  wrapping  papers,  paper 
markets,  practical  paper  testing  and  paper¬ 
making. 

The  Paper  Year  Book  is  edited  by 
Bernard  Seltzer.  It  is  8^x11^  inches  and 
is  bound  in  a  hard  cover  of  yellow  leather¬ 
ette  embossed  in  black.  The  book  sells  for 
$10.00  in  the  U.  S.  and  Canada  and  can 
be  obtained  from  G.A.M. 

New  Manual  of  Basic  Printing 

★  Stanford  University  Press,  Stanford,' 
Cal.,  recently  published  Printing  Primer 
by  Hartley  E.  Jackson.  This  laboratory 
manual  of  basic  printing  is  designed  to 
be  used  with  the  textbook.  Newspaper 
Typography  by  Hartley  E.  Jackson. 

The  Printing  Primer  is  a  working  man¬ 
ual  which  provides  fundamental  knowl¬ 
edge  of  printing  processes  such  as  setting 
and  distributing  of  type,  simple  presswork, 
newspaper  headlines  and  page  make-up, 
lock-up  measurements  and  copy-fitting. 

The  manual  provides  a  basic  knowledge 
of  printing  and  some  of  its  problems  for 
those  who  prepare  material  for  printing, 
those  who  use  printing  and  for  students. 

It  contains  52  pages  with  many  illus¬ 
trations  and  sells  for  $1.00. 
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Attention— all  Printers,  Lithographers 


MOUNTING  •  DIE-CUTTING 
EASELING  •  PORTFOLIOS 
PAPER  &  BOARD  LINING 


SERVICE  MOUNTING  &  FINISHING 


A  division  of 


nc.,  Chicago  II,  III 

SUParier  S105 


SERVICE  BINDERY  CO 

360  E.  GRAND  AVE 


JLE  FORMS  Large^  Small  or  Complicated 

are  easily  made-up  if  produced  with  the  use  of  the 
UNIVERSAL  MONO-TABULAR  BROACH 


Combining  quaiity  with  speed 
and  ease  of  production 
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New  Model  Paper  Driller 

★  A  new  high  production  paper  driller 
with  foot  feed  has  been  announced  by  the 
Pioneer-Toledo  Corporation,  1212  Jackson 


St.,  Toledo,  O.,  to  round  out  its  line  of 
economically  priced  bench  and  pedestal 
machines. 

Advance  notice  from  F.  S.  Young,  presi¬ 
dent  of  the  company,  discloses  the  fact  that 
the  driller  w'ill  carry  an  automatic  gauge, 
32"  table  with  black  plastic  surface,  and 
an  all-steel  welded  cabinet  with  chip  and 
accessory  drawers.  In  other  res.pects  this 
new’  Model-F  will  follow  the  established 
design  and  construction  of  the  other  models. 

New  Typing  Manual 

★  A  booklet  for  better,  faster  and  in¬ 
creased  typing  production  has  just  been 
published  by  Remington  Rand  Inc.  under 
the  title  “Electric  Typing  vs.  Manual  Typ¬ 
ing.’’  Based  on  exhaustive  research  by  the 
company’s  Typewriter  Utilization  Service, 
it  is  a  comprehensive  survey  of  the  many 
factors  which  affect  modern  business  office 
procedure. 

The  latest  in  a  continuing  series  of  in¬ 
formative  booklets,  “Electric  Typing  vs. 
Manual  Typing’’  supplies  factual  answers  to 
questions  on  the  hows  and  whys  of  more 
efficient  office  output.  Every  known  factor 
affecting  the  cost,  operation  and  produc¬ 
tivity  of  typewriters,  their  effect  upon 
quality  of  work,  employee  morale,  etc.  is 
analyssed  and  discussed  authoritatively  in 
detail. 


“Electric  Typing  vs.  Manual  Typing’’  or 
any  of  the  previous  bulletins  in  the  series 
may  be  obtained  without  cost  from  the 
Utilization  Department,  Typewriter  Divi¬ 
sion,  Remington  Rand  Inc.,  315  Fourth 
Ave.,  New  York  10,  N.  Y. 

New  Plane-O-Plate  Shavers 
Have  Built-in  Safety  Features 

★  It  is  announced  that  double  safety  in¬ 
surance,  to  absolutely  guarantee  that  the 
table  will  stop  when  it  has  reached  the  end 
of  its  prescribed  movements,  is  built  into 
the  new  Plane- O- Plate  plate  shavers  being 
manufactured  by  Monomelt  Co.,  Inc.,  1611 
Polk  St.,  N.  E.,  Minneapolis  13,  Minn. 

First,  safety  levers  and  micro  switches 
to  shut  off  the  current  are  installed  at ’each 
end  of  the  carriage.  Second,  thread  reliefs 
on  each  end  of  the  lead  screw  provide 
safety  zones'  to  prevent  jamming  the  table 
or  damaging  gears  if  either  the  levers  or 
switch  should  fail. 

When  the  table,  moving  backward  or 
forward,  hits  the  safety  lever  the  micro 
switch  shuts  off  the  current.  Should  the 
table  move  over  the  lever,  a  hinge  in  the 


lever  permits  moving  the  table  back  with¬ 
out  damage  to  the  mechanism. 

The  lead  screw  thread  reliefs  provide  an 
extra  safety  measure  as  a  guard  against 
possible  failure  to  raise  the  safety  lever 
hinge. 

All  new  Plane-O-Plates  are  equipped 
with  the  safety  levers,  micro  switches  and 
thread  reliefs.  Some  old  models  also  can 
be  adapted  to  incorporate  these  new  safety 
features. 
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are  known  for 

j^^b^Ji^®^^^^TROUBLE*FREE  performance 

on  all  types  of  presses. 

We  make  special  plates  for  plastics,  metal  cloth,  etc. 
Consult  us  on  your  special  rubber-plate  problems. 
Complete  facilities  for  ART,  TYPESETTING, 
ENGRAVING.  Past  Service  Anywhere 


Porter  feyno 


qaft 


r/  -  X>  ^  ^  s'>;  -  ,  i 

Lockwood 

SUPERIOR  PRESS 


For  Multicolor  Operation 

One,  two  or  three  colors  on  all  types 
of  gummed  and  ungummed  labels, 
stickers  and  tape.  Also  prints  tags, 
bag  tops,  match  book  covers,  business 
cards,  etc.  All  press  operations  are 
automatic.  Can  be  equipped  with  per¬ 
forating  and  numbering  units  which 
fit  into  printing  chase.  Prints  from 
electros,  type,  plastic  or  rubber  plates 
. . .  slits,  rewinds  or  cuts-off  in  one 
operation.  5400  impressions  per  hour 
at  top  speed. 


.Tu  avtHOt 


HtVl 


The  Graphic  Arts  Monthly — ]une,  1949 


I 


PLAYBACK 


*179 


instantly  with  life-like  clarity.  Preserve 
for  1,000,000  replays  or  erase  the 
wire  or  tape  for  immedi- 
ate  re-use. 


THE  PENTRON  CORPORATION 

611  W.  Division  St. 

Chicago  10,  III. 


THE  ^ 

ASTRA-SONIC 
PORTABLE 
TAPE  RECORDER 


Y  An  economical  in¬ 
strument  with  profes¬ 
sional  features  found 
in  no  other  tape  re¬ 
corder  at  this  price. 


FREE 


NAME _ 

ADDRESS. 


POSITION. 


CATALOG  OF 
PENTRON  RECORDERS 


THE 

ASTRA-SONIC 
PORTABLE  WIRE 
RECORDER  & 
RADIO-PHONOGRAPH 
COMBINATION 


$199 


r  Records  directly, 
with  perfert  fidelity, 

from  its  own  radio,  voice,  music, 

phono,  or  mike,  on  the  wire^^x^  radio  shows,  con- 

ferences,  speeches,  phono 
records,  meetings.  Perfect  for 
home  or  office.  Any  amount  of  re- 
cording  up  to  an  hour.  Exclusive  features 
on  all  units:  timing  meter,  F.M.  jack,  P.A. 
system,  etc. 


RECORD 


WITH  A  PENTKON  WIRE  OR  TAPE  RECORDER 


I 


New  Tauber  Inserter 

★  A  new,  improved  model  of  Tauber  In¬ 
serter  has  been  announced  by  Tauber  Plas¬ 
tics,  Inc.,  200  Hudson  St.,  New  York  City. 
This  machine  has  been  equipped  with  an 
automatic  feeder  device  that  is  said  to 
step  up  considerably  the  speed  of  the  in¬ 
serting  operation. 

Called  Floor  Model  No.  12,  this  latest 
development  in  Tauber  Inserters  is  said  to 
offer  a  real  production  unit  to  users  of  this 


type  of  mechanical  binding.  It  works  with 
equal  speed  on  plastic  or  wire  coil  type  of 
binding. 

Also  available  with  this  model  are  inter- 
,  changeable  feeder  units  for  inserting  twists 
from  3/16"  through  ^4",  and  through 
1J4"  diameter. 

The  insertion  speed  of  the  machine  is 
several  times  faster  than  could  be  done 
manually.  Simple  to  operate,  the  announce¬ 
ment  states  that  it  attains  good  production 
speed  without  any  special  skill. 

Booklet  re  Rubber  Plates  " 

★  “Successful  Molded  Rubber  Printing 
Plates’*  is  the  title  of  an  instruction  manual 
issued  by  Econo  Products,  Incorporated,  for 
the  benefit  of  those  who  have  installations 
of  Econo  rubber  platemaking  equipment. 

The  booklet,  which  describes  the  actual 
step-by-step  production  of  resilient  molded 
printing  plates,  carries  a  very  helpful  sec¬ 
tion  on  controlling  shrinkage  in  the  matrix. 
According  to  the  company,  the  only  raw 
mat  material  on  the  market  in  which  shrink¬ 
age  can  be  controlled  is  Econo’s  Plastiply. 

Additional  information  may  be  obtained 
by  writing  Econo  Products,  Incorporated, 
in  care  of  GAM. 


GALLEY 

CABINETS 


ALL-STEEL 

PRECISION 

FABRICATED 


IMMEDIATE 

DELIVERY 


STANDARD 

EQUIPMENT 

FOR 

DEALERSHIP 

DISTRIBUTION 


Moistaire  Cabinet  Company,  makers  of 
metal  cabinets  for  industry  for  over  a 
quarter  of  a  century,  present  the  latest  type 
of  standard  all-steel  printers’  galley  cabinets 
and  allied  equipment.  All  cabinets  are  made 
of  quality,  heavy  gauge  furniture  'metal, 
precision  fabricated  and  durably  and  at¬ 
tractively  finished  in  olive  green  baked 
enamel.  Available  in  a  range  of  sizes  to 
meet  practically  all  requirements.  Special 
equipment  designed  to  specifications. 

Distribution  through  dealers  only. 

Write  for  Information  and  prices. 


MOISTAIRE  CABINET  COMPANY 

2410-l«  W.  Harold  S».,  Phila.  32,  Pa. 
Baldwin  9-2759  Baldwin  9-5654 
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Graphic  Arts  Oddities 


T  VALUABLE  MANUSCRIPT  BOOKS  of  the  Middle  Ages 
^  sometimes  were  provided  with  thick,  wooden,  cup¬ 
board-like  “doors"  which  sprang  open  at  the  touch  of  a 
switch  to  reveal  ...  in  a  recess  ...  a  beautifully  wrought 
crucifix  or  a  priceless  jeweled  decoration. 


PaUttafU  and  wood  engravers 
belonged  to  the  .same  guild 
in  medi.'tval  \'enice,  Italy. 


WHEN  in  1814  the  London  ‘TTimes”  set 
up  the  world’s  first  steam-operated  press  in 
their  shops,  they  compensated  the  displaced 
hand-press  operators  by  paying  them  their 
salaries  until  they  found  similar  employ¬ 
ment  elsewhere. 


X  N  THE  15th  century,  printers  usu¬ 
ally  cast  type  for  only  one  page  at 
a  time! 


WE  BUT— SELL— LIQUIDATE— COMPLETE  PRINTING  PLANTS  OR  SURPLUS  EQUIPMENT 


GRAPHIC  ARTS  EQUIPMENT  CO. 

127  W.  Harrison  St.  •  HArrison  7>0085  *  Chicago  5/  IH. 


Order  Now 


FROM  THE 


Bausch  &  Lomb  Linen  Tester  5X  ..  $10.00 
Seerite  L.T.  1x1  $5.00;  Tripods  ..  ..$1.50 
Winsor  &  Newton  Red  Sable  brushes 
J.  Gillott's  Steel  Pens;  E.  C.  Muller  Tools 
Dixon  Erasers  &  Finishing  Rubbers 

COMPOSING  EQUIPMENT 

Steel,  Rustproof  or  Aluminum  Galleys 
Cabinets — Single  Tier  Holds  25;  Double 
Tier  50;  Four  Tier  100;  Any  Size 
83/4x13;  10x16,  61/4x231/2/  81/2x231/2 
Steel  Imposing  Tables — 31x39,  39x65, 
51x75,  Var.  styles.  Galleys,  Letterboards, 
Furniture,  Chase  Storage,  etc. 

Steel  Cut  Cabinets,  Type  Cabinets. 
Strip  Reglets — 3,  4,  6,  8,  9,  10,  12,  18  pt. 
Strip  Furniture — 2  to  30  line 
Furniture-Reglets  Cabinet  and  Contents, 
Type,  Lead  and  Slug,  Space  and  Quad, 
etc.  Cases,  Chase  Racks,  Mashek  Form 
Trucks,  Linotype  Copy  Desks,  Matrix 
Cabinets.  All  size  cutting  sticks. 


PRES-TO  OILER 

Right  amount  oil — right  spot . .  $1.25 

ROUSE^EFFla  eTiCY'ITEMS 
Composing  Sticks,  Steel  or  Stainless 
Aluminum  Line  Gauges,  8"-12"-18"-22" 
Make-up  Rules  •  Register  Quoins 
Hand  Miterers  •  Type  Mortisers 
Vertical  Rotary  Power  Miterers 
Lead  and  Rule  Cutters — Slug  Clippers 
Band  Saws  •  Form  Trucks _ 

Acme-Morrison  Stitchers  1/4",  Vi",  3^" 

Climax  Power  Paper  Drills 

Pioneer  Power  Paper  Drills 

Bindery  Trucks  •  Drying  Racks 

Evans  Gathering  Racks 

Lassco  Desk  Round  Comer  Cutter  $20.00 

Master  Paper  Punch,  3  R.H.  heads  19.50 

Printers  Blue  Denim  Aprons .  1.25 

Minden  Paper  Gauge  .  16.50 

Hammond  Saws,  Routers,  Casting  Boxes 
Proof  Presses,  Paper  Cutters 
Expansion  Roller  Trucks,  Ball  Bearing 
Perforators — Slitters — for  all  presses 
Numbering  Machines,  Press  Counters 


NATION'S  SUPPLY  HOUSE 

static  Tinsel  Wire  Cent.  12  Yds.  ..  $2.00 
^  -  Lufkin  6,12  pt.  &  ag.  Line  12"Gauge  2.50 
Lufkin  24"  Newspaper  Line  Gauge  5.20 
‘  Lufkin  Micrometer  with  ratchet  .  1 3.50 
Mesurall  72"  Tape  Rule  pts.  in.,  ag.  3.00 

HjPf;  Type  High  Gauges  2.25 

Brass  Line  Gauge — 6-12  Pt.,  in.,  ag.  1.00 
Rouse  Aluminum  12"  line  gauge  1.00 
Stainless  Steel  6-8-10-12  pt.,  12  in.  2.00 
'  12"  Copyfitting  Slide  Rule  ..  2.00 

Megill  Spring  Tongue  Gauge  Pins  1.80 
An  Megill  Perfect  Register  Gauges,  Set  2.00 

eicft  Paper  Pad  Counter  2.00 

..$1.50  Universal  Gripper  Fingers,  Set  of  12  2.50 

«s  ,  Bone  Folders,  6",  7"  35c;  8"  40 

r  Tools  Tweezers  ...75c  with  Bodkin  .1.25 

_  Gillette  or  Exacto  Make-R.  Knives  1.00 

T  Tympan  Stabbers,  aluminum  handle  1.25 

jys  Ink  Knives  6"  $1.50;  8"  $2.40;  10"  3.25 

Double  Curve  Planers  $1.60;  Midget  .50 

V  Size  Planers  $1.45.  Proof  Planers  1.75 

,x23Vt  Ordinary  Planers  6x3i/»  $1.10  8"...  1.35 

39x65  Plate  Brush  $1.25;  Type  Brush _  1.00 

boards!  Sinkers,  box  . .  3.65 

Miller  Tail  Slur  Steel  points  ....  3.00 
ibinets.  Adjustable  quad  guides,  set  of  3  ...  3.00 
,  18  pt.  Acme  Fountain 
Dividers,  Flinker 


WEAR 

NEW  ELECTRIC  WELDED  STEEL  CHASES 
8x12  CAP....$I2.00  I4'/2x22  CAP....$I4.50 

10x15  CAP  A  Kluge....$l2.50  12x18....  13.50 

Miehle  Vertical... .$16. 50  Horizontal....  25.00 
Kelly  No.  I....$I6.20  Little  Giant....  12.00 


TRIMMING 
BOARD 
—TISSUE  OR 
CARDBOARD 

6x  6" _ $  4.00  8x  8  _ $  5.00 

10x10  .  6.50  12x12 _  8.50 

15x15  .  16.00  18x18  .  22.00 

24x24  .  34.50  30x30 _  45.00 

Finger  guard  rails  50  to  75  cents  extra 


New  Gravure  Etching  Process 

★  The  American  Type  Founders’  exhibit 
at  the  American  Management  Association’s 
Packaging  Exposition  at  Atlantic  City  in 
May  featured  the  new  ATF-Klingrose  roto¬ 
gravure  cylinder  proof  presses,  as  well  as 
the  ATF  Henderson  gravure  cylinder  etch¬ 
ing  process. 

The  rotogravure  cylinder  proof  press,  for 
which  patents  are  pending,  is  the  first  such 
press  to  be  made  commercially  available 
to  the  trade.  With  this  press,  according  to 
ATF,  pre-printing  proofs  can  be  pulled  of 
engraved  cylinders,  and  corrections  made 
without  mounting  cylinders  on  major  pro¬ 
duction  equipment. 

The  ATF  Henderson  etching  equipment 
greatly  simplifies  production  and  improves 
the  quality  of  rotogravure  cylinders.  ATF 
also  said  the  Henderson  gravure  cylinder 
etching  process,  by  the  elimination  of  car¬ 
bon  tissue,  provides  greater  control  of 
register  and  gives  a  continuous  image 
around  the  cylinder  without  lap‘  lines.  This 
new  technique,  according  to  the  company, 
makes  gravure  cylinder  etching  as  mechan¬ 
ical  and  controllable  as  photoengraving. 

The  complete  line  of  ATF-Klingrose 
gravure  presses  now  available  was  illus¬ 
trated  by  montages  at  the  exhibit.  These 
•presses  include : 

PA  Multigravure  Press,  built  in  web 
widths  of  32"  and  42",  for  printing  on 
glassine,  cellophane,  film,  laminated  foils, 
and  a  wide  range  of  papers  used  for  gift 
wrappings,  labels,  box  and  candy  wraps, 
newspaper,  tabloid  and  magazine  inserts. 
This  press  will  print  four  colors  on  one 
side,  two  colors  on  both  sides,  or  three 
colors  on  one  side,  and  one  color  on  other 
1  side,  with  operating  speeds  up  to  450  feet 
i  per  minute.  These  presses  are  built  to  print 
j  up  to  eight  colors  at  one  time. 

I  HD  Two-Color  Heavy  Duty  Gravure 
j  Press,  built  in  web  widths  of  56",  62"  and 
j  72"  for  printing  on  paper,  tissue,  filnf, 
[  laminated  foil  and  light  board,  with  speeds 


up  to  600  feet  per  minute.  This  press  will 
print  two  colors  one  side,  or  one  color  on 
each  side,  and  is  used  by  paper  converters 
for  decorated  papers,  hosiery  tissues  and 
bags,  cover  papers,  soap  wraps  and  other 
specialties.  The  HD  press  can  be  equipped 
with  a  folder  for  magazine  and  newspaper 
work. 

HD  Single-Color  Heavy  Duty  Gravure 
Press,  built  in  web  widths  of  56",  62"  and 
72"  for  printing  on  tissue,  paper  and  light 
board,  with  speeds  up  to  1,000  feet  per 
minute. 

NVVP  Two-Color  Utility  Press,  which 
prints  maximum  web  width  of  26"  and  de¬ 
livers  rewound  roll  only,  for  cellophane, 
glassine,  paper  and  laminated  foil. 

Other  Klingrose  units  illustrated  at  the 
exhibit  consisted  of  finishing  equipment, 
such  as  the  PC  unit,  a  single-color  machine 
for  web  printing  or  coating,  made  in  32", 
42",  52"  and  60"  w'eb  widths;  the  rotary 
sheeter,  designed  to  sheet  to  proper  register 
pre-printed  rolls  up  to  38"  wide;  and  the 
web  folder,  for  magazine,  newspaper  and , 
catalog  work,  built  in  various  sizes  for  pro¬ 
ducing  4-,  8-,  16-,  and  32-page  folded 
signatures. 

Further  details  on  the  gravure  presses 
illustrated  at  the  Packaging  Exposition  are 
available  from  American  Type  Founders, 
Klingrose  Gravure  Division,  Elizabeth  B, 
New  Jersey. 

To  Exhibit  Foreign  Printing 

★  Printers  in  countries  other  than  the 
United  States  are  being  requested  by  the 
Chicago  Club  of  Printing  House  Craftsmen 
to  send  samples  of  quality  printing  for  ex¬ 
hibit  first  at  a  meeting  of  the  Chicago  Club 
and  later  for  display  during  the  national 
exhibit  of  printing  machinery  and  equip¬ 
ment,  to  be  held  in  Chicago,  early  in  Sep¬ 
tember,  1950.  The  Chicago  Club  will  be 
host,  during  the  printing  machinery  show, 
to  the  annual  convention  of  The  Interna¬ 
tional  Association  of  Printing  House  Crafts- 


OXY  NEUTRALIZER  BAR 

for  Effective  Static  Elimination 

PARABOLIC  HEATERS 

(Gas  or  Electric) 
for  Drying  and  Shee^onditionii^ 


Products  Inc. 
74-32  Jamaica  Avenue 
Woodhaven  21,  N.  Y. 


152 


The  Graphic  Arts  Monthly — June,  1949 


A  GREATLY  IMPROVED  MAGAZIHE  FOR  LINOTYPE  MACHINES 

$14000 

ALUMINUM  ALLOY 
TOP  PLATE 


This  BAR  of  STEEL  to  Give  Greater  Rigidity  and  Strength 


20%  Thicker 
Side  Bart 
Tempered 
Aluminum  Alloy 


BRASS  LOWER 
PLATE 

Less  Liable  to 
Damage 


Rib  Bart  Are  Made  of 
Tempered  Aluminum 
Alloy  for  Added 
Lightness 


EXTRA 
DOWEL 
at  Lower 
Corner 


An  Extra  Dowel  at  Both  Lower 
Corners  of  Plates  to  Stiffen  Against 
Rough  Handling  When  Changing 
Magazines 

Available  at  most  independent 
supply  houses 

Montgomery  Company,  Inc.,  Towanda,  Pa. 

Originator  of  the  Half  and  Half  Magazine 


CAST  ALUMINUM  Alloy  EscapOment  Cover 


men,  an  organization  of  11,000  superin¬ 
tendents,  foremen  and  executives  in  graphic 
arts  plants. 

Communications  pertaining  to  foreign 
printing  should  be  sent  to  D.  B.  Eisenbcrg, 
Chairman  of  the  Foreign  Exhibit  Commit¬ 
tee,  GAM,  608  S.  Dearborn  St.,  Chicago 
5,  111.,  and  press  sheets,  printed  specimens, 
etc.  should  be  sent  direct  to  Gradie  Oakes, 
The  Process  Color  Plate  Co.,  Inc.,  522  S. 
Clinton  St.,  Chicago. 

Hirschfeld  Opens  New  Plant 

★  More  than  5,000  visitors,  plus  238  floral 
pieces  and  a  deluge  of  greetings  and  well- 
wishes  made  the  formal  opening  of  the  new 
plant  of  The  A.  B.  Hirschfeld  Press,  Den¬ 
ver,  on  May  13,  a  huge  success. 

To  celebrate  the  opening,  employees  of 
the  firm  presented  president  A.  B.  Hirsch- 


s 


feld  and  secretary -treasurer  Edward  Hirsch¬ 
feld  with  a  huge  “Good- Luck”  horseshoe 
of  roses,  carnations,  stocks,  and  daisies. 

Ground  was  broken  for  the  almost  half- 
million-dollar  steel  and  concrete  structure, 
W’hich  stands  at  Speer  Blvd.  and  Acoma 
St.,  in  November,  1947.  In  February  of 
this  year,  sixteen  months  later,  the  entire 
facilities  of  the  plant  had  been  moved  from 
the  previous  location,  1840  California  St., 
without  loss  of  a  day’s  operation. 

The  production  layout  of  the  new  plant 
has  been  streamlined  for  quality-quantity 
output.  New  equipment  includes  a  web 
offset  press  and  a  giant  overhanging  pre¬ 
cision  engraving  camera. 

■  Over-all  floor  space  of  the  single-story 
building  is  50,000  square  feet.  The  entire 
structure  is  air-conditioned  and  humidified. 

A  distinctive  feature  of  the  building  is 
the  decorative  entrance  tower,  bearing  a 


clock  and  a  terra  cotta  frieze,  designed  by 
Orville  Rice,  a  former  member  of  the 
Hirschfeld  art  staff.  Horizontal  panels  of 
the  frieze,  above  the  doorway,  depict 
printing  and  photographic  reproduction 
procedures.  Vertical  panels  bordering  the 
door  carry  letters  of  the  modern  English 
alphabet  and  letters  of  earlier  languages- - 
Egyptian  hieroglyphic  characte.s,  Phoeni¬ 
cian  and  (ireek  symbols. 

The  story  of  the  rise  of  .\.  B.  Hirschfeld 
to  his  phenomenal  success  sounds  like  a 
Horatio  Alger  tale.  Starting  his  career  as 
a  newsboy  in  Cincinnati,  he  came  to  Den¬ 
ver  on  November  13.  1903,  and  started 
work  as  a  $9.00  a  week  press  feeder.  He 
later  started  in  business  for  himself  in  a 
one-man  basement  shop,  and  through  years 
of  excellent  service,  devotion  to  commu¬ 
nity  interests,  and  strength  of  personality, 
he  made  The  A.  B.  Hirschfeld  Press,  the 
largest  printing  and  lithographing  plant  in 
his  part  of  the  country. 

B.  Hirschfeld,  who  is  still  affection¬ 
ately  knoAvn  as  Senator — having  served  in 
the  State  Senate  of  Colorado — is  active  in 
58  different  civic,  charitable  and  fraternal 
organizations. 


A‘  B.  Hirschfeld  and  Edicard  Hirschfeld 
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ACE  CARBON  PAPERS  de- 
liver  dean,  dear  and  sharp 
impressions  —  by  actual  job 
experience.  Try  Ace  Redback 
Pencil  Carbons  for  sales* 
books,  bills  of  lading,  and 
order  books.  Try  Ace  One- 
Time  Carbons  for  snap-out 
forms,  manifold  forms,  in¬ 
voices,  etc.  There's  your 
proof!  Yes,  you'll  find  the 
quality  and  service  you 
demand. 


and 

you're 

sure 

to 

choose 


Writf  Today  for  Samples  and  Prices 


ACE  CARBON  PAPER  CO..  INC 

664  Commonwealth  Ave.,  Boston  15,  Moss. 
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Padbind  RZ2 
Gold  Padding 
Glue 


Just  what  the  doctor  ordered  for 
fast-drying  summer  padding 
work.  No  odor;  no  trouble  clean¬ 
ing  brushes.  Remains  flexible. 
Excellent  for  Carbon  Snap-Out 

r»  m  ™u  ««,  SI” 

BURRAGE  GLUE  COMPANY 

DEPT.  G 


"MENU  COYER" 

by  SPRINGFIELD 

Ask  your  local  distributor  for 
big  Sample  Book 

SPRINGFIELD  COATED 
PAPER  CORP. 

CAMDEN,  N.  J. 
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Illinois  Blue  Book  Available 

★  GAM  announces  that  the  first  copies  of 
the  1949  Illinois  Printing  Trades  Blue 
Book  are  now  available. 

Bound  in  the  traditional  hard-cloth  blue 
cover  the  Illinois  edition  of  the  Blue  Book 
lists  more  than  4500  firms  in  the  entire 
graphic  arts  industry  in  Illinois,  including 
Chicago.  The  information  per  listing  in¬ 
cludes  name,  address,  year  established, 
phone  number,  executive  personnel,  and 
type  of  business  conducted. 

Since  only  a  limited  number  of  copies  are 
being  printed,  the  Blue  Books  will  be  sold 
on  a  reserved  basis,  and  early  orders  will  be 
filled  first.  Copies  are  available  from  the 
Blue  Book  Division,  Graphic  Arts  Publish¬ 
ing  Co.,  606  S.  Dearborn  St.,  Chicago  5, 
Illinois,  at  $15.00  per  copy. 

f 

Booklet  for  Gravure  Layout  Men 

★  American  Type  Founders’  new  Klingrose 
Division,  manufacturing  web-fed  gravure 
presses,  announces  that  it  is  undertaking  a 
drive  to  make  the  gravure  process  both 
easier  and  simpler.  As  one  of  its  first  moves 
in  this  direction,  ATF  has  prepared  and  is 
offering  to  the  field  a  valuable  pocket-size 
booklet  whereby  gravure  layout  men  can 
ascertain  instantly,  and  without  any  calcu¬ 
lation  whatsoever,  the  exact  cylinder  diam¬ 
eter  for  any  known  circumference. 

In  commercial  gravure  printing,  the 
“length  of  print”  is  the  starting  point  for 
all  cylinder  calculations.  This,  plus  any 
allowances  for  sheeting,  electric  eye  cut¬ 
off,  etc.,  establishes  the  necessary  cylinder 
circumference.  From  this  figure,  the  cylin¬ 
der  diameter  can  be  determined.  But  not 
on  the  usual  basis  of  dividing  by  pi 
(3.14159).  Other  considerations  have  to  be 
included  in  the  calculation,  and  the  layout 
men  often  have  difficulty  in  ascertaining  the 
exact  diameters  to  build  up  their  cylinders 
to,  for  various  jobs. 

ATF’s  new  Cylinder  Calculator  booklet, 
therefore,  will  be  a  great  time-saver  to  any 
gravure  printer.  It  is  stated  that  all  he  will 
have  to  do  now  is  locate  in  the  booklet  the 
cylinder  circumference  he  has  found  he  will 
need  (from  1"  to  60^",  graduated  by 
inches),  and  he  can  instantly  read  off  the 
corresponding  diameter,  already  calculated 
to  the  third  decimal. 

For  circumferences  with  finer  inch  divi¬ 
sions  than  H",  simple  instructions  are 
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BALL  BEARING  PERFORATORS 


OWAN 


Practical,  accurate,  simple  to  attach.  Do  not  cut  rollers.  No  ink  on 
perforation.  Perforate,  score  and  slit  at  the  same  time  the  printing 
is  done.  For  Miehle,  Kelly,  Miller,  Babcock,  Davidson,  Little  Giant, 
ATF  Little  Chief  and  Big  Chief,  Miehle  Vertical,  and  other  cylinder 
presses. 


COWAN  PRESSROOM  PRODUCTS,  INCORPORATED 

P.  O.  Box  216,  Hollywood  28,  California 


CAN  BE  APPLIED 
TO  MOST 
PRINTED 
PRODUCTS 


FROM 


LABELS 


LARGEST 


WALL  POSTER 


THE  MOISTURELESS,  SELF-STICKING  ADHESIVE 

WR/TE  FOR  SUCCESSFUL  IDEAS 


SOLD  ONLY  .  ^ 

THROUGH 
PRINTERS  a 
LITHOGRAPHERS  i 
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given  for  ascertaining  the  diameter  for 
the  final  1/16",  1/32",  or  1/64". 

This  convenient  little  booklet  (12  pages 
and  cover)  is  set  in  large,  easily  read  type, 
yet  is  small  enough  to  permit  the  user  to 
carry  it  in  his  vest  pocket  for  instant  refer¬ 
ence.  It  is  further  stated  that  any  gravure 
layout  man  who  has  lost  valuable  time  and 
tied  himself  into  mathematical  knots  trying 
to  figure  out  diameters  from  circumferences 
\^-ill  welcome  this  helpful  service. 

Copies  of  the  ATF  Cylinder  Calculator 
may  be  obtained  by  interested  gravure 
printers,  without  charge,  by  a  request  on 
their  company  letterhead  to  American'  Type 
Founders,  Klingrose  Gravure  Division,  200 
Elmora  Avenue,  Elizabeth  B,  N.  J. 

AIGA  Holds  Election 

★  At  the  annual  meeting  of  the  American 
Institute  of  Graphic  Arts  on  May  24,  offi¬ 
cers  and  directors  and  honorary  regional 
vice-presidents  were  elected  for  the  year 
1949-1950  as  follows:  president,  Donald  S. 
Klopfer  (secretary  -  treasurer.  Random 
House)  ;  vice-presidents.  Merle  Armitage 
(art  director.  Look  Magazine);  Joseph 
Blumenthal  (director.  Spiral  Press)  ; 
Robert  L.  Dothard  (president,  E.  L.  Hil¬ 
dreth  &  Company)  ;  Walter  Howe  (director 
of  design,  R.  R.  Donnelley  &  Sons  Com¬ 
pany);  Bertram  Wolff  (president,  H.  Wolff 
Book  Manufacturing  Company)  ;  secretary, 
Ben  Grauer  (National  Broadcasting  Com¬ 
pany)  ;  treasurer,  Ella  Oelrich  (Oxford 
University  Press). 

Directors  elected  for  three  year  terms 
are :  Joseph  Blumenthal  (director.  Spiral 
Press)  ;  William  Hanway  (secretary.  In¬ 
ternational  Paper  Company)  ;  C.  H.  Grif¬ 
fiths  (vice-president  in  charge  of  typo¬ 
graphical  development,  Mergenthaler  Lino¬ 
type  Company)  ;  Sidney  Jacobs  (produc¬ 
tion  manager,  Alfred  A.  Knopf,  Inc.)  ; 
Lincoln  Kirstein  (writer,  critic  and  general 
director  of  the  New  York  City  Ballet). 

Those  elected  for  one  year  terms  are: 


Will  Burtin  (designer)  ;  Edgar  Kaufmann, 
Jr.  (advisor  to  the  Director  of  the  Depart¬ 
ment  of  Architecture  and  Design,  and  Re¬ 
search  Associates)  ;  Gerry  Powell  (director 
for  the  American  Typefounders). 

Honorary  regional  vice-presidents  are: 
Robert  Aitchison  (McCormick-Armstrong 
Company,  Philadelphia,  Pa.)  ;  Miguel  Co- 
varrubias  (Mexico,  D.  F.,  Mexico)  ;  Rich¬ 
ard  Ellis  (Curtis  Publishing  Company, 
Philadelphia,  Pa.)  ;  Luther  Evans  (Librar¬ 
ian  of  Congress,  Washington,  D.  C.)  ;  Carl 
Hertzog  (El  Paso,  Texas)  ;  Gordon  Holm- 
quist  (Cole-Holmquist  Press,  Los  An¬ 
geles)  ;  Willard  Hougland  (Santa  Fe,  New 
Mexico)  ;  Egbert  Jacobson  (Container  Cor¬ 
poration  of  America,  Chicago)  ;  Burton 
Jones,  Jr.  (Harvard  University  Press,  Bos¬ 
ton,  Mass.) ;  Marshall  Lane  (The  Coca 
Cola  Company,  Atlanta,  Ga.)  ;  Andrew 
Polscher  (McCann  -  Erickson,  Detroit, 
Mich.)  ;  G.  E.  Williamson  (Strathmore 
Paper  Company,  West  Springfield,  Mass.). 

Directors  remaining  on  the  Board  are: 
two  more  years.  Merle  Armitage  (Look 
Magazine)  ;  Robert  L.  Dothard  (E.  L.  Hil¬ 
dreth  &  Company)  ;  Karl  Kup  (The  New 
York  Public  Library)  ;  Ella  Oelrich  (Ox¬ 
ford  University  Press)  ;  Bertram  Wolff 
(H.  Wolff  Book  Manufacturing  Company). 
One  more  year,  Ben  Grauer  (National 
Broadcasting  Company)  ;  Donald  Klopfer 
(Random  House). 

The  Members  of  the  Nominating  Com¬ 
mittee  were:  Milton  Glick,  Chairman, 
Frederick  B.  Adams,  Jr.,  Merle  Armitage, 
Elizabeth  Mann,  Oscar  Ogg. 

Talks  on  Rotogravure 

★  Speaker  at  the  May  meeting  of  The  Chi¬ 
cago  Club  of  Printing  House  Craftsmen 
was  W.  B.  Thiele,  sales  manager  of  the 
Graphic  Arts  Division  of  the  Ford  Instru¬ 
ment  Company.  His  subject  was  “Roto¬ 
gravure’s  Position  in  Commercial  Print¬ 
ing.” 


I6LB.BONP^^COMPOSITION*PRINTING*  BINDING 


Concentrated,  specialized  production  FOR  THE 
ONLY,  mrf  FOR  DEALER’S  MET  PRICE  LIST. 


The  BROIA//V-RSAD  PRBSS 


COMPLETE^ 

AS  LOW  AS 

"1000 


DEPT.  6AM,  115  WEST  27th  ST^  N£W  YORK  /,  N.  Y. 
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NUMBERING  JOBS  are  made  easy 
with .  ROBERTS 

,  TYPOGRAPHIC 

NUMBERING  MACHINES 


Lock  these  machines  in  your  chase  with  type  to 
automaticaliy  number  checks,  salesbooks,  order 
bianks  and  the  host  of  other  numbering  jobs 
now  avaiiable.  Once  your  composition  is  com¬ 
pleted,  and  your  press  set  in  operation,  these 
machines  automatically  do  the  counting  and 
printing  for  you.  The  low  cost  of  these  ma¬ 
chines  is  quickly  repaid  by  the  added  work  that 
your  press  is  able  to  do. 

5  wheel  capacity _ ...  $17.50 

6  wheel  capacity _ $19.50 


TRADE  IN  your  present  ma¬ 
chine  for  a  10%  allowance 
against  a  trouble  free  new  one. 


BROOKLYN,  N.  Y, 


Call  Fort  Dearborn  before  you  buy  from  other  sources. 
Our  complete  stocks  of  mill  closeouts  and  job  lots  are 
likely  to  have  just  the  paper  you  want  AT  A  PRICE  FAR 
BELOW  WHAT  YOU  ^yOULD  PAY  ELSEWHERE. 


We  also  welcome  inquiries  for  quotations  on  making  mill 
orders  to  your  specifications. 


Samples  and  Prices  on  Request 


1 


LTF  Research  Committee  Meeting 

★  During  the  week  of  the  Lithographic 
Technical  Foundation’s  25  th  Anniversary 
meetings,  the  Research  Committee  held  its 
annual  meeting  on  April  14  in  the  Student 
Union  Building  of  Illinois  Institute  of 
Technology,  Chicago. 

Ernest  £.  Jones,  retiring  chairman  of  the 
Research  Committee  introduced  Frank  A. 
Myers,  the  new  chairman  for  the  ensuing 
year. 

A  report  of  the  executive  director,  W.  E 
Griswold,  discussing  the  Foundation’s  re¬ 
search  policies  was  presented  to  the  Com¬ 
mittee  by  a  sound-on-wire  recording  and 
approved. 

In  his  report,  Mr.  Griswold  pointed  out 
that  in  the  25  years  since  the  Foundation 
was  established  “there  have  been  marked 
changes  in  the  character  of  the  industry. 
The  general  lithographer  who  does  all  types 
of  lithography — calendars,  labels,  greeting 
cards,  posters,  direct  mail,  window  displays 
— was  in  the  majority  in  the  ’20’s  and  did 
over  80%  of  the  business  then.  Today  he 
does  less  than  40%.  Sixty -one  per  cent  is 
done  by  specialists  in  decals,  labels,  calen¬ 
dars,  posters,  forms,  greeting  cards,  sta¬ 
tionery,  etc.  So  it  has  'seemed  advisable 
to  check  to  see  that  representatives  of  these 
special  groups  are  on  this  committee. 

Mr.  Griswold’s  report  also  stressed  the 
need  for  development  work  in  addition  to 
research. 

A  report  of  the  Research  Department’s 
activities  during  the  past  year  on  the  fol¬ 
lowing  projects  was  submitted  by  Michael 
H.  Bruno,  Research  Manager  of  the  Foun¬ 
dation  :  Desensitization  and  Metal  Surface 
Treatments ;  Lithographic  Properties  of 
Metals;  New  Photosensitive  Materials; 
Graining  Studies ;  Control  of  Tone  Repro¬ 


duction  ;  Sensitivity  of  Bichromated  Col¬ 
loids  ;  and  Color  Control  in  Printing. 

It  was  planned  to  continue  all  of  these 
projects  during  1949.  In  addition,  the  re¬ 
port  included  the  interesting  information 
that  more  than  400  technical  service  in¬ 
quiries  have  been  handled  by  correspond¬ 
ence  during  1948.  More  than  900  visitors 
had'  been  received  at  Glessner  House  dur¬ 
ing  the  year,  eleven  foreign  countries  as 
well  as  all  parts  of  the  United  States  hav¬ 
ing  been  represented  by  such  visitors. 

Professor  Robert  F.  Reed,  senior  con¬ 
sultant,  reported  on  some  activities  outside 
of  the  regular  research  program.  These  in¬ 
cluded  a  study  of  the  cause  of  size  varia¬ 
tions  in  die-cut  labels  and  a  survey  of  the 
lithographic  qualities  of  offset  blanket  ma¬ 
terials.  ' 

At  the  afternoon  session  of  the  Com¬ 
mittee  various  devices,  materials  and  pro¬ 
cedures  which  might  be  investigated  as  to 
their  possible  use  in  the  field  of  lithography 
were  considered  and  discussed. 

The  Research  Committee  passed  a  unan¬ 
imous  resolution  expressing  its  appreciation 
for  the  fine  work  that  had  been  done  by 
Ernest  E.  Jones  as  chairman  of  the  Com¬ 
mittee  for  several  years.  It  also  expressed 
its  appreciation  for  the  work  of  Michael  H. 
Bruno,  research  manager,  professor  Robert 
F.  Reed,  senior  consultant,  and  the  entire 
research  staff. 

To  Represent  U.  S.  Rubber  Co. 

★  Bingham  Brothers  Company  will  act  as 
exclusive  Eastern  Sales  Distributor  for  all 
synthetic  rubber  inking  _  rollers  manufac¬ 
tured  for  the  graphic  arts  industry  by  the 
United  States  Rubber  Company,  accord¬ 
ing  to  a  joint  announcement  made  by  the 
two*  companies  recently. 


•k  Invented  by  a  Printer  k  Lasts  a  Lifetime  k  Costs  19c  a  Galley 
Protect  Your  Profits  with  PROTECT  O  TYPE 


STOP  expensive  damage  to  your  stand¬ 
ing  forms.  Protect  O  Type  keeps  the 
loaded  galley  level  when  you  pull  it  out 
— protects  printing  surface  of  form  from 
expensive  nicks  and  scratches.  Whether 


you  run  a  small  shop  or  a  large  plant, 
Protect  O  Type  saves  you  money  every 
day  in  the  week,  FREE  SAMPLE  will  be 
sent  on  request.  Please  specify  galley  size 
(8%xl3,  lOxlC,  12x18). 


Call  Your  Jobber  for  a  Convincing  Demonstration 

THE  PROTECT  0  TYPE  CO.  •  3420  N.  JANSSEN,  CHICAGO  13,  ILL. 
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BVJRtN  ST. 


CO.  CHICAGO 


TO  THE  OWNERS  OF  RUBBER  PLATE  VULCANIZERS 


We  are  happy  to  announce  a  new  precision  rubber  plate  grinder 


the  HACO 


The  HACO  will  ac¬ 
curately  grind  rubber 
printing  plates  to  the 
thickness  you  desire. 
No  more  worries  that 
your  plates  are  “over 
or  under",  or  remak¬ 
ing  the  plate  be¬ 
cause  of  variance  in 
the  plate  itself. 


The  micrometer  at¬ 
tached  to  the  HACO's 
ground  steel  plate 
gives  you  not  only 
a  measurer  for  your 
plate's  thickness  but 
is  used  for  a  grind¬ 
ing  gauge. 


Send  today  for  further  Information  on  how  you  can  save  time,  plates,  and  money, 


The  HACO  Company 

SUITE  203,  BENDIX  BLDG.,  LOS  ANGELES  15,  CALIF. 


Get  this  big  illustrated  catalog . . .  over 
318  modem  and  old  favorite  cafendar  pad 
designs  and  styles  to  meet  every  purpose. 
3, 12  or  18  months  at  a  dance;  for  memo 
books,  calling  cards  and  club  rosters.  Single 
months  for  blotters  and  reminder  advertising. 

ALMANACS:  Ready-to*print,  easy  to  read 
and  understand;  weather  forecasts  and 
moon  phases  . . .  copy  preparation,  accu¬ 
rate  and  timely.  Send  25  cents  for  catalog 
which  will  be  credited  to  your  first  order. 


The  agreement,  officials  of  the  compa¬ 
nies  said,  brings  together  the  oldest  manu¬ 
facturer  of  composition  printing  rollers  and 
the  oldest  rubber  manufacturer  in  the  U.  S. 

The  Bingham  Brothers  sales  organiza¬ 
tion,  with  its  knowledge  of  customer 
needs,  combined  with  U.  S.  Rubber  Com¬ 
pany’s  broad  scientific  research  and  pro¬ 
duction  facilities,  promises  fastest  possible 
service  to  newspapers,  letterpress  printers, 
lithographers  and  other  branches  of  the 
printing  industry,  according  to  the  an¬ 
nouncement. 

Bingham  Brothers  Company  services  the 
printing  industry  in  17  states  along  the 
eastern  seaboard.  It  operates  four  compo¬ 
sition  roller  plants  in  Philadelphia,  New 
York,  Baltimore  and  Rochester,  and  a 
plastic  and  vulcanized  oil  plant  in  Gar¬ 
wood,  N.  J.  It  maintains  sales  offices  and 
representatives  in  principal  eastern  cities. 

U.  S.  Rubber  and  Bingham  Brothers 
have  worked  in  close  cooperation  field  test¬ 
ing  newly  developed  synthetic  rubber  ink¬ 
ing  rollers  for  the  graphic  arts  industry. 

Through  the  scientific  compounding  of 
various  types  of  synthetic  rubbers,  rollers 
have  been  developed  which  double  press 
speeds  and  give  unusually  uniform  ink  dis¬ 
tribution  over  the  form.  Synthetic  rubber 
rollers  have  been  satisfactory  at  press 
speeds  of  more  than  1,400  feet  per  minute, 
the  companies  said. 

U.  S.  Rubber  is  enlarging  and  stream¬ 
lining  the  synthetic  rubber  roller  produc¬ 
tion  facilities  at  its  plant  in  Providence, 
R.  I.  Capacity  for  roller  production  will 
be  tripled  at  the  plant  during  1949  and  is 
expected  to  triple  again  during  early  1950, 
according  to  U.  S.  Rubber  Co.  officials. 

Reunion  of  Carnegie 
Printing  Department  Alumni 

★  MacD.  Sinclair,  life-long  printer  and  cur¬ 
rently  editor  of  Printing  Equipment  Engi¬ 
neer,  told  250  Carnegie  Institute  of  Tech¬ 
nology  Printing  Department  alumni  about 


“New  Developments”  in  the  industry  dur¬ 
ing  a  recent  two-day  Department  reunion 
on  the  campus. 

The  reunion,  an  annual  affair  which 
brings  many  of  the  nation’s  outstanding 
men  in  graphic  arts  to  Pittsburgh,  began 
with  a  talk  by  Joseph  Chanko,  general  man¬ 
ager  of  the  Conde  Nast  Press,  on  ‘‘General 
Management  Principles.” 

Technical  sessions  were  led  by  Russell  L, 
Deubner  of  Battelle  Memorial  Institute  who 
explained  “Xerography”;  and  Walter  Fred¬ 
erick,  president  of  Frederick  Photogelatine 
Press,  speaking  on  “Collotype.”  Dr.  An¬ 
thony  George,  Sinclair- Valentine  company, 
spoke  on  “Bimetallic  Plates.”  Richard 
Messner,  vice-president  of  E.  E.  Brogle 
&  Co.,  New  York,  discussed  “Effective 
Selling.” 

U.  S.  Chamber  of  Commerce 
Awards  Certificate  to  PI  A 

★  Printing  Industry  of  America,  national 
trade  association  of  the  commercial  print¬ 
ing  industry,  ,was  awarded  the  annual  Cer¬ 
tificate  of  Tribute  of  the  U.  S.  Chamber 
of  Commerce  at  the  Chamber’s  Organiza¬ 
tion  Night  dinner  in  Washington,  D.  C. 

Carl  E.  Dunnagan,  president  of  Printing 
Industry  of  America  accepted  the  citation 
on  behalf  of  the  nation’s  printers  from 
Earl  O.  Shreve,  president  of  the  Chamber. 

In  making  the  presentation,  Mr.  Shreve 
said,  “Because  it  is  physically  impossible 
to  name  here  each  of  the  3,000  organiza¬ 
tion  members  of  the  National  Chamber, 
we  choose  one  of  them  as.  a  symbol  and 
present  the  Certificate  of  Tribute  to 
it  as  a  tangible  expression  of  our  admira¬ 
tion.  In  doing  so  we  honor  both  that  or¬ 
ganization  and,  through  it,  the  business 
associations  of  the  entire  nation.  In  choos¬ 
ing  the  recipient  we  select  an  industry  and 
an  association  of  the  highest  prestige  and 
of  definite  accomplishment.  While  Mr. 
Dunnagan  and  his  association  are  a  sym¬ 
bol  of  all  American  business  organizations. 


FOR  PRECISION 
EXPOSURES 


Automatically  shortani  or  longthons  tho  poriod  of  ex¬ 
posure  to  compensate  for  fluctuating  light  intensities. 

Used  universally  on  Cameras,  Photo -Camposing  Ma¬ 
chines,  and  Printing  Frames. 
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THE  BANTHIN  AUTOMATIC  CYLINDER  PRESS 
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BANTHIN  ENGINEERING  CO*  ^ 849-S7 Main St., Bridgeport^ Conn. 


STURDY  .  .  . 

VERSATliE  .  .  . 
ECONOMICAL... 
MODERN 


In  a  buyers'  market 

the  Banthin  Automatic 
^  _ 

stands  out. 

A  comparison,  feature 
for  feature,  will  conrince 
you  that  the  Banthin  is 
the  best  investment 
today. 

Write  for  Circular 


profits  in  \ 

numbering... 


\  vX 


It's  the  famous  Ultra 
Force  numbering  machine 
chock  full  of  features  espe¬ 
cially  designed  for  oH 
types  of  press  work.  It 
v/ill  pay  you  to  look  into 
Ultra  Force's  twelve  plus 
advantages! 

V\  M.  A.  FOI  r  F 
I  UWl ANY 
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216  NICHOLS  AVE 
BROOKLYN  8,  N.  Y. 
Send  for  detailed 
folder.  ’ 
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we  simultaneously  recognize  the  essential 
greatness  of  the  printing  industry  and  the 
effectiveness  of  its  association.” 

In  accepting  the  citation,  Mr.  Dunnagan 
said,  ‘‘In  selecting  Printing  Industry  of 


EASY  WAY 

TO  SELL  YOUR  SURPLUS 
EQUIPMENT 
SIMPLY  SEND  US 
DESCRIPTION 
WE  MAKE  A  GOOD  OFFER 
IF  YOU  ACCEPT 
WE  MAIL  YOU  CHECK 
YOU  SHIP 

WE  PAY  THE  FREIGHT 
THANK  YOU 


Earl  O.  Skreve  and  Carl  E.  Dunnagan 


PRINTERS  SUPPLY  CO.,  INC 

10  WHITE  STREET 
NEW  YORK  13,  N.  Y. 


America  as  a  symbol  of  organized  business 
life  you  have  also  recognized  the  impor¬ 
tance  of  small  enterprise. 

‘‘Large  corporations  are  not  greatly  in 
need  of  services  to  increase  their  manage¬ 
ment  abilities,  but  in  a  small  unit  indus¬ 
try,  such  services  are  of  the  greatest  im¬ 
portance.  I  believe  that  the  preservation 
of  small  enterprise,  depends  to  a  consider¬ 
able  degree  upon  the  work  of  trade  asso¬ 
ciations  like  ours  in  increasing  the  capacity 
of  management.  In  the  final  analysis,  it 
will  be  the  abilities  of  the  manager  of  small 
enterprise  which  will  preserve  the  Ameri¬ 
can  system.” 

Mr.  Dunnagan  also  paid  tribute  to  the 
volunteers  who  have  worked  on  PIA  com¬ 
mittees  and  to  James  R.  Brackett,  General 


7  Different 
Pay  Roll  Envelopes 

1.  Self  Seal  2.  Carbonized  Pay 
3.  Handi-Pay  4.  Manila  Pay 
5.  White  Pay  6.  Manila  Pay  Receipt 
7.  White  Pay  Receipt 
Write  for  samples  and  prices 

STREAMLINE-PARAGON 

179  Eost  87th  St.,  New  York  78,  N.  Y. 


Save  Time,  Reduce  Costs,  Get  Better 
Printina  with  MdTi  Iron  Furniture 


Modem  efficiency  methods  require  the  use  the 
fewest  possible  pieces  of  accurate  iron  furniture  in 
each  form.  Choose  fonts  or  sorts  from  the  M  &  W 
stock  list  of  some  200  sizes,  so  that  you  may  save 
labor  and  time  in  each  lock-up.  Font  schemes  and 

price  lists  of  furniture  and  other  composing  room  products  are  yours  for  the  asking. 

MORGANS  &  WILCOX  MFG.  CO.  MiddiilSlinfN  y 

Printers*  Supplies  Since  1878,  Dealers  in  Principal  Cities, 
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Manager,  saying,  “Today  we  have  more 
than  400  employers  working  actively  on 
committees,  .contributing  directly  to  the 
success  of  major  projects  for  the  benefit  of 
their  industry,  I  am  proud  of  the  fact  that 
never  have  we  asked  a  man  to  perform  a 
service  for  his  industry  and  been  turned 
down. 

“Mr.  Brackett,”  he  said,  “is  a  real 
worker  who  produces  but — and  this  is  even 
more  important — he  has  a  talent  for  getting 
volunteers  to  work  with  him.” 

On  the  personal  side  Mr.  Dunnagan 
said,  “Before  I  became  active  in  trade  as¬ 
sociation  work  I  used  to  play  golf  and 
bridge.  I  had  a  house  in  the  country  and 
a  few  friends  who  were  not  in  the  same 
business  I  am  in,  I  belonged  to  a  few 
clubs  and  even  occasionally  had  time  for 
a  social  evening.  All  that  is  changed. 
Now  my  association  is  my  club,  my  golf, 
my  bridge,  and  were  it  not  for  the  fact 


that  Mrs.  Dunnagan  is  having  just  as 
much  fun  out  of  it  as  I  am,  I’m  afraid 
that  my  association  would  be  my  wife,  too. 

“After  a  few  months  and  about  35  more 
speeches  I  am  going  to  retire  as  president 
of  Printing  Industry  of  America.  But  1 
want  to  assure  you  that  there  are,  in  the 
association,  some  extremely  able  men  com¬ 
ing  along  —  young,  vigorous,  thoughtful 
men  who  will  keep  our  association  on  an 
active  path ;  men  who  will  make  their  con¬ 
tributions  not  only  to  their  own  industry, 
but  to  all  industry,  and  who  will  have 
patriotic  devotion  to  their  country,  its  in¬ 
stitutions  and  its  ideals.” 

A  printed  souvenir  and  menu  for  the 
evening  presented  some  pertinent  facts 
about  PIA  as  follows:  “As  a  trade  asso¬ 
ciation,  Printing  Industry  of  America  has 
grown  in  four  years  from  a  group  of  1100 
companies  to  one  of  3600.  Its  affiliates  in¬ 
clude  47  city  and  state  associations  spread 


^  ?ow': 

Compare 


Our  prices  have  not  been  reduced! 
Foster  has  been  manufacturing  and 
selling  quality  printing  equipment  at 
lower  prices,  for  years. 


Prices! 

■  ^ 

*;■  "  '  ? 

2  Tier 

'  Stores  50  Galleys 

1  Tier  Stores  25  Galleys 

Cabinet  & 

Cabinet 

Cabinet  &  Cabinet 

50  Galleys 

Only 

25  Galleys  Only 

8%x13 

$58.50 

$25.00 

83/4x13  $36.50  $23.50 

6V4x23y2  74.00 

42.00 

All  prices  f.o.b.  Philadelphia 


Vi 

V'i 


Ready  for  immediate  delivery— Special  sizes  made  to  order 

Surprisingly  low  freight  rates  .  .  .  Write  for  approximate  costs. 

FOSTER  HIHRUFRCTURinG  CORPORRTIOH 

Designers  and  Builders  of  Printing  Equipment 
123  N.  13th  Street,  Philadelphia  7,  Pa. 
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throughout  the  country.  It  has  effectively 
represented  the  interests  of  small  manu¬ 
facturing  in  the  halls  of  Congress  and, 
regarding  itself  as  among  the  largest  asso¬ 
ciations  of  small  manufacturers  in  the 
United  States,  considers  it  an  obligation  to 
be  in  the  forefront  of  all  efforts  in  behalf 
of  industries  whose  elements  are  small 
unit  enterprises. 

“It  is  making  a  remarkable  demonstra¬ 
tion  in  the  production  of  training  and  edu¬ 
cational  materials,  from  beginning  of  train¬ 
ing  in  industrial  skills  to  training  in  the 
high  levels  of  management. 

“It  has  constantly  striven  to  manufac¬ 
ture  more  units  at  a  lower  cost  and  holds 
to  the  theory  that  fair  competition  is  an 
essential  element  in  the  development  of 
American  economic  living.  Historically, 
the  industry  was  among  the  first  to  create 
a  strong  trade  organization.  It  has  had  a 
generally  successful  experience  with  labor, 
with  other  elements  of  industry,  and  with 
the  public.  On  the  ability  of  its  workers 
and  management  to  make  the  most  of  the 
American  opportunity  rests  this  industry’s 
tremendous  contribution  to  the  American 
way  of  living. 

“A  toast,  then,  to  the  Printing  Indus¬ 
try  !’’ 

An  original  copy  of  the  Certificate  which 
was  designed  and  printed  by  R.  N.  Mc¬ 
Arthur  of  Atlanta,  Georgia,  is  being  pre¬ 
sented  to  each  of  the  47  local  associations 
federated  in  Printing  Industry  of  America. 

New  Committee  on  Printing  Inks 

♦  A  group  of  manufacturers  and  users 
of  printing  ink,  meeting  recently  at  the 
headquarters  of  the  American  Society  for 
Testing  Materials,  has  organized  a  Tech¬ 
nical  Committee  on  Printing  Inks  under 
the  auspices  of  the  American  Society  for 
Testing  Materials,  it  was  announced. 

The  conference  gave  consideration  to 
the  need  for  standard  test  methods  ap¬ 
plicable  to  the  evaluation  of  printing  inks 


and  materials  used  in  their  manufacture. 
Discussions  at  the  meeting  evidenced  a 
great  need  also  for  standard  terminology 
in  connection  with  printing  and  printing 
ink  terms.  It  is  expected  that  this  will  be 
the  first  of  several  cooperative  research 
projects  in  the  printing  ink  field. 

To  further  the  organization  of  the  com¬ 
mittee  and  the  development  of  its  pro¬ 
gram,  the  following  were  appointed  as  a 
steering  committee : 

A.  C.  Zettlemoyer  (chairman),  (Na¬ 
tional  Printing  Ink  Research  Institute, 
Lehigh  University)  ;  G.  L.  Erikson 
(Braden  Sutphin  Ink  Co.)  ;  M.  S.  Kan- 
trowitz  (U.  S.  Government  Printing  Of¬ 
fice)  ;  E.  O.  Ryan  (Curtis  Publishing 
Co.),  and  Bernard  J.  Taymans  (Printing 
Industry  of  America,  Inc.).  A  representa¬ 
tive  of  the  newspaper  publishing  industry 
will  be  added  to  the  committee. 

Following  its  appointment,  the  steering 
committee  formulated  plans  for  the  ap¬ 
pointment  of  working  sections  on  nomen¬ 
clature  and  definitions,  and  for  considera¬ 
tion  of  testing  methods  for :  fineness  of 
grind,  drying  time,  tack,  and  rub-proof- 
ness.  It  w'as  also  decided  to  appoint  a 
group  to  review  present  additional  testing 
methods  and  available  literature. 

The  first  official  meeting  of  the  com¬ 
mittee  will  be  held  on  June  28,  at  Chal- 
fonte-Haddon  Hall,  Atlantic  City,  in  con¬ 
nection  with  the  annual  meeting  of  the 
American  Society  for  Testing  Materials. 

Officers  of  the  committee  will  be  elected 
at  this  meeting  and  preliminary  plans  for 
the  program  of  the  committee  reviewed. 

Present  at  the  Philadelphia  meeting 
were  the  following: 

W.  C.  Walker  (National  Printing  Ink 
Research  Institute);  G.  L.  Erikson 
(Braden  Sutphin  Ink  Co.)  ^  W.  F.  Ger- 
lach  (Capitol  Printing  Ink  Co.)  ;  J.  Wat¬ 
son  ( J.  M.  Huber  Corp.) ;  E.  P.  Ryan 
(Curtis  Publishing  Co.)  ;  C.  H.  Rose 
(National  Lead  Co.)  ;  S.  Werthan  (New 
Jersey  Zinc  Co.,  of  Pa.)  ;  T.  Roosevelt 


AIR  FILTERS  for  KLUGE  and  VERTICAL 

•  KEEPS  AIR  LINES  CLEAN  •  INCREASE  PRODUCTION  •  SAVE  COSTLY 
REPAIRS  •  SIMPLE  TO  INSTALL-^UST  CUT  HOSE  AND  SLIP  IN  FILTER 
$8.50  FOR  2  FILTERS  PREPAID  OR  CO.D. 

PRESS  FILTER  CO.  616V^  N.  SOTO  STREET,.  LOS  ANGELES  33,  CALIF. 

Manufocfurors  of  Klugm  Mofof  Suction  Tips 
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^  It’s  Driscoll  Ink 
guaranteed  uniform  in 
color  and  body.  ^ 


5(*A|*TIN 

pAlscOll 

•'0 


-  SRANCH 

407  E  MICHIGAN  -ST  .  MILWAUKEE.  WIS 


Affilta»rd  Concern 

Grtil  Western  Printint  Ink  Co.,  Portland.  Ore 


DEALERS  WANTED! 

Choice  Territories  Available  r"  gj. 

•  GALLEYS  •  GALLEY  CABINETS 
•  VERTICAL  STOCK  RACKS  '  l'^"l 

SPECIAL  EQUIPMENT  BUILT  TO  ORDER 


Mayville  equipment  is  easy  to  sell  because  of  its 
competitive  price,  its  new  design  and  finest  construc¬ 
tion.  Write  for  liberal  discount  schedule. 


For  Complete  Information  Write  to 


Mayville  METAL  PRODUCTS  CO 


Mayville,  Wisconsin 


Degner  Ave. 
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NO  BETTER  PLACE  TO  BUY  .  .  . 

NO  BETTER  ROLLERS  TO  BE  HAD  .  .  . 

Order  Printers  and  Lithographers  Rollers  from 

NATIONAL  ROLLER  COMPANY 


307  Pearl  St.,  New  York  7,  N.  Y. 


Tel.  BEekman  3-3353 


(Sun  Chemical  Co.);  K.  B.  Latimer 
(Time-Life,  Inc.)  ;  A.  Voet  (J.  M.  Huber 
Co.)  ;  M.  S.  Kantrowitz  (U.  S.  Govern¬ 
ment  Printing  Office) ;  E.  F.  Carman 
(printing  ink  consultant) ;  Bernard  J. 
Taymans  (Printing  Industry  of  America, 
Inc.) ;  C.  A.  Blessing  (Container  Corp. 
of  America)  ;  M.  Zucker  (International 
Printing  Ink,  Div.  of  Interchemical 
Corp.)  ;  George  Cramer  (Sinclair  &  Val¬ 
entine  Co.)  ;  A.  C.  Zettlemoyer  (National 
Printing  Ink  Research  Institute);  and  J. 
C.  Moore  (National  Paint,  Varnish  & 
Lacquer  Association). 


Engelmann  Joins  Sleight 

★  William  H.  En¬ 
gelmann  has  joined 
Sleight  Metallic  Ink 
Companies,  Inc., 
and  has  been  ap¬ 
pointed  Southern 
sales  manager,  it 
was  announced  at 
the  firm’s  main  of¬ 
fices  in  Chicago  by 
L.  W.  Hraback, 
president.  Mr.  En- 
gelmann’s  tempo- 
WillUun  H.  ,  rary  office  is  at  3333 
Engelmann  N.  Charles  St.,  Bal¬ 

timore,  Md. 

His  entire  business  career  has  been  de¬ 
voted  to  the  ink  industry.  Mr.  Engel¬ 
mann  spent  33  years  with  the  Fuchs  & 
Lang  Division  of  the  Sun  Chemical  Cor¬ 
poration.  His  last  position  with  them  was 
that  of  Western  sales  manager,  operating 
out  of  Chicago.  He  had  been  with  Fuchs 
&  Lang’s  Baltimore  office  for  15  years 
before  transferring  to  Chicago.  Three- 
and-a-half  years  ago,  Mr.  Engelmann 
found  it  necessary,  for  personal  reasons, 
to  resign  his  position.  After  this  absence 
from  the  field,  he  is  now  returning  in  an 
active  capacity  with  Sleight. 


Virkolype  Opens  New  Plant 

★  Virkotype  Corporation  has  purchased  a 
new  plant  at  111  Rock  Ave.,  Plainfield, 
N.  J.,  it  is  announced  by  Kenneth  Gebbie, 

president.  Land  area 
at  the  site  amounts 
to  56,000  square  feet, 
and  the  modern  build¬ 
ings  provide  14,000 
square  feet  of  manu¬ 
facturing  space. 

Manufacturing  and 
executive  offices  were 
transferred  to  Plain- 
field  on  June  1.  Serv¬ 
ice  and  sales  offices, 
where  stocks  of  ma- 

Kenneth  Gehhie  chines,  compounds 
and  inks  are  main¬ 
tained,  will  be  continued  at  currently  estab¬ 
lished  locations — 1637  Goold  St.,  Racine, 
Wis.,  and  601  W.  50th  St.,  New  York  City. 

The  new  plant,  located  on  the  main  street 
of  Plainfield,  has  a  frontage  of  540  feet  on 
the  main  line  of  the  Central  Railroad  of 
New  Jersey.  Transportation  accessibility 
and  improved  manufacturing  facilities  will 
result  in  more  economical  handling  of  the 
firm’s  large  model  Virkotype  machines,  ac¬ 
cording  to  the  announcement. 

The  company  has  been  engaged  since 
1913  in  the  manufacture  of  Virkotype 
raised  printing  machines,  compounds  and 
inks. 

Casting  Futura  Face  - 

★  Los  Angeles  Type  and  Rule  Company, 
225  East  Pico  Boulevard,  Los  Angeles 
15,  announces  the  casting  of  Futura  Me¬ 
dium  Condensed  Italic. 

In  the  announcement,  the  company  states 
that  it  believes  it  is  the  first  type  founder 
in  the  country  to  cast  this  face.  It  is  cast¬ 
ing  it  in  sizes  from  14  point  to  36  point. 

/  A  A 
See  pages  11b,  117 
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or  Both ...  with 


j 


3  'NO-OFFSEr 
r  PROCESS  UNITS 


For  Fluid  or  Powder,  or  Both  in  Combination 

PRESSMOUNTED  UNITS  •  PORTABLE  STAND  UNITS  O  ELECTRICALLY 
OPERATED  COMPRESSOR  UNITS 

WET  OR  DRY  ATOMIZING,  OR  BOTH?  Here 
at  Air  Atomizing  Headquarters  the  most 

P  complete  line  and  service  is  availoLle  for 

any  cr  every  type  of  printing.  Whichever 
you  prefer  or  need,  get  it  from  PAASCHE, 
the  Pioneer  in  Ink  Offset  Prevention. 

*  Stop  offsetting,  smudging,  racking, 

- - 1  ink  doping,  etc.  efficiently  and 

■*  a  economically.  Choose  PAASCHE 

Write  for  new  litera-  Units,  Solution  and/or  Powder  .  .  . 
tore — Bulletins  NP3-49  the  best  method  for  your  workl 

(“No-Offset"  Equip¬ 
ment)  and  SA5-49  (1  ^  /7,  t  ^ 

^oienn  Wimm  m 

V  1913  Dlversey  rkwy.,  Chicago  14,  III. 


FOR  FORMS  PRINTERS 


^  QUALITY  AND  LOW  COST 

ONE-TIME  •  P^CIL  •  CARBONIZED 

Available  from  inventory  —  Immediate  shipment 
Slit  and  Jumbo  Rolls  or  Sheets 
ASK  US  FOR  PRICES,  SAMPLES,  AND 
HURON  CARBON  PATTERN  BOOK,  TODAY 


PORT  HURON  SULPHITE  &  PAPER  CO.,  PORT  HURON,  MICH 
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MULTI  PRESS 


6500  IMPRESSIONS 
PER  HOUR 


^  FLAT  BED 
P  AND 
CYLINDER 
DESIGN 
CONTINUOUS 
k  FEEDING 


The  MULTIPRESS  is  specifically  designed 
for  the  printing  of  small  forms  normally 
beyond  the  profit  range  of  most  printing 
equipment.  Good  ink  distribution.  Accu¬ 
rate  registration  on  all  types  of  stock. 
Minimum  make-ready  time.  Forms  may  be 
changed  without  removing  chase. 


FOR  ENVELOPES 

RANGE:  Commer¬ 
cials,  clasp,  pay, 
glassine,  drug, 
bank,  catalog,  pass 
book  jackets,  air 
mail,  open  ends. 

The  Multipress  will 
earn  BIG  PROFITS 
for  you.  Combines 
high  speed  and 
economy  with  top 
quality.  The  ideal 
small,  versatile 
press. 


B.VERNER&CO.JNC. 

52  DUANE  STREET,  NEW  YORK  7,  N.Y 


LMA  Officers  Elected 

★  At  the  44th  annual  convention  of  the 
Lithographers  National  Association,  held 
at  the  Mission  Inn,  Riverside,  Cal.,  the 
following  officers  and  directors  were 
elected  on  May  12,  1949:  president,  Ran¬ 
dolph  T.  Ode  (president,  The  Providence 
Lithograph  Company,  Providence,  R. 
I.)  ;  vice-president,  E.  W.  Jackson  (presi¬ 
dent,  The  Steck  Company,  Austin,  Tex.). 
The  following  officers  were  elected  to  con¬ 
tinue  in  office :  chairman  of  the  board, 
Maurice  Saunders ;  treasurer,  George  C. 
Kindred.  Both  W.  Floyd  Maxwell  and 
Edward  D.  Morris  were  reappointed  ex¬ 
ecutive  director  and  secretary  respectively. 

The  following  directors  were  elected  for 
a  period  of  five  years  each :  Harrison 
Chandler  (vice-president  and  general  man¬ 
ager,  Times-Mirror  Press,  Los  Angeles, 
Cal.)  ;  R.  E.  Damon  (president,  Atlanta 
Lithograph  Company,  Atlanta,  Ga.)  ;  S. 
S.  Kauffman  (president,  H.  S.  Crocker 
Company  Inc.,  San  Francisco,  Cal.) ; 
Leonard  H.  Knopf  (president.  The  Meyer- 
cord  Company,  Chicago,  Ill.)  ;  Charles 
Waldhauer  (vice-president,  the  U.  S. 
Playing  Card  Company,  Norwood,  Cin¬ 
cinnati,  O.). 

William  H.  Walters  (president,  U.  S. 
Printing  &  Lithograph  Company,  Mine- 
ola,  L.  I.,  N.  Y.)  was  elected  for  a  period 
of  four  years  to  replace  Joseph  P.  Thomas, 
deceased. 

George  W.  Hall,  whose  term  as  presi¬ 
dent  expired,  was  elected  an  honorary  di¬ 
rector. 


As  president  of  the  Association,  George 
W.  Hall  (head  of  the  Western  Lithograph 
Co.  of  Los  Angeles) ,  welcomed  all  members 
and  guests.  After  an  inspirational  talk  on 
today’s  selling  problems  by  Tony  Whan 
(president  of  the  Pacific  Indoor  Advertising 
Co.),  the  Tuesday  convention  session  was 
taken  over  by  the  Panel  on  Cost  Reduction 
Methods,  headed  by  Wade  E.  Griswold 
(Executive  Director  of  the  Lithographic 
Technical  Foundation),  as  chairman,  and 
assisted  by  Paul  W.  Dorst  (lithographic 
consultant) ;  E.  L.  LeVesconte  (H.  S. 
Crocker  Co.) ;  Ernest  E.  Jones  (Graphic 
Arts  Corp.  of  Ohio)  ;  William  M.  Winship 
(Brett  Lithographing  Co.)  and  John  D. 
Ristine  (R.  R.  Donnelley  &  Sons  (To.). 

During  the  panel  discussion,  which  dealt 
with  case  histories  of  cost  reduction,  in¬ 
cluded  Mr.  Winship’s  description  of  50  per 
cent  savings  through  elimination  of  un- 
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Yes,  this  Tauber  Inserter  mak^s  money  just  as 
surely  as  if  dollar  bills  came  off  the  rollers.  It 
will  do  plastic  or  wire  coil  binding  jobs  profit¬ 
ably  with  very  little  investment. 

Write  today  for  full  details  of  this  Tauber 
Inserter,  Table  Model  No.  02. 


TAUBER  PLASTICS,  Inc.,  206  Hudson  St.,  New  York  13,  N.  Y. 


SPECIAL  NUMBERING  MACHINES 

FOR  ALL  REQUIREMENTS 


Above:  Model  45 
Plungerless.  Oper¬ 
ated  by  Rod  which  is 
oscillated  by  plunger 
located  outside  of 
printing  form. 

WRITE  FOR  SPECIAL  FOLDER 


AMERICAN  NUMBERING  MACHINE  CO. 

ATLANTIC  AND  SHEPHERD  AVES.,  BROOKLYN.  N.  Y. 

BRANCH  — 105  WEST  MADISON  STREET,  CHICAGO.  ILL. 
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Randolph  Ode  and  George  Hall 


necessary  retouching,  Mr.  Jones  presented 
case  histones  from  various  LX  A  member- 
plants  showing  how  costs  had  been  cut  in 
graining  and  regraining  plates.  He  ex¬ 
plained  the  new  vapor-blast  graining  proc¬ 
ess  which,  he  stated,  required  only  9}4  min¬ 
utes  to  regrain  an  albumin  plate  and  19 
minutes  for  a  deep-etch  plate.  He  also  cov¬ 
ered  methods  of  limiting  etch  on  deep-etch 
plates,  and  pointed  out  that  variation  in 
grain  affects  sensitivity  which  can  be  con¬ 
trolled  by  proper  methods.  Paul  Dorst 
spoke  of  the  high  cost  of  plate  make-overs 
and  of  how  these  affect  the  press  run.  His 
view  was  that  most  make-ovei's  are  unnec¬ 
essary  ;  and  he  cited  a  case  where  in  three 
months  the  cost  of  make-overs  was  as  high 
as  $9,000,  which  was  practically  eliminated 
after  an  eight-month  study  of  the  problem. 
Mr.  Dorst  also  covered  methods  of  cost 
saving  in  photography. 

All  of  Wednesday,  May  11,  was  devoted 
to  the  subject  of  Labor  Relations  in  the 
Lithographic  Industry. 

Matthew  H.  O’Brien,  LX  A  General 
Counsel,  spoke  in  considerable  detail  on 
the  subject,  “Some  Problems  of  Employee- 


Employer  Relations  Under  Government 
Controls.” 

George  A.  Mattson  (LNA  Director  of 
Labor  Relations  Service),  reviewed  collec¬ 
tive  bargaining  in  the  lithographic  industry 
and  appraised  the  current  situation.  An 
open  forum  followed. 

At  the  Thursday  session  of  the  LNA 
Convention,  Duncan  S.  McLaurin  (Insur¬ 
ance  Counselor),  covered  some  of  the  little 
known  developments  in  “Insurance  Prob¬ 
lems  of  Lithographers.”  He  spoke  in  de¬ 
tail  on  the  problems  encountered  in  insur¬ 
ing  plates,  negatives  and  positives  as  well 
as  on  the  question  of  insurable  values  in 
this  period  of  inflation.  The  last  speech 
to  the  lithographers  was  “Selling  Is  Like 
That,”  by  Victor  Eckdahl  (Los  Angeles 
District  Governor  of  Rotary  International). 

Printing  Education  Convention 

•k  The  24th  annual  conference  on  printing 
education  was  held  June  19-23,  at  the  Tech¬ 
nical  Trade  School,  Pressmen’s  Home, 
Tenn. 

General  theme  of  the  conference  was 
“Meeting  The  Needs  of  Graphic  Arts  Edu¬ 
cation  Today  and  Tomorrow.” 

Chairman  of  the  opening  morning  session 
was  John  G.  Henderson  (president.  Na¬ 
tional  Graphic  Arts  Education  Association; 
head.  Department  of  Printing,  Washbume 
Trade  School,  Chicago).  Greetings  were 
extended  by  Thomas  E.  Dunwody  (direc¬ 
tor,  Technical  Trade  School,  Pressmen’s 
Home,  Tenn.). 

The  following  talks  were  given  at  this 
session : 

“Basic  Curricula  for  Various  Levels  of 
Printing  Education” — Professor  Hartley  E. 
Jackson  (Division  of  Industrial  Arts,  San 
Jose  State  College,  San  Jose,  Calif. ;  chair¬ 
man  of  the  Curricula  Commission ;  vice- 
president,  National  Graphic  Arts  Education 
Association)  ;  “How  to  Make  and  Use 
Performance  Tests” — Dr.  Edward  C.  Esta- 
brooke  (director  of  Education,  American 


DEALERS!  PRINTERS!  Sell  Snapeasy  One- 
Time  Carbon-Interleaved  Forms.  We  do  the 
work;  you  make  the  money!  White  Dept.  G-23. 

ARTHUR  J.  GAVRIH  PRESS,  Inc. 

- 
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Medium  Condensed 


LA. Type  takes  pride  in  welcoming  the 
fifteenth  member  to  its  Future  family. 


MISO  Future  Light,  Light 

Italic,  Medium,  Medium  Italic,  Medium  I  A  T  Y  P  f" 

Condensed,  Demi-Bold,  Demi-Bold  Italic,  Hi  •  ■  I  ■  L 

Bold,  Bold  Italic,  Bold  Condensed,  PRECISION  CAST  TYPE 
Bold  Condensed  Italic,  Extra  Bold,  Extra  225  EAST  PICO  BOULEVARD 
Bold  Italic,  and  Extra  Bold  Condensed.  LOS  ANGELES  15,  CALIFORNIA 


ONE^OPERATION 

%^^MUlTI-PROCESS  PRESS 

The  New  Era  Multi-Process  combines  printing, 
slitting,  perforating,  punching,  numbering,  die  T 
cutting  and  scoring  into  a  fast,  single,  continu-  \ 
ous  operation.  Flat  bed,  web  type.  Takes  tyf^,  \ 
electros  or  rubber  plates.  Quick,  accurate  regis-  ' 
ter.  Easy  changeover.  Same  press  will  produce 
tickets,  labels,  checks,  display  cards,  tags,  car¬ 
tons,  forms,  etc. 
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N.  C.  BENSON  CO. 

HA  7-2873  550  S.  Clark  ehicago 


Model  F-lOO  “REPRODUCTION"  Auto¬ 
matic  Collator.  Will  save  75%  time 
and  avoid  errors.  Ask  usi 


School  and  American  Technical  Society, 
Chicago)  ;  “The  Need  for  Vocational 
Guidance  Literature” — John  A.  Backus 
(manager,  Depariment  of  Education,  Amer¬ 
ican  Type  Founders,  Inc.,  Elizabeth, 
X.  J.)  ;  Demonstration  of  Silk  Screen 
Printing — V'incent  C.  Coyne  (Middlesex 
County  Vocational  School  No.  1,  New 
Brunswick,  N.  J.;  treasurer.  National 
Graphic  Arts  Education  Association).^ A 
display  of  silk  screen  printing  was  arranged 
by  J.  1.  Biegeleisen  (Silk  Screen  Process 
Consultant,  New  York,  N.  Y.). 

The  afternoon  session  was  devoted  to  a 
pressroom  forum,  the  chairman  of  which 
was  Allan  Robinson  (principal,  Mergen- 
thaler  V’ocational  High  School  of  Printing, 
Baltimore,  Md.).  The  following  subjects 
were  discussed:  “Basic  Press  work  Prin¬ 
ciples”  —  Allan  Robinson;  “Presswork 
Problems  and  Difficulties”  —  Thomas  E. 
Dunwody ;  “Modern  Production  Tech¬ 
niques” — Russell  Hogan  (Blanchard  Press, 
New  York).  A  color  matching  demonstra¬ 
tion  was  presented  by  George  Welp  (Inter¬ 
national  Printing  Ink  Division  of  Inter- 
chemical  Corporation,  New  York). 

The  morning  session  of  the  next  day  was 
devoted  to  a  composing  room  forum,  the 
chairman  of  which  was  Ferdy  J.  Tagle 
(acting  principal.  The  New  York  School  of 
Printing,  New  York).  The  following  sub¬ 
jects  were  discussed:  “American  Typog¬ 
raphy  on  the  March”  (Illustrated)  —  R. 
Hunter  Middleton  (director.  Department  of 
Typeface  Design,  Ludlow  Typograph  Com¬ 
pany,  Chicago)  ;  “Typography  of  School 


RICHARDS'  DO-MORE 


BENCH 

MODEL 


More  Saw  Per  Dollar 

I8"x20"  table  102  pica  gauge 
“Bulldog"  Clamp  Lining 
Gauge  'A  h.p.  motor.  Instant 
change  from  saw  to  saw-trim, 
^ilt-ln  chip 

$295.00 


ASK  FOR 
"DO-MORE" 
BROADSIDE 


903  N.  PITCHER  ST. 
KALAMAZOO  60F,  MICH. 
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Publications” — Harry  L.  Gage  (Graphic 
Arts  Consultant,  Mergenthaler  Linotype 
Company).  A  demonstration  of  xerography 
and  xeroprinting  was  presented  by  Charles 
D.  Oughton  (assistant  supervisor  of  Graphic 
Arts  Research  Division,  Battelle  Memorial 
Institute,  Columbus,  Ohio). 

Chairman  of  the  afternoon  offset-lithog¬ 
raphy  forum  was  Fred  J.  Landon  (head. 
Printing  Department,  William  Hood  Dun- 
woody  Industrial  Institute,  Minneapolis, 
Minn.,  at  which  time  the  following  subjects 
were  discussed:  ‘‘Your  Responsibility  In 
V^ocational  Guidance  for  the  Graphic  Arts” 
— William  O.  Morgan  (director,  Chicago 
Lithographic  Institute,  Chicago)  ;  ‘‘Ap¬ 

proach  to  Lithography  Through  Photog¬ 
raphy” — Byron  G.  Culver  (supervisor. 
Department  of  Publishing  and  Printing, 
Rochester  Institute  of  Technology,  Roches¬ 
ter,  X.  Y.). 

John  G.  Henderson  was  chairman  of  the 
annual  banquet  held  in  the  evening,  of 
which  Harry  L.  Gage  was  toastmaster. 

The  general  theme  was  ‘‘The  Graphic 
Arts — Past,  Present,  Future.”  The  follow¬ 
ing  talks  were  given  ‘‘Printing  in  America — 
Yesterday  and  Today” — Carl  E.  Dunnagan 
(president.  Printing  Industry  of  America, 
Inc. ;  president.  The  Inland  Press,  Chi¬ 
cago)  ;  ‘‘The’  Story  of  the  Making  of  Books 
in  America” — Colonel  E.  W.  Palmer  (pres¬ 
ident,  Kingsport  Press,  Inc.,  Kingsport, 
Tenn.)  ;  ‘‘The  Story  of  Lithography” — 
Wade  E.  Griswold  (executive  director. 
Lithographic  Technical  Foundation,  New 
York)  ;  ‘‘A  Dream  Come  True” — Thomas 
E.  Dunwody.  The  presentation  of  silver 
cup  for  1949  I.  P.  I.  essay  contest  was 
made  by  George  Welp. 

Inco  Moves  to  New  Plant 

★  The  Inco  Company,  printing  ink  manu¬ 
facturers,  Cleveland,  O.,  recently  com¬ 
pleted  the  relocation  of  its  facilities  from 
1426  W.  Third  St.  to  new  and  larger 
quarters  at  1051  Power  Ave.,  Cleveland,  it 
is  announced  by  Inco  president  Otto  H. 
Schwarzman. 

The  new  site  provides  better  than  double 
the  square  feet  of  floor  space.  Two  new 
High-Speed  roller  mills  have  been  added 
to  the  Company’s  manufacturing  facilities, 
as  well  as  a  new  type  Precision  Mixer.  The 
new  factory  was  designed  to  increase  pro¬ 
duction  by  more  efficient  operation,  and 
placement  of  equipment. 


Equipment  from 
Two  Leading 
Chicago  Plants 

6/0  Two  Color  Miehle 

3/0  Two  Color  Miehle 

Miller  Two  Color  4  track  unit, 
automatic  oiling  system 

Current  Model  Miller  Simplex 

Dexter  Model  189- A 

4  Standing  presses 

1650  brass  bound  press  boards 

Wright  paper  drill 

Challenge  £  paper  drill 

Seybold  lOZ  model  44"  cutter 

Model  433  Baum  automatic 
folder 

Brackett  Safety  Trimmer 

nPE  &  PRESS  OF  ILLINOIS  Inc. 

110  WEST  HARRISON  ST. 
CHICAGO  5 
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Type  &  Press  in  New  Quarters 


★  Convinced  that  “nothing  is  quite  so 
satisfying,  to  anyone  with  a  drop  of  print¬ 
ers’  ink  in  his  blood,  as  the  sight  of  well- 


kept  printing  equipment,”  Henry  Spero, 
head  of  Type  &  Press  of  Illinois,  acted 
accordingly  when  planning  the  physical 
layout  of  the  company’s  new  quarters  in 
the  Rand  Bldg.,  110  W.  Harrison  St., 
Chicago. 

Display  area  in  the  new  Type  &  Press 
quarters  has  been  arranged  to  permit  wide 
aisles  and  ample  clearance  between  units 


on  display,  thus  giving  the  visitor  a  close- 
up  view  of  every  part  of  every  item.  The 
company’s  precision  workshop  and  offices 
also  carry  out  this  same  orderly  arrange¬ 
ment,  giving  an  air  of  well-kept  spacious¬ 
ness  to  the  entire  quarters. 


Founded  in  1932  at  632  Sherman  St., 
by  Henry  Spero,  present  head,  the  com¬ 
pany  has  moved  several  times,  each  time 
increasing  its  space.  It  rebuilds  equipment 
with  a  desire  to  build  to  highest  perform¬ 
ance  standards;  and  it  represents  leading 
manufacturers  of  printing  machinery  and 
equipment. 

Opens  New  Branch  Office 

★  Scott  Denny,  sales  manager  of  the  Ennis 
Tag  and  Salesbook  Company  and  The 
American  Carbon  Paper  Manufacturing 
Company,  both  in 
Ennis,  Tex.,  has  an¬ 
nounced  the  opening 
in  New  Orleans  of  a 
branch  office  and 
w'arehouse  to  serve 
customers  of  both 
concerns.  The  new 
branch  is  to  be 
headed  by  Jack  R. 
Tolleson,  for  several 
years  joint  represent¬ 
ative  of  the  two  com¬ 
panies  in  New  Or¬ 
leans. 

Jack  R.  Tolleaon  Ennis  Tag  and 

Salesbook  Company, 
will  utilize  the  facilities  of  the  new  office 
to  channel  orders  from  dealers  for  printed 
grocery,  bottler,  clothing  store,  bakery,  de¬ 
partment  store  and  wholesaler  sales  books; 
and  bank  deposit  slips,  cafe  checks,  and  bills 
of  lading,  required  by  customers  in  Loui¬ 
siana  and  Mississippi.  In  addition,  the 
American  Carbon  Paper  Manufacturing 
Company  line  of  one-time  carbon  papers, 
pencil  carbon,  and  carbonized  news  and  book 
papers  will  be  distributed  from  the  new 
warehouse. 

It  is  stated  that,  under  the  direction  of 
Mr.  Tolleson,  the  new  branch  of  the  two 
Texas  companies  is  expected  to  considerably 
improve  service  to  dealers  through  easing 
problems  of  inventory  and  shipping. 


“FOB  THAT  SPECIAL  JOB^* 

A.  W.  PETERSON  &  SONS  STEEL  RULE  DIE  CO.,  INC. 

ACCURACY —  131  Prince  Street.  New  York  City  — 8  Hr.  SERVICE 

A.  W.  Peterson  has  been  known  for  Good  dies  for  over  25  years 
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A  SUR£  B£T 


PERFECTION  FLAT  GUMMED  PAPER 

STAYS  FLAT  The  Year 'Round 


Perfect  printability  by  either  offset  or  letterpress 
65  different  stock  items  to  meet  almost  any 


PAPER  MANUFACTURERS  CO.,  PHILA.  23 


or  Offset? 


Having  Trouble  Valuing  Printing 

Order  the  Catalog  to  fit  your  needs- 


FRANKLIN 

PRINTING 

CATALOG 


FRANKLIN 

OFFSET 

CATALOG 


The  recognized  guides  for  profitably  valuing 
letterpress  printing  or  offset  lithography 

SEND  TODAY  FOR  FREE  TRIAL 

Porte  Publishing  Company  •  Salt. Lake  City  5,  Utah 


FEBRUARY 

MO.  TUt  ^ 


Ask  your  Fine  Paper  Merchant  for  a 
sample  book  or  write  direct  to: — 
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OMPO 

IS  COMPARABLE 
To  Anybody's 
"Besr  Rules 

All  our  rules,  slugs, 
leads  ore  of  top  quality 
and  all  are  uniform,  all  ways,  always! 
Yet,  in  spite  of  quality  and  uniformity, 
Compo's  prices  are  lower!  All  faces  in  stock 
— immediate  deliveryl  2  to  36  pt.  100  lbs. 
min.  (may  include  assortment). 

All  rules,  lb.—  - 3 DC 

All  spacing  material  from  2  pt.  leads 
through  36  pt.  furniture,  in- 

eluding  .853  and  .875,  per  lb  _ _ 

Prices  subject  to  change. 

Check  with  order. 

Send  for  hanger  wall  chart,  FREEl 


COMPO  RULE  CO. 

6151  S.  Rhodes  Ave.,  Chicago  37,  III. 


SVA/mOA/ 

••Vibrating” 


PAPER 

JOQGERS 


For 

Easier, 

Faster, 

Cheaper 

Jogging! 


Write  for  folder 


SYNTRON  CO. 


579  Lexington,  Homer  City  Pa. 


Open  House  ,Was  Successful 

★  The  Tompkins  Printing  Equipment 
Company  announces  that  its  recent  three- 
day  open  house  and  dedication  of  its  new 
5,000  square  feet  show  room  at  1040  W. 
Grand  Blvd..  Detroit,  was  an  outstanding 
success.  Over  three  hundred  printers  from 
Michigan  and  Ohio  are  reported  to  have 
been  in  attendance  to  see  the  displays  and 
demonstrations  of  thirty  -  four  manufac¬ 
turers. 

C.  S.  Tompkins,  together  with  his  en¬ 
tire  sales  and  service  staff,  welcomed  the 
guests,  .\mong  the  manufacturers’  sales 
managers  and  representatives  present  were 
J.  W.  Kirkpatrick  and  Earl  Boner  of 
Chandler  &  Price,  F.  C.  Roosevelt  and 
Robert  Capen  of  The  F,  P.  Rosback 
Company,  A.  T.  Vander  Linde  of  Ham¬ 
mond  Machinery  Builders.  Present  also 
were  E.  P.  Babcock  of  Challenge  Ma¬ 
chinery  Company,  Charles  Doyle  and  J, 

E.  Doyle  of  the  J.  E.  Doyle  Company, 

F.  S.  Young  and  S.  W.  Poore  of  Pioneer- 
Toledo,  Walter  Denne  of  Syntron,  and 
John  Ebert  of  Paasche.  Also  represented 
were  the  Douthitt  Corporation,  H.  B. 
Rouse  Company,  Nolan  Corp.,  Thompson 
Co.,  Printing  Machinery  Company  and 
Reproduction  Products. 

Mr.  Tompkins  said  the  new  show  room 
will  be  maintained  as  seen  during  the 
show,  thus  providing  a  complete  display 
of  the  latest  printing  machinery  at  all. 
times  for  buyers  in  that  area. 

Elected  Board  Director 

★  At  a  meeting  of  the  National  Graphic 
Arts  Expositions,  Inc.,  held  at  the  Lake 
Shore  Athletic 
Club,  Chicago,  on 
May  25,  Myron 
F.  Lewis,  adver¬ 
tising  manager  of 
GAM,  was  elected 
to  serve  as  a  di¬ 
rector  on  the 
board  of  the  or¬ 
ganization.  He 
takes  the  place  of 
Joseph  F.  Her- 
berger,  who  re¬ 
signed  as  director 
and  treasurer.  Ed¬ 
ward  Christensen 
was  elected  treas¬ 
urer. 


Myron  F.  Lewis 
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pRINTING  from  multiple-image  plates  is  the 
"money-saving”  way.  Letterpress  printers 
eliminate  numerous  individual  plates.  Offset 
printers  save  paste  ups,  stripping  negatives, 
etc.  Ideal  when  printing  labels,  stamps,  cards, 
leaflets,  cartons,  etc.  Saves  hours  of  make- 
ready,  assures  hairline  color  register  Get  the 
facts  today. 


Fast 


FREE  Buyers  Guide  and  Price  Sheet 
when  requested  on  your  letterhead. 


Midwest  STEP  &  REPEAT  Service 

406  SOUTH  12  STREET,  OMAHA,  NEBRASKA 


•  Smooth  Plastic  ...  no  splintors 
to  damage  stock  or  plates 

•  Assures  proper  pickup  and  even 
logging 

Assures  accurate  leveling  of  stock  pile  on 
both  ends  of  press.  No  rough  edges  to 
splinter  or  tear  stock.  Easily  cleaned  to  pre¬ 
vent  oil  and  ink  spots  on  stock.  Finger  holes 
permits  easy  removal  from  stock  pile. 

Order  a  sample  today.  ONLY  $1.50  post¬ 
age  paid.  Write  for  quantity  prices  as  low 
as  $1.00  each. 

A.  E.  HANDSCHY  CO. 

127  S.  RACINE  CHICAGO,  ILL 


New! 

PLASTIC 


PILE 
SEPARATOR 


INDEXED  for  easy  reference 

BONE 

PRODUCTION 
STANDARDS  BOOK 

Made  up  in  loose  leaf  binder 
form  5y2  X  SMs  —  covering 
standards  in  Composition, 
Lock-up,  Presswork,  Bindery 
work  and  Shipping. 

Cost  of  Time  Tables  . . . 

(These  are  also  furnished  with  standard 
costs  in  the  cost  columns  at  an  extra 
charge  of  $3.00.) 

Send  Check  for  $4.75  plus  2Sc  for 
postage  and  handling. 

THE  GRAPHIC  ARTS  MONTHLY 

608  S.  DEARBORN  ST.,  CHICAGO  5 
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THE  CLIP  BOOK  OF 

Cfjrisftmais  Art 

Hundreds  of  illustrations,  Santas, 
cherubs,  trees,  holly,  wreaths,  candles, 
borders,  snowflakes,  poinsettias,  typog¬ 
raphy  and  hand  lettering.  For  offset 
paste-up  or  line  engravings. 

Send  check  for  $5.00 
plus  25c  for  postage  and  handling 

The  Graphic  Arts  Monthly 

608  S.  DEARBORN  ST.,  CHICAGO  5 


Elect  Officers  • 

★  A.  F.  Oakes  (president,  Charles  Francis 
Press,  Inc.),  was  elected  president  of  New 
York  Employing  Printers  Association, 
Inc.,  to  succeed  Sampson  R.  Field  (pres¬ 
ident,  Publishers  Printing  Co.,  Inc.),  at  ' 
the  annual  meeting  of  the  Association  on 
May  23. 

William  H.  Walling  (chairman  of  the 
board  and  treasurer.  Rogers  -  Kellogg  - 
Stillson,  Inc.),  and  Cassel  Ronkin  (pres¬ 
ident,  Marbridge  Printing  Co.,  Inc.), 
were  elected  vice-presidents ;  Charles  E. 
Bieth  (president,  Milton  C.  Johnson  Co., 
Inc.),  secretary;  and  Harold  M.  Davis 
(president,  Davis,  Delaney,  Inc.),  treas¬ 
urer. 

Leo  M.  Cherne,  executive  secretary. 
Research  Institute  of  America,  addressed 
the  meeting. 

Features  of  the  meeting  were  recogni¬ 
tion  of  the  continuous  membership  for  at 
least  twenty-five  years  of  111  Association 
members,  and  the  presentation  of  a  certifi¬ 
cate  of  honorary  membership  to  John  J. 
Deviny,  Public  Printer  of  the  United 
States,  for  his  many  years  of  leadership 
in  the  printing  industry  in  both  official 
and  private  capacities. 

Elected  to  Harris-Seybold  Board 

★  Election  of  Mark  A.  Loofbourrow  to 
the  Harris-Seybold  Company  board  of  di¬ 
rectors  .has  been  announced  by  R.  V. 
Mitchell,  chairman  of  the  board. 

Mr.  Loofbourrow,  a  graduate  of  Ohio 
State  University  Law  School  and  a  part¬ 
ner  in  the  firm  of  Squire,  Sanders  & 
Dempsey,  replaces  the  late  J.  W.  Valiant 
on  the  Harris-Seybold  board. . 

Other  members  of  the  Harris-Seybold 
Company  Board  are:  A.  T.  Colwell,  G. 


RiEGEL  PAPER  CORP. 

342  Madison  Avanu* 
N.Y.I7,N.V. 


[ERTFNE 


rYMPAN 


WRITE  FOR  Free  trial  sheets,  ^ 

mention  press  and  sheet  size  wanted 


A  moderately  prked 
tympan  with  a  hard, 
even  surface  and  ex- 
ceptional  strength. 
Nationally  stocked  in 
roll  widths  for  every 
press. 
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BASIS  WEIGHT  SCALES 

Weigh  one  sheet  to  obtain  ream  weight. 
.  .  .  Compare  sheet  delivered  with  sheet  or¬ 
dered;  accurately  calibrated,  easily  balanced. 

FOR  PAPERS.  TISSUES.  BOARDS  A. 


FOR  PRINTERS  AND  PAPER  BUYERS 

Made  with  various  graduations.  Direct, 
accurate  reading;  no  computation  required. 
Used  in  irrdusrtrj-  for  25  years.  Write  for 
complete  data  and  prices. 

Manufacturers  of  Testing  Instruments 

E.  J.  CADY  fir  COMPANY 
134  N.  La  Salle  St.  Chicago  2,  Illinois 


S.  Dively,  W.  C.  Dunn,  H.  A.  Porter,  E, 
D.  Rogers,  N.  O.  Scourfield,  L.  P.  Was- 
serman,  and  R.  D.  Williams. 


RICHARDS’ 

BOUTERS 


Adds  Seventh  Elrod  Machine 

★  Castcraft  Printing  Supply,  2660  Lex¬ 
ington  St.,  Chicago,  material  casting  firm, 
announces  the  addition  of  its  seventh  El¬ 
rod  machine. 

The  announcement  states  that  with  the 
addition  of  this  unit,  Castcraft  has  more 
Elrods  producing  material  for  the  graphic 
arts  industry  than  any  other  plant  in  the 
world. 


J.  W.  Dixon 

★  J.  W.  Dixon,  president.  Automatic  Saw 
Sharpening  Co.,  735  E.  Ohio  St.,  Indian¬ 
apolis,  Ind.,  died  on 
May  12. 

He  was  born  on 
May  4,  1899  and 

worked  as  a  Linotype 
machinist  with  the 
Indianapolis  News. 

In  1925  he  organized 
the  Automatic  Saw 
Sharpening  Co. , 
which  outgrew  its 
space  several  times 
until  its  present  larg¬ 
er  quarters  were 
established  in  1931. 

H  e  was /a  member 
of  several  fraternal 
organizations  and 
many  printing 
groups, 


ILLUSTRATES 
HEAVY 
DUTY 
I  MODEL 
U  $465.00 


WE  BUILD  TEN  MODELS 
PRICED  FROM  $175  UP 

INCLUDING  CURVED  PLATE 
SEMIS  AND  TUBULAR 
’  SAW— TRIMMERS — ROUTERS — 
MORTISERS 

J.  A.  RICHARDS  CO 

KALAMAZOO  60F,  MICH. 


Dixon 


Fred  A.  Ci'apo 

★  Fred  A.  Crapo,  well-known  to  the 
graphic  arts  industry  for  the  past  50  years, 
died  on  May  13.  He  was  70  years  old. 

Fred  started  work  as  a  boy  of  11  at 
the  old  Barnhart  Bros.  &•  Spindler  Co. 
He  advanced  until  he  became  manager  of 
the  company.  After  Barnhart  Bros.  & 
Spindler  Co.  was  absorbed  by  the  Amer¬ 
ican  Type  Founders,  Fred  joined  the 
Harris- Seybold  Co.,  and  then  later  the 
Sam’l.  Bingham’s  Son  Mfg.  Co.,  with 
which  firm  he  has  been  for  the  past  18 
years.  He  was  a  member  of  the  Chicago 
Club  of  Printing  House  Craftsmen  and 
the  Printers  Supplymen’s  Guild  of  Chi¬ 
cago. 


E.  J.  KELLY  COMPANY 

Subsidiary  Sun  Chemical  Corporation 

1832  N.  Pitcher  St.,  Kalamazoo  13, 
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Send  today  for  your^ 
free  copy  of  “10 
Ways  to  Avoid  Off¬ 
set.’'  It’s  filled  with 
helpful  hints  on  how 
to  whip  that  print-  ] 
ing  bugaboo— offset. 
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REGENCY  THERMOGRAPHERS 

100  WEST  END  AVE.  NEW  YORK  23,  N.  Y 


THERM06RAPHED  (FINE  RAISED  LEHERING)  36  HOUR  SERVICE 

GET  YOUR  SHARE  OF  WEDDING  PROFITS 

Write  for  "free  sample  portfolio"  and  "our  easy  to  order,  form." 

All  Orders  Shipped  Postage  Prepaid 


ADDRESSING  MACHINES 


Sensational  New  Addresser — No  Plates — 
Holds  500  names,  complete — $30.47.  Ad¬ 
dresses  envelopes,  cards,  etc.  3  Folders. 
Atomic  Sales,  345  S.  Pulaski,  Chicago  25. 


ADVERTISING 


RATES: 

$2.00  per  agate  line  per  issue. 
$1.50  per  agate  line  on  a  12  time 
insertion  contract.  Approximately 
.  40  characters  of  body  type  to  the 
line. 

If  credit  has  not  been  established 
with  us.  kindly  send  remittance 
with  insertion  order. 

Closing  date  .  .  . 

21st  of  month  preceding  issue 


_ ADVERTISING 

PRINTERS  AND  PRINTING  SALES¬ 
MEN  :  If  you  sell  printing,  we  have  sev¬ 
eral  non-conflicting  items  you  can  add  to 
your  present  line — Modern  loose-leaf  Pres¬ 
entation  Covers,  Acetate  Pocket  Albums, 
Phone  Directory  Covers,  Plastic  Calendar 
Business  Cards  and  Blotter  Tops,  Memo 
Pads,  etc.  Samples,  literature  and  instruc¬ 
tions  shipped  prepaid  to  acceptable  in¬ 
quiries  against  a  $2.00  refundable  deposit. 
W.  M.  Bert  Co.,  620  W.  Fulton  St.,  Chi¬ 
cago  6,  Ill. 


PRINTER -ADVERTISING.  We  offer 
(to  one  printer  in  each  area)  copy  and 
illustrations  for  a  friendly,  house-organ 
type  blotter  that  you  print  and  mail  to  youi 
prospects  and  customers  each  month.  Or¬ 
ville  E.  Reed  says,  "It’s  a  dandy.”  It’s  a 
business  getter,  it’s  inexpensive.  For  sam¬ 
ple  and  details  write  to  K.  Stringer,  P.  O. 
Box  543,  Johnstown,  Pa. 


POSTERS  for  the  T^DE  EXTRA  PROFITS  I  Take  orders  for  our 

Printed  to  order — with  your  imprint.  Price  popular  low-priced  advertising  Address- 
list,  Samples  Free.  Masterwork,  75  War-  Memo  book.  Sample,  details  free.  Promo- 
ren  St.,  N.  Y.  7,  N.  Y.  tions.  Suite  1010;  93  Nassau  St.,  N.Y.C.  7. 


1949 


Illinois  Edition  of  the  Printing  Trades  Blue  Book  $15.00. 
Limited  Printing.  Send  Remittance  to  Blue  Book,  Graphic 
Arts  Pub.  G>.,  608  S.  Dearborn,  Chicago  5 
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MORE  PROFIT 

ON  YOUR  BINDERY  JOBS 


WEDDING  INVITATIONS 
THERM06RAPHED 


:6G3  HJkCDOK  AYf. 
CikMDEM.  N.  1 


ACME  STAPLE  CO 


SAMPLE  BOOK  ON  REQUEST 


THERMO-CRAFT  PRESS 

470  FLUSHING  AVENUE 
BROOKLYN  5,  NEW  YORK 


Acme  Staplers  7n- 
crMM  the^^ojM 

I  mits  wide  scope 
I  of  work.  Instant- 
ly  interchange- 
saddleback 
and  flat  tables 
furnished  with 
machine. 

In  Daily  Use  by  Thousands  of  Printers 
and  Publishers 

I  Staple  Sixes  Without  1  f  V4"  5/16"  3/^" 
h  Mechanical  Change  )  {  1/2"  Leg  Lengths 


ANNOUNCEMENTS 


$4.75  per  hundred 

WITH  DOUBLK  KNVKLOPEt 

48  Hour  Service 


ADVERTISING  PHOTOS 


’  where.  Used  by  biggest 

^  ^  advertisers.  lOO  new  sub- 

jects  monthly.  Mat  or 
*  glossy  print  plan,  at 

'  MW  *  '  small  cost.  Write  foi 

BI^IBB  new  FREE  proofs  No 

203.  No  obligations. 

EYE-CATCHERS,  Inc.,  10  E.  38th  St.,  N.  Y.  16 


Thermogra  phed 
Business  Cards 
$4.00  per  M 


ANNOUNCEMENTS 


Lowest  Prices — Catalog  $1.00 

ENVELOPES  -  TAGS  -  CARDS 

AT  BARGAIN  PRICES 


W*  OK  WV/*  BOX  683 

507  E.  Washington  St.,  Syracuse,  N.  Y. 


100%  COVERAGE 


Use  Advertising  Gummed  Tape  JOBBERS  WANTED! 

BROWN  Kl^FT  AND  COLORS  •  Every  Customer  on  Your  Book 

5  Rolls  ’Vrroii”'*  S5.85  Is  a  Prospect! 

Printed  in  Red,  Blue,  Block  or  Green  Ink  ®  Furnish  Sales  Kit,  Samples 
We  print  T,  lYa",  2"  and  3"  Tope  Advertising  Literature 

•  Free  Price  List  •  •  FREE  Cut  Service 

TELCO  17540  FREELAND  DETROIT  21,  MICH 
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ART  WORK  AND  CUTS 


ANNOUNCEMENTS 


'GUARANTiE 
Mounted  ^  i 
Line  Cuts 
&  Halftones  ■ 
tj  for  price  list 


NEW  WEDDING  INVITATIONS  from  $1 
per  box;  new  birth  announcements,  infor- 
mals,  panel  cards,  mourning  cards,  an¬ 
nouncements,  etc.  Free  samples.  Williams 
Paper  Co.,  38  Park  Place,  New  York  7. 


MME 


Weddings  (ail  Styles)  Panel  Cards,  Rotary 
&  R.C.  Cards,  Informals,  Anniversary,  Birth 
Crystallon.  All  at  lowest  prices  in  N.E.  Chase 
Paper  Co.,  311  Main,  Worcester,  Mass. 

WEDDING  SETS  @  $.90  per  cabinet  and 
up.  Complete  line  of  Wedding  Announce¬ 
ments.  Paneled  Cards  and  Envelopes,  Ro¬ 
tary  and  Round  Comer  Cards,  Visiting 
Cards,  Birth  Announcements.  See  our  new 
lines  of  Rose-Petal  and  Crystallon  Wedding 
Announcements.  Request  free  samples  and 
prices.  ROSNER  CARD  &  PAPER  CO., 
2348  First  Ave.,  New  York  35,  N.  Y. 


Your  reliable  converter  of  quality 

WEDDINGS,  INFORMALS,  BIRTH 
ANNOUNCEMENTS,  PANEL  CARDS, 
BUSINESS  CARDS,  ETC. 

Ginn  Card  &  Paper  Co.,  74  Beekman  St., 
_  New  York  7,  N.  Y. _ 


DANVILLE 

ENGRAVING  COIRPANV 


DANVILLE  •  ILLINOISi 


NEW  WEDDING  INVITATIONS  from  $1 
per  box;  new  birth  announcements,  infor¬ 
mals,  panel  cards,  mourning  cards,  an¬ 
nouncements,  etc.  Free  samples.  Williams 
Paper  Co.,  38  Park  Place,  New  York  7. 

SCORED  BUSINESS  CARI^^^Bl^ 
stock  of  better  grade.  Leather  card  holders. 
Samples  on  request.  Windsor  Card  Co., 
208  N.  Wells,  Chicago  6,  Ill. 


ANNOUNCEMENTS  (Thermographed) 


RAISED  PRINTING  to  the  Trade.  Busi¬ 
ness  Cards,  Letterheads,  ^  Weddings,  etc. 
Low  prices  on  large  quantities  of  box  tops, 
greeting  cards,  etc.,  in  gold,  silver,  ere. 
Everlast  Process  Printing  Co.,  27  W.  24th 
St.,  New  York  10.  Est.  1937. 


_ APRONS _ 

HEAVY  BLUE  Denim  7  pc^ket  aprons, 
33  inch  knee  length.  Sanforized  shrunk. 
$1.50  each;  3  for  $4.25;  6  for  $7.50;  12  for 
$13.95;  24  for  $24.95.  Prepaid.  Economy 
Supply  Co.,  P.  O.  Box  3823,  Detroit  5, 
Mich. 


Printers  Photo  Engraving  Synd 


MADE  TO  ORDER 


GOOD  ADVERTISING  ART  SINCE  19  3  0 

TRftPKUS  STUDIO  *MOUN^^ILL^ 


ART  WORK  AND  CUTS 


zme  CTCHincs 
and  HRLFTOnCS 


ZINC 
HALFTONES 
&  ETCHINGS 


6  s  Q  U  A  R  E 
I  N  C  fl  E  S 
UNMOUNTED 


Plates  ordered  on  wood  will  be 
FLUSH  MOUNTED.  Write  for  Price  List. 


FLUSH  MOUNTED.  Write  for  Price  List.  60,  80,  100  Sc. 

NEA  ENGRAVING  SERVICE 

P.  O.  BOX  163  •  INDIANAPOLIS,  INDIANA 


MARSHALL  NEWSPICTURES  INC 


INDIANAPOLIS  .  INDIANA 


184 


The  Graphic  Arts  Monthly — June,  1949 


'art  work  and  cuts 


BOOKBINDERS  CLOTH 


ONLY  BE^  CmUIY  ERGRAVIMGJ 


mounting  for  above  size  cuts  ...  20c 

ART  VV’ORK  AND  CUTS  made  to  order. 
Write  for  free  samples.  Established  1916. 
Baida  Art  Service,  Dept.  8,  Oshkosh,  Wis. 


BOOKBINDERS  CLOTH 


Oie^ic^e^ 


IMMHDIAll 
l)i;MVKItV 


THE  RELIABLE  TEXTILE  CO. 

216  WEST  ADAMS  ST  CHICAGO  6 


IMPORTANT 

BLIND  BOX  NUMBERS 
must  be  used  when  answering 
blind  ads  so  that  replies  can  be 
forw^arded  to  advertisers  with¬ 
out  delay. 


GENERAL  PRINTING 

by  Cleofon  and  PIfkfn 
AN  OUTSTANDING  TEXTBOOK 
ON  BASIC  PRINTING 

Send  check  for  $1.60  plus  25e  for 
postage  and  handling 

THE  GRAPHIC  ARTS  MONTHLY 

608  S.  Dearborn  St.,  Chicago  5,  III. 
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West  Coast  Users!! 

IMMEDIATE  DELITEBY 

•  Canvas  Book  doth 
•  Artificial  Leather 
•  Coated  Fabric 

RELIATEX,  Inc. 

1319  SO.  LOS  ANGELES  ST. 

LOS  ANGELES,  CALIF. 


BOOKBINDERS  MACHINERY 


PLEGER 

Book  Back  Gluing  Machine 

Produces  perfectly  glued-up  books  using  a 
minimum  amount  of  glue  and  effecting  a 
large  saring  of  labor-hours  over  the  old 
method  of  hand  gluing. 

Write  for  descriptive  folder  No.  302 

JOHN  J.  PLEGER  COMPANY 

613  West  16th  St.,  Chicago  16,  III. 


PAPER  Punching  and  Tab  Cutting  Egmp. 
Paging  and  Ticket  No.  Heads  a.  Specialty. 
Rebuilding  Bookbinders’  Machinery.  P.  A. 
Juul  Company,  1849-51  Milwaukee  Ave., 
Chicago,  Ill. 


BOOKS  WANTED 


WE  BUY  ALL  KINDS  OF  BOOKS. 
What  do  you  have  to  offer  in  small  and 
large  quantities?  Brown  Book  Co.,  1787 
Longfellow  Ave.,  New  York  City. 


BRASS  AND  COPPER  SPACES 


Sizes  6  to  72  Pt.  2  Oz.  Bxs.  Ea. _ $  .40 

10  Boxes  for _  3.50 

Quad  Guides,  per  set  of  3 _  3.00 

Narrow  Aux.  Grippers,  per  set .  2.50 

PAUL  HOBSON  MFG.  CO.,  5937  S.  Halsted 
St.,  Chicago  21.  EN  4-2900. 


BUNDLE  TYING  MACHINES 


IMPROVED  Bunn-Cross  Tying  Machine, 
ties  labels,  circulars.  Ten-day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago  20. 


SEE  PAGES  116,  117 


IMPORTANT  !  PRINTERS  ANYWHERE  IN  THE  U.  S.  A. 
IF  YOUR  PLANT  IS  UNPROFITABLE 

-NOW  IS  THE  TIME  TO  SELL- 

ASSETS  CAN  BE  TURNED  INTO  TOP  CASH  QUICKLY 

^•.PRINTCRAFT  REPRESENTATIVES 

Professional  Liquidators — Graphic  Arts.  Ind. 

277  BROADWAY,  NEW  YORK  7,  N.  Y. 


BUSINESS  CARDS 


WEDDINGS— 

GOOD  WHITE  COLOR, 
DOUBLE  ENVELOPES 
AS  LOW  AS  .90  CABINET 
DELIVERED  100  MILES 
CHICAGO  RADIUS 

EXCEL  PAPER  CO. 

25  S.  DES  PLAINES  ST.,  CHICAGO  6 


FANCY  FINISHED  CARDS 

Closing  out  a  large  stock  of  Ripple  finished 
Cards  in  several  attractive  colors.  Suitable 
for  Calendars,  Menus,  Tickets,  Booklet 
Covers,  Advertising  or  Business  Cards, 

Telephone  Hangers,  Sample  Cards,  etc. 

Size  7x8  ".  Samples  upon  request. 

1,000  Fancy  Cards  . $  2.50 

5,000  Fancy  Cards  .  10.00 

10,000  Fancy  Cards .  17.50 

L.  Fantus,  440  N.  Wells  St.,  Chicago  10 


BUSINESS  OPPORTUNITIES 


MODERN  PRINTING  PLANT  with 
buildings,  for  quick  sale,  at  approximate 
inventory  value.  Owners  retiring.  Highly 
developed  letter,  oflFset  and  specialized 
printing.  Sales  monthly  $30,000  and  bet¬ 
ter.  Profits  netting  around  15%.  Box  3079, 
Graphic  Arts  Monthly,'  608  S.  Dearborn 
St.,  Chicago  5. 


BUSINESS  OPPORTUNITIES 


TRADE  AND  CLASS  MAGAZINES 

Complete  Classified  Directory  of  U.  S.  Busi¬ 
ness,  Vocational  and  Diversion  magazines. 
New  Third  Edition  includes  4364  covering 
every  business,  profession  or  interest.  Gives 
dote  established,  complete  address  and  sub¬ 
scription  rotes.  Price  $1.50,  postpaid. 
COMMERCIAL  ENGRAVING  PUB.  CO. 
34A  North  Ritter,  Indianapolis  19,  Ind. 


MODERN  SHOP  and  HOME  FOR 
SALE.  Kelly  Cylinder  Automatic,  New 
Baum  Folder.  Saw,  Cutter,  8x12  C&P. 
Really  Complete.  Building  —  Furniture  — 
Equipment — All  must  go  as  Unit.  City  in 
central  Ohio.  Pop.  40,000.  Only  plant  in 
city  equipped  to  do  color  process.  A  real 
buy  and  opportunity  for  man  with  experi¬ 
ence.  Showing  good  profit.  Banks  will 
finance.  $20,000.  Box  3071.  Graphic  Arts 
Monthly.  608  S.  Dearborn  St.,  Chicago  5. 

WANT  TO  INVEST  time  and  small  capi¬ 
tal  in  combination  print  shop.  12  years 
broad  exper.  College  major  in  Bus.  Admin. 
&  Acctg.  Box  3075,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago  5. 

PRINTING  &  RUBBER  STAMP  Mfg. 
Established  12  years.  Drop  in  trade,  fea¬ 
turing  SOM  business  cards  per  month.  This 
can  be  increased,  splendid  leader  to  other 
printing.  Plant  comprises  M-24.  8x12  new 
series  plenty  of  type,  and  complete  Rubber 
Stamp  Mfg.  outfit.  Good  location,  cheap 
rent.  $6500,  $3500  down,  balance  terms. 
Apply  Business  Card  Printing  Co.,  Ill 
University  St.,  Seattle  1.  Wash. 


FOR  SALE:  Printing  and  calendar  busi¬ 
ness,  well  established,  grossing  $100,000. 
Being  offered  reasonable  to  settle  estate. 
Box  3087,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago  5. 

GAM  =100%  COVERAGE 
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business  opportunities 

OVERHEAD  IS  ALWAYS  A  SHOCK. 
WE  HAVE  THE  SHOCK  ABSORBER. 
Constant  demand.  Steady  and  regular  re¬ 
peats.  Easy  to  handle.  Big  profits.  Sholes 
Co.,  Dept.  GA-1,  45  Astor  Place,  New 

York  3,  New  York. _ 

OPEN  TERRITORY  for  salesmen  calling 
on  the  printing  trade.  Sell  the  TIPP 
SHEET  CONTROL  for  Kluge  presses. 
Priced  right — sells  easily — very  profitable. 
For  details  write — THE  T.  R.  BLACK 
CO.,  Tipp  City,  Ohio. 


PRINT  SHOP  NEAR  LOS  ANGELES. 
COMPLETE  DAVIDSON  offset,  Kluge, 
120  fonts  type.  Gross  about  $2000  mo. 
Asking  $15,000.  Stoll,  Box  8408,  Los  An¬ 
geles  16,  Calif. 


KEEP  PRESSES  ROLLING  more  hours  ! 
Amazing  sales  promotion  plans  for  increas¬ 
ing  local,  mail  order  printing.  Get  facts ! 
Finkle  Associates,  257-G  So.  Spring,  Los 
Angeles,  Calif. 


CAFE  AND  RESTAURANT  CHECKS 


20,000  ROLL  TICKETS  (any  asst.)  3.95 


5000  LArELS 

Printed  in  Red  or  Biue 

Per  Your  Copy,  Size  1  "x2”  J 

Larger  Sizes  ot  Low  Prices 
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American  Ticket  Co.  ft:;: 


CALENDAR  MAILING  WRAPPERS 


PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.  by  Pull  the  String  Mailing  Wrapper 
Co.,  29  W.  Kinzie  St.,  Chicago,  Ill. 


CALENDAR  PADS 

THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market ; 
write  for  sample  books  and  prices. 


CALENDAR  PADS — small,  medium, large 
sizes,  one  and  two-color — catalog  and  sam¬ 
ple  sheets  available.  John  Baumgarth  Co., 
120  N.  Green  St.,  Chicago  7. 


CALENDAR  PADS 

Large  assortment  in  stock  ready  for  immedi¬ 
ate  shipMTient.  Catalog,  samples  on  request. 

KETTERLINUS  LiTHO.  MFG.  COMPANY 
4th  and  Arch  Sts.  Philadelphia,  Pa. 

caleTjdars 

WHOLESALE  calendars  to  printers.  Do 
your  own  imprinting — full  line.  Fleming 
Calendar,  6540  Cottage  Grove,  Chicago  37. 


There’s  BIG  PROFITS  in 

CALENDARS 

Start  taking  orders  NOW  with  our  NEW 
QIassIne  and  Ollette  finish  Oalendars. 
All  Sizes — Jumbos— Hangers — Mounts. 
Over  100  Designs.  “1950”  Samples  $2. 

H.  ERQANQ  CO.,  Wholesale  Calendars 
322  Spruce  Street,  Philadelphia  6,  Pa. 


CALENDARS  &  Advertising  Specialties 
— Fans,  Mechanical  &  Wooden  Pencils, 
Card  Cases,  Leather  Items.  _  Desk  &  Wall 
Calendars,  Book  Matches,  Signs,  etc.  Send 
$3.00  for  Sample  Kit.  Refunded  1st  order. 
Advertising  Specialties  Mfg.  Co.,  220  E. 
89th  St.,  Brooklyn  12,  New  York. 


CAMS  REMILLED 


Cams  remilled ;  Steel  Chases,  Parts  &  Re¬ 
pairs  for  C&P,  Thompsons,  Universals,  Die 
Cutters.  Mfrs.  Ever  Ready  Paper  Cutter. 
EVER  READY  MACHINISTS,  INC., 
137  W.  19th  St.  WAtkins  9-7 142  New  York. 


CARBON  PAPER 


CARBONS  FOR  PRINTERS 

I’endl  carbon,  one  time  carbon,  semi  and 
full  coated  spot  carbon,  printing  ink. 
PSERLEISS-IMPEBIAL  is  the  most  com¬ 
prehensive  carbon  line  for  every  conceivable 
use.  Write  for  samples  and  prices. 

A  GREAT  PROFIT  OPPORTUNITY  FOB 
PRINTERS— the  NEW  IMPERIAL  HECTO¬ 
GRAPH  CARBON  for  all  requirements. 

PEERLESS-IMPERIAL  CO.,  INC. 
Factory:  28  Peerless  PI.,  Newark  5,  N.J. 

New  York  City:  321  Broadway 
Chicago  S,  179  West  Washington  Street 


ONE  -TIME  CARBON  PAPER 

PENCIL  CARBON  -  CARBONIZED  BOOK 
FINEST  QUALITY — LOWER  PRICES 
FASTER  DELIVERIES 


Write  for  tamples  and  prices 

MAN  UFACTUR I NG 
4, 


CO 


FRYE  DES  MOINES  4.  IOWA 


CARD  CASES 

FAMOUS  UTILITY  CARD  CASES  with 
your  adv.  200  for  $12.00;  good  for  years. 
Samples  Free.  A.  A.  Schramm,  210  E. 
Wilson,  Glendale  6,  Calif. 


GENUINE  LEATHER  CARD  CASES 
9c  each  (write  for  sample) 
SOUTHERN  PAPER  COMPANY 
807  S.  20th  St.  Birmingham  5,  Ala. 
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CARD  CASES 

GENUINE  LEATHER  Card  Cases,  Pull- 
up  25c  and  professional  30c.  Immediate 
shipment  from  stock.  Boston  Novelty  Co., 
414  S.  Market,  Chicago  7. _ 

■  CHASES 


AMSCO  CHASES 

Electric  Wekled  for  Strength 
All  Sizes  for  Cylinder  ond  Job  Presses 

AMERICAN  STEEL  CHASE  CO. 
31-31  48th  Av.,Long  Island  City  1  ,N.Y. 
Sold  by  All  Dealers 


CHRISTMAS  CARDS 


CHRISTMAS  CARDS 
FLORAL  CHRISTMAS  CARD  CLOSE- 
OUT :  Ideal  for  South  and  Southwest;  one 
gauge  for  imprinting.  20  to  a  box  @  27c. 
Write  for  free  samples.  Name-On  Station¬ 
ery  Co.,  1708  Payne,  Cleveland,  Ohio. 

COMMERCIAL~STOCK  CUTS 
FREE  CATALOG  of  Stock  Cuts.  A  thou¬ 
sand  ideas  of  inexpensive  illustrations.  Ad¬ 
vertisers,  Printers,  get  your  copy  today. 
Brouillet  Syn.,  30  E.  Sup.,  Duluth,  Minn. 

COMP^ING  ROOM~^QUIPMENT~ 
ELECTROTYPE  Storage  Boxes  —  Our 
Palmyra  Brand  Electrotype  Storage  boxes 
enable  you  to  store  the  greatest  number  of 
cuts  in  the  least  space  and  at  the  lowest 
cost.  We  also  make  a  small  box  for  storing 
linotype  jobs.  Schneider  Printing  Company, 
Palmyra,  Pa. 


10  DIFFERENT— ALL  NEW  IMPRINT 
XMAS  CARD  ASS'TS. 

Each  an  outstanding  value — as  low  as  30c 
box — including  the  sensational  plastics — 
one  gauge — as  well  as  25  &  50  for  $1  kind — 
engravings  —  kromekote,  etchings,  beauty 
tone,  etc. — Send  $5  NOW  for  1  actual  sam¬ 
ple  box  of  each  ten  ass’ts — sent  POST¬ 
PAID  with  money  back  guarantee  or 
WRITE  fpr  FREE  descriptive  price  list 
of  complete  line  for  personalizing  or  resale. 
ROYAL  PAPER  PRODUCTS  CO.,  2157 
W.  DIVISION  ST.,  Dept.  6X,  CHI- 
CAGO  22,  ILL. _ 

CHRISTMAS  CARD  SENSATION 

Sells  on  Sight 

DE  LUXE  BOX  ASSORTMENT  —  25 
beautifully  steel  engraved  and  Litho  tinted 
cards — $3.50  value.  Costs  you  75c  per  box. 
Minimum  order  25  boxes.  Special  sample 
offer:  Send  $2.00  for  3  boxes,  postpaid. 
One  sample  offer  to  a  customer.  STAUDER 
ENGRAVING  CO.,  4130  W.  Belmont 
Ave.,  Chicago  41,  Ill.  (Dept.  G-6-9). 

XMAS  CARD  CATALOG  for  Profes- 
sional  men ;  doctors,  etc.  200%  markup. 
All  standard  gauge  for  imprinting.  Cata¬ 
log  50c.  refunded  on  first  order.  Also  5 
Kluge  Trade- Secrets  that  really  save  time. 
25c  in  coin  or  stamps. 

Mariemont  Printer 

P.  O.  Box  64 _ Cincinnati  15,  Ohio 

CHRISTMAS  CARD  CLOSEOUTS 
2  Different  Boxes  25  for  $1.00 
Christmas  Cards  25c  Box. 

A.  B.  PLATELESS  CO. 

392  Broadway,  New  York  13,  N.  Y. 

SPECIAL:  Steel-die  box,  Currier  and  Ives, 
plastic,  charcoal  etchings,  etc.  Details  from 


CORDS  AND  TASSELS 
G.  HELMUS  &  SON,”lNC.— Cords  and 
tassels  made  to  order.  Program  pencils  in 
stock.  Prompt  service.  Samples  mailed 
upon  request.  648  Broadway,  New  York. 


CUTS 


ACCURATE  DIES 


SAME  DAY  SERVICE 


ACCURATE  STEEL  RULE  DIE  MFRS. 

28  W.  21st -Street  %  New  York  10.  jl.  Y. 


MR.  PRINTER^ —  You  sell  Printing  Im¬ 
pressions.  There  is  more  profit  in  Cut-Out 
Impressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Corp.,  270  Lafayette  St,, 

New  York  12,  N.  Y. _ 

THE  OSHKOSH  CUTTING  piE 
SERVICE  offers  you  immediate  delivery 
on  low  cost  Steel  Rule  Cutting  Dies,  and 
Single  Wing  Easels  5"  to  12".  467  Evans 

St.,  Oshkosh,  Wis. _ _ 

LOWER  overhead,  modern  tools,  mean 


Williams  Paper  Company,  38  Park  Place,  better  dies — at  lower  cost  to  you.  Get  our 
New  York  7.  estimate.  K.  C.  Prose,  Newburgh,  Indiana. 


See  Pages  116,  117  for  details  on  GAM  Letterhead  Contest 
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CUTTING  STICKS 


MAPLE  CUTTING  STICKS 
Genuine  CHERRY  BLOCKING 

PROMPT  DtLIVERY 

THE  TOLERTON  CO. 

ALLIANCE.  OHIO 


STICKS  furnished  for  every  type  of  ma 
chine  made.  Dealers  write  for  discount 
Lasticks,  Inc.,  119-10  Sutphin  Blvd.,  Ja 
maica,  L.  I.,  N.  Y. 


CUTTING  STICKS 

For  all  makes  of  Cutters 
Immediate  delivery  from  stock 

AMERICAN  WOOD  TYPE  MFC.  CO. 

270  LAFAYETTE  ST.,  NEW  YORK,  N.  Y. 


DIE  CUTTING 


MOUNTERS 

FINISHERS 


STEEL  RULE  DIES  for  cutouts,  dis' 
plays,  labels,  novelties,  etc.  Intricate  Dies, 
2106  E.  34th,  Kansas  City  3,  Mo.  Dies 
made  same  day  received. _ 


FOR  ANY  PURPOSE — Custom-made  to 
your  specifications  by  experts.  Prompt 
service,  Freedman  Cut-Outs,  119  West  17th 
Street,  New  York  11,  N.  Y. _ 


EASELS 


IMMEDIATE  DELIVERY  on  Single 
and  Double  Wing  Easels  up^  to  20''-^mall 
or  large  lots.  We  specialize  in  finishing  op¬ 
erations  ;  perforating,  die  cutting,  zip 
punching,  eyeletting,  reinforcing,  punch¬ 
ing  and  round  cornering.  Schneider  Print¬ 
ing  Company^Palmyra^Pa^ _ 


Central  Die  Cutting  Co. 

STate  2-5237 

STEEL  RULE  SPECIALISTS 

Die  Cutting  for  Advertising,  Promotional 
Material  and  Industrial  Specialties. 
Complete  Finishing  Service 

710  W.  Jackson  Blvd.  Chicago  6,  III. 


STURDY  EASELS  FOR  EVERY  PUR- 
pose  —  Single  Wing  5"  to  18".  Double 
Wing  7"  to  30".  Estimates  cheerfully 
given.  CHITTUM-KIDD  CO.,  INC., 
Baltimore  23,  Maryland. 


EASELS  —  Can  make  immediate  delivery 
on  15 -inch  or  smaller  sizes. 

The  Delmar  Paper  Box  Co. 

419  W.  Fifth  St. _ Cincinnati  2,  Ohio 


CARDBOARD  EASELS,  for  all  display 
signs.  Send  us  your  inquiries  for  pnces. 
Royton  Paper  Products  Co.,  Inc.,  226 
Washington  Street,  Buffalo  3,  N.  Y. _ 


EQUIPMENT  FOR  SALE 


FOR  SALE:  Linograph,  good  shape,  with 
6,  8,  and  10  Pt.,  also  some  borders.  R.  O. 
Stensberg,  341-18th  Avenue  North,  Wis- 
consin  Rapids,  Wisconsin. 


DIE  CUTTING  JACKET 

made  to  order  for 
Flat  Bed  Cylinder  Presses 
H.  fir  B  Printing  Machinery  Rebuilders 
727  W.  POLK  8T..  CHICAGO  7,  ILL. 


STEEL  RULE  CUTTING  DIES  for  per-  | 
feet  register.  Die  Cutting,  Mounting  &  ■ 

Finishing,  Easels,  -etc.  Matheson  Higgins  ' 
Co.,  Inc.,  15  East  St.,  Boston  11,  Mass.  ^ 
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ARE  YOU  HAVING 

DOUBLE  -  TROUBLE?? 

The  new  stripper-finger  installed  on  youx 
Little  Giant  Press,  Model  4  or  5.  will  solve 
your  “double-trouble.”  No  more  picking  up 
two  or  three  envelopes  or  sheets  of  index. 
Pays  for  itself  in  a  short  time  by  keeping 
your  presses  going.  Easy  to  instalL  Price 
$10.00.  For  more  information  write  to 

PROGRESSIVE  PHOTOPRINTING  COMPANY 

QREENOASTLE,  INDIANA 


Die  Cutting  Service  to  the  Trade 

Easels  and  Mailing  Boxes  in  Stock 

GENERAL  BOX  CO. 

1300  Forest  St.  Jacksonville,  Fla. 


DIE  CUTTING  FOR  THE  TRADE 
ALSO  STRAIGHT 
CUTTING  &  PEBBLING 

McKenna  &  Phelps,  Inc. 

207  E.  12th  ST.,  NEW  YORK  3,N.Y. 
TEL.  AI-4-0333-4 


DIES  (STEEL  RULE) 


STEEL  RULE  DIES 

MADE  TO  YOUR  SPECIFICATIONS 
SEND  COPY  FOR  ESTIMATES 
SUTTER-CRAFT— CHIPPEWA  ROAD 
EAU  CLAIRE,  WISCONSIN 


DIES  &  DIE  CUTTING 
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BINDERY 

EQUIPMENT 


•  REBUILT  BY  EXPERTS 

•  AHRAaiVELY  PRICED 

•  PROMPT  DELIVERY 

1 — Latham  Power  Punch 
1 — National  Straight  Needle  Sewer 
Latham  Stitchers,  all  capacities 
3 — Singer  Sewers  7-5,  7-11,  7-15 

1 — Universal  Peerless  Slot  Hole  Rotary 
Perforator 

1 — 20  Pocket  Jungst  Gathering  machine 
with  stitcher 

1 —  Smyth  Casing-In  Machine 

No.  3,  No*.  4,  and  No.  8  Smyth  Sewers 

2 —  Seybold  Round  Corner  Cutters 
1— Hand  Roller  Backer 

1 — Crawley  Rounder  and  Backer 
1 — Murphy  Sealing  Machine 
1 — Sanborn  Book  Smasher 
1 — Cleveland  “B”  Folder  with  Feeder 
1 — Anderson  Bundling  Press 
1 — 28"  Latham  Power  Perforator 
1 — No.  2  Smyth  Casemaker 
1 — Over-Sewing  Machine 

COMPLETE  LINE  OF  REBUILT 
BOOK  and  BOX  STITCHERS 

NEW  MACHINERY  FOR  SALE 

Model  "A”  Champion  Book  Stitchers, 
capacity 

No.  26  Champion  Stitcher  Heads  for 
Automatic  Gang  Stitchers 
Morrison  Book  Stitchers 
IVt".  254"  capacities). 

WE  BUY  USED  PRINTING  AND 
BOOKBINDING  EQUIPMENT 


JAMES  H.  JONES  COMPANY 

130  N.  Clinton  St.  •  Chicago  6 
STate  2-1670 


EQUIPMENT  FOR  SALE 


141/2x22  THOMPSON  DIE 

CUTTER  A.C.  MOTOR  _ $  750.00 

12x18  RICE  UNIT _ $1950.00 

40"  DAYTON  SEYBOLD 

CUTTER  A.C.  MOTOR _ $2100.00 

2  H.P.  A.C.  220  VOLTS 

MOTOR  VARIABLE  SPEED.  $  175.00 
HORIZONTAL  STRAIGHT 

LINE  DEL . . $6500.00 

Remember — before  you  spend  see  Ben 

BEN  C.  PRINCE  PRINTiN6  EQUIPMENT  CO. 

608  S.  Dearborn  St.  Chicago  5 

WE  9-5136 


FOR  SALE:  Harris  Model  LB-41x54 
single  color  offset  press  serial  #204  com¬ 
plete  with  motor  and  controller.  Smithe 
Machine  Co.  envelope  machine  Champion 
size  C — Serial  #c-375  complete  with  mo¬ 
tor.  Folds  #10  regular  envelopes. 

Smithe  Machine  Co.  ^  envelope  machine 
Champion  size  B — Serial  B-730  complete 
with  motor.  Folds  No.  6)4  regular  enve¬ 
lopes.  All  the  above  on  as  is,  where  is  basis. 
The  Reynolds  &  Reynolds  Co. 

800  Germantown  Street 
Dayton,  Ohio 

FOR  SALE — LPM  Web  Offset  one  color 
press.  Speeds  up  to  25,000,  8j4xll,  sheets 
per  hour.  Fixed  8^4"  cut-off  adjustable  to 
roll  sizes — 7"  to  14".  Save  50%  on  cost  of 
new  press.  In  good  running  condition.  Box 
3070,  Graphic  Arts  Monthly,  608  S.  Dear¬ 
born  St.,  Chicago  5. 

Dyer's  Paper-Cost-Caleulator 

A  New  Method  covering  all  weights  and 
prices  and  not  affected  by  price  changes; 
Thumb  Indexed ;  Is  Rapid,  Safe,  Accurate, 
Dependable  and  “Easy-to-Use" ;  Saves 
time  and  money.  Price  $17.50  Postpaid. 
Noah  Albert  Byers,  Catonsville  28,  Md. 

LIQUIDATING  shop  with  Kluges,  Ver- 
ticals.  Cylinder  Presses,  Open  Jobbers  at 
prices  far  below  the  market.  Request  your 
requirements. 

DIXIE  TYPE  &  SUPPLY  COMPANY 
1712  Warrior  Road  Birmingham  8,  Ala. 

FOR  SALE:  ONE  56"  MIEHLE 
PRINTING  PRESS  complete  with  Spray 
Attachment,  type  No.  XX007095.  Machine 
can  be  inspected  at  this  address.  VICTOR 
MFG.  &  GASKET  COMPANY,  5750 
Roosevelt  Road,  Chicago  90,  Ill. 

LARGE  SIZE  bronzing  and  dusting  ma¬ 
chine.  Fuchs  &  Lang  44"x68".  Reduced 
price  $950  for  quick  sale.  Chas.  J.  Oval, 
Mo  N.  Alabama  St.,  Indianapolis  4,  Ind. 

MODEL  "L"  Linotype,  monomelt,  good 
condition,  $1000.  Galveston  Leader,  Gal¬ 
veston,  Indiana. 
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N£W  EQUIPMENT 


THE  FALGO 

CORPORATION 

343  SOUTH  DEARBORN  ST.,  CHICAGO  4 
Tel.:  Harrison  7-5643 
GENERAL  OFFICE  AND  WAREHOUSE 

47-01  35Hi  St.,  LONG  ISLAND  CITY  1,  N.Y. 
Td.:  Stilwell  4-8026 


unnecessary  difficulty 
and  production  losses 


FIRST  SEE  IF  ?  ‘ 

FALCOi 
A  HAS/^ 


FALGO 


Rebuilding  of  DISTINCTION 
Since  1923 


Let  us  explain  our  REBUILDING  AND  CONVERSION  methods 
on  the  equipment  listed  below  now  available  and  offered 
subject  to  prior  sale— then  you  be  the  JUDGE. 


CYLINDER  PRESSES 


CUTTERS  &  CREASERS 


1 — #5/0  TC  Miehle  Unit — 52x65" 
1_#3/0  TC  Miehle  Unit-^5  V2x62" 
1 — #46  Miehle  Unit — 32x45  Vi" 

1 —  #41  Miehle  Unit — 28x41" 

2 —  Miller  TC  Units — 25x38" 

1 — #5/0  Miehle  or  Unit — 46x65" 

1 — #4/0  Miehle  Unit — 46x62" 

1 — #2/0  Miehle  Unit — 43x56" 

1 — #1  Miehle  Unit — 39x53" 

1 — #3  Miehle  Unit — 33x46" 

1 — #4/4  Miehle  or  Unit — 29x41" 

1 — #4/3  Miehle  Unit — 30x42" 


AUTOMATIC  JOB  PRESSES 


2 — Miehle  Verticals — V36  and  V45 
2 — Miehle  Horizontals — 22x28" 
2— #2  Kellys — 24x35" 

1 — #1  Kelly — 22x28" 

1 — Kelly  B — 17x22" 

1 — 14V3x22"  C&P  Automatic  unit 


CUTTERS 


20"  Brackett  Trimmer 
44"  Seybold  Precision 
44"  National 

51"  Seybold  20th  Century 
65  V2"  Sheridan 


FEEDERS 


Dexter  Pile — Advise  size  wanted 
Cross  Continuous — All  sizes 


1 — Cleveland  0—19x25"— Auto. 
1 — Cleveland  W — 14x20" — Auto. 


1 — Model  8  Linotype 
1— Wright  Drill — 4  heads 
1— #4  Berry  Drill— 4  heads 
1 — Rouse  Band  Saw— almost  new 
1 — Vandercook  #22  Proof  Press 


1 — ^#2/0  Miehle  Converted — 43x56" 

1 — #1  Miehle  Converted — 39x53" 

1 — #3  Miehle  Converted — 33x46" 

1 — 14x22"  Thomson— Style  5C 
1—22x32"  Thomson — Crank  Action 
1 — 26x38"  Thomson — Eccentric  Action 
1 — 14x22"  Colts  Armory 


FOLDERS 


MISCELLANEOUS 


Extension  Deliveries 
Paper  and  Board  Lifts 
Sterling  Base  System 
Sprays — Fiuid  or  Powder 


FA  I  rO  FID  A  mi  OUR  INVENTORY  CONTINUALLY  CHANGES— IF  YOUR  PLANT 
REQUIREMENTS  ARE  NOT  SHOWN  ABOVE,  LET  US  KNOW 
YOUR  NEEDS.  WE  MAY  HAVE  IT  OR  KNOW  WHERE  IT  IS  AVAILABLE. 


MORE  AND  MORE  THE  TREND  IS  TO 

COMPLETELY  REBUILT  AND  GUARANTEED  EQUIPMENT 


EQUIPMENT  FOR  SALE 


EQUIPMENT  FOR  SALE 


REBUILT  BOOKBINDERS  MACHINERY 

3 — Christensen  Stitchers — 2  Hds.  4  to  6 
Stations,  AC  Motor  equip. 

1 — 6  Fold  Hall  Folder  12x12—3  folds 
in  parallel  sec.  followed  with  3  in  R. 
Angle  sec.,  with  Automatic  Feeder, 
ticket  folder 

1 — 14x14  Dexter  Folder  and  feeder. 

1 — Hall  Folder  &  Auto,  feeder  (7x7,  2 
pat.) 

1 — Dexter  Newspaper  Folder  32x44 

1 —  44x62"  Brown  Quad  with  Cross 
Feeder 

2 —  Dexter  189 A  8-Fold,  size  36  x  48 
with  Cross  Feeder.  (8  page  paral¬ 
lel;  32  page  parallel;  16  page  paral¬ 
lel,  followed  by  right  angle  fold.) 

1 — Dexter  late  style  dbl.  16-32,  56" 
folders,  with  split  Cross  Fe^er 

1 — Dexter  189 A  39x52"  with  Cross 
Feeder 

Cross  Folder  Feeders,  various  sizes 

STOLP-GORE  COMPANY 

123  8.  Jefferson  St.  CE  6-2955  Chicago  6 


HARRIS  EL  22x34  Offset  Press 
MILLER  27x41  Two  Color 
4  track  automatic  oiling 
MIEHLE  62"  Two  Color  Press 
MIEHLE  Hand  Fed  Presses — 

46",  56",  62"-— Ext.  Deliveries 
MILLER  SIMPLEX  20x26 
No.  2  KELLY  22x34  Automatic 
CHRISTENSEN  Gang  Stitcher 
CLEVELAND  Automatic  Folder 
—26x40 

AUTOMATIC  CLAMP  Paper 
Cutters — 44",  48",  74" 

ROWE  3  Knife  Continuous 
Trimmers 

SEYBOLD  Envelope  Die  Presses 
28x38" 

J.  SPERO  &  COMPANY 

549  W.  Randolph  St.,  Chicago  6,  III. 

AN  3-4633 


MULTILITH,  2066,  14x20.  Extras,  A-1 
condition,  $1450.  No.  2  Bostitch,  $250. 
Tri-State  Printers  Equipment  Exchange,  22 
Narragansett  Street,  Gorham,  Maine. 
Tel.  3272. 


■rotary  PRESSES— Kroenert  3-Co1ot, 

analine  with  dryers  and  cut-off.  3  available. 
Also  AUTOCHROMA,  FRANKEN- 
THAL,  DRESDNER,  several  other  high 
speed  sheet  presses. 

GUILLOTINE  SHEARS  —  KRAUSE 
43"  Blade.  MANSFIELD  43"  and  31}4" 
— electric  with  spare  blades  and  parts. 
THE  PERMANENTE  METALS  CORP. 
'  Permanente,  California 


WEBENDORFER  OFFSET,  17x22, 
MAC-531,  in  good  condition,  now  in  use, 
Alt.  Cur.  Motor,  60  cycle,  2  phase. 
FISHER-HARRISON  PRINTING  CO., 
GREENSBORO.  N.  C. 


KLUGE  AUTOMATIC,  STILL  IN  crate 
10x15,  6  roller,  $2,100.  F.O.B.  Tipton,  Ind. 
save  $425.  Ramsay  Printing  Company, 
Tipton,  Indiana. _ _ 


JOHN  A.  LOUD.  The  best  in  modern 
New  and  Rebuilt,  Printing  Machinery. 
Workmanship  fully  guaranteed.  5 
Rowe's  Wharf,  Boston,  Mass  LIB  2854 


Eliminate  Jogging  Time  On  Gathered  Forms  ^ 


Operator  assembles  sheets  directly  into 
Jog-A-Way.  It  vibrates  sheets  into  nice, 
smooth  stacks,  ready  for  padding,  as  op¬ 
erator  continues  to  gather.  Handles  all 
stocks  including  carbons. 


Return  this  advertisement  with  your 
name  and  address  for  illustrated  folder. 


Immediate  Shipment  On  All  Models 


THE  M.  L.  ABRAMS  CO. 

I6S9  SUPERIOR  AVENUE  CLEVELAND  14,  OHIO 
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DIRE 
MAI 


l‘’ADDBESSING? 


The  problem  of  addressing  your  direct  mail  piece 
to  the  graphic  arts,  whether  envelopes,  circulars  or 
post-cards,  NEED  BE  A  PROBLEM  NO  LONGER. 

Our  Addressograph  Department  has  been  en¬ 
larged  and  can  give  immediate  attention  to.  your 
addressing  needs. 

For  those  who  wish  to  contact  the  entire  field, 
our  PLANT  mailing  list  is  the  ONLY  accurate,  up- 
to-the-minute  list  availeJDle  and  provides  100% 
COVERAGE. 


You  may  select 
any  state, 
combination  of 
states,  or  the 
entire  country. 

For  prices,  or  a 
break-down  count 
by  states,  write  to 


Those  manufacturers  and  dealers  of 
graphic  arts  equipment  and  sup¬ 
plies  who  wish  SELECTIVE  AD¬ 
DRESSING  may  have  selective  ad¬ 
dressing  to  plants  of  the  following 
types: 

. .  .Plcmts  with  Platen  presses 
. .  .Plants  with  Cylinder  presses 
. . .  Plants  with  two  or  more 
Cylinder  presses 
. .  .Plants  with  Web  presses 
. . .  Offset  Lithographing  Plants 
. . .  Binderies,  including  plants  with 
bindery  departments 
. .  .Plants  with  Linecasting  machines 
. . .  Paper  Box  making  plants 
. . .  Other  classifications  on  request 


GRAPHIC  ARTS  MONTHLY 

608  S.  DEARBORN  STREET  •  CHICAGO  5,  ILLINOIS 

- OR - 

A.  F.  LEWIS  &  CO.  OF  N.Y. 


147  FOURTH  AVENUE 


NEW  YORK  CITY  3.  NEW  YORK 


EQUIPMENT  FOR  SALE 

No.  2  KELLY  24x35 

Late  model,  fully  rebuilt,  AC  Motor 

36"  SEYBOLD  AUTO  CUTTER 

Late  model,  fully  rebuilt,  AC  Motor, 

141/2x22  C  &  P  AUTOMATIC  PRESS 

for  printing  and  die-cutting 

ABC  PRINTING  MACHINERY  WORKS 

655  S.  Wells  St. _ Chicago  7,  Ill. 


_  EQUIPMENT  FOR  SALE 

MODEL  E  EIGHT  PAGE  DUPLEX 
web  perfecting  press,  late  serial,  perfect 
condition,  all  auxiliary  equipment,  now 
printing  6500  daily  circulation,  8  to  14 
pages^  for  sale  as  is,  where  is,  account 
change  to  tubular.  Asking  $12,000.  E.  A. 
Fitzhugh,  Post-Press,  El  Centro,  Calif. 


LABELRITE  MACHINE  model  86LL, 
N.  J.  Mach.  Corp.,  with  220  v,  60  eye,  3 
phase  motors,  for  mounting  flat  sheets  up 
to  ll"xl4".  One  year  old,  perfect  condi¬ 
tion,  priced  to  sell.  Metro.  Records,  236 
W.  55  St.,  New  York  19,  N.  Y. 


FOR  SALE:  One  10x14  Multilith.* In  op¬ 
eration  every  day.  Installing  larger  equip¬ 
ment.  Hamilton  Engraving  &  Prtg.  Co., 
123  South  Front  St.,  Hamilton,  Ohio. 


REBUILT  MACHINERY 
20x26  Miller  Simplex  Automatic 
Printing  Press 

12x18  Little  Giant  Automatic 
Printing  Press 

2*‘  Latham  Monitor  Wire  Stitcher 
20x28  Standing  Press 
24"  Seybold  Job  Backer 

Julian  K.  Roberts 
Printing  Machinery 

348  PETERS  STREET,  S.  W. 
TELEPHONE  ALPINE  3066 
ATLANTA  3,  GEORGIA 


SPECIAL  WIRE  FORMING 
AND  PAPER  CONVERTING 


iOlNS  ENGINEERING  CO.  ■ 

D.  BOX  1981  CHARLOUE,  N.  C.JI 

Cleans  ft  MILDERS  Of  SfECUl  W 

foVJi«foK  m  I 

ICT  COIIFIDEIICE  **  fL  i 

mtUIMAl  ftffUCETIOIIS 

MftftOFWTIREJS  Of 

ISER  mm  •  OOOMEftl  0»6S  •  HMI6EY  poR 
ELDS  .  T»6S  •  T»6  I  ADDITIONS 
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Rebuilt  Envelope  Machinery 


Completely  Rebuilt  Plunger 
Machines  to  Manufacture 
any  Size  or  style  of  envelopes. 
All  our  rebuilt  plungers  carry 
a  new  machine  rv 

guarantee.  - 

BARGAINS  IN  RECONDITIONED 
ENVELOPE  MACHINERY!!  IHii 


In  addition  to  our  rebuilt  and  guaranteed  machinery,  v/e  have  a  large  selection  of 
reconditioned  plunger  machines  in  good  operating  condition  to  be  had  at  substantial 

savings. 

SINGLE  UNITS  OR  COMPLETE  PLANTS  AVAILABLE 

ROBERT  H.  BROOKS 

Enviop*  Making  Machinary  Exclutivaly 

220  MILL  ST.  TEL.  5-5180  ROCKFORD,  ILL’. 


SAVE  10% 

FLOOR  MODELS  used  for  demonstration  ONLY  during  past  3 
months  on  our  own  floor.  Covered  by  original  factory  guarantee. 


Rttular  List 
Price 

CLIMAX  BENCH  MODEL  DRILL.  AC  motor . .  $  175.00 

CHALLENGE  MODEL  E.  AC  motor  . .  437.50 

CHALLENGE  PROOF  PRESS  No.  1425E.  Steel  stand  .  340.00 

CHALLENGE  PROOF  PRESS  No.  1534H.  Steel  stand  ...  158.00. 


Special 
I'tice 

$  157.00 
393.00 
306.00 

CHALLENGE  PROOF  PRESS  No.  1534H.  Steel  stand  ...  158.00.  142.00 

NOLAN  SUPERCASTER  with  platen  preheater,  six  column  x 

26,"  gas  heated  332.00  298.00 

28"  ROSBACK  PONY  PINHOLE  ROTARY  PERFORATOR,  two 

heads,  motor  1340.00  1206.00 

ACME  STAPLER  No.  2.  Capacity  1/4" _ 22.95  20.00 

CHAMPION  MODEL  "A"  STITCHER,  1/4"  capacity.  AC  motor  300.00  270.00 

ACME  MORRISON  MODEL  N3A  STITCHER.  1/2"  capacity,  AC 

motor  ..  ...  645.00  580.00 

ROUSE  LEAD  &  RULE  CUTTER  No.  40  .  49.90  44.00 

ROUSE  LEAD  &  RULE  CUTTER  No.  30  . 42.75  38.00 

ROUSE  LEAD  &  RULE  CUTTER  No.  20  . 35.90  32.00 

ROUSE  PANAMERIC  MFTERER  .  45.00  40.00 

MORRISON  SLUG  STRIPPER,  AC  motor  . .  410.00  369.00 

COG  SAW  TRIMMER,  3A  Deluxe  . . 625.00  562.00 

NOLAN  ROUTER  PLANER  RP.4.  AC  motor _  248.00  223.00 

MASHEK  FORM  TRUCK  46x671/2". . 218.00  196.00 

MASHEK  FORM  TRUCK  42x551/2"-- . 218.00  196.00 

STERLING  ROUND  CORNERER,  hand  power _  80.00  72.00 

STERLING  ROUND  CORNERER,  foot  power  _  . _ 150.00  135.00 

NOLAN  STAR  SAW  TRIMMER,  AC  motor  _ 365.00  328.00 

PAASCHE  NON-OFFSET  UNIT,  press  mounted — AL-30"..- _  149.60  134.00 

DEVILBISS  NON-OFFSET  UNIT,  portable  NOJ-602 _  175.00  157.00 

IMMEDIATE  DELIVERY 

TURNER  PRINTING  MACHINERYJNC. 

2630  PAYNE  AVENUE,  CLEVELAND  14,  OHIO 
732  SHERMAN  STREET,  CHICAGO  5,  ILLINOIS 
500  WEST  CONGRESS,  DETROIT  26,  MICHIGAN 


EQUIPMENT  FOR  SALE 


EQUIPMENT  FOR  SALE 


DEXTER  FOLDERS  MODEL  104  REBUILT  AND  GUARANTEED 


Delivers  double  16s  or  16s  inserted  os  32  p. 
Serial  5865.  Maximum  sheet  42"x57"  with 
special  32  page  attachment  for  6"x9" 
books.  Price  $2500.00  os  is,  on  our  floor. 
Serial  4596.  Maximum  sheet  40"x54". 
Price  $2000.00,  os  is,  on  our  floor. 

These  two  folders  hove  Dexter  Automatic 
Pile  Feeders,  ore  in  good  condition,  and 
can  be  seen  in  operation  in  our  plant. 
Write  or  wire 

PENTON  PRESS 

PENTON  BLDG.,  CLEVELAND  13,  O. 


Latham  Box  Stitcher  A  Motor,  1 1  In. 
Throat  21x25  Flat  wire 

30  in.  Rosback  Rotary  Slot  Perforator,  4 
heads 

10x15  Colts  Armory  Prtg.  Cutting  A  Creas¬ 
ing  Press 

7x11,  8x12,  10x15,  12x18  CAP  Platen 

V-36  A  V-45  MIehle  Verticals,  Standard 
Equip. 

5  coi.  X  20  in.  Gas  Meyer-Both  Co.  Casting 
Box 

J:  R.  CURTIS  COMPANY,  INC. 

244  Forsyth  St.  S.  W.,  Atlanta  3,  Ga. 

Telephone  Alpin  5317 
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FOR  SALE 
McKee  4-color  Press  47x70 
40- Pocket  Sheridan  Gathering  Machine  & 
Perfect  Binder 

Sheridan  Continuous  Trimmer 
4/0  Miehle  1 -Color  Press 
Dexter  &  Cleveland  Folders 
Cutting  Machines 

Box  3073,  Gr^hic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago  5. 


VARITYPER  LATEST  MODEL  DSJ 
complete  with  desk,  light,  copyholder,  lay¬ 
out  board  and  15  type  faces.  Used  less  than 
20  hours.  Changes  in  type  of  business 
makes  this  no  longer  necessary  to  us.  Glen 
L.  Campbell,  Printing,  528  S.  Meridian 
St.,  Indianapolis  25. 


D.  S.  J.  VARI-TYPER,  4  months  old  at 
substantial  savings.  Simpson  Printing  Co., 
341  North  14th  St.,  Terre  Haute,  Indiana. 


COTTRELL  (McKee)  completely  rebuilt, 
four-color,  sheet-fed,  sheet-delivery  Press, 
Serial  #10985,  sheet  size  48''x7054'',  with 
Cross  Feeder,  Serial  #6188,  equipped  with 
25  H.P.  Cline  Electric  Companv  D.C.  Mo¬ 
tor,  Type  S.  K.,  230  Volts,  92  Amps.,  500/ 
1000  R.P.M.,  Serial  #4868775,  Westing- 
house  Rotapr  Press  Controller.  Press  m 
good  operating  condition  and  available  for 
inspection.  Simplicity  Pattern  Co.,  Inc., 
Niles,  Michigan. 


HARRIS  LSB— 17H''x22}^''.  Good  con¬ 
dition.  Rebuilt  1937  AC  Motors  $4750. 
Box  3083,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago  5. 


2  FOLDERS — Baum  22x28,  Models  433 
'  and  422.'  Suction  Pile  Feeders,  AC  Motors. 
Used  very  little.  $1750  each.  Need  room. 
Box  3084,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  (Jhicago  5. 


SEAL-O-MATIC  MACHIKE 

for  sealing  circulars. 

Age  two  years.  Perfect  condition. 

40%  OFF  LIST 

J.  SPERO  &  COMPANY 

549  W.  Randolph  St.,  Cbica|o  6,  AN  3-4633 


Rebuilt  Model  B  Cleveland 
Folder,  Stitchers,  Presses,  Per¬ 
forators,  Gold  Stampers,  Etc. 

JOHN  H.  BURKE  &  CO. 

125  E.  MONTGOMERY  ST. 
BALTIMORE  30,  MD. 
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EQUIPMENT 


GUARANTEED  and 


FOR  SALE 


MODERATELY  PRICE 


FOR  PRINTING,  BOOKBINDING  AND  BOX-MAKING 


2 — 5/0  65"  Miehle  printers,  one  with 
ext.  del. 

1 — No.  1  53"  Miehle,  Dexter  pile  fd. 
and  ex.  del. 

1 — Miller  Major  2-color,  27x41  sheet 
1— No.  3  46"  Miehle,  hand  fed. 

1— No.  4  3/R  42"  Miehle 
1 — Miehle  Vertical  13x20 
1 — Thomson  Laureate  Platen  14x22 
1 — 12x18  CCrP  Craftsman  Kluge  Unit 
1 — B  Special  Kelly  17x22  with  ex.  del. 
1 — Miehle  Horizontal  22x28  auto. 


1 — Miller  Major  auto.  cyl.  C&C  27x41 
1 — Miller  Simplex  20x26  auto. 

1 —  38"  Dexter  Power  Paper  Cutter, 
auto,  clamp 

2 —  44"  Seybold  Power  Paper  Cutters, 
one  hand  clamp  &  one  auto,  clamp 

1 — No.  1  Christensen  Gang  Stitcher,  4 
stations,  2  heads 
1 — 3-spindle  Berry  Drill 
1 — Model  B  Cleveland  Folder,  Cleve¬ 
land  cent,  feeder,  32-pg.  attach¬ 
ment 


SPECIALS:  1 — 65"  Two-color  Miehle  Offset,  Dexter  Pile  Feeder 
1 — 2-color>  Babcock  sheet  fed  rotary,  sheet  50x72 
1 — Model  0  Cleveland  Folder,  Cleveland  cont.  fd.,  19x25  sheet 
1 — Dexter  Quad.  Mod.  121,  Book  and  Edition  Folder,  sheet  42x56 


We  will  buy  Individual  machines  or  complete  plants  of  printing  and  folding  box  equipment. 

SAMUEL  C.  STOUT  COMPANY 


EQUIPMENT  FOR  SALE 
FOR  SALE:  CLEVELAND  FOLDER. 
Model  C  19x25  with  Friction  Feeder,  32 
page  attachment  and  DC  Motor  Equip¬ 
ment.  Excellent  running  condition.  Can  be 
seen  in  operation.  Record  Printing  Co., 

Sioux  City,  Iowa. _ 

FOR  SALE — Interstate  Printing  Co.  Inc. 
Modern  job  shop.  $10,000  investment  for 
$8000.  Reason-Partner  deceased.  P.  O.  Box 
223,  Anniston,  Ala. 

OFFSET^PRESS— Harris  39x48  A.  C. 
motors.  Very  low  price.  Printers  Trouble 
Shooter,  New  Haven,  Conn. 


LAMINATE  WITH  DURA-SEAL 

An  acetate  sheet  ready  for  per¬ 
manent  application  to  signs, 
charts,  menus,  identity  cards, 
etc.  Not  economical  for  long 
runs.  Available  rolls  or  sheets. 

Send  $3.75  for  roll  13"  by  10  yards. 
Other  size  rolls  to  40",  also  sheets. 

GEORGE  R.  KELLER 

210  G  St.  N.  W.,  Washington  1,  D.  C 


EQUIPMENT  FOR  SALE 
17x22  MAC  WEBENDORFER.  Serial 
500,  perfect  condition.  Running  close  reg¬ 
ister  color,  can  be  seen  running  on  our  floor. 
220  A.C.  single  phase  electrical  equipment, 
extra  rollers  and  dampeners.  First  offer 
over  $3400.00  on  our  floor  gets  the  press. 
McGill  &  Son,  Inc.,  P.  O.  Box  1666,  Mo- 
bile,  Ala.  


AVAILABLE  NOW 

6-0  MIEHLE  2-Cslor,  46x69,  Pllt  Fttdtr, 
XD 

3- 0  MIEHLE  X’Color,  40x61,  Gross  Foodtr, 
XD 

4- 0  MIEHLE  46x62,  Cross  Foodor,  XD 
McKoe  4-eolor  pross,  shoot  sizo,  46x69, 

Pile  Feeder 

McKee  4-eolor  pross,  shoot  sizo,  14x46, 
Cross  Feeder 

I — Perfect  Binder  with  40.  Pookots 
I — Kast  Insottint  Meho,  with  1 1  Pockets 
and  Cover  Board 

Sharidan  Combination  Gatherer,  Stitcher 
and  Covtrins  Meho,  with  10  Poekats 

WM.  C.  WALSH  CORP. 

149  Broadway,  N.  Y.  BArclay  7-4806 
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FOR  SALE 


AVAILABLE  IMMEDIATELY 
ATTRACTIVELY  PRICED 


No.  1/0  2  color  Miehle,  serial  No.  12366,  with  Dexter  Suction  Feeder 
and  pile  delivery 

No.  6/0  Miehle  Press,  No.  1 1983,  Cross  Feeder,  ext.  del. 

No.  4/0  -  No.  5/0  converted  Miehle  Presses  for  die  cutting 
No.  4/0  Miehle,  46"x62",  Cross  Feeder,  ext.  del. 

No.  41  and  No.  46  Miehle  Automatic  Units,  No.  18211  -  No.  18650 
No.  4/3  roller  Miehle,  swingback  feeder,  ext.  del. 

Model  M  Cleveland  Folder  with  Continuus  Feeder 
Model  "B"  Cleveland  with  Cleveland  pile  feeder 
LSC  35''x45"  Harris  Offset,  stream  feeder  and  pile  del. 

40"  -  44"  -  50"  Seybold  paper  cutters 


20x26  Miller  Simplex 
22x28  Miehle  Horizontal 
No.  2  Kelly  22"x34" 

Rosback  auto  stitcher,  4  stations 


Model  "E"  17x22  Cleveland  Folder 
No.  17  Boston  Stitcher,  6  heads 
Berry  Paper  drills,  3  heads 
12x18 — 14x22  C&P  Automatic  units 
12x18  Kluge 


We  will  buy  single  units  or  complete  plants 


NORTHERN  MACHINE  WORKS 

MAISHiU  t  JEFFEUOH  STS.  PHIUDELPHU,  PA.  FREMONT  T-S10I 


EQUI PMENT  FOR  SALE _ ^ 

30-INCH  C&P  Paper  Cutter,  hand  lever, 
2  good  knives,  $375.00;  rebuilt  8x12  C&P 
$275.00;  10x15  $450.00.  Northwest  Type 
Foundry,  507  South  Fourth  St.,  Minne¬ 
apolis  15,  Minn. 

10x15  SUPERSPEED  HEIDELBERG, 
J^H.P.  AC  Kimbal;  13x19  Galley  Uni¬ 
versal  Die  Cutter;  H.P.  AC  Kimbal. 
College  Press,  Winter  Park,  Florida. 


FOR  SALE 

74"  SEYBOLD  PAPER  CUTTER,  13Z, 
power  back  gauge,  A.C.  motor 
56"  SEYBOLD  DAYTON  PAPER  CUT¬ 
TER,  power  back  gauge,  D.C.  motor 
44"  OSWEGO  PAPER  CUTTER,  Giant 
End  Frame 

40"  SEYBOLD  DAYTON  PAPER  CUT¬ 
TER,  D.C.  motor 

1 — E.  L.  HARRIS  offset  press,  size 
22x34,  A.C.  motor 

PRINTING  &  LITHO 
EQUIPMENT  CO. 

150  Nassau  Street,  New  York  7,  N.  Y. 
COrtlandt  7-4128 


_ EQ  U I  PMENT  FOR  SALE 

CALENDAR  TINNING  MACHINE. 
.Automatic  Card  ■  Press,  stones,  type  and 
cabinets,  14x20  Mentges  Folder,  Beck  Peb¬ 
bling  Machine,  Job  Presses,  Cutters,  Page 
Numbering  Machine,  Single  Fold  Folder, 
when  you  want  to  buy  or  sell — write  Print¬ 
ers  Trouble  Shooter,-  New  Haven,  Conn. 

HEIDELBERG  10x15.  Fine  condition. 
All  accessories,  extra  rollers,  etc.  Can  be 
seen  running.  $950  crated  and  loaded. 
Cleary  Printing  Co.,  Box  468,  Bingham¬ 
ton.  N.  Y. 

10x15  Kluge  Unit — a  unit  not  C&P  Press, 
a.c.  motor.  $1400.  Printers  Trouble  Shooter, 
New  Haven,  Conn.  _ _ 

EQUIPMENT  OPPORTUNITIES 


10x15  Little  Giant,  Ext.,  AC . $1000 

Kelly  B,  Extension,  AC .  2750 

14x22  Colt,  AC .  500 

13x19  National  .  250 

Morrison  Stitcher,  AC .  250 

Morrison  Stitcher,  AC- .  125 

Electric  Virkotype,  AC .  125 

Lassco  Electric  Drill,  AC .  75 

Rosback  or  Portland  Punch,  Heads....  125 


8x12,  10x15,  and  12x18  C&P  Presses;,  5x8 
Pearl  foot  treadle  presses ;  wood  printers 
type  cabinets  and  cases  cheap.  Complete 
line  new  equipment. 

ALAN  DIETCH 

71  Queensboro  Road  Rochester  9,  N.  Y. 
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- FOR  AN  “ITEM  OF  ECONOMY"- 

Model  36  Miehle  Vertical 
Model  45  Miehle  Vertical 

2 —  12x18  N.S.  C&P  presses  Kluge  Feeders 

3 —  12x18  N.S.  C&P  Open 

2 — 12x18  N.S.  C&P  With  Miller  Feeders 
38  inch  Dexter  Cutter  Auto.  Clamp 
44  inch  Seybold  20th  Century  Cutter,  A.C. 


Model  B.  Intertype.  Com> 
pletely  Rebuilt.  Electric 
Pot  A.C.  Priced  to  move 
at  $3250.00. 


Cable  Address  EPPCO 


ECONOMY  PRINTERS 
PRODUCTS  COMPANY 


Miller  Simplex  A-1 
Mechanical  Condition 
$5500.00. 


SOUTH  LA  S 


[T  FOR  SALE _ 

MERA — Direct  copies 
s,  letters,  certificates, 
lom  housing.  Scale  and 
ig.  Adapted  for  nega- 
stay-flat  back.  Ideal 
d  negative  camera  for 
Photostat  copies  pay 
details. 


LINOTYPE  Model  14  with  auxiliary  mag¬ 
azine,  recently  rebuilt,  can  be  seen  operat¬ 
ing  on  our  floor.  Kyle  Printing  Company, 
York,  Pa. 


MILLER  HI-SPEED  12x18  Model  No. 
BM1174.  Avaijable  immediately.  Best  offer. 
Patterson  Irrigator,  Box  A,  Patterson, 
California. 


12x18  LITTLE  GIANT,  AC  motors, 
$1900.  3  hp  Kimble  DC  Motor,  1140  rpm, 
starter,$75.  BC Press,  1331  6th, Racine, Wis. 


CHRISTENSEN  GANG  STITCHER 
3  heads — 5  stations.  4  heads — 8  stations. 
Blue  Seal  Approved. 

TURNER  PRINTING  MACHINERY, 
INC.,  2630  Payne  Avenue,  Cleveland  14, 
Ohio;  732  Sherman  Street,  Chicago  5, 
Illinois;  500  West  Congress,  Detroit  26, 
Michigan. 


GIANT 

FURNITURE 

48,  60,  and  72  pt.  Cast  from 
new  Imperial  Linotype 
metal.  24  inch  strips,  lb. 

Mail  orders  accepted.  Sent  prepaid, 
cash  with  order. 


•  Same  Day  Service  •  ' 


PRINTERS  SUPPLY  SERVICE 

719  S.  Dearborn  St.,  Chicago  5,  III. 
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24-nOllRS! 


A  printing  press  goes  “fussy.” 
There  are  complex  repairs  to 
be  made.  Or  keeping  an  old 
press  going  while  a  new  one  is 
installed.  The  printed  word 
simply  can’t  “wait.”  You  can 
depend  on  these  assuring  facts 
— a  24-hour  emergency  service, 
a  fleet  of  trucks,  a  superb  ma¬ 
chine  shop,  veteran  machin¬ 
ists.  Put  it  up  to  usi  We’ll 
prove  it  to  you. 


PRESSROOM  EQUIPMENT 

Harris  LSB  Offset  Press  17x22 
Webendorfer  MAC  Offset  Press  17x22 
Kelly  C  Automatic  My^xliy^ 

Kelly  No.  1  Automatic  20x28 
Kelly  No.  2  Automatic  22x34 
Banthin  Automatic  Cylinder  Press 
C&P  Automatics  12x18 — 141/2x22 
Kluge  Automatics  10x15 — 12x18 

BINDERY 

Auto.  Cutters  50",  44",  40",  38" 

Power  Cutters  36",  34",  30" 

Lever  Cutters  30",  26",  23",  19" 

Acme  Stitchers,  Pwr.  V4»y2,¥4»l  Va/ZVi" 
Drills — Portland  Foot  Power  Punch 
Rosbeck  Perforators;  Power,  Foot 
Seybold  Power  Round  Cornerer 

COMPOSING  ROOM 

Hamilton  Galleys,  Cabinets,  Type  Cab. 
Hamilton  Iron  Imp.  Tables,  all  sizes 
Linotype,  Model  21  Display  Machine 
Hammond,  Morrison  C&G,  Miller  Saws 
Hacker  No.  4 — 18x24  Proof  Press 


CENTRE- AMMON  CO... 


DIVISION  OF  CENTRE  TRUCKING  CO..  IXC 
575-583  WASHINGTON  STREET  *  NEW  YORK 

THaekUtUti  U  tk*  prinliHa  SnJustr^ 


EQUIPMENT  FOR  SALE 

TWO  LATE  FONTS  LINO  EXCEL¬ 
SIOR  with  BF#2  (6A314),  just  like  new 
and  so  warranted;  long  count;  $110  each. 
One  font  Lino  Garamond  Bold  #3  with 
Itaiic  (10A436),  like  new,  full,  complete; 
$100.  All  fonts  _  newly  black-and-  white 
processed — beauties !  M.  E.  Barager,  6523 
20th  Ave.  N.  E.,  Seattle  5,  Wash. 

19"  X  25"  HARRIS  OFFSET  PRESS. 
Model  CL.  AC.  electrical  equipment.  Can 
be  seen  running.  Available  immediately. 
TURNER  PRINTING  MACHINERY, 
INC.,  2630  Payne  Ave.,  Cleveland  14, 
Ohio.  Branches :  Chicago  -  Detroit. 

BUY  DIRECT! 

A  CONSOLIDATION 
offers  opportunity  to  secure  modern  equip¬ 
ment  at  bargain  prices  to  close  out  at  once. 
Now  operating  on  high  quality  printing. 

No.  1  Kelly,  22x28,  3600  i.p.h. 

B  Kelly,  17x22,  3600  i.p.h.  Aux.  Dist.  and 
Ext.  Del. 

12x18  C.&P.  Craftsman  Automatic. 

34 14"  Diamond  Power  Cutter,  2  new  knives. 
Baum  Folder,  22x28  Automatic,  72  styles 
folds,  big  money  maker. 

Morrison  N3A-J4"  Silver  Stitcher,  nearly 
new. 

Yale  Lift  Truck  BN-642,  J4  ton  capac. 

2  ^ray  guns ;  2  Imposing  stones. 

A.C.  motors  on  all  machines. 

No  dealers,  please. 

Wright  Printing  Company 
811  24th  Street  Des  Moines,  Iowa 
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EQUIPMENT  FOR  SALE 

1—65"  ONE-COLOR  MIEHLE  OFF¬ 
SET  PRESS,  serial  #16892,  complete 
with  A.C.  electrical  equipment. 

1—50"  BACKFRAME  DEXTER 
BRACKET  TRIMMER,  serial  #1000, 
complete  with  D.C.  electrical  equip¬ 
ment  and  conveyor  on  the  back  end  of 
the  machine. 

1— LOGEMANN  ALL-STEEL  BAIL¬ 
ING  MACHINE  (bail  size  24x36,  ap¬ 
proximately  500  lb.  bail\  serial  #6727, 
complete  with  A.C.  electrical  equipment. 
1— LOGEMANN  ALL-STEEL  BAIL¬ 
ING  MACHINE  (bail  size  24x36,  ap¬ 
proximately  500  lb.  bail)  serial  #10353, 
complete  with  D.C.  electrical  equipment. 
1— VELET  CIRCULAR  WHIRLING 
MACHINE,  Plate  Size  57",  complete 
with  D.C  electrical  equipment. 

1— VELET  CIRCULAR  WHIRLING 
MACHINE,  Plate  Size  22",  complete 
with  D.C.  electrical  equipment. 
Miscellaneous  New  York  Blower  gas 
and  steam  heaters,  10"  to  24"  window 
exhaust  fans  with  A.C.  electrical  equip¬ 
ment. 

The  above  equipment  is  now  operating  in 
our  present  plant  and  can  be  seen  in  op«- 
ation.  This  equipment  is  subject  to  prior 
sale  F.O.B.  our  floor  as  is  and  where  is. 
We  also  have  various  types  of  D.C.  motors, 
air  motors,  controllers,  and  starters  for  sale. 

I.  S.  BERLIN  PRESS 
3201  N.  Kimball  Ave.  Chicago  18,  Ill. 
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Printing  Equipment  Co. 

720  South  Clark  St.,  Chicago  5,  III. 


h 


FROM  ONE  OF  AMERICA'S 
LEADING  COLOR  PLANTS 

Four  70"  two-color  Miehle 
presses  with  suction  pile 
feeders  and  Miehle  ex¬ 
tension  deliveries 

One  two-color  Cottrell 
Rotary  web  press 

(Specifications  on  request) 

May  Be  Seen  in  Production.  Immedi¬ 
ately  Available.  Considerately  Priced. 

PRINTERS  EXCHANGE 

"Producers  of  the  Speedisealer" 

64  W.  Randolph  St.  Financial  6-3935 
CHICAGO  1,  ILLINOIS 


CHANDLER  &  PRICE  JOB  PRESSES 

10x15  . $425 

12x18  . $550 

Including  110  volt,  single  phase,  60  cycle 
variable  speed  motor  equipment,  one  set  re¬ 
cast  rollers,  extra  set  cores,  2  chases. 
TURNER  PRINTING  MACHINERY, 
INC.,  2630  Payne  Avenue,  Cleveland  14, 
Ohio;  732  Sherman  Street,  Chicago  5, 
Illinois;  500  West  Congress,  Detroit  26, 
Michigan. 

SHERIDAN  New  Model  45  inch  paper 
cutter.  Universal  14x22  press.  Good  shape. 
D.  Sheridan,  Valley  Falls,  New  York. 

14x20  MULTILITH  2066,  good  condition, 
in , use  at  present  time,  $1800;  M24  Lezem- 
by  Multicolor  Press  with  Gibson  friction 
feeder,  $450,  excellent  condition.  Commer- 
cial  Press,  147  NE  2nd  St.,  Miami,  Fla. 

ROTARY  SALESBOOK  PRESS  prints 
1400  duplicate  50  page  books  with  inter¬ 
leaved  carbon  per  hour,  new,  with  casting 
box  and  router.  Benham,  61  Sadler,  St. 
Vital,  Man.,  Canada. _ _ 

INTERTYPE  Model  C,  recently  over- 
hauled,  fast  screw.  In  excellent  condition. 
Brand  new  A.C.  Motor,  Box  3081,  Graphic 
Arts  Monthly,  608  S.  Dearborn,  Chicago  5. 

25x38  MODEL  B  Cleveland  Folder,  Auto¬ 
matic  Pile  Feed,  AC  Motor.  Ben  Shulman, 
500  Fifth  Ave.,  New  York. 


Send  for  FREE  Copy 


CATALOG  OF 
PRINTING  SUPPLIES 


TOMPKINS  EQUIPMENT  CO. 

720  S.  Clark  St.,  Chicago  5,  III. 
WAbash  2-4725 


38"x52"  POTTER  OFFSET  PRESS. 
Two  available.  Dexter  four  post  suction 
pile  feeder.  Positive  chain  delivery.  AC,  3 
phase.  220  volt,  60  cycle  motor.  Remark¬ 
ably  fine  condition.  Pair  them  up  for  real 
profits.  Half  the  regular  price  of  feeder 
only.  TURNER  PRINTING  MACHIN¬ 
ERY,  INC.,  2630  Payne  Avenue,  Cleve¬ 
land  14,  Ohio.  TOwer  1-1810.  Branches: 
Chicago  -  Detroit. 

22x28  NEW  Style  Baum  Folder,  Auto¬ 
matic  Pile  Feed,  AC  Motor.  Ben  Shulman, 
500  Fifth  Ave.,  New  York. 

WEBENDORFER  OFFSET  PRESSES 
14x20"— 1 7  J4x22  ;22x29" 

Greatly  reduced  prices. 

TURNER  PRINTING  MACHINERY, 
INC.,  2630  Payne  Avenue,  Cleveland  14, 
Ohio;  732  Sherman  Street,  Chicago  5, 
Illinois;  500  West  Congress,  Detroit  26, 
Michigan. 

AUTOMATIC  EMBOSSOGRAPH 
nearly  new.  Kelly  automatic  jobber,  will  do 
work  of  new  press  at  fraction  of  cost. 
Turner  &  Porter,  Inc.,  Buffalo  8,  N.  Y. 

36x50  MIEHLE  with  suction  pile  feed» 
and  extension  delivery,  Domore  Automatic 
Raised  Printing  Machines,  Rotary  and 
Straight  Line  Perforators,  Portland 
Punches,  Proof  Presses.  M.  A.  Cunning¬ 
ham,  370  Atlantic  Ave.,  Boston  10,  Mass. 
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EQUIPMENT  FOR  SALE 


EQUIPMENT  FOR  SALE 


SimfiUx 


BOUNDEB 

&  BAGKEB 


*  STEEL  SIDE  FRAMES  AND  STEH  QUADRANTS 

*  TOTAUY  ENCLOSED  FRAMB 

*  SKED  SELECTOR  PBUNITS 

IDEAL  SPEED  FOR  EVUY  JOB 
Altmutm  lubrieaHon  Ktquini  coinlBiit  ip»»rf 

ln<tanton«ov<  CmafgaHey  Stop  motor  ooty 


ROBERTSON  BROTHERS,  INC. 

430  PIARL  STRRET.  NEW  YORK  7,  N.  Y. 


25x38"  MILLER  TWO  COLOR.  Two 
available.  Proven  producers  at  less  than 
50%  new  price.  Available  immediately. 
TURNER  PRINTING  MACHINERY, 
INC.,  2630  Paj’ne  Avenue,  Cleveland  14, 
Ohio.  TOwer  1-1810.  Branches;  Chicago- 
Detroit. 

ADVANCE  30"  cutter,  2  knives,  $280; 
Rosback  Power  Punch,  6  punch  heads,  16 
punches,  AC  motor,  $195.00;  Multilith 
Model  40,  AC,  $195;  7x11  Pearl  with  AC 
motor  $140.00.  J.  M.  Smith,  32  Orchard 
Lane,  Columbus  2,  Ohio. 

28"  ROSBACK  Rotary  Perforator,  equip¬ 
ped  with  5  heads  in  A-1  condition  $750.00 
F.O.B.  Jacksonville,  Florida.  Save  $1000.00 
on  cost  of  new  machine.  Douglas  Printing 
Co.,  Inc.,  527  E.  Church  Street,  Jackson¬ 
ville  2,  Florida. 

FOR  SALE— VU  L^I^’^TYER  :  Cane 
Electric,  16x20  platens,  never  used.  Royal 
Router  with  1  hp.  A.C.  Motor.  A.T.F. 
type.  6  to  84  point.  Bargain.  J.  Boulos, 
3239  N.  Ottawa  Ave.,  Chicago,  Ill. 
ADV’ANCE  3054"  cutter,  3  knives,  $275. 
Wagner  Motor,  Sing.  Ph.,  2  hp-AC,  Heavy 
Duty,  $75.  FOB  our  floor.  The  Gamecock, 
Hartford,  Arkansas. 

28x42  BABCOCK  Optimus  Press,  Dexter 
Suction  Pile  Feeder,  AC  Motors.  Ben 
Shulman,  500  Fifth  Ave.,  New  York. 


Model  K  Cleveland  folder  39x52". 

Christensen  High  Spd.  Bronzer  58". 

Christensen  gang  stitcher,  4  heads,  6 
stations. 

Crawley  Rounder  &  Backer,  large  size. 

50"  Seybold  cutter  Model  10-Z. 

50"  Dexter  cutter. 

Hoe  Gravure  cyl.  Grinding  Cr  Polishing 
machine. 

40  H.P.  &  5  H.P.  A.C.  motors  with 
Cline>Westinghouse  controller  for 
Rotary  press. 

We  buy  used  machinery 

KRATMAN  MACHINERY 
SALES  CO. 

608  S.  DEARBORN  ST.,  CHICAGO,  ILL. 


24-PAGE  HOE  single  width  Web  News¬ 
paper  Press,  23.'^"  sheet  cut  with  complete 
stereo,  equipment ;  32-Page  Hoe,  4  plates 
wide,  21}4"  sheet  cut;  2-0  Miehle  4-roller 
Cyl.  Press,  43x56  bed;  No.  4  Miehle  3- 
roller,  29x40  bed;  50x72  Babcock  2-color 
Rotary  Magazine  PreSs;  32",  38",  40"  and 
44"  Power  Cutters;  14x20  and  21x28  Baum 
Auto.  Job  Folders  with  A.C.  motors;  3 
Harris  one-color  Envelope  Presses ;  Hacker 
Engraver’s  Test  Proof  Press;  2  Wesel  12" 
Elec.  Galley  Proof  Presses;  Amsco  ‘‘PaA- 
finder”  Composing  Room  Saw ;  Hoe  twin- 
screw  Flat  Plate  Shaver;  Hoe  and  Goss 
Mat  Rollers;  Hoe  Flat  Router;  3  and  4- 
ton  Stereo.  Metal  Pots ;  Stereo.  Pumps, 
new  and  used ;  Automatic  Plate  Finishing 
Machines  for  all  standard  sheet  cuts; 
Curved  Casting  Boxes;  Style  F  Elrod,  gas 
pot;  Model  145  Economy  down-stroke 
Power  Baler,  up  to  300  lbs.  capacity ; 
22x30  Harris  Offset  Press ;  32"  No.  6 
Camachine,  like  new ;  34"  Beck  Sheeter 
with  10-roll  back-stand  (only  one  year  old)  ; 
NEW  MATERIAL:  Hall  all-metal  News¬ 
paper  Form  Tables,  also  6  and  8  ft.  Make¬ 
up  Tables;  Galleys  &  Galley  Cabinets,  all 
sizes ;  “Dural”  lightweight  Stereo.  CHiases ; 
National  36"  and  57"  Hydraulic  Power 
Cutters,  also  44"  National  Automatic; 
Hand  and  Power  Balers  (Famous  line). 
Thomas  W.  Hall  Company,  120  West  42nd 
St.,  New  York  18.  (Plant  at  Stamford, 
Conn.) 


MIEHLE  VERTICAL.  Priced  for  imme¬ 
diate  sale.  Lowest  price  in  10  years. 
TURNER  PRINTING  MACHINERY, 
INC.,  2630  Payne  Avenue,  Cleveland  14, 
Ohio;  732  Sherman  Street,  Chicago  5, 
Illinois;  500  West  Congress,  Detroit  26, 
Michigan. 
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EQUIPMENT  FOR  SALE 


EQUIPMENT  FOR  SALE 


Mr.  PRINTER! 

YOU  ARE  PROTECTED 

Metal  Dropped — Our  Prices  Drop. 
HAND  FINISHED  RULE  •  33i^ 

LEADS,  SLUGS,  FURNITURE  —  .765, 
.853  and  .875  PER  25c 

Wall  Chart  on  Request 

PERFECTO  PRINTERS  RULE  CO. 

4313  W.  16th  ST.,  CHICAGO  23 


SEVERAL  of  our  customers  have  asked  us 
to  dispose  of  offset  equipment  to  make  room 
for  new,  larger  machines.  We  therefore  have 
the  following,  available  for  immediate  de¬ 
livery,  with  AC  or  DC  motors.  Most  of 
these  presses  can  be  seen  running. 
HARRIS  PRESSES:  - 

LSB,  good  condition . $  5,000 


28x42  S8L,  with  hi-pile  delivery .  6,500 

36x48  S7L,  with  hi-pile  delivery .  7,500 

22x34  S5L,  with  positive  delivery....  4,000 

22x34  EL,  with  cam  feed .  11,000 

41x54  LB,  very  good  condition .  14,000 

35x45  LSS,  excellent  shape .  17,500 

WEBENDpRFER  PRESSES: 

20x26  S,  with  Bijur  oiling  system..  4,500 
17x22  MA,  with  Bijur  oiling  system  2,750 

12x18  P,  good  condition .  1,250 

14x20  M,  3  form  rolls .  2,250 


35  -  45  -  50  -  90  -  Ampere  Arc  Lamps. 

10  plate  whirlers — all  sizes. 

8  vacuum  frames — many  types. 

3  ATF-Binks  solenoid  type  non-off- 

set  guns,  ea . $  195 

1  30"  Diamond  lever  paper  cutter,  ea.  600 

7  Baum  and  Cleveland  folders — all  sizes 
and  types. 

OTHER  EQUIPMENT: 

10x15  C&P  with  Miller  feed,  new 


serie.s — reconditioned  . $  625 

V-36  Miehle  Vertical .  2,650 

No.  2  Miehle  flat  bed .  1,750 

Miller  high  speed,  roll  back..., .  250 


Miller  Universal  saw  trimmer,  new..Special 
Miller  super  heavy  duty  saw  trimmer  S2S 
Pioneer  bench  and  cabinet  saws. 
Reconditioned  Burton  36"  Slot  hole 

perforator  .  500 

“See  Ryan  before  buyin’  ” 

E.  G.  RYAN  COMPANY 
727  S.  Dearborn  Chicago  5 

NO.  3  MIEHLE  CYLINDER  PRESS” 
Hand  feed.  Has  had  best,  of  care.  $1950. 
Easy  terms.  TURNER  PRINTING 
MACHINERY,  INC.,  2630  Payne  Ave¬ 
nue,  Cleveland  14,  Ohio.  TOwer  1-1810. 
Branches :  Chicago  -  Detroit. 


GAM  =100%  COVERAGE 


39e  -  49c  -  59e 

TURNER  LEADS  AGAIN 

The  BEST  GALLEYS  money  can 
buy  at  an  all  time  low  price. 
COMPARE  ANYWHERE 

FRIGE  IN 

SIZE  LOTS  OF  100 

3  V2x23  Vi  single  column  $  .39 
6  V2x23  V2  double  column  .  .49 

8  y2x23  V2  triple  column  ..  .59 

83/4x13  _  .39 

10x16  _ .49 

12x18  .59 

1 83/^  x23  V2  full  page  ...  ea.  2.59 
TtItcraphic  orders  shipped  pronptly 

TURNER  PRINTING 
MACHINERY,  INC. 

2630  Payne  Ave.,  Cleveland  14,  Ohio 
732  Sherman  St.,  Chicago  5,  Illinois 
500  W.  Congress  St.,  Detroit  26,  Mich. 


Seybold  Cutter  54" 

Oswego  Cutter,  power  back  gauge  57" 

N.S.  Chandler  &  Price  Lever  cutter  30" 

Premier  Die  cutter  with  extension  41x52 

Babcock  28x42 — 4R 

Kelly  Presses 

8x12  C.&P.  V 

14j4x22  Craftsman  Auto. 

WAGNER  LEHMAN 
636-644  First  Avenue,  New  York  16,  N.  Y. 

27x41  MILLER  TWO  COLOR.  Late 
model  four  track  machine.  Automatic  oil¬ 
ing.  tachometer.  Get  a  big  return  from  a 
small  investment.  Easy  terms.  TURNER. 
PRINTING  MACHINERY,  INC.,  2630 
.Payne  Avenue,  Cleveland  14,  Ohio. 
TOwer  1-1810.  Branches:  Chicago- Detroit. 

a' MPARE— INQUIRE— SAVE  with 
new  Mat-O-Cast.  Mat  moulder — dryer- — 
caster.  A  3-in-l  unit.  For  information  write 
Quality  Tool  &  Die  Co.,  5948  S.  Ashland, 
Chicago  36,  Ill. _ _ 

JOHN  THOMPSON,  Model  C  Style  6; 
Super  Heidelberg,  10x15,  latest  style.  Ace 
Printers  Supply  Co.,  131  W.  24th  St.,  New 
York,  N.  Y.  CHelsea  3-5240. _ 

TASOPE  Master  Camera,  A-1  condition, 
with  fluorescent  lighting  and  11x14  Inter¬ 
national  60-line  screen,  $450.  Jordan  En¬ 
graving  Co,  821  Church  St.,  Lynchburg,Va. 
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EQUIPMENT  FOR  SALE  I  EQUIPMENT  FOR  SALE 


NO.  3  MIEHLE  AUTO.  UNIT.  Dexter 
four  post  suction  pile  feeder.  Extension 
pile  delivery.  High  serial.  Spiral  gears. 
Turnerebuilt.  Easy  Terms.  Can  ship  at  once. 
TURNER  PRINTING  MACHINERY, 
INC.,  2630  Payne  Avenue,  Cleveland  14, 
Ohio;  732  Sherman  Street,  Chicago  5, 
Illinois;  500  West  Congress,  Detroit  26, 
Michigan. 

BABCOCK  OPTIMUS.  Hand  feed.  Bed 
34x47".  Ideal  for  seven  column  newspaper. 

A  real  buy.  Blue  Seal  Approved.  Eiasy 
monthly  terms.  TURNER  PRINTING  I 
MACHINERY,  INC.,  2630  Payne  Ave-  | 
nue,  Cleveland  14,  Ohio.  TOwer  1-1810.  I 
Branches :  Chicago  -  Detroit.  | 

1 — 36x48  Douthitt  Revolving  Printing 
Frame.  Never  used.  Bargain  Price  for 
Cash.  Box  3082,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago  5. 

13y2xl9  MIEHLE  VERTI^L  Press,  i 
AC  Motor.  Ben  Shulman,  500  5th  Av.,  N.Y.  j 


68"  NO.  5/0  MIEHLE  SPECIAL.  Auto. 
Cross  feeder  and  extension  pile  delivery. 
Motor.  Has  been  used  for  fine  register 
work.  Or  can  convert  to  Cutter  &  Creaser 
as  hand  feed  press.  TURNER  PRINTING 
MACHINERY,  INC.,  2630  Payne  Ave¬ 
nue,  Cleveland  14,  Ohio.  TOwer  1-1810. 
Branches :  Chicago  -  Detroit. 

ALL  SIZES  Rebuilt  cylinder  presses,  job 
presses,  Kelly  Presses,  Kluge  units.  Miller 
units,  Thomson  presses.  Linotypes,  Inter¬ 
types,  complete  plants  bought  and  sold. 
GRAPHIC  MACHY.  EXCHANGE,  Inc., 
30  West  24th  St.,  New  York  City  10. 

reconditToneiT^bendorfer, 

Multilith  and  Davidson  Presses.  Offset 
platemaking  equipment.  “SEE  RYAN  be¬ 
fore  Buyin  .”  E.  G.  Ryan,  727  S.  Dearborn 

(10),  Chicago  5. _ _ _ 

MIEHLE  No.  4  with  Pile  Feeder  and 
Extension  Delivery.  Ben  Shulman,  500 
Fifth  Ave.,  New  York. _  _ 


ROUND  and  FLAT 


Seneca  stitching  wire  for 
Bookbinding  is  available  in  galva¬ 
nized  or  copper  coated  finishes  in 
_ all  popular 


SENECA 

WIRE  &  MEG.  CO. . .  Fostoria,  Ohio 


44"  SEYBOLD  Holyoke  Cutter,  AC  Mo¬ 
tor.  Ben  Shulman,  500  Fifth  Ave.,  N.  Y. 


No.  2  Kelly,  reloading  feeder 

No.  1  Kelly 

Style  B  Kelly  special 

No.  2  Miehle,  35x50,  ext,  del. 

No.  14  Kidder 

Dexter  Kast  Gang  Stitcher 

2  Model  B  Intertypes 

This  represents  just  a  few  Items  of 
our  extensive  Inventory.  Complete 
list  on  request. 


die 


PAYNE  &  CRAIG  CORP. 

82  BEEKMAN  STREET  •  NEW  YORK  7.  N  Y 
TELEPHONE  BEEKMAN  3-1791 
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COM-PLASTIC  PRINTERS'  ROLLERS 

Here's  that  new  Tiger  Tough  COM-PLASTIC  printers* 
roller  you’ve  been  hearing  so  much  about.  Made  with 
a  plastic  base,  not  rubber.  Over  1000  ready  lor  ex¬ 
change  service  on  Kluges,  Kellys,  Verticals,  Horizon¬ 
tals.  Little  Giants,  Craftsmen,  C&P,  etc.  Ship  your 
old  cores  now  for  immediate  exchange.  Guaranteed 
against  melting  regardless  of  weather  and  speed. 
Less  than  half  the  cost  of  synthetics.  Easy  to  clean 
REG.  U.  S.  PAT.  OFF.  with  kerosene.  Over  2.000  satisfied  customers  from 
coast  to  coast.  Send  your  press  sizes  for  quotations. 

MOTOR  CITY  ROLLER  COMPANY 

448  E.  LAFAYETTE  "BILL"  LEWIS,  OWNER-MGR.  DETROIT  26,  MICH. 


EQUIPMENT  FOR  SALE 
MODEL  22  LINOTYPE.  Display  model. 
72  channel  mag.  Gas  or  electric  pot. 
MODEL  29  LINOTYPE.  Four  maga¬ 
zine.  Mixer  model.  90  channel  magazines. 
Gas  or  electric  pot.  Rebuilt.  Serial  No. 
over  50,000. 

MODEL  14  LINOTYPE.  Gas  or  electric 
pot.  AC  motor.  Blue  Seal  Approved. 
MODEL  5  LINOTYPE.  Gas  pot.  AC 
motor.  Blue  Seal  Approved. 

MODEL  C3SM  INTERTYPE.  Gas  or 
electric  pot. 

TURNER  PRINTING  MACHINERY, 
INC.,  2630  Payne  Avenue,  Cleveland  14, 
Ohio;  732  Sherman  Street,  Chicago  5, 
Illinois;  500  West  Congress,  Detroit  26, 
Michigan. 

Equip  your  DAVIDSON  with  a  number¬ 
ing  machine  attachment  for  offset  and  rub¬ 
ber  plates.  A  necessity  and  a  real  money 
maker.  Write  for  descriptive  circular  and 
price.  POWELL  MANUFACTURING 
CO.,  8  Felton  St.,  Hudson,  Massachusetts. 


RELIABLE  EQUIPMEMT-"Kazoorebullt" 

Super  Seven  Saw  Trimmer 
Domore  Saw  Trimmer 
TrImOsaw  Junior  Model 
A-3  Saw  Trimmer,  Jig  Saw  A  Router 
Miller  Saw  Trimmer,  Jig  Saw  A  Router 
Sheridan  40"  Automatic  Clamp  Cutter 
C  A  P  34  'A  "  Power  Cutter 
Peerless  30"  Lever  Cutter 
National  26 'A"  Automatic  Clamp  Lever 
Cutter 

Advance  26  'A  "  Lever  Cutter 

Vandercook  Cylinder  Proof  Press 

Nolan  No.  1  Proof  Press 

13x19  Universal  Press 

Lee  24x36  Cylinder  Press 

Many  other  Items— Immediate  Shipment 

KALAMAZOO  PRINTING 
MACHINERY  COMPANY 

1523  N.  Burdick  St.,  Kalamazoo,  Mich. 


EQUIPMENT  FOR  SALE 
PROOF  PRESSES 

VANDERCOOK  NO.  17.  Bed  17x32". 
HACKER  PROOF  PRESS.  Bed  18x25". 
HACKER  TEST  PRESS,  Style  6.  For 
engravers.  Bed  19x25". 

POTTER  NO.  3.  Bed  25x28". 

325G  VANDERCOOK  POWER  PROOF 
PRESS,  FULL  NEWSPAPER  SIZE. 
TURNER  PRINTING  MACHINERY, 
INC.,  2630  Payne  Avenue,  Cleveland  14, 
Ohio;  732  Sherman  Street,  Chicago  5, 
Illinois;  500  West  Congress,  Detroit  26, 
Michigan. 

GOOD  MACHINERY  IS  THE 
BEST  PRODUCTION  INSURANCE! 
See  the  New  BANTHIN  on  our  floor. 
PRINTERS  SERVICE 
161  Garnett  St.,  S.W.  Atlanta  3,  Ga. 

aljTTeXson  rollers 

Will  not  get  hard  or  lose  their  tack.  Hun¬ 
dreds  in  stock.  Ship  anywhere.  New  process. 
Write  OHIO  ROLLER  CO.,  4408  Detroit 
Ave.,  Cleveland  13,  Ohio. 


FOR  SALE 

22x34  Harris  SSL,  Rebuilt  by  Harris, 
Chain  Delivery 

17x22  Webendorfer,  New  1940 
Pony  Miehle  22x34,  Automatic  Feeder 

TOMPKINS 

PRINTING  EQUIPMENT  CO. 

Phone— Wire— Write— TA  5-8003 
1040  W.  GRAKD  BLVD. 
DETROIT  8,  MICHIGAN 
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PRODUCTIVE 

EQUIPMENT 

Moderately  Priced 

•  Model  A  Brackett  Trimmer. 

•  3  Knife  Rowe  Continuous  Trimmer. 

•  Miller  Major  less  than  ten  years  old. 

•  2  S7L  Harris  Offsets  with  high  pile 
deliveries. 

•  20"  Domore  Virkotype  Embosser,  late 
style. 

•  41  04  C.  P.  M.  Brouzer. 

We  have  several  finanelally  responsi* 
ble  people  Interested  In  the  purchase 
of  complete  plants  as  operating  units. 

PRINTERS  EXCHANGE 

“Producers  of  the  Speediseoler'* 

64  W.  Randolph  St.  Financial  6-3935 
CHICAGO  1,  ILLINOIS 


ONE  TWO-COLOR,  1250  Multilith  press, 
serial  #o86446,  with  numbering  strike-in 
attachme;.t,  one  1250  Multilith  press,  serial 
#386445,  both  in  perfect  condition.  Bargain. 
Box  3090.  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago  5. 

50"  Twentieth  Century  Seybold  Automatic 
Cutter  with  AC  motor  and  four  knives. 
Seybold  Power  Round  Comer  Cutter  with 
AC  Motor.  Model  O  Cleveland  folder  com¬ 
plete  with  OG  attachment  and  AC  motor 
equipment.  All  equipment  thoroughly  re¬ 
built  and  guaranteed.  C.  H.  Edlund  Com¬ 
pany,  253  Third  Avenue  South,  Minneap¬ 
olis  15,  Minnesota. 

25"  X  38"  MODEL  B  CLEVELAND 

FOLDER— hand  fed. 

25"  X  38"  MODEL  B  CLEVELAND 

FO  LD  ER — automatic. 

17"  X  22"  MODEL  E  CLEVELAND 

FOLDER — suction  feed. 

19"  X  25"  MODEL  O  CLEVELAND 

FOLDER — suction  feed. 

—  IMMEDIATE  SHIPMENT  — 
TURNER  PRINTING  MACHINERY, 
INC.,  2630  Payne  Avenue,  Cleveland  14, 
Ohio;  732  Sherman  Street,  Chicago  5, 
Illinois ;  500  West  Congress,  Detroit  26, 
Michigan. 


PRICED  TO  SELL— No.  11  Babcock  with 
Cross  Feeder  and  A.C.  equipt.;  46"  Acme 
Cutter,  auto  clamp;  44"  Seybold  Cutter, 
auto  clamp;  V  50  Miehle  Vertical. 

APEX  PRINTING  MACHY.  CO. 

207  Wooster  St.  New  York  12,  N.  Y. 
AL  4-7852 


EQUIPMENT  FOR  SALE 


REPAIR  PARTS  FOR 
BABCOCK  PRESSES 

are  now  being  supplied  from  our 
new  plant  at  Canton,  Ohio 
ORDER  FROM 

BABCOCK  PRINTIHG  PRESS  CORP. 

800  Woynesburg  Rd.,  S.E.,  Canton,  O. 


FOR  SALE 

1  full  font  10A364 — 10  pt.  Metro  Bold  with 
Light. 

1  full  font  5J4A2  with  Bold  Face  #2. 

1  full  font  1762 — 10  pt.  Garamond  Light 
and  Bold. 

1  short  font  8A42 — 8  pt.  Scotch  with  Italic. 

1  short  font  12A364— 12  pt.  Metro  Bold 
with  Light. 

Caps  and  Figs,  for  34  Chan.  Aux. :  24A57 — 
Cent.  B.  Ext.  Cond. ;  36A23 — Gothic  #2 
Cond. ;  36AI03 — Metro  Black. 

1  metal  pot — gas,  wdth  Mono-melt  feeder. 

1  D.C.  IIOV  Linotype  motor  and  gear- 
driven  pulley. 

INQUIRIES  SOLICITED 
The  Sporting  News 

2018  Washington  Ave.  St.  Louis  3,  Mo. 


PRINTING  PRESSES:  1— John  Waldron 
48"  six  color  wallpaper  press.  Complete 
with  the  exception  of  motor  equipment.  1 — 
Rice-Barton  &  Fales  40"  nine-color  roto¬ 
gravure  press.  Complete  with  motor  equip¬ 
ment.  1 — Kidder  two-color  36"x48"  com¬ 
bination  rotary  press.  Roll  to  roll  or  roll 
to  sheet.  2 — Kidder  Printing,  cutting  and 
creasing  presses.  One  #10  Single  Head 
printing  in  one  color  12x26  and  in  two 
colors  5J^x26.  Cutting  and  creasing  form 
20x30.  One  #14  Double  Head  printing  in 
one  color  or  two  colors  12x2  8  and  in 
three  or  four  colors  5f^x28^.  Cutting  and 
creasing  form  20x33.  Both  presses  have 
slitting  attachments  and  sheet  delivery.  3 — 
Kidder  roll  feed,  bed  and  platen  presses. 
One  2  color  12x26  with  perforating,  oi 
punching,  die  cutting,  or  embossing,  slit¬ 
ting,  sheet  delivery  and  rewind  attachments. 
One  2  color  12x16  with  sheet  delivery.  One 
1  color  8x12  with  sheet  delivery.  MISCEL¬ 
LANEOUS  MACHINES:  2  —  Model  D 
Cleveland  Folders.  Maximum  sheet  25x38. 
Equipped  to  Threefold  sheets  20"  x  30". 
Complete  range  possible.  GIBBS-BROWER 
COMPANY,  Inc.,  21  East  40th  Street, 
New  York  16,  N.  Y. 
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EQUIPMENT  FOR  SALE 


EQUIPMENT  FOR  SALE 


For  Sale.,. 

3—5/0  2.eolor 

MIEHLE 

LETTER  PRESSES 

•  GOOD  CONDITION 

•  A-C  ELECTRICAL  EQUIPMENT 

•  EXTENSION  DELIVERY 

•  CROSS  FEEDERS 

PRICED  TO  MOVEI 

WRITE  BOX  3078 

GRAPHIC  ARTS  MONTHLY 

S.  Deart>orn  St.,  Chicago  5 


608 


64",  54",  50",  44",  36",  34"  SEYBOLD, 
SHERIDAN,  CHALLENGE,  C  &  P, 
OSWEGO,  AUTO.  AND  HAND  CLAMP 
PAPER  CUTTERS.  Save  more  than  50%. 
TURNER  PRINTING  MACHINERY, 
INC.,  2630  Payne  Avenue,  Cleveland  14, 
Ohio;  732  Sherman  Street,  Chicago  5, 
Illinois;  500  West  Congress,  Detroit  26, 
Michigan. 


REBUILT  AND  GUARANTEED 
OFFSET  EQUIPMENT 

WEBENDORFER— Offset  Press  Model 
SA  22x29  excellent  condition. 
WEBENDORFER— Model  M— 14x20  re¬ 
built. 

LEVY  24"  Camera — rebuilt. 

LEVY  17"xl7"  Camera— rebuilt. 
OSWEGO  32"  Cutter — semi  automatic — 

’  rebuilt. 

WESSEL  Vacuum  Frame  with  overhang¬ 
ing  Arc  Lamp  &  Wessel  Tub  Whirler,  re¬ 
built. 

MILLER-TROJAN  Unit  consisting  of 
built  in  printing  frame  &  arc,  whirl¬ 
er  &  developing  sink  Demonstration 
Model.  Exceptional  Buy. 

Tom  Darling,  29  E.  22nd  St.,  New  York  10 

BEATTIE  3  in  1  Camera,  14x17,  line  and 
halftone  negative  contact  screen.  Will  en¬ 
large  and  reduce.  Beattie  (B-T)  Camera 
Co.,  130  Mountain  Ave.,  Summit,  N.  J. 

PRI NTERS  EQUIPMENT— If  we  don't  have 
it  we  will  get  it  for  you. 

PRINTERS  EQUIPMENT  EXCHANGE 
58  Front  St.  Worcester,  Mass. 


CAST  MULTIGRAPH  SLUGS  ON  YOUR 
LINOTYPE  OR  INHRHPE 


Open  new  fields  of  profitable 
business — you  can  set  type  for 
Multigraphs  with  the  same  speed 
and  ease  as  regular  slug  compo¬ 
sition  with  a  Dixie  Stevenson 
Multigraph  Mold  on  your  Lino¬ 
type  or  Intertype;  for  informa¬ 
tion  write. 

Manufactured  by 

DIXIE  TYPE  AND  SUPPLY  CO. 

1712  WARRIOR  ROAD 
BIRMINGHAM  8,  ALA. 


KRAUSE — EMBOSSERS 

Board  Bevelers,  Corner  Rounders 
repaired  or  parts  furnished 
ALTAIR  MACHINERY  CORP. 

55  VANDAM  ST.  NEW  YORK  CITY  13 

TYPESETTERS  MACHINE  CO. 
LINOTYPES— INTERTYPES 
LUDLOWS— ELRODS 
Bought — Sold — Rebuilt 
4  Rowe’s  Wharf _ Boston  10,  Mass. 

MILWAUKEE  BRONZING  MACHINES 
For  all  presses.  Some  rebuilt  units. 

C.  B.  HENSCHEL  MFG.  CO. 

229  W.  Mineral  St.  Milwaukee,  Wis. 

FOR  VACUUM  FRAMES,  WHIRLERS, 
ARC  LAMPS  AND  CAMERAS  SEE 
SINGER  ENGINEERING  CO.,  248 
MULBERRY  ST.,  NEW  YORK  12,N.Y. 


.  Calendar  Tinning  Machines  and  slides. 
Latham  Book  Stitchers 
s/s"  &  %"  Cap.  Late  Model 
Christensen  Gang  Stitcher 
Boston  Heads — Book  &  Box  Wire. 

A.  R.  QUAINTANCE  CO. 

551-53  Fulton  St.  Chicago  6,  III. 
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EQUIPMENT  YOU  CqII  DEPEND  ON 

:^"5E£  CHICHBO  FIRSTl^^ 


CHICAGO  PRINTERS'  MACHINERY  WORKS 

609  W  LAKE  ST  RANDOLPH  1  877  '  CHICAGO  6  ILLINOIS 


EQUIPMENT  FOR  SALE 


FOR  SALE 

V45  Miehle  Vertical 

12x18  CAP  Craftsman  with  Kluge  Feeder 
No.  6  Babcock  Press — Ext.  Del. — sheet 
32x45 '/2  serial  over  7700,  a  beauty. 

14x22  Colts  Armory  Presses 
I  Kelly  B  Press  Oversize  Cylinder,  Rebuilt 
8x12,  10x15,  12x18  CAP  Presses 
10x15,  12x18  CAP  with  Miller  Feeders 
11x17  Miller  Master  Speed 
32"  Hand  Lever  Pinking  Machine 
I  Dexter  Quadruple  Folder,  42x56,  with 
Oposs  Fooddf 

I  Model  L  Cleveland  Folder  with  Friction 
Feeder.  Size  17x22 

34  V2"  CAP  Power  Paper  Cutter,  new  con¬ 
dition 

30"  Lever  Cutter 

Used  Hamilton  Single  A  Double  Type  Cab¬ 
inets,  work  tops,  excellent 
100  Fonts  Mats,  Send  for  Proof 

VAN  DILLEN,  INC. 

74  BEEKMAN  Sfr.,  New  York  7 

BEekman  3-0986 


STYLE  B  Kelly  Press,  serial  #4004,  com¬ 
plete  with  extension  delivery  and  220  volt  60 
cycle  A.C.  motor — $2000.00.  Fred  Procter 
Co.,  324  E.  Ninth  St.,  Cincinnati,  Ohio. 

LINOTYPES  —  INTERTYPES 
THOROUGHLY  RECONDITIONED 
CSM — Intertype 
MODEL  8 — Linotype 
D.  C.  ARMSTRONG  &  CO. 

4012  Old  York  Rd.,  Phila.,  Pa.,  Mi.  4-1667 
ONE  SMITH  B  6>4  Plunger  and  one 
Smith  C  No.  10  Plunger  in  good  condition. 
Box  3066,  Gr^hic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago  S. 

FOR  SALE — Model  K  Linotype  magazine 
and  two  Linotype  motors  in  good  condition. 
Winchester  Star,  Winchester,  Mass. 

SEND  FOR  FREE  CATALOGUE  and 
used  machinery  list  from  the  big  supply 
house.  Prices,  service  and  location  the  best. 
Mo.-Central  Type  Fdy.,  Wichita,  Kansas. 

TRIUNE  MACHINE  CO. 

Printers,  Bookbinders,  Lithographers  and 
Paper  Box  Makers  Machinery  and  Equip¬ 
ment  Rebuilt — Repaired — Bought  and  Sold 
1 14  N.  Juniper  St.  Philadelphia  7,  Pa. 
Tel.  Rl  6-3209 


EQUIPMENT  FOR  SALE 

10x15  Gordon,  $245;  8x12  Gordon,  $195; 
33  in.  Oswego  Power  Cutter,  $895.  New 
galleys.  Proof  Presses.  Routers,  Saws. 
TURNBAUGH  SERVICE,  Loysville,  Pa. 

FOLDING  MACHINES 

Rebuilt — Guaranteed 
Low  Prices 

J.  L.  Paul,  123  S.  Jefferson  St.,  Chicago  6 


KELLY  No.  1  PRESS,  22x28,  V-45  Ver¬ 
tical,  Miehle  No.  4 — 4  roller  with  Dexter 
swing  back  ext.  del.  Cleveland  “B”  Cont. 
feeder,  40  inch  Seybold  Auto.  Clamp  Cutter, 
Little  Giant  12x18,  Kluge  10x15,  Vander- 
cook  Proof  Presses  repro.  proofs,  all  ready 
for  immediate  shipment.  Holland  Printing 
Machinery  Co.,  157  West  26th  St.,  N.  Y.  1. 

MILWAUKEE  BRONZER  60"  with  fil¬ 
ter  cabinet  and  motors  in  good  running 
condition.  Price  $1500.00.  CHAMBERS 
VARNISH  MACHINE  60"  with  cross 
feeder  and  Camelback  dryer.  Cooling  fans 
and  motors.  Price  $7,500.00.  S.  A.  Garas- 
sino,  2230  Bay  St.,  San  Francisco  23,  Calif. 

MIEHLE  NO.  3  Hand  Feed,  Good  Con¬ 
dition,  Hairline  Register,  Spiral  Gears, 
largest  sheet  31x45^.  Central  Illinois.  Box 
3089,  Graphic  Arts  Monthly,  608  S.  Dear- 
born  St.,  Chicago  5. _ 

MIEHLE  V  45 ;  Babcock  &  Miehle  cylin¬ 
der  presses  both  aut.  &  non  aut.  ATF 
camera  spray  guns,  etc.,  complete  line, 
send  us  your  inquiries.  Lundel  Co.,  29 
Broad  St.,  Elizabeth,  N.  J. _ 

PLAYING  CARD  PLATES,  fronts  and 
assortment  of  backs ;  dieing  and  varnish¬ 
ing  units ;  a  good  advertising  specialty.  For 
details,  address:  Room  421,  135  W.  Wells 
St.,  Milwaukee  3,  Wis. _ 

FOR  SALE— CLEVELAND  FOLDER 
Model  C  19x25,  32  page  attachment,  D.C. 
Motor.  Good  condition.  The  A.  I.  Root  Co., 
Medina,  Ohio. 

SMALL  BAUM  FOLDER  (quintuplet) — 
$350.  Program  Ptg.  Co.,  429  S.  Ashland 
Blvd.,  Chicago  7,  Ill.  HAymarkel  1-1411. 

gam— 100%  COVERAGE 
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MONOTYPE  EQUIPMENT  FOR  SALE 

Specially  Cut  and  Procficolly  New 

THREE  COMPLETE  ,  ^ 

6  Keybars  6  Die  Cases 

KEYBOARD~CASTER  SETS  2  Stopbars  3  wedges 

This  equipment  combines  Bookman  (98J)  with  Future  Demibold  (604J) 
and  Future  Medium  (605J)  with  Future  Demibold  (604J)  in  three  type 
sizes — 6,  8  end  10  pt.  Ideal  arrangement  for  modern  catalog  work. 


ORIGINAL 

COST 


$1300 


for  further  particulars  write 

DETROIT  TYPESETTING  COMPANY 

1959  East  Jefferson  Ave.  •  Detroit  7,  Mich. 


EQUIPMENT  FOR  SALE 


WEB  DRYING  APPARATUS 

for 

ROTOGRAVURE  •  WEB-OFFSET 
ANILINE  •  LETTERPRESS 
B.  OFFEN  &  COMPANY 

168  N.  Michigan  Ava.  Chicago  1,  III. 


44"  Paper  Cutters;  56"  Babcock  Die  Cut¬ 
ters;  No.  3  Miehle  with  Feeder;  30"  &  40" 
Paper  Slitters  &  Rewinders;  N.  J.  Mount¬ 
er;  and  over  50  different  machines  now 
in  stock  for  Paper  Converters,  Boxmakers, 
Printers,  Binderies.  Write  for  Bulletins. 
South  Wabash  Engineering  Co.,  2929  S. 
'Wabash  Ave.,  Chicago  16. 


FOR  SALE  —  Complete  Perforator  for 
Miehle  Press  O.T.C.  56"  7  Heads  & 
Wheels.  Complete  Perforator  for  Miehle 
Press  #1  53"  12  Heads  &  Wheels.  Com¬ 
plete  Perforator  for  Miehle  Pony  Press  34" 
8  Heads  &  Wheels.  In  A-1  condition. 
Shedd-Brown  Mfg.  Co.,  309  Fifth  Are. 
South,  Minneapolis,  Minn. 


GUMMED  PACKING  FELT 
ONLY  $1.00  Postpaid  for  pack  of  cut 
strips.  Simply  mail  us  $1.00.  United  Stereo¬ 
type  Supply  Corp.,  Box  38,  West  Lynn, 
Mass. _ 

GAM  =  100%  COVERAGE 


EQUIPMENT  FOR  SALE 


MODEL  8  LINOTYPE,  Ser.  #52812. 
Stored  during  war.  Good  as  new  I  Has 
Quadder,  swinging  keyboard,  late  style 
base,  all  late  features.  Will  equip  to  your 
exact  specifications.  Available  now  1  DOU¬ 
BLE  TIER  flat  top  steel  type  cabinets  with 
40  double  depth  cases  and  lead-slug  racks 
above !  Complete  and  only  $100  each  while 
they  last !  We  will  prepare  to  ship.  Write 
Inland  Supply  Co.,  729  Baltimore  Ave., 
Kansas  City  6,  Mo. 


LINOTYPE  and  Intertype  Mats  and  nw- 
chines  bough^  sold  and  exchanged.  Send 
for  list.  M.  Carbone,  1214  Tasker  Street, 
Philadelphia  48,  Pa. 


LEE  PRESS  24x36  $975.  Collator  $50. 
Paper  Punch  $15.  Miterer  $20.  Stapler  $45. 
Bell  Ptg.  Co.,  1447  Stout,  Denver,  Colo. 


EQUIPMENT  WANTED 


CHAMBON  or  New  Era  mum-opjcration 
Presses,  Miller  27x41  2  color,  Smithe  or 
International  Window  Patcher  and  Printer, 
Paper  Bag  machine  of  any  make.  Box 
3091,  Graphic  Arts  Monthly,  608  South 
Dearborn  St.,  Chicago  5. 


10x14  OFFSET  PRESS.  Stentzer  Com¬ 
pany,  2051  Radcliffe  St.,  Klamath  Falls, 
Oregon. 
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WE  WANT  TO  BUY 

Chandler  61.  Price  Job  Presses 

Also  MIEHLES,  BABCOCKS,  COLTS 
ARMOR YS,  THOMSONS,  LUDLOWS 
AND  COMPLETE  PLANTS 

Ready  Cash  for  fast  deals  anywhere 
in  the  country 

For  Immediate  Reply— Send  Price  and  Description  to: 

GLOBE  PRINTERS  SUPPLY,  INC. 


409  Washington  St. 


Mitchell  3-1640 


Newark  2,  N.  J. 


_  EQUIPMENT  WANTED _ 

WANTED:  Presses,  typesetting  machines 
of  all  kinds,  especially  APL’s  and  Duplex 
llatbeds,  for  export.  Stanley  Ross  &  Co., 
342  Madison  Ave.,  New  York.  TEL. 
MU-2-7862. 


LUDLOW,  with  or  without  mats,  also 
Claybourn  Superior  press  wanted. 

SEALTITE  COMPANY 
757  Lenox  Rd.  Brooklyn,  N.  Y. 

WANTED^nFlat  bed  roll  feed  (weW 
press;  New  Era,  Meisel,  Kidder  or  other 
make.  Box  3080,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago  5. 


WANTED — Lanston  Monotype  Co.’s  Book 
titled  “Monotype  System”  pub.  1912. 
E.  Bisbee,  Lancaster,  N.  H. 


ELECTROTYPE  EQUIPMENT  WANTED— 
All  kinds.  Box  3085,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago  5. 


WANTED 

CHANDLER  &  PRICE  JOB  PRESSES 

All  Sizes — Old  or  New  Series 
Also:  Cylinders,  Kluges,  Kellys,  Verticals, 
Paper  Cutters,  Linotypes,  Elrods,  Ludlows, 
Offset  Presses. 

Complete  Plants  Bought  and  Sold 

Eastern  Printers  Supply  Co. 

427  Washington  St.,  Newark  2,  N.  J. 


EQUIPMENT  WANTED 


HARRIS  S-4  2-color;  Vertical  Miehle; 
International  or  Staude  Envelope  Machine ; 
Thompson  Automatic  Creasing  and  Cutting 
Machine,  preferably  with  printing  attach¬ 
ment;  Tin-Tie  Bag  Machine.  Box  3044, 
Graphic  Arts  Monthly,  608  S.  Dearborn 
St.,  Chicago  5. 


Complete  printing  plants  purchased — any 
location,  also  single  items. 

DILLER  &  FRIEDMAN,  INC. 

212  Lafayette  St.  New  York  12,  N.  Y. 


WANTED:  KIDDER,  Meisel,  Claybourn 
or  any  odd  make  roll  feed  flat  bed  press. 
Box  3046,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago  S. 


WANTED — M-24  D4  or  Multicolor  Press. 
State  equipment,  serial  number  and  price. 
Box  2323,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago  5. 


FOR  TOP  PRICES 

GET  OUR  BID 

LINOTYPES,  CUTTERS,  MONOTYPES, 
NEWSPAPER,  CYLINDER,  JOB  PRESSES 

HUDSON  MACHINERY  CO. 

50  CHURCH  ST.,  NEW  YORK  7,  N.  Y. 
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EQUIPMENT  WANTED 


EQUIPMENT  WANTED 


Over  35  Years  of 
faithful  service  to  the 
typesetting  industry. 

Are  you  getting  top  prices 
for  your  surplus  equip¬ 
ment? 

Save  hundreds  of  dollars 
by  writing  us  NOW. 

I* 

LEADING  APPRAISERS 
LIQUIDATORS-EXPORTERS 

LINOTYPE 
SUPPLY  CO.,  INC. 

(est.  1914) 

337  CANAL  STREET 
NEW  YORK  13,  N.  Y. 
CANAL  6-0916 


WANTED  to  buy  Model  5  Linotype,  '^rite 
details.  Box  2878,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago  5. 


WANTED 

HARRIS  OFFSET  PRESSES 
Must  be  latest  models 
22x34  —  41x54 

TOMPKINS  PRINTING  EQUIPMENT  CO. 

I  Phone— Wirt— Writs— TA  5-8003  i 

1040  W.  Grand  Blvd.,  Detroit  8,  Mieh. 

DAVIDSON  diagonal  suction  feeder  10x14. 
Ace  Lithograph  Co.,  2122  Benton  St., 
Granite  City,  Ill. 


NO  MATTER 
WHERE  YOU  ARE 

If  you  want  to  sell  a 
machine  or  your  entire 
plant  we  will  buy  it. 

PUNTERS  SUPPLY  CO. 


10  White  St. 


INC. 

New  York  13,  N.  Y. 


SPEEDAUMAT  ADDRESSOGRAPH 
#2500  or  #2600,  Multigraph  No.  66,  Mon¬ 
otype  Caster,  Multilith  #1250.  Gile  Letter 
Serv.,  514  2nd  Ave.  S.,  Minneapolis  2, 
Minn. 


FOLDING  MACHINES 


ALL  MAKES  —  All  sizes.  All  Models— 
Fold  Machines,  Baum  Folders,  Various 
Model  Cleveland  Folders.  Finest  Value 
for  Finest  Folders — Rebuilt — Guaranteed. 

RUSSELL  ERNEST  BAUM 
615  Chestnut  Street  Philadelphia,  Pa. 


_ FOREIGN  LANGUAGES 

FUNK’S  TRANSLATION  BUREAU— 
Translators  and  Typesetters  in_  all  Lan¬ 
guages  to  the  Printing  Trades  since  1910. 
535  S.  Franklin  St.,  Chicago  7,  IlL 


GAUGE  PINS 


THE  “FOOB  POINT” 

_  _  ^  Smmpl0^r00 

12- $1.75 

CHAS.  L  STILES  CO. 

64  Hanfard  StrMt  Cafumbus,  OMa 


GREETING  CARDS 


Sell  JEWISH  NEW  YEAR  CARDS 

Colorful  designs  priced  right  to  sell  quickly 
and  return  big  profits.  Write  for  free  'cata¬ 
logue. 

Ink  &  Art  CARDCRAFTERS 
Dept.  A,  508  S.  Kedxie  Ave.  Chicafla  12 
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GAUGE  PINS 

REMEMBER 

Only  MEGILL  makes 

Spring  Tongue  «  Gauge  Pins 
Double  Grip  ®  Gauges 
Originai  Steel  ®  Gauge  Pins 

®  Registered  U.  S.  Pat.  Off. 

Spring  Tongue  ®  Gauge  Pins 


$1.80  doz.  with  extra  Tongues 

Sold  by  Printera  Supply  Dealert 

The  Edward  L.  Megill  Co. 

Originators  of  Gauge  Pint.  Ett.  1870 
761  Atlantic  Ave.,  Brooklyn  17,  N.  Y. 


HELP  WANTED 

SUPERINTENDENT  for  letterpress  job 
printing  plant  with  complete  composing 
room,  pressroom  and  bindery.  Prefer  man 
with  thorough  composing  room  background 
as  this  is  our  biggest  problem.  Must  have 
ability  to  systematize,  organize  and  plan. 
Real  future  for  right  man.  Located  in  a 
town  of  approximately  25,000  in  an  ex¬ 
treme  southern  state.  Write  giving  experi¬ 
ence  and  detail,  age,  education,  references 
and  salary.  Box  3072,  Graphic  Arts  Month¬ 
ly,  608  S.  Dearborn  St.,  Chicago  5. 


OUTSTANDING  printing  machinery  Con¬ 
cern  selling  complete  line  machinery  and 
supplies  needs  salesman  in  well  established 
territory.  Located  away  from  the  large 
cities.  Good  Salary  plus  commission.  Must 
be  honest,  no  drinker,  references.  Include 
details^  and  photo  in  first  letter.  Box  3077, 
Graphic  Arts  Monthly,  608  S.  Dearborn 
St.,  Chicago  5. 


SALESMAN  WANTED— Leading  print¬ 
ing  machinery  manufacturer  seeking  experi¬ 
enced  _  graphic  arts  salesman.  Maximum 
commissions  and  salary.  Car  necessary.  In¬ 
clude  photo  and  details  in  first  letter.  Box 
3061,  Graphic  Arts  Monthly,  608  S.  Dear¬ 
born  St.,  Chicago  5. 


_ HELP  WANTED _ 

LINOTYPE  MACHINIST-OPERATOR 
— take  charge  of  two  machine  shop  (Model 
8  and  Model  31  with  self  quadder).  Work 
consists  of  specialties  and  general  commer¬ 
cial  printing — open  shop  —  salary  above 
scale  —  working  conditions  ideal  —  perma¬ 
nent  job — city  of  35,000  in  east  central 
New  York  State.  We  need  an  A-1  man 
who  is  thoroughly  experienced  and  who  is 
interested  in  a  job  with  a  well-established, 
progressive  plant  with  modern  equipment. 
Send  full  particulars.  Box  3088,  Graphic 
Arts  Monthly,  608  S.  Dearborn  St.,  Chi- 
cago  5. _ 

MIDDLE  AGED  MAN  thoroughly  famil¬ 
iar  with  all  phases  of  offset  lithography. 
To  work  as  pressman  in  new  offset  depart¬ 
ment  of  going  letterpress  shop  in  Buffalo. 
Desirable  compensation  to  be  arranged.  • 
Opportunity  to  become  supervisor  of  offset 
department  of  this  expanding  company. 
Write  giving  details  of  experience^  and 
training  to  Printing  Industries  Association 
of  Western  New  York,  Inc.,  158  Pearl  St.; 
Buffalo  2,  New  York. 

PRODUCTION  MANAGER,  Manufac¬ 
turing  stationer  in  Indiana  city  of  60,000, 
established  1899,  confined  to  printing,  rul¬ 
ing,  blank  book  manufacturing,  precision 
machine  forms  and  loose  leaf  binders  with 
some  job  printing.  No  color  or  catalog 
work,  a  real  opportunity.  State  age  and 
expe-ience.  Box  3076,  Graphic  Arts  Month¬ 
ly,  608  S.  Dearborn  St.,  Chicago  5. 

SALESMAN  WANTED.  Printing  machin¬ 
ery  and  supply  house  desires  experienced 
man  in  Graphic  Arts  and  allied  fields  to 
travel  Tennessee,  Kentucky  area.  Excellent 
opportunity  and  maximum  commissions. 
Car  necessary.  Send  full  particulars,  photo, 
and  state  age  and  qualifications.  Reply  Box 
3068,  Graphic  Arts  Monthly,  608  S.  Dear- 
born  St.,  Chicago  5. _ 

INTERESTED :  Small  but  growing  and 
progressive  plant  in  mid-western  town  is 
interested  in  securing  either  Production 
Superintendent  or  Pressroom  Foreman. 
Both  must  be  familiar  with  both  letterpress 
and  offset.  Write  Box  3069,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago  5. 

LINOTYPE  OPERATOR.  Need  a  fully 
experienced  first-class  reliable  and  depend¬ 
able  operator  (machinist  preferred)  famil¬ 
iar  with  all  classes  of  work.  Floor  experi¬ 
ence  appreciated.  44  hrs.  Reasonable  pay 
with  bonus.  Housing  available.  Write  in 
detail.  Waverly  Publ.  Co.,  Waverly,  Iowa. 
A  GOOD  SCALE  ($2.48^  hr.)  in  a 
good  town  for  linotype  operators  and  com¬ 
positors.  Modem  trade  plant  (union) ; 
pleasant  working  conditions.  Write,  wire 
or  phone  Dayton  Typographic  Service,  223 
South  Ludlow,  Dayton  2,  Ohio. 
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LEARN  LINOTYPE:  17  machines:  14’s; 
Intertypes ;  Est.  1906.  Many  veterans  at¬ 
tending.  Pub.  operators  supplied  —  when 
possible.  Call,  write:  Empire'  School,  206 
E.  19th  St.,  New  York  3.  Our  own  Bldg. 


PRACTICAL INTERTYPE- 
LINOTYPE  instruction.  World-famous 
system.  Limited  enrollment.  Free  catalog. 
Milo  Bennett’s  School,  English  Indiana. 


TIME  AND  MONEY 
can  be  saved  by  consulting 

Pressroom  Problems 
and  Answers 

By  FRED  W.  HOCH 
for  journeyman  and  apprentice — ^almost 
every  pressroom  problem  answered 
#3.50  plus  2Se  for  hmndUng 

The  Graphic  Arts  Monthly 

608  S.  DEARBORN  CHICAGO  5 


LEADS 

SLUGS  ZO  /2C  LB. 


RULE  HAND  FINISHED  31  V^e  LB. 


GLOBE  PRINTERS  SUPPLY  INO. 
409  Washington  St.  Newark  2,  N.  J. 


Minimum  Order  100  Lbs.  Assorted 
e  Send  check  or  trade  reference  with  first 
order 

e  Prices  subject  to  change 
e  Send  for  free  ruie  chart 


TAYLOR-MADE 

RULE  COMPANY 

65  FLATBUSH  AVE.,  BROOKLYN  17.  N.  Y. 


Make  A  Good  Impression 
with  HandzPlaned 

BULES  and  BORDEBS 

Catalog  &  Price  Lisf  on  Request 


.  INK  SAVER 


SEALSPRAY”  prevents  “Ink  Skinning.  ’ 
Saves  money  and  printing  ink.  $1.75  for  1 
lb.  and  sprayer.  Write  for  full  details. 
Monogram  Co.,  150  N.  Fifth  St.,  Phila.,  Pa. 


INSTRUCTION 


LEARN  PHOTO  ENGRAVING.  Work 
for  newspaper  or  established  own  profitable 
business.  Equipment  available  soon.  School 
established  1931.  Approved  for  veterans 
training.  Write  for  booklet  B.  The  Aurora 
School  of  Photo  Engraying,  Tasope  Bldg., 
Aurora,  Mo. 


LEARN  LINOTYPE 

Operating  and  Maintenance 
Write  for  FREE  Booklet  "G" 

N.  Y.  Mergenthaler  Linotype  School 
244  W.  23rd  St.  New  York  11.  N.  Y. 


LABELS 


METAL  I  A  R  E  I  C  EMBOSSED 
ENGRAVED  L  A  D  C  L  9  PRINTED 
JOHN  HORN.  837  10th  Ave..  New  York  19 


LIBERAL  DISCOUNTS 
to  printers  on  all  kinds  of  label  vsork 
Jj  years  of  experience.  Design  free. 

F  R  A  P  R  label  company 

I  rv  ^  j  t  rv  s  peatral.  Chicago 


LAMINATING  MACHINES  ■ 


DO  YOUR  OWN  thin  sheet  acetate  lam¬ 
inating  with  our  portable  roller  type  ma¬ 
chine.  Appearance  of  advertising  improved 
100%  "Model  B"  Now  Available;  Is  50% 
Faster  than  Previous  Machines.  Write  for 
information.  The  Haas  Laminator  Corp., 
532  Craig  Ave.,  Tottenville,  S.  I.  7,  New 
York. 


LEADS.  SLUGS.  RULES 


BROACHING  RULE  Et 

i 


Secure  Qualified  Personnel 
Through  the  Help  Wanted 

Section  of  GAM  ~ 
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Special  cast  body  and  facB  for  use  with 
Monotabular  broaching  machines  24  inch  strips 

No.  10B  HAIRLINE - 2  Pt.  Body 

No.  40B  1  -POINT  2  Pf.  Body 

1  Box  of  50  strips  (10  lbs.) . $5.00 

10  Boxes  (either  style  or  mixed) _ 45.00 


Perfection  Type,  Inc.,  St.  Paul  1,  Minn 


SEE  PAGES  116,  117 


LETTERHEAD  DESIGNS 


MENU  COVERS 


_  DISTinCTIVC  .  .  f  ,  ,  ,  ,  r 

group  oi  150  desfoned  Headmgs  m 

1-lCUCrnCadS  l,  2  ^nd  3  colorf-<«  compact  -reference 
booil  ot  suggestions  for  those  who  design,  produce  or  sell 
Business  Stationery- $l  35  LETTER  ART,  Carmel,  Indiana 


LITHO  PLATES 


LITHO  PLATES 


LITHO  PLATE  GRAINING 


DETROIT^ 

INC. 

1241  TENTH  STREET 
DETROIT  16,  MICH. 


LOOSE  LEAF  BINDERS 


MANUFACTURERS  OF 

Loose  Leaf  Binders,  Ring 
Books,  Portfolios,  Catalog 
and  Decorative  Covers 

LIBERAL  DISCOUNTS  TO  THE  TRADE 

ALUMINUM  CHICAGO 
BINDING  SCREW  POSTS 

1/4"  to  4" 

IMMEDIATE  DELIVERY 
Price  List  on  Request 

Ace  Loose  Leaf  Bindery  Co. 

19  S.  WELLS  ST.,  CHICAGO  6,  ILL 
RA.  6-9320 


_ MATRIX  CUTTING _ 

MATRIX  CUTTING  for  Monotype,  Lino¬ 
type  and  Ludlow  Machines. 

ESCHINGER  TYPE  FOUNDRY 
2211  N.  2nd  St.  Philadelphia,  Pa. 


MATS  (LINOTYPE  &  LUDLOW) 

FOR  SALE:  Linotype  &  Intertype  Mats. 
Always  in  stock  a  larg^e  quantity  of  Lino- 
matrices,  full  and  split  fonts.  List  of  mats 
on  request.  Buy,  also  exchange  Linotype, 
Intertype  and  Ludlow  Mats,  any  style  and 
quantity.  Liss,  IIS — 9th  Ave.,  N.  Y.  C. 


_ MEMORIAL  CARDS _ 

Memorial  Cards  and  Booklets  (Black  and 
NVhite),  Colored  and  Genuine  Steel  En¬ 
graved.  Samples  25c.  Solace  Art  Co.,  202- 
206  E.  44th  St.,  New  York  17,  N.  Y. 


Win  $1000  in  Prizes — Enter 
GAM  Letterhead  Contest 


COVERS  OF  DISTINCTION . . 


★  MENU  COVERS  A  OTALOO  COVERS 

★  RING  BINDERS  ★JOI  TICKET 
HOLDERS  A  ACETATE  ENVELOPES 
Ar  CELLULOSE  ACETATE  CARRIED  IN 
STOCK  ★  CUT  TO  FIT  YOUR  NEEDS 


PRODUCTS  COMPANY 
910  W.  Van  Buren  Street 
Chicago  7,  Illinois 


MIEHLE  VERTICAL  HOSE 

REAL  RUBBER  TUBING  for  the  Miehle 
Vertical.  Eight  feet  for  $2.50  postpaid. 
Will  not  split.  Also  fair  to  good  quality 
heavy  hose  tor  the  feeder,  $1.75  set  post¬ 
paid.  Combination  offer — twelve  feet  real 
rubber  tubing  and  1  set  heavy  feeder  hose 
$5.00  postpaid.  And  as  always,  eight  feet 
good  quality  synthetic  small  hose,  $2.15 
postpaid.  Cash  with  order. 

JACK  BEALL  VERTICAL  SERVICE 
641  S.  Dearborn  Chicago  5,  III. 

MISCELLANECDUS 
GOOD-BY,  BOOKKEEPING  HOURS! 
Keep  your  production  records,  ledger  ac¬ 
counts,  and  file  completed  customer  samples 
in  a  jiffy.  Ideal  for  one  or  two  man  shops. 
One  year’s  supply  $2.75  postpaid.  Printers 

Bookkeeping,  Janesville,  Wisconsin. _ 

FOR  SALE :  36  1  Ream  rolls  20"  Silver 
Gummed  Foil.  $10.00  per  roll.  Bucher 
Bros.,  819  S.  Ludlow,  Dayton  2,  Ohio. 


MOLD  COOLERS _ 

MOLD  COOLER  for  Linotypes  &  Inter¬ 
types.  Price  $58.00.  For  particulars  on  the 
“New  Jep”  write  Sorrentino  Machine  Co., 
376  Columbia  Street,  Brooklyn  31,  N.  Y. 

NAPKINS  (PERSONALIZED) 

2  GIFT  BOXES  NAPKINS  $1.  Cocktail 
and  Wedding  luncheon  napkins.  Colored 
napkins  bulk  and  boxed. 

GIFT  BOXES  AT  7c  EACH  WITH 
BULK  ORDERS.  Print  place  mats  for 
restaurants.  Monogram,  2  East  23rd  St., 

N.Y.C.  10,  spring  7-5410. _ _ 

Paper  Napkins  tor  Personalizing 
Wedding,  pastels,  &  printed  borders  in  2 
colors.  Transparent  containers  for  matches 
and  napkins.  Gift  boxes  at  4c  each  with 
quantity  napkin  order.  Free  samples.  Berk- 
man  Paper  Co.,  874  Broadway,  New  York  3.  ^ 
SAMPLES  AND  PRICES  0N“RE- 
QUEST.  LINCOLNCRAFT,  Box  2, 
Whitestone,  N.  Y. 


214 


The  Graphic  Arts  Monthly — June,  1949 


When  SERVICE  is  essential 
KNIGHT  NUMB.  MACH.  SERVICE 
Repair  Specialists 

3454  Harding  Ave. _ Hapeville,  Ga. 


OFFSET  PLATEMAKING 


NUMBERING  MACHINES 


PHOTO  OFFSET  PLATES 
COMPLETE  OM  NEW  PUTE 
MLJ  DAVIDSON  OR  HOLTILITH 
#=  40-S0-12S0 

ANY  SIZE  IMAGE 

ACE  LITHOPLATE  CO. 

P.O.  BOX  5966  CLEVELAND,  OHIO 


NEGATIVES  or  plates  up  to  22x29  for 
Multilith,  Davidson,  Webendorfer,  Harris, 
etc.  24  hour  service.  Art  layout.  Offset 
Plate  &  Negative  Co.,  Inc.,  32  Oliver  St., 
Boston  10,  Mass.  TeL  HU  2-661^^ _ 


OFFSET  PLATES— Black  and  White  or 
Color  Process.  All  sizes  Plates  Regrained.  ? 

BRADLEY  WARD  CO. 

45  N.  Division  St.  Buffalo  3,  N.  Y. 


5295  PRINTING  PLANTS  NOW  USING 

KLEEN-0  •  NUMER-OIL 

The  Num-Miracle  Combination.  For  use  on 
NUMBERING  MACHINES.  When  they 
SKIP  -  STICK  -  TUMP  -  DRAG  while 
on  press,  $3.00.  GENERAL  NUMBER¬ 
ING  MACHINE  SERVICE,  5023  North 
Harding,  Chicago  25,  Illinois. _ 


•  Numbering  Machines  repaired  $3  ea. 

•  Rental,  Trade  in,  skip  wheels,  we  buy. 

•  Numbering  machine  cleaner  $2  qt. 

•  Rebuilt  machines  $9,  forw.  or  back. 
Numb.  Mach.  Serv.,  90  Baxter  St.,  N.Y.C. 


KEON  &  JACOBSON 

Complete  Numbering  Machine  Service 
Repairs — Rentals— Rebuilts 
1  Beekman  St..  New  York  7,  bt.  1920 


OUR  REPAIR  SERVICE 

is  known  by  printen  tbroaghoat  the  country  as 
beinx  most  accurate  and  dependable.  Quick 
iternce  on  machines  sent  in  for  repairs.  We 
also  RENT  machines  to  meet 
your  requirements. 


MACHINE 
SERVICE 
502S  N. 
Harding  Av. 
Chicago  25 


OFFSET  PRINTING 


all  SIZES  &  COLORS  OF  NAPKINS 
For  Imprinting  Available  for  Immediate 
Delivery.  Bulk  and  Gift  Boxes.  Free  Sam¬ 
ples.  Two  Sample  Boxes  $1.00.  Haas 
Press,  Sleepy  Eye,  Minn. 


OFFSET  PRINTING 


DAY  OR  NIGHT 

LITHO  PLATE  SERVICE 

4808  Wrightwood  •  Chicago  39 
Phone:  NAtional  2-4466 


for  the  trade  only 

1M8V2X11 _ 6.70 


20  lb.  Sulphite  Bond  from  your  copy. 
Just  a  sample  of  the  profits  you  can 
make  by  letting  us  do  your  offMt  form 
work. 

8Vi  X 11  size 

1000  2000  3000  4000  5000 
U  lb.  6.40  8.72  11.04  13.66  15.91 
20  lb.  6.70  9.30  11.90  14.50  17.10 
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NAPKINS  (PERSONALIZED)  I  NUMBERING  MACHINES 


PrintersNuniberingMacliinesCo. 

655  Sixth  Ave.,  New  York  10,  N.  Y. 
Press  &  Hand  Mechines 
Rented  -  Repaired  -  Parts  -  Bought  -  Sold 


QUALITY  LITHO  COMPAHY 


Box  313,  Springfield,  Ohio 
All  Orders  C.O.D. — ^24  Hour  Delivery 
F.O.B.  Springfield,  Ohio 


^  A  “BUY-WORD” 

w/VfVl  of  the  Industry 


NUMBER  MACHINE  GAROIL 

The  number  one  cleaning  solution. 
It  lubricates,  after  cleaning,  ready 
for  use  at  all  times.  $3.50  per  qt. 

SUNNYSIDE  OIL  CO. 

2212  W.  Sunny  side  Av.,  Chicago  25,  III. 


ONE  TIME  CARBON  FORMS 


One  Time  Carbon  Forms 

Let  us  produce  your  volume  one  time 
carbon  forms  on  our  Rotary  equipment. 
Don’t  turn  down  this  profitable  busi* 
ness  when  you  can  be  competitive  with 
our  prices  and  delivery.  Write  today. 

THE  KARC  PRINTING  CO. 

established  1906 

9000  Madison  Ave.  Cleveland  2,  Ohio 


PAPER  FOR  SALE 


— 

No.  — 24  lb.  Superior  white  wove  En¬ 

velopes  @  SI.SSM — lOM  lots. 

No.  10 — 24  lb.  Superior  white  wove  En¬ 
velopes  @  S2.S2M — lOM  lots. 

Size  31/2x51/2 — 1 1  point  Coated  Post  Card 
Stock  @  $1.1  CM — iOM  lots. 

No.  63  Round  Corner — 15  point  stock — 
all  colors  @  $I.I5M — IOM  lots. 

No.  5  Baronial  Hycrado  Vellum  Envelopes 
—28  lb.  sub.  SI.95M— IOM  lots. 

SUPERIOR  CARD  &  PAPER  CO. 

214-216  Broome  St.,  Now  York  2,  N.  T. 


CLOSING  OUT:  White  60#  Coated 
Litho  &  Halftone  Book  &  fancy  papers  in 
rolls.  Priced  below  market.  Write  for  sam¬ 
ples  and  prices.  Greggory  Co.,  2929  S. 

Wabash,  Chicago  16,  Ill. _ 

PAPER — Bond,  Mimeo  and  Duplicator — 
16  &  20  lb.  cut  sizes.  Billheads,  Statements, 
Commercial  envelopes.  Samples  and  prices 
on  request.  Rosner  Card  &  Paper  Co., 
2348  First  Ave.,  New  York  35,  N.  Y. 


PERFORATING  EQUIPMENT 

DASH  ROTARY  PERFORATOR— EHi- 
cient,  low  cost.  Will  also  slit,  crease,  score 
or  crimp.  Investigate.  Lester  &  Wasley 
Co.,  Builders,  Frank  St.,  Norwich,  Conn. 


PERIODICALS— BOOKS 


PROFITS  FOR  PRINTERS  Printing 
Employe’s  Handbooks  for  Employers.  Get 
a  copy  of  49  OUTLINE  for  EMPLOYE’S 
HANDBOOK,  25c.  No  stamps.  Richard 
J.  O’Halloran,  8275  Epworth  #210.  De¬ 
troit  4,  Mich. 


POST  CARDS 


NEW  NATURAL  COLOR  photo  post 
cards  printed  directly  from  Kodachrome 
transparencies.  High  profits  on  low  prices. 
Terrific  appeal  1  Samples  free.  Postal  Serv- 
ice.  Suites  1010-15,  93  Nassau  St.,  N.Y.C.7. 

SEE  PAGES  116,  117 


PHOTOMECHANICAL  EQUIPMENT 
AND  SUPPLIES 


PHOTOMECHANICAL 
EQUIPMENT  Or  SUPPLIES 


CAMERAS  .  PRINTING  FRAMES 
WHIRLERS  -  ARC  LIGHTS 
COLD  TOP  ENAMEL  NEGATIVE 
COLLODION,  etc. 
Complete  Plants  or  Any  Part 


E.H.  WALKER  SUPPLY  CO. 

140  QUE  ST.,  WASHINGTON  2,  D.  C 
614  E.  MAIN  ST.,  RICHMOND  19,  VA 


_ PICTURE  SERVICE _ 

FREE  MATS  of  news  and  feature  pictures. 
All  sizes  and  subjects.  Short  filler  copy.  No 
charge,  oblig.  Send  name  and  address  to 
S.  C.  SYNDICATE,  230  East  Ohio,  Chi- 
cago  11,  Ill. _ _ 

PLATEMAKING  EQUIPMENT 


HALFTONE  SCREENS,  '^^acuum  frames, 
lenses,  cameraj,  cold-top  enamel,  acid 
proof  process  ink.  Write  for  bargain 
list,  stating  wants.  Can  save  you  up  to 
50 °o.  Largest  screen  stock  in  U.  S. 

MOORE  LABORATORIES 
70  West  Montcalm  St.  Detroit,  Mich. 


WHIRLERS,  Vac  Printing  Frames,  Lay¬ 
out  Tables,  Special  Machinery  designed  to 
your  order.  25  years’  experience.  Write  on 
your  letterhead  only.  WEMCO  PROD- 
UCTS,  2329  Troy  St.,  Dayton  3,  Ohio. 


PRESS  BLANKETS  (OFFSET) 


ON  YOUR  OFFSET  PRESS 
BLANKETS ...  Cut  from  Sofvoge 

DAVIDSON  A  MULTILITH 


«40— 1000— oU  1200  models  Davidsons. 
$1.75  ecu  In  H  dox.  lots — ^Tricd  Mlrts.  $1.90 

17x22W*bMMloriw  Blanlwts _ $3.75  m. 

17  X  22  HcBiia  Blenksti _ $3.75  so. 


I  WE  GUARANTEE  EVERY  BLANKET  TO 
GIVE  SATISFACTORY  REMITS  OR  WE 
WILL  REPLACE  AT  NO  COST  TO  YOU 
WrUs  us  obout  larger  sixe  bkuaksts. 

LEROY  lINDSTROM  LITHO  SUPPLIES 

1154  No.  Harding  Ave„  Chicago  51.  DL 

'WWVVVVVVVV,' 
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jWICI^SH^t  i) 


CamPRnij 


Cork  and  Synthetic  Press  Blankets 
All  cork  and  cork  and  synthetic  combina¬ 
tion  blankets;  also  oil-proof  synthetic;  all 
gauges,  all  sizes;  tailored  to  press  require¬ 
ments.  Best  quality  adapted  to  fob,  book, 
publication  work;  any  press.  Better  print; 
less  wear  on  forms;  no  mats  or  bolster; 
guaranteed  service. 

ACME  PRESS  BLANKET  CO. 

3902  Sheridan  Road  ^  Chicago  13 


PRESSROOM  SUPPLIES 


NEW  AND  IMPROVED  Royal  M  &  M 
Ink  Agitator.  Mounted  on  single  bar-auto¬ 
matic  reverse  action.  Only  one  blade  re¬ 
quired.  Made  for  any  make  press.  Write 
for  circular.  N.  F.  ‘Marceau  &  Co.,  952  A 
State  St.,  Springfield,  Mass. 


RUBBER  STAMPS 


PRINTERS  REPAIR  SERVICE 


REPAIR  SERVICE  all  types  printing 
1  and^  offset  press.  Une<)ualled  for  depend- 

*  ability.^  Estimates  furnished  for  repairing, 

rebuilding  and  moving.  Mason-Moore- 
Tracy,  Inc.,  28-30  E.  4th  St.,  New  York. 


HENRY  LUTZ — Dependable  Machinists 
— ^Job  Presses.  Thomsons,  Kluges  &  Rice 
Units  a  specialty.  3  W.  18th  St.,  New  York 
11;  CHelsea  2-6264— DAyton  3-2040. 


25%  ^ 
Write 


GAM  =  1 00%  COVERAGE 
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1000  BKOAPWAY 


KANSAS  CITY  «.  MO. 


The  Reliable  3  Disk  Com  Wickersham 
Over  15,000,000  Sold 

This  quoin  will  not  loosen  or  slip;  conforms  to  non-parallel 
surfaces;  locks  Insuntly  by  one  turn  of  key.  When  limit  of 
expansion  Is  reached  and  another  reglet  or  slug  Is  required. 
It  closes  automatically.  No  lost  time.  No  guessing  as  te 
security.  Send  for  circular  and  Price  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.,  U.S.A. 


PRESSROOM  EQUIPMENT 


jStop 

I  These  needle  sharp  *“Steel-  I' 

I  points”  hold  the  sheet  against  1  J  | 

I  Cylinder  after  It  passes  press  1  TQ  1 1 

I  brush,  definitely  I  ■ 

\  slur  on  tail  ma^m  of  stock.  |  J  |  y||S 

on  cylinder  and  job-cylinder  presses 
with  ^^'STEELPOINTS.*’  12  points  thick. 
10  picas  long  for  easy  lockup.  Solid  steel 
needles  last  indefinitely.  Guar.  gs.OO  per 

EDDIE  MILLER  dozen  pair 
3113  Sherman  St.  Anderson,  Ind. 


PRINTING  ON  PLASTICS 


PLASTIC  POCKET  CALENDAR 
CARDS  and  Novelties.  Mr.  Printer,  you 
get  the  orders,  we  produce  them  for  you,  in 
our  plant.  You  do  the  billing  at  a  good 
profit, for  you.  Write  for  further  particulars 
and  samples.  Webber  Co.,  Specialists  in 
Printing  on  Plastics,  2248  Belmont  Ave., 
Chicago  18,  Ill.  Plastics  Dept. 


REGRAINING 


ALL  plates  Regrained,  one  or  one  million ; 
satisfaction  guaranteed.  E.  A.  Bittle,  1604 
Fourth,  N,  W.,  Cedar  Rapids,  Iowa. 


RUBBER  PLATES 


1 949  Illinois  Edition  of  the 
Printing  Trades  Blue  Book 
$15.00.  Limited  Printing. 

Order  Yours  Now 

BLUE  BOOK,  GRAPHIC  ARTS  PUB.  CO. 

608  S.  Dearborn  St.  Chicago  5,  III. 


RULES^ND  BORDERS 


SERVICE  TO  PRINTERS 


1000  HAND  CUT 

PRECISION  RULES  AND  BORDERS 
BRASS  CIRCLES  &  OVALS 

WOOD  RE6LETS  &  FURNITURE 

FREE  CATALOG  ON  REQUEST 

PRECISION  RULE  CO. 

1 19  W.  23rd  St.,  New  York  1 1,  N.Y. 

SALESBOOKS 

PRINTERS 

Meet  or  Beat  Competition 

With  Our  Line  of 

inn  DUPLICATE  SC  85 

lUU  SALESBOOKS 

Imprinted  with  your  name  on  ovary  sheet. 
Write  Today. 

KELLNAI  SYSTEMS 

236  E.  LONG  ST.,  COLUMBUS,  OHIO 

Salesbooks,  One-Time  Carbon  Forms  — 
Snap-ER  and  Business  Forms,  Free  illus¬ 
trated  Price  Lists.  ERSCO,  Cor.  Compton 
Ave.,  Bronx  61,  N.  Y. 

SERVICE  TO  PRINTERS 

LITHOGRAPHING 

FOR  THE  TRADE 

FEATURING  BANK  FORMS 

We  do  the  job  complete  and  ship 
under  your  label  and  imprint.  Write 

KANSAS  BANK  NOTE  CO. 

Fredonia,  Kansas 

COMPOSITION,  Make-up— Lctteipress, 
Offset.  $0.90-$1.10  per  1000  ems.  BONE- 
KEMPER  TYPESETTING,  Hatfield,  Pa. 

Babcock  Presses  Moved  and  adjusted.  J. 
V.  McNamara.  Press  Machinist.  191  Lin¬ 
coln  Ave.,  New  London,  Conn. 

When  Answering  Blind  Ads, 
Please  Be  Sure  to  Direct 
Replies  to  Box  No. 
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HYRE 


Electrical  Specialists  for 
the  Graphic  Arts  Industry 
since  1912. 

Six  registered  professional 
engineers  thoroughly 
trained  in  furnishing  and  in¬ 
stalling  all  electrical  equip¬ 
ment  for  the  industry. 


Let  us  solve  your  applica¬ 
tion  problems. 


HYRE  ELEaRIC  COMPANY 

2326  W.  Ogden  Bird. 
Chicago  8,  III. 


SITUATIONS  WANTED 

LINOTYPE  OPERATOR— 354  years’ 
experience  in  printing.  Non>union,  Negro. 
Will  work  anywhere.  Box  3074,  Graphic 
Arts  Monthly,  608  S.  Dearborn,  Chicago  5. 


_ STAPLES _ 

FOR  BOSTON,  ISM  $2.25;  SOM 
$6.7S ;  Best  quality.  Cash  orders  prepaid. 
Staples  for  Acme,  prices  upon  request, 
X  to  4XCS,  18-18,  210,  etc.  Economy 
Supply,  P.  O.  Box  3823,  Detroit  S,  Mich. 


STATIC  ELIMINATOR  BRUSHES 


KILL  PRESS  STATIC 

Speed  up  your  production 
and  increase  profits  by  using 
WESTERN  STATIC  ELIMINATOR 
State  max.  size  of  pMor.  20c  per  Inch  for 
brush  part  only.  F.O.B.  Chicago.  Insulators 
and  ground  clamp  furnished  freol 
Dependable— I  nexponsi  VO 
Immediate  delivery 
Send  order  today  or  write  for 
Illustrated  folder 

WESTERN  BRUSH  CO.,  INC. 

215-219  S.  Westera  Avt.,  Chieaco  12,  III. 
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RXDCI  STItNUNC 


UE-CUT  srtING 
TAGS 


lUnON  TAG  GANGS 


PRINTERST 


TANK  TAGS 

TAG  ENVElOffS 
RE-INFOKEO 


iHOUSg 


WIRES.  STRINGS 


METAl 

FASTENERS 


UOTTEO  TAGS 


RIP  GUMMING 


STRIP  GUMMING^-Don’t  lose  that  job. 
We  can  handle  the  Strip  Gumming,  also 
Zip  Punching,  Perforating,  Die  Cutting. 
Schneider  Printing  Co.,  Palmyra,  Pa. 


CORK  BLANKETS  and  CREEPERS  all 
sizes  and  thicknesses.  Also  DIRECT 
PRESSURE  materials  of  all  types.  MID¬ 
WEST  STEREOTYPE  SUPPLY  CO., 
1651  Blue  Island  Ave.,  Chicago  8. 


TAGS 


STRINGING 


STRINGING  OUR  SPECIALTY 
We  PUNCH  and  STRING  Your 
BOOKLETS — FOLDERS — DIE  CUTS 
•  Wiring  •  Patching 

•  Eyeletting  •  Program  Cords 

THE  CHICAGO  TAG  STRINGERS 

700  S.  California  NE  8-9004  Chicago  12 


20  STOCK  COLORS 


Many  Grades  A  Sizes 
Plain  or  Printed  Togs; 
made  single,  gangs, 
fanfold; holes,  slots, 
perforations,  brass 
eyelets,  numbers. 


STATIONERY  SUPPLIES 


You  MUi  multiply  your  volume 
of  butineu  by  Mlflng  station- 
ery  and  ofllce  speclaltiM  to  your 
customers.  We  supply  all  neces¬ 
sary  advertising  matter.  Send 
for  Price  List.  Full  details  and 
a  richly  Illustrated  200-page  cat¬ 
alogue  describing  many  unusual 
Items  will  be  sent  upon  receipt 
of  35  cents  (coin  or  stamps)  to 
pay  part  of  oost. 


Printed  in  colors, 
strung,  ready  to  use. 


We  punch-string  your 
own  Booklets,  Cords, 
Tickets,  Togs,  Folders. 

4  Thmnmid  or  a  IHillm 


PEN6A0  BLDG. 


BAYONNE  13.N.J. 


BOXED  STATIONERY,  PLAIN  OR 
PERSONALIZED.  Send  50c  for  complete 
album,  stamps  acceptable.  LINCOLN- 
CRAFT,  Box  2,  Whitestone,  N.  Y. 


^lAG  MAKERS  A  STRINGERS 
tS  DUANE  $Tltfn  NEW  YORK  7,  N.  Y. 

rtirPMOftf  WOffTN 


SOLID  HEAD  THUMB  TACKS 

Nickel  Plated,  Strong,  Sharp-Pointed 
Tacks,  Packed  100  to  a  Box,  1,000  to  Car¬ 
ton.  Quality  much  superior  to  most  tacks 
on  the  market. 

No  2  3/s"-  . . $  .85  per  M  Net 

No.' 3  7/1 6" _  .95  per  M  Net 

No.  4  1/2" _  1.05  per  M  Net 

LOUIS  KANDILL 

146  Grand  St.  New  York  13,  N.  Y. 


PRINTERS  —  JOBBERS 

YOUR  ACCOUNTS  PROTECTED 

HIGH  npiitfSC 

QUALITY  A  SERVICE 

of  Every  Description 
PLAIN — PRINTED — WIRED — STRUNG 

U.  S.  TAG  &  TICKET  CO. 

601  E.  Boltimore  St.  BolHinore  2,  McL 


'tationery  boxes 

3  types  for  packaging  print¬ 
ing  —  Set-up  and  folding 
—  Attractive  and  service¬ 
able  —  Wide  price  range 
Write  for  list  and  prices 

I  Barger  Box  Co.,  Inc. 
Elkhort  Indiona 


TICKETS  OF  EVERY  DESCRIPTION 
SPECIAL  PRINTING  you’re  not 


equipped  to  handle.  Tickets  in  Strips,  Rolls, 
Coupon  Books.  Reserved  Seats,  any  kind  of 
Numbering  Jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G.,  Toledo,  Ohio. 
PARKING,  REPAIR  and  Factory  Tick¬ 
ets,  Coupon  Books,  Restaurant  Checks  and 
other  Numbered  Specialties.  Liberal  Trade 
Discount.  Elliott  Ticket  Co.,  Dei>t.  A,  409 
Lafayette  St.,  New  York  City. 
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TINT  BLOCKS 


TYPE 


PLASTIC  OR  ZINC 
TINT  BLOCKS 

CUT  TO  SIZE  UP  TO  24x36" 
SAVE  UP  TO  200 

American  Wood  Type  Mfg.  Co. 

270  Lafayette  St.  New  York,  N.  Y. 


TYPE 


36pt  Caps  only.  No  flguras  or  points. 
6A  ot  $2.00.  Writm  for  Catatog. 

NATIONAL  TYPE  COMPANY 

8508  Horpor  Avonuo,  Dotroit  13/  Mich. 


^^ridal  Q^crtpl 


12  pt.  14A— $3.05,  28a— $2.70  All  three 

14  pt.  lOA— $3.05,  20a— $2.80  fonts  for 

18  pt.  9A— $3.15,  18a— $2.80  only  $16.50 

REPUBLIC  TYPE  FOUNDRY 
1103  W.  69th  St.  Chicago  21,  III. 


CORVINUS  SKYLIHE 

Tou’ll  need  this  ts^pe  face  of  today!  Available 
Immediately  In  sizes  14  to  48  point.  Write  for 
specimen  sheets  and  font  prices.  Cast  from 
hard  foundry  metal.  60  and  72  pt.  in  process. 

ACME  TYPE  FOUNDRY 

633  Plyoiouth  Court  Chicago  5,  Illinois 


TYPE  FOR  MULTIGRAPHS 
Your  work  will  be  done  in  much  less  time 
by  using  our  10-190F  Stymie  Light  and 
10-290F  Stymie  Medium,  a  printers  type 
which  works  in  the  Flexo  or  No.  59  type¬ 
setter.  We  also  make  display  type. 

Write  for  free  catalog 
MULTIGRAPHERS  COMPOSING  CO. 
Inc.,  638  So.  Federal  St.,  Chicago  5,  Ill. 


WRITE  TODAY 

For  your  FREE  copy  of  the 

BARCO  TYPE 

Specimen  Sheet  and  Price  List 

I  BARCO  TYPE  FOUNDRY  I 

231-33  W.  Chicago  Av./Chicago  10/ IIL 


Foundry  Type-Strip  Materials 

Highest  credit  for  old  metal.  Send  for  price 
list  free.  Rayco  Type  Founders,  604  West 
Lake  St.,  Chicago  6,  Ill. 


TYPE  METAL  THERMOMETER 


Onlv  $5  85  For  Linotype  or  any 

Guar,  accurate  50  to  900®.  Send  for  folder. 
United  Stereotype  Supply  Corporation 
Box  38,  West  Lynn,  Mass. 


WIRE  STITCHING  EQUIPMENT 


SPECIFY  PRENTISS 
STITCHING  WIRE 

Sold  by  Leading  Dealers  Everywhere 

Ask  far  Your 
Stitching  Wire 
Calculator 


WIRE  STITCHERS— Morrison  &  Lath- 
am  Stitchers  Repaired  and  Rebuilt.  PER¬ 
FORATOR  PINS  for  all  make  Perfora- 
•tors.  A.  F.  Fischer  &  Sons,  141  W.  20th 
St.,  New  York  11,  N.  Y. 


LATHAM,  BOSTON  and  other  wire 
stitchers  expertly  repaired  and  rebuilt. 
Parts  and  Service.  A.  L.  Larsen  Machine 
Co.,  167  Oliver  St.,  Boston,  Mass. 


SAVE  TIME—! 
AVOID  ERRORS—! 


Get  the 

PERFECT  ORDER 
and  RECORD  BOOK 

by  FRED  H.  NICHOLS 

Highly  recommended — no  jour¬ 
nalizing,  post  directly  to  the 
ledger. 

$5.00  plua  25e  for  poatogo 
and  handling 

THE  GRAPHIC  ARTS  MONTHLY 

608  S.  DEAR80RN  ST.  CHICAGO  5 


Win  $1,000  in  PrizesI 
See  Pages  116,  117 
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WIRE  STITCHING  EQUIPMENT 


SUPER-STITCH 
BOOKBINDERS  WIRE 

Distributorships  Available  in  Certain 
Territories 

CHICAGO  STEEL  &  WIRE  CO. 

New  York  •  Chicago  •  Son  Francisco 


WIRE  STITCHERS  for  Bookbinders  and 
Box  Makers  Bought  —  Sold  —  Services, 
Henry  L.  Weber  Company,  STate  2-2265, 
710  W.  Jackson  Blvd.,  Chicago  6,  Ill. 


NEW  AND  REBUILT  FOR  BOOKBINDERS 
AND  BOX  MAKERS 

A  complete  Stock  of  Parts  for  Latham 
Monitor  Stitchers 

W.  R.  PABICH  MFG.  CO. 

2855-57  North  Rockwell  8t.,  Chicago  18,  Illinois 
Tel.  Humboldt  6-4141  and  4249 


WOOD  TYPE 


NEW  WOOD  TYPE.  Prompt  delivery. 
Write  for  specimen  folder  and  prices. 
Allied  Wood  Type  Mfg.  Co.,  231  Mercer 
Street,  New  York  12,  N.  Y. 


WOOD  TYPE.  Immediate  delivery.  Com¬ 
pare  our  prices.  Guaranteed.  Catalog  10c 
postage.  Globe  Wood  Type  Co.,  2856  “D" 
St.,  Philadelphia  34,  Pennsylvania. 


Hundreds  of  fonts  of  wood 
type  in  stock  for 
immediate  delivery 

American  Wood  Type  Mfg.  Co. 

270  Lafayette  Street,  New  York,  N.  Y. 


General  Printing 

This  comprehensive  book,  by  Cleeton 
and  Pitkin,  has  its  explanations  visually 
described  by  close-up  photographs  of  ac¬ 
tual  printing  operations  Clear  detailed 
illustrations  are  placed  on  the  same  page 
and  adjacent  to  the  texts  discussion  of 
basic  printing  procedures.  Send  $2.10 
plus  25c  for  postage  and  handling  to 

THE  GRAPHIC  ARTS  MONTHLY 

608  S.  Dearborn  St.,  Chicago  5,  ill. 


NOW... 

Graphic  Arts  Monthly  offers 
a  supplemental  KEYMEN 
subscription  going  directly 
into  the  homes  of  the  men 
who  help  the  direction  of 
your  organization. 

Countless  numbers  of 
graphic  arts  plants  through¬ 
out  the  country  have  indi¬ 
cated  that  their  single  plant 
subscriptions  for  GAM  are 
insufficient  to  £11  the  needs 
of  their  organization.  In  an¬ 
swer  to  this  ever-growing 
need,  GAM  offers  you  this 
opportunity  to  present  to 
your  keymen  a  home-di¬ 
rected  subscription  at  $3.00  I 
per  year  anywhere  in  the 
United  States. 

Use  the  coupon  below.  Enter  addi’ 
tional  orders  on  your  letterhead. 


The  Graphic  Arts  Monthly 

608  S.  DEARBORN  STREET, 

CHICAGO  5,  ILLINOIS 

Please  enter  subscriptions  for 
the  f  oUowins  KEYMEN  at  $3.00 
per  year.*  Remittance  enclosed. 
(Please  Print) 

Name . 

Position . , . - . 

City _ 

Zone _  State - 

Enter  Additional  Keymen  Subscriptions 
on  Your  Letterhead 
*$4.00  per  year  for  Foreign  Subscriptions. 
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fm.  WEDDINGS  ^ 

mWm  NO.  ?  VELLUM 

^  In  White,  Pink  White,  Ivory  or 

Ivory  Plate.  One  Fold,  Off  Center 
Regular  Size,  Embossed  Monogram, 
Bridal  (Plain,  Gold  or  Silver) 

90c  per  Cabinet  and  up 

52  SHEETS  —  50  INSIDE  ENVELOPES 
50  TISSUES  — 50  OUTSIDE  ENVELOPES 


EACmmi  W 


.f  INFORMALS 

Ivory  Vellum,  White 
and  Ivory  Plate 

$5.75  PER  M  IN  BULK 
$6.25  PER  M,  BOXED  IN  lOO’s 

AND  UP 

PANEL  CARDS,  ENVELOPES,  BIRTH 
ANNOUNCEMENTS,  RECEPTION  AND 
RESPOND  CARDS,  BUSINESS  CARDS,  ETC. 


‘'^ffctde  auloticjlor  you. 


ORDERS  OF  $50.00  OR  OVER 
SHIPPED  FREE  ANYWHERE  IN  THE  U.  S 


home  C(xr4i/4^<^ 
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America 's 

LEADING 

Independent 

WASTEPAPER 

PACKERS 

Operating  in 

CHICAGO  *  NEW  YORK 
PHILADELPHIA  *  WASHINGTON,  D.C. 
KALAMAZOO,  MICH. 

Consult  vs  on  carload  or  truckload  shipments 

AAOhawk  4-5700 


■'Ill 


s-x  i 


THOMAS 

Paper  Stock  Company 

860  West  Evergreen  Avenue 
CH  ICAGO  22,  ILLINOIS 


$ 


with  the  NOLAN 

STiftIH 

Saw— Trimmer 


The  Nolan  Star  saw-trimmer 
is  designed  to  provide  fast 
accurate  operation  ...  to  in 
crease  production  and  reduo 
costs.  Ruggedly  built,  the  Stq 
weighs  330-lbs.  and  has  a  I 
HP  motor  and  7"  dia.  bladj 
for  fast,  easy  operation  oj 
heavy  work.  Investigate  thii 
time-saving,  money-savin( 
saw-trimmer  today. 

SPECIFICATIONS 

Overall  table  dimensions . 20i] 

Micrometer  gauge  capacity . 73  ph 

Clamp  opening  capacity . 42  pk 

Motor  size . V)l 

Floor  space . 34x! 

Net  weight . 33(H 


Return  This  Coupon  Today 


Get  Details ! 


Nolan  Corp.,  Rome,  N.  Y. 

Please  send  details  on  STAR  saw-trimmer 


Company. 

Address— 


Attention  of. 
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